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The Market that Television Built. . . 

















TEXARKANA 
METROPOLITAN MAXIMUM 
POPULATION POWER 
106,500 
CBS — ABC 
26 COUNTY AREA INTERCONNECTED 
=— EQUIPPED TO 
POPULATION 
AST NETWORK 
489,300 aba 
TOTAL COVERAGE ESTABLISHED 
AREA POPULATION SERVICE 
771,000 On-the-Air Over 
( Includes portions of 3 Years 


17 Additional Counties) 





...and Keeps Prosperous and Growing 
FULL POWER KCMC-TV HAS DONE A BIG JOB 


@ With 250 Hours per Month Sponsored Network Programs 


@ Spot Business from the Nation’s Leading Advertisers 
Ever Growing Potential Audience of Over 750,000 


WITH RATINGS TO PROVE IT 
58% Total Weekly Share of Audience In 26 Counties 


First in Total Audience in 20 of the 26 Counties’ e First in Every Program Period Day & 
Night e More than Twice the Audience of the 2nd & 3rd Station Combined. 


(Area Telepulse, January-February, 1956) 


KCMC-TV 


ll CHANNEL 6 fi 


General Manager Dir. Nat’l Sales & Promotion 


Texarkana, Texas — Arkansas 
Represented By Venard, Rintoul & McConnell, Inc. 



































‘Our Pontiac sales this year are 
ahead of 55, thanks to Spot-TV; 


says George Pattison, 

of Pattison Pontiac Co., 
reporting results over 
WDSU-TV, New Orleans 


Ahead of 1955? That's a real achievement, 
Mr. Pattison. 


Our salesmen are mighty proud of it—and they 
have a right to be. But we couldn't have done 
it without television. 


Why do you say that? 


Because our saturation-schedule of programs 
and spots on WDSU-TV has proved to be the 
greatest producer of buyers. We've been having 
excellent floor-traffic, and TV is what brings 
the people in. 


How long have you been using television? 


Over two years. Results have been so positive — 
so directly traceable — that 95 percent of my ad 
budget is devoted to it. 


What type of copy do you use? 

No gimmicks ...but concise and specific copy. 
We blend product emphasis, including price, 
with strong institutional copy. The quality of 
the copy furnished by our advertising agency 
and the excellence of presentation by station- 
talent has contributed greatly to our success. 
Also, television permits heavy name-emphasis, 
with the result that George “Pontiac” Pattison 
is a household phrase around New Orleans. 


Is it true that you lead this entire district in ’56 


sales? 


Yes, for seven straight months we have been 
sales-leader among Pontiac dealers in the South. 
To put it plainly, we have held up our sales- 
volume and our profits by continuing our vol- 
ume TV advertising. Without it, I don’t believe 
my dealership could have survived in the past 


GEORGE “PONTIAC” PATTISON, President of year! 
Pattison Pontiac Company, New Orleans, La., the 
dealership which all year has ranked in sales among 


- | the first ten of all Pontiac dealers in the nation. 





Television's 


& Al a -T First Exclusive 
For sales building availabilities on these major-market stations...Call L. National 





Representative 
WTVR — Richmond WBNS-TV — Columbus WBKB—Chicago”™” WFIL-TV — Philadelphia WPRO-TV — Providence WEWS — Cleveland : KFRE— Fresno ; 
WDSU-TV — New Orleans KING-TV — Seattle-Tacoma WXYZ-TV — Detroit KVOO.-TV —Tulsa WIIC—Pittsburgh WwCPo-TV — Cincinnati KGO-TV — San Francisco 
WOW.TV — Omaha KTTV —Los Angeles WABT — Birmingham WFLA-TV — Tampo-St. Petersburg WNBF-TV — Binghamton WMCT — Memphis WABC-TV — New York 


* ST. LOUIS + SAN FRANCISCO + SEATTLE 
ffices: NEW YORK * BOSTON * CHICAGO «+ DALLAS + DETROIT * JACKSONVILLE + LOS ANGELES 
— TEmpleton 8-5800 HUbbard 2-3163 SUperior 7-5580 = Riverside 4228 +=©WOod'rd 1-6030 Elgin 6-5770 DUnkirk 1-381) CHestnut 1-5688 YUkon 2-7068 Elion 6270 





Television Age is published every other Monday with an additional issue yearbook number published in December by the Tele- 
vision Editorial Corp. Editorial, advertising and circulation offices: 444 Madison Ave., New York 22, N.Y. PLaza 1-1122. Print- 
ing Office: 1309 Noble St., Philadelphia 23, Penna. Single copy: 50 cents. Yearly subscription in the U.S. and possessions: $7; _in 
Canada and Mexico $8.00 a year; elsewhere $12 a year. Volume IV No. 3. Second class mailing privileges pending at Phila- 
delphia, Pa. 

















STRIP FOR ACTION .. 


* Consistently out-rates competitors 


% Each show a full hour . 


.with TV’s 


. loaded 








i. 
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STATIONS! Buy this series 
along with MCA TV’s 


Western Features starring 


most profitable hour strip! 


—man or mouse!* 


Roy Rogers (next page) 
for a rootin’-tootin’-shootin’ 
package of 123 first-run, 


with spot advertisers daily! 


OTRY 


* 50% adults every tume— 
a daytime bonanza! 


* National spot 
adver EOSCT Scalers ait xidin’ 


and stations from 
high with the “Best from the West’... 
Alka Seltzer, Montgomery Ward, Arrid, 


National Dairies, Chef Boy-ar-dee, Poll MGA 


i Parrot Shoes, Reddi-Wip, Prince Macaroni, AMERICA’S NO. 1 DISTRIBUTOR OF TELEVISION FILM PROGRAMS 


Hostess Cup Cakes, Top Value Stamps, | 
| and others (more on next page). : 


| 

| 

| ‘ oo 
© Who's afraid of the big, bad Mouse? GD | Alm Synilicalion 

&. 


year-round spot carriers. 


hour-long features 


made by Republic Pictures 
Corporation and available 











to local advertisers 


— eS 





June ARB’s tell an amazing story. Please ask us for it. 











STRIP FOR ACTION ... with TV’s mn 


* Consistently out-rates competitors |— 





* Each show a full hour ... loaded | u 

















STATIONS! Buy this series 
along with MCA TV’s 
Western Features starring 


we 


most profitable hour strip! 


—man or mouse!* 


Ve 


Gene Autry 
for a big total of 123 
first-run, year-round 


|| with spot advertisers daily! 


spot carriers. 


ad 


hour-long features 


made by Republic Pictures 
Corporation and available 
to local advertisers 

and stations from 


} 


Hoyts 


* 50% adults every tume— 
a daytime bonanza! 











* Nattonal spot 
advertisers galore —all ridin’ 


| high with the “Best from the West’... 
Wonder Bread, Nabisco, My-T-Fine, 
Baker’s Chocolate, Bosco, Toni, Revlon, 
Snow-Crop, Robert Hall Clothes, 
| Beeman’s Gum (more on previous page). 











AMERICA’S NO. 1 DISTRIBUTOR OF TELEVISION FILM PROGRAMS 
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* Who’s afraid of the big, bad Mouse? GD) 


June ARB’s tell an amazing story. Please ask us for it. 
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FACT NO. 3 
Record Breaking Coverage 
Providing thousands 
of New and Bonus 
Television Homes 


1953 


“CERTIFIED” 
MEASURED COVERAGE 
MAP AVAILABLE 


FACT NO. 1 
Highest Television 
Antenna in the U.S.A. 
10,876’ Above Sea Level 
4,270’ Above Average Terrain 
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FACT NO. 2 
Maximum Legal Power 
Over 300°, 

Greater Than Any 
Competitor 
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“ABC Network 
122 Tulane, S. E. 


Phone 5-8716 
TWX AQ-187 
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Walter Stiles 
VICE PRESIDENT & GENERAL MGR. 


David Carpenter 
VICE PRESIDENT & SALES MGR. 
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37 TOUCHDOWN FOR TV 
Pro, college football shapes up 
as potent tv commercial vehicle 
40 FIFTY YEARS OF ELECTRONIC LEADERSHIP 
David Sarnoff’s half-century in 
radio and tv retold pictorially 
48 PALATABLE PUBLIC INTEREST 
Fine educational shows need not 
be costly if done resourcefully 
50 WHO TOUCHED THE DIAL? 
Housewives control the set most 
of the time, Pulse survey shows 
59 2,500 TV TIMEBUYERS OF THE U. S. 
Alphabetical list, by state and 
city, of ad-agency video buyers 
98 FAMILY MATTER 
A three-generation West Virginia 
tradition in print, radio and tv 
DEPARTMENTS 
15 Publisher’s Letter 97 Washington Memo 
Report to the readers Deintermixture proposals 
27 Tele-scope 101 Wall Street Report 
What's ahead behind the scenes The financial picture 
29 ee oe 105 Spot Report 
Measuring the trends Digest of national activity 
31 Newsfront 
The way it’s happening 113 Set Count 
Market-by-market figures 
89 Film Sales 
The most recent contracts 119 In the Picture 
le i “ 
2 Qeatete hah Portraits of people in the news 


Questions on color photographs 120 In Camera 


on tv 


The lighter side 








on TOP 
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‘UNIVERSAL APPEAL 
means more sales for 





CA 


~ 


‘Mountain West 


advertisers. 
KSL-TV is ON TOP 
with 62% ‘‘quarter- 
hour firsts!’’* 
You dominate the 














‘aos oe 
yas 


= v 


ee 


A STATION ia 


KSL-TV 
Salt Lake City 


Represented by CBS-TV Spot Sales 
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The 
Proud 
Inheritance .. 











. the proud inheritance of a courtly people, generous 

with friendship, zealous in their traditions — 

yet competent in the art of practical living — today 
blends with modern skills to speed the progress 

~ of our new industrial South. 





Here in Richmond, center of Southern progress, 


eee WRVA-TV combines the rich inheritance of WRVA 
——_ Radio’s 31 years of broadcasting experience with 
leadership . . . with awareness of community 


responsibility as Richmond's newest television station. 
And Richmond television families are registering their 
appreciation by faithful allegiance to Channel 12. Their 
friendly response is a mark of esteem on which 
we place the highest value. 


Represented by Harrington, Righter and Parsons, Inc. 


WRVA-TV 


CBS bee | Channel 1? 


C. T. Lucy, President Barron Howard, Vice President and General Manager James D. Clark, Jr., Sales Manager 
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TV ADVERTISERS: 


You are not covering 
South Bend- 


Indiana’s 2nd market- 


unless you are using 
WSBT-TV! 





Please don’t take our word for it. 
Check the viewer reports on the South 
Bend Market—either A.R.B. cr Pulse. 
They all show that WSBT-TV com- 
pletely dominates the South Bend 
: market. The latest A.R.B. report 
(February,1956) tells the same story, It 
shows that WSBT-TV carries the top 13 
Ma) shews and 23 of the top 25! It also reveals 
that more viewers watch WSBT-TV during 
— ow the prime daily viewing hours of 6:30 p.m. 
to 10:30 p.m. than watch all other stations 
combined! 


Chicago stations are included in the A.R.B. 

report. They reach only a handful of 
viewers. It all boils down to the fact that 
you just don’t get television coverage in 


South Bend, Indiana without WSBT-TV! 















This is Indiana’s 2nd market in population, 

income, sales—and one of the Nation's rich- 

est. Get the whole story. Write for free 
: market data book. 


PAUL H, RAYMER C€0,, INC,, NATIONAL REPRESENTATIVES 





SOUTH 
BEND, 
IND. 


CHANNEL 


CBS... A CBS BASIC OPTIONAL STATION 34 
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“ALL-IN-ONE” 
PROCESSING 
AMPLIFIER 


SPACE SAVING 
EQUIPMENT 








RCA LIVE COLOR CAMERA 


All-electronic unit provides identical control 
equipment for both live and film camera chains. 


Only 100 inches of rack space required for 
all equipments necessary to operate camera 
chain. With monitors and processing ampli- 
fier at the console, only 34 of a rack needed 
for efficient complete installation. 


NEW 
POWER 
SUPPLY 


CENTRALIZED 
CONTROLS 


Occupies only 44 space of former d-c power 
supplies . . . high efficiency plus high out- 
put... 1500 ma. 


Minimize setup time... only two controls 
in “on-air” operation. In addition, over-all 
stability, peak camera performance and pic- 
ture quality are assured. 
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means business ! 


STATIONS NOW USING LIVE COLOR 








TO BUILD HIGH SPONSOR INTEREST 


Equipped with RCA Live Color Camera Equipment, alert station managements are trail-blazing 
along the new frontiers of television...adding brilliant dimensions to programming tech- 
niques, transforming commercial products into thrilling reality. These progressive television 
stations are using local color originations to build prestige and stimulate sponsor interest. 






LIVE COLOR STATIONS 
















KHQ, Spokane WBAL, Baltimore WJAC, Johnstown 






KJEO, Fresno WBEN, Buffalo WKY, Okla. City 
KMTV, Omaha WBTV, Charlotte WNBQ, Chicago 
KOMO, Seattle WCBS, New York — WOAI, San Antonio 






| KRCA, Los Angeles | WCCO, Minneapolis WRCA, New York 

 KRON, San Francisco WDSU, New Orleans WSAZ, Huntington 
KTLA, Los Angeles WFBM, Indianapolis WTMJ, Milwaukee 
WBAP, Fort Worth § WGN, Chicago WTVJ, Miami 

_ WFIL, Philadelphia WRCV, Philadelphia _ 
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Local studio originations, and live commercials in color are making sponsors sit up and take 
notice. Your station can spark the same type of advertiser interest in production of live color 
with RCA’s color camera equipment! For complete technical information call your RCA 
Broadcast Sales Representative. In Canada write RCA VICTOR Company Limited, Montreal. 


RCA RCA PIONEERED AND DEVELOPED COMPATIBLE COLOR TELEVISION 
] f) 


\ = RADIO CORPORATION of AMERICA 
° BROADCAST AND TELEVISION EQUIPMENT CAMDEN, N. J. 


























‘Listen, Horatio, | say Ogden-Salt Lake-Provo is one of America’s 
first forty markets.’’* 


The Salt Lake-Ogden-Provo Tri-City market— 
a brand new member of the first 40 markets of America .. . 
the heart of a booming 28-county market. 


TRI-CITY 549,000 pop. @ 137,800 TV Homes 28-COUNTY MARKET 846,200 pop. @ 209,000 TV Homes 


“SALES MANAGEMENT—40th Largest * STANDARD RATE & DATA SERVICE—35th Largest 
KUTV KTVT KSL-TV 
CHANNEL CHANNEL CHANNEL 
Avery-Knodel, Inc. Katz Agency, Inc. CBS-TV Spot Sales 
National Representatives National Representatives National Representatives 


SALT LAKE CITY, UTAH 


14 September 24, 1956, Television Age 

















Letter from the Publisher 


This Growing Business 


The Timebuyers List which starts on page 57 reflects the ex- 
pansion as well as the complexity of the tv business. 

There are in the United States today some 3,300 advertising 
agencies. Of these, 65 per cent, or 2,145, handle tv and radio. 
The remaining agencies are specialized, handling industrial ac- 
counts, direct mail, etc. 

All in all, we list some 2,500 timebuyers. This is the most 
comprehensive list of timebuyers that has ever been put together. 
It was compiled on the basis of questionnaires sent directly to 
the agencies. 

Among the larger agencies the timebuying function is spe- 
cialized on an assembly-line basis where there are estimators, 
timebuyers and supervisory personnel. In the smaller agencies the 
buyer of time may also be doing account work as well. 

In New York alone the number of buyers is now close to 400. 
This represents an almost 100 per cent increase over the past 
36 months. 

It can be readily seen that the sale of television time means 
touching base with several persons on the same account. In ad- 
dition to the timebuying group connected with a specific account, 
the salesman may also have to call on the account executive as 
well as on the client. 

This doesn’t mean that the salesman is “going over the head” 
of the timebuyer. It means that the money involved is of such pro- 
portions that approval for the expenditure must be secured at 
more than one place. The timebuyer remains the “point of sale,” 
but there are other equally important areas that can be called 
“points of influence.” 

Television has carved out its own markets. The individual tv 
market is different than either radio or newspaper markets. The 
buyers therefore have had to equip themselves with an entirely 
new set of data in tv—data which is changing all the time. The 
timebuying function has become an extremely complex one that 
requires a knowledge of markets, coverage patterns and station 
operations. The buyer who has firsthand familiarity with station 
management is a tremendous asset to his agency and clients. 

On the other hand, the developments in the art of timebuying 
mean that stations and reps are constantly under pressure to pro- 
vide more information on their stations and their markets than 
ever before for two reasons: (1) there is a constant turn-over in 
the timebuying field, with new buyers coming into the picture 
and (2) the advertising investments in tv are increasing, which 
means that there is need for more comprehensive sales information. 

Reprints of the Timebuyers List are available through our 
Readers Service Department. 


Cordially, 


Sy. Haul 











Reach 50% MORE 


viewers in this 


V/2-Billion-Dollar-Plus* 


WICHITA 
FALLS, TEX. 


25-County Trade Area 





TELEPULSE 


Area Report 
MAR.-APR.-1956 


KS Pee 





...has 50% greater aver- 
age audience than Station 
B ... KFDX-TV leads deci- 
sively MORNING, AFTER- 
NOON, and EVENING. 








*25-county retail sales: $542,579,000 
(Source: Sales Management, May 
10, 1956). 


NBC-ABC-100 KW 


Rep.: Paul H. Raymer Company 
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For Today...and Tomorrow 

















The Magnificent New Home 


of Detroit’s Storer Stations 


WI B K RADIO WJ B K-TV 


1500 KC CHANNEL 2 
10,000 WATTS DAY, 1,000 WATTS NIGHT CBS 





Detroit’s most complete record library 
serves radio music lovers. 


A curving staircase leads from the wood panelled 
lobby and reception room. 


Traditional furniture 
is used throughout, 
as in this office of 
the radio managing 
director. 


Only half of the huge television Studio A (75 x 52 feet) is needed 
for the big ““Ladies Day” audience. 






Represented by THE KATZ AGENCY, INC. 
STORER NATIONAL SALES OFFICE, 118 £. 57th, New York 22, MUrray Hill 8-8630 




















Neighbor of the Famous General Motors and Fisher Buildings in the Dynamic New Center Area 
7441 SECOND BLVD., DETROIT 2, MICH. « TRinity 3-7400 


WITHIN THESE DOORS, tomorrow’s radio and television equipment at work today to make 

WJBK Radio and WJBK-TV even more powerful salesmen throughout the great South- 

eastern Michigan market. We’re open . . . for business . . . in a big new building as handsome 

as the big new business we can build for you. Now, more than ever, these outstanding Storer 

stations are your best choice for sales results, with these marvelous facilities to serve our 
, clients, viewers and listeners. Come visit us when you’re in Detroit! 


Direction Control, announcers’ booth and clients’ viewing room, 
as seen from TV Studio A. 


Radio Studio A, one of three 
ultra-modern, fully equipped radio broadcast centers. 


Color TV is recessed into the wood panelled wall 
of the television managing director’s office. 


Greeted with a 
City-Wide Celebration 


Viewed by thousands who poured through our doors at 
our Open House . . . honored by local, state and na- 
tional officials, the formal opening ceremonies made 
the new home of WJBK, Radio and WJBK-TV the center 
of all eyes. 





























Time Buyer 
GREY ADVERTISING AGENCY 


“But I sure have 
learned that WNHC-TV is 
loaded—loaded right up to their 
coverage limits with inducements 
that attract a smart time buyer! 
The only VHF outlet in Southern 
New England’s-$3 billion market, 
WNHC-TV was shown in a 
recent survey* to hold a 54% 
share of audience and 433 of 
514 quarter-hour firsts. Add to 
this WNHC-TV’s policy of cour- 
tesy announcements, paid news- 
paper ads and trade mailings and 
you've got a big gun in a big 
market.” 

*ARB 9-county survey, 
January 1956 


WNHC-TV 


channel 8 
COVERS CONNECTICUT COMPLETELY 
948,702 TV Homes: 316,000 Watts 
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444 Madison Avenue, New York 22 


Oldest Agency 

In the August issue of TELEVISION 
AGE, Mumm, Mullay and Nichols, Inc., 
is described as “Ohio’s oldest advertis- 
ing agency.” I doubt that this is en- 
tirely accurate. 

Our agency has been in continuous 
operation since 1878—the year the first 
commercial telephone exchange open- 
ed. That was 78 years ago. 


C. D. WARNKE 
President 

W. N. Gates Co. 
Cleveland 


| Note: A fine record of longevity. Any other 





claimants to the title of “Ohio’s oldest 


agency”? 


Title Error 
In reference to your August “In the 
Picture” . . . I was assistant to the 
producer of Lux Video Theater and 
not the director-producer, as you men- 

tioned. 

Eric JENSEN 
General Manager 
wLw-D Dayton 


Good Research Job 
If I may comment on the story 
(“The New Sell,” tv ace, August 
1956), I think your researchers did a 
fine job of getting the facts. If this 
issue is an example of what we may 
look forward to in the future, then I 
believe that your new bi-weekly sched- 
ule will be a boon to everyone in the 

industry. 

Howarp H. HENKIN 
Sales Manager 
Shamus Culhane Productions 
New York City 


Bristol-Myers Story 
While much of the article (the Bris- 
tol-Myers story, “Druggist to Mil- 
lions,” TV AGE, August 1956) is com- 
plete and accurate, I regret deeply that 
no credit whatever was given to Mr. 
Robert B. Brown, who is president of 
our subsidiary company, the Bristol- 
Myers Products Division, and who has 
played an important part in the pro- 
motional success of our products. 
Thank you, however, for the friendly 
cooperation which prompted and ex- 
ecuted the article. 
Lee H. BrisTtou 
President 
Bristol-Myers Co. 
New York City 


(Continued on page 23) 
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Yearbook: 


My Name 
Title 
Company 


Address 


[] I enclose payment. 





Please enter my subscription for TELEVISION AGE and the 1957 


[-] one year 
[_] two years $12.00 


444 Madison Avenue 
New York 22, N.Y. 


$7.00 
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C) Bill me. 

















An open letter 


to IV station owners and managers: 


1956 will go down in TV history as the year in which Holly- 
wood’s great libraries became available to TV. 

The first entire major studio library to be acquired for your 
use was the RKO library of 742 features in December of 1955 
by C & C Television Corporation. 

Since then Columbia, Warners, 20th Century-Fox and the 
Metro-Goldwyn-Mayer Company also made available to you 
part or all of their great film libraries. 

The combined original cost of production of the feature 
motion pictures being offered to you by all these companies is 
well in excess of $2,000,000,000.00. It would probably cost 
double this amount to produce these outstanding attractions 
today if money alone could accomplish the end result. 

Such creative talents as Louis B. Mayer, Darryl F. Zanuck, 
Jack L. Warner, David Selznick, Harry Cohn, directed the 
production of these successful pictures. 

Every important male and female star throughout the world 
plays in them. The outstanding directors and writers of the 
motion picture industry directed and wrote the scripts, many 
of them based on successful novels and plays. 

All of this is now available to the TV viewing public 
through your stations. 

I heartily recommend that you acquire these pictures for 
youf stations by contacting Ralph Cohn of Screen Gems for 
Columbia features, Bud Barry of MGM for their fabulous 
library of features, Eliot Hyman of Associated for the won- 
derful Warner library, Ely Landau of NTA for 52 Fox Pic- 
tures, and Erwin Ezzes of C&C Television Corp., for the RKO 
library. 

You would be fortunate indeed if you could acquire al/ of 
these features for your station. We realize this would be very 
costly and difficult to absorb in addition to your other program 
commitments. 

You can, however, acquire at least two of the companies’ 
entire libraries available if one of them is RKO because C&C 
TV Corp. has made available the most unique purchase plan 
in the short history of television. 

YOU ARE ABLE TO MAKE MOST OF YOUR PAYMENT WITH 
ONLY A PART OF YOUR UNSOLD INVENTORY OF SPOTS, AS 
NONE OF THE SPOTS IN YOUR EVENING “A” TIME IS RE- 
QUIRED. YOU WILL ALSO BE PERMITTED TO OWN THIS 
LIBRARY FOR YOUR MARKET FOR 10 YEARS, EVEN THOUGH 


For Television 
K 
ADI 


PI 














M\ .“ )VIETIME 


USK 





WE ARE ASKING FOR SPOTS FOR ONLY 5 YEARS. 

Ask some of the theater managers in your town how they 
would like to pay their theater's film rental by giving the dis- 
tributors passes for a fraction of yesterday's empty seats in- 
stead of with hard dollars. 

Yes, Mr. TV Station Owner, most of these theaters made 
big profits and many still are making money but I doubr if any 
of them would turn down such an opportunity 

Many of the most highly respected and successful TV station 
operators have not been too proud nor permitted themselves 
to be dissuaded by our beloved competitors when they took the 
time to properly analyze what unique value our method of 
merchandising has to offer. 

Some of them such as Westinghouse, Crosley, Triangle, 
Storer, were at first affected by what they had heard about that 
naughty word called “Barter” of their unsold-unprofitable- 
unused spots for our great RKO library; however, after thor- 
ough analysis, they have signed contracts. 

You don’t have to commut for the entire library, as we'll 
make available a smaller number of pictures for a reduced 
number of spots. 

Our plan contemplates providing you with a new set of 
prints directly from the lab to remain permanently in your 
station. 

Every TV market in the country will be playing some of 
the features from the companies mentioned above—they will 
either be on your station or your Competitor's stations. You 
cannot afford to ignore their existence or they may affect your 
station’s existence. 

From a purely objective standpoint, just reflect on the rea- 
son why you are not using a greater number of features today. 
Perhaps it’s because only now have the highest quality feature 
pictures ever produced been made available to TV. 

We don’t believe you can afford to pass up investigating 
what we consider to be the single most profitable deal you've 
ever been offered to date. 

We believe that the American public, who have paid bil- 
lions of dollars to see feature pictures in the movie houses 
throughout the country, is the same audience watching TV 
and we would like to point out that well over 90% of them 
have not seen even the best of the top pictures from all the 


libraries. 


PRESIDENT, C & C TELEVISION CORP. 
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Leaders 


CROSLEY, 
KOA, 


KTRK-TV, 


STORER, 

TRIANGLE, 
WESTINGHOUSE, 
ARE BUT A FEW 

OF THE MOST 
ILLUSTRIOUS NAMES 
IN TELEVISION 

WHO HAVE BOUGHT 


M()VIETIME 


C &C TELEVISION CORP. 


General Manager, Triangle Stations 
“First of all, it's a tremendous buy, realistically priced for local use. 
Beyond that, my personal opinion is that the package is the greatest 
programming source ever made available to TV stations. ‘Movietime 
USA’ will automatically provide a competitive advantage for every 
Station running it. 


“As an organization, we are in the habit of relishing our many ‘firsts.’ 
We're proud to have scored another by being first to wrap up 
“‘Movietime USA.’ The fact that the contract is the largest ever nego- 
tiated by a film distributor and a regional station group is evidence 
of our confidence in the salability of every feature of the package.” 


Feser W yg 
ROGER W. CLIP 


General Manager, KTRK-TV 
“I have been buying film for television for about ten years now and 
have never seen such enthusiasm on the part of our audience and 
advertisers as we have had since the announcement of our 
MOVIETIME USA package. We have had an amazing number of 
calls and letters from people in and out of the industry about it. 


“It goes to prove that RKO’s star-studded package is the kind of 
television fare that will sell our station, because it is the kind of 
programming that the people have been waiting to see.” 


Willad E Uhkbridge 


WILLARD E. WALBRIDGE 
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Vice President in charge of TV, 


Crosley Broadcasting Corporation 


‘The Crosley Broadcasting Corporation is very pleased with the 
arrangements completed with Mr. Matthew Fox for the showing of 
the RKO feature film package over our television stations in Atlanta, 
Dayton, Cincinnati, and Columbus, because we can now augment our 
fine schedules with star-studded names of filmland in such excellent 
features as ‘Abe Lincoln in Illinois,’ ‘Citizen Kane,’ ‘Having a Won- 
derful Time,’ ‘Hitler’s Children,’ ‘Quality Street,’ ‘Stage Door,’ just to 
mention a few of the many tremendous box office smashes which 
assure our audiences that the best in movies will also be seen on 
WLW-Television. Yes, we are delighted ...and the reason for this 
feeling is bound to become more and more apparent to our audience 
and clients as we program these great RKO features.” 


jdeT- 


JOHN T. MURPHY 





President and General Manager, KOA-TV 


“The addition of Movietime, U.S.A. feature films to KOA-TV’s 
movie library is an exciting one for all of us. We believe these fea- 
ture films to encompass all the facets of entertainment that bring 
about high ratings and audience acceptance. 


“Among the great number of Hollywood's best feature films that 
KOA-TV has already shown or plans to show, the Movietime, U.S.A. 
package promises new highs in audience applause and commercial 
success.” 


(PO O} rato 


WILLIAM GRANT 


Vice President in charge of Programming, 


Westinghouse Broadcasting Company, Inc. 


“Westinghouse Broadcasting Company believes that good feature 
films are an important ingredient for effective local TV program- 
ming, today and tomorrow. We bought the C & C library, the first 
of the major feature film libraries available for television, because a 
library of this caliber offers a plentiful and well-balanced source of 
feature films to fit many programming needs. These features are rich 
in both story value and star value, and they are eminently promotable 
and salable. We are sure that these films will have great appeal for 
the viewers who tune to KDKA-TV, Pittsburgh; KPIX, San Fran- 
cisco and KYW-TV, Cleveland.” 





Richaed M poche 


RICHARD M. PACK 


These are but a few of the many 
unsolicited testimonials in our 
files. Copies on request. 
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HOW TO GET A 50% INCREASE IN SPONSORED TIME 


| 
et 
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® Authoritative Statistics show that most television stations in- 
crease paid commercial time by 50%, when good movies are 
programmed. 


® You can make present non-productive time pay off by trading 
part of it for our outstanding package of Hollywood's greatest 
motion pictures. 


® By bartering this unsold time, you can acquire a proven-suc- 
cessful programming pattern which will increase your sales 
and soar your ratings to new heights. 


®The Company which will use the bartered spots is the 
International Latex Company. Since this organization has 
never been a television advertiser, you are not losing a 
customer. 


® As you know, the trend today is towards feature films. With 
our outstanding motion pictures, your programming can be 
planned to successfully capture a loyal audience. 


® As business men, we don’t have to spell out for you what this 
means in terms of increased ratings, increased sponsorships 
and increased profits! 


®@ Every dollar you gross on our library, whether sold for total 
sponsorship or on a participating spot basis, is adding to your 
profit. Where else can you get such an opportunity? 


742 FEATURES 










For Television 
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TELEVISION Corr 


Write - Wire - Call M()VIETIME 


Cc & C TELEVISION CORP. 
270 PARK AVENUE + NEW YORK 17, N. Y + PLAZA 3-5600 
E. H. Ezzes, Vice President and General Sales Mgr 
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Letters (Continued from page 18) 


Public-Service Record 


The WREX-Tv record is one that re- 
flects achievement and great pride by 
every member of our staff. That Public 
Service is not a nuisance but an in- 
tegral part of our operation is evi- 
denced by the number of awards re- 
ceived by this station. 

Outstanding awards: the Eisenhower 
Prayer Award, U. S. Treasury; the 
Minute Man Award, U. S. Treasury; 
Human Relations Award, Rockford 
Commission on Human Relations; 
The Billboard Award; Public-Relations 
Award, American Legion Dept. of IIl.; 
Public-Interest Award, National Safety 
Council, and Korean War Relief. 


Cuuck OLSON 
wrREXx-Tv Rockford, Ill. 


Well-Rounded 


. . . | enjoy TELEVISION AGE. I feel 
as though it is a “well-rounded” pub- 
lication covering all phases of the elec- 
tronic wonder. Of particular interest 
is your Spot Report. It gives one an 
insight on the advertising trends. . . 
congratulations on going biweekly. 
.. . you made a wise choice in obtain- 
ing the services of Dick Robertson. | 
know he is one of the most capable and 
promising men on the advertising 
horizon. Everyone in the advertising 
industry of Salt Lake will miss him. 


Rop C. Parkin 
Ross Jurney and Associates 


Salt Lake City 


Paint Case Histories 


URGENTLY NEED EARLY NEXT WEEK 
CASE HISTORIES ON USE OF TELEVISION 
TIME BY PAINT MANUFACTURERS AND 
RETAILERS, 


EarRL BROIHIER 
Grubb & Petersen 
Champaign, Ill. 


Note: Reprints of the TeLEvision Ace “Hard- 
ware and Building Supplies” product-group 
story have been forwarded to Mr. Broihier. 


Bakery Experience 


Do you know any likely sources for 
information on advertising experiences 
of bakeries—strictly house-to-house op- 








KNOXVILLE, TENN. 
54th Metropolitan Market 
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‘WATE-TV OFFERS YOU: 
1,391,280 (++ cournss 
345,810 
$1,081,361,650 
$1,290,306,630 


20) 20) 7 Wale), 





“7 May 10, 1956 Sales Management Survey of Buying Power 






THE POWER MARKET OF THE SOUTH 
jt 8c CHANNEL 


100,000 WATTS 





Knoxville, Tennessee 





Represented Nationally by: AVERY-KNODEL INC. 
NEW YORK e ATLANTA e DALLAS @ SAN FRANCISCO @ LOS ANGELES e CHICAGO 
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LEADING CITIZEN 
in aLAND OF PROMISE... 















































































































































Industrial expansion nearing $3 Billion! 
Unequalled transportation facilities! 
Vast, well-trained working force! 

Superb geographical situation! 





A vital part of booming Cleveland is WJW-TV, now housed in a 
handsome new Williamsburg colonial structure in the heart of the 
downtown area. Presenting the tops in television programming 
and public service to the market that tops the country in tele- 
vision set saturation, this basic CBS outlet will carry your sales 
story to new heights in the Best Location in the Nation. 


WJ VA. 7 VUlchan nel a (Formerly WXEL) 


Represented Nationally by The Katz Agencv’ 
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Letters (Continued from page 23) 


erators, with no wholesale sales to 
stores? 

Jacos KOoKIs 

Kokis Advertising Agency 

Binghamton, N. Y. 


Note: Reprints of the TeLeviston Ace “The 
Bakery Business” product-group story have 
been forwarded to Mr. Kokis. 


Most Helpful Color Source 

. . . the information . . . has proved 
helpful in assembling the facts I need 
for the Television Color Progress Re- 
port I am preparing. 

Incidentally, the color article in the 
February 1956 TELEVISION AGE proved 
to be the most helpful and informa- 
tional single source I have found. 


Lye B. Hit 
Dancer-Fitzgerald-Sample 
New York City 


Children’s Influence 
Do you have any data which demon- 
strates the influence of children on 
adult purchasing power and habits? 
It can be in any product field, any 

area. 

Myron GEREN 
Geren Advertising 
Hammond, Ind. 
Note: A copy of “ ... A little child shall 
lead them” from the September 10th issue 


of TELEVISION AGE has been sent to Mr. 
Geren. 





Reading the News 


Do televiewers object to a 
newscaster reading from a 
prompter? At least one Schwerin 
Research study indicates that the 
fear of being caught reading may 
be overrated. In this study view- 
ers were asked whether they 
thought the reporter was reading 
the news. He was, but so skillfully 
that only about a fifth of those 
questioned thought that he was. 
The most pertinent finding, 
though, was that only about one- 
fourth of the 20 per cent who 
thought he was reading objected 


to it. 














WBEN-TV’s 


“Speaker of 
the House” 


talks the sponsor’s 
language ! 











John Corbett, “Speaker of the 
House” on WBEN-TV’s prestige 
program, covers the home with 
helpful information on everything 
from painting to potting flowers. 


Sponsors are justifiably interested in one 
important thing from their television effort...results! 


And John Corbett, WBEN-TV’'s “Speaker of the 
House”, talks their language. His typical afternoon 
TV stint, a fact-filled 15 minutes of practical help for 
homemakers and home owners, gets results. 820 lawn 
rockers from four minute spots; 5,800 kitchen dish 
towels from three minute announcements; 8 refriger- 


ators and 257 Bar-B-Q sets from just a minute each. 


Money talks and the “Speaker of the House” makes 
the kind of conversation that rings the till. When 
Johnny speaks for you he’s heard in the WBEN-TV 


market — New York's second largest. 


Before you let anyone tell your product-story in 
Western New York learn all about another of the 
prestige programs of WBEN-TV — “The Speaker of 
the House’ —heard daily Monday through 


Friday at 1:45 p.m., on Channel 4 — Buffalo. 


= 
WBENCTY ces casic 


The Pioneer Station of Western New York 





Represented Nationally by: Harrington, Righter & Parsons, inc. 
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A proud 
Announcement 





Madison’s Dominant Station joins 
Armetioas fastest ghowing Network 


See your Headley-Reed TV man for details. 


WKOW-TV 
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Effective Sept. 29, WKOW-TV, southern 
Wisconsin’s first television station, be- 
comes a primary interconnected affiliate 
of the American Broadcasting Company, 
the fastest growing network in the nation. 
An outstanding line-up of network shows, 
the proved quality of local originations, 
the loyal audience, the fabulous low cost 
per thousand ... 


all yours on WKOW- 
TV, channel 27 in Madi- 
son, Wisconsin. 







MADISON , WIS. é “awa 27 
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Morning Viewing Soars 

Biggest season to date for daytime tv is indicated in two 
current reports and revved-up programming plans. New 
Television Bureau of Advertising presentation declares that 
more homes now regularly view tv in the morning than 
watched night time three years ago. According to Nielsen, 
in television homes more families view daytime tv in one 
week than listen to all of radio day and night, says TvB. 
Other findings: two out of five tv homes regularly view 
before 9 a. m.; from 9 a. m. till noon, seven out of ten 
families view; from noon to 3 p. m., more than 80 per cent 
of all tv homes watch during the week; nine out of ten 
view during the week between 3 and 6 p. m. A Pulse study 
for TV AGE (page 50) shows 45 per cent of New York’s 
tv homes viewing afternoons, a third watching in the 
morning. Add to this the programming strength of quality 
feature films mornings and afternoons as well as nighttime 
on most stations. Many stations are already reporting 100- 
per-cent rating increases with daytime programming of 
new releases from major Hollywood producers. 


L. & M. TV Potential 

The spot-tv part of the campaign that Liggett & Myers 
Tobacco Co. is using, together with newspaper ads and 
radio spots, to introduce its new crush-proof box is cur- 
rently of modest size. But it has potentials of getting bigger. 
Dancer-Fitzgerald-Sample, Inc., New York, is the agency; 
Lionel Furst, the timebuyer. 


1956 Billings 

Total revenue from television time sales in 1956 will 
reach $870.5 millién, according to TELEVISION AGE esti- 
mates. This can be broken down into $395.4 million for 
network, $289.12 million for spot and $185.8 million for 
local. These figures, of course, do not include other ex- 
penditures for tv advertising such as talent, production and 
other miscellaneous costs. Adding these other charges, TvB 


estimates that television expenditures for 1956 will total 
$1.235 billion. 


Tv to Sell Auto Show 

Television will be used extensively in the overall “sat- 
uration” advertising campaign being planned by the Auto- 
mobile Manufacturers Assn. and Cunningham & Walsh, 
Inc., agency for the event, to promote the National Automo- 
bile Show at the New York Coliseum Dec. 8-16. About 100 
tv spot announcements featuring a Let’s Go to the Auto 
Show jingle will be placed on stations in the Gotham area 
throughout the week prior to and during the week of the 
industry-wide car exhibit, the first to be held in 16 years. 
In addition to the local spots, promotion for this 42nd 
Auto Show will be integrated in regular network programs 
sponsored by individual car manufacturers. 


Would Television Sell Bikes? 
The biggest campaign in the 79-year history of the Bicy- 


cle Institute of America will be using mail order, news- 
paper and magazine advertising, but no tv. This is an area 
for TvB and local stations to look into. Documentary evi- 
dence that kindred products use tv with remarkable results 
can be found in the July Tv ace story, “Sporting Goods and 
Toys.” Campbell-Ewald in New York handles the account; 
Frank Leonard is the account executive. 


Five-Year Licenses 

A majority of commissioners is expected to support FCC 
chairman George C. McConnaughey in his proposal made 
before the Radio Television Executives Society of New 
York that station licenses be extended from three to five 
years. Five-year term already applies to all other service 
licenses administered by the FCC. It was only a few years 
ago that station licenses were granted for only one year at 
a time. 


Service to Public 

Pointing with pride to the record station licensees have 
made, FCC Chairman McConnaughey said: “Perhaps you, 
the executives among the broadcasters of this country, have 
more to do than any other group today, next to parents and 
teachers, in safeguarding the source of inspiration which 
is the daily bill-of-fare of millions of radio listeners and 
television viewers.” The FCC head went on to mention the 
charges which have been made against the industry and the 
government investigations which have been instigated. 
“But,” he added, “so long as you folks in the broadcasting 
industry render a high-type service to the listening public 
in this country the charges will fall flat on their face.” 


Eye on Tv 

National Key Co. is opening its first full-scale advertising 
campaign with a series of ads in a few national magazines. 
However, the company, reported to be the world’s largest 
seller of replacement keys, with 23,000 outlets, has its eye 
on tv, along with newspapers and radio, at the local level. 
Blaine-Thompson Co., Inc., New York, handles the account; 
Donald Arkin is the account executive. 


More Picture Tubes 

More picture tubes were sold in July and in the first 
seven months of 1956 than were sold in the same periods in 
1955, the Radio-Electronics-Television Manufacturers As- 
sociation reports. For the first seven months of 1956, a 
total of 5,738,123 units were sold as compared with 5,429,- 
817 a year earlier. Some 585,380 units were sold in July 
this year and 515,793 last year in the same month. Tele- 
vision receiver production, however, was off this year as 
compared with the totals for a year ago. In 1956, 3,752,133 
receivers were manufactured through July, while in the 
same seven months last year 4,173,088 were built. 
RETMA makes no reports on color receivers or color pic- 
ture tubes. 
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It’s drifts of filmy lace on It’s $26.6 billions worth of It’s millions of lasting im- 
the Empire bodice of this planes produced last yearin pressions on big-earning, 
cocktail sheath by Dorothy Metropolitan Los Angeles, big-spending Southern Cali- 
O’Hara of California. the U. S. aircraft capital. fornians by advertisers on 


KRCA ‘4 ... NBC TELEVISION IN LOS ANGELES...SOLD BY SPOT SALES 








Business barometer 


Both local and national spot television billings declined sharply in June after 





strong winter and early-spring performances. 


The TELEVISION AGE monthly Business Barometer index showed that the decline for 
local billings was 9.1 per cent from May, and the drop for national spot 
was 9.4 per cent for the same period. 





LOCAL BUSINESS 


While a sag is always anticipated in June, both of ee nee eee ae 





these were larger than they were in the same 
month in 1955 or, for that matter, in 1954. 


The Business Barometer for those earlier years showed 





that local billings dropped only 4 per cent in 
June 1954 and 6.4 per cent in 1955. National 
spot billings in June 1954 were off 5.2 per 
cent over May of that year and 6.9 per cent for 
the same month in 1955. 


It becomes apparent, then, that the drop for June 1956 





in both local and spot billings was even 
greater than usual at this season. However, it 
must be remembered that the starting point this 
year, the total billings for May, was much 











4 
higher than it was last year or the year ss 
before. 
~ Going back over a six-month period, it is apparent that 
“= both categories, and particularly spot 
Pe. billings, have shown considerable strength. A comparison of the first 


SPOT BUSINESS 
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In 1954 


six months of the year for both is shown on the charts on this page. 


a percentage comparison of spot for each of the 





In 1955 


first six months shows January was off 7.4 per 
cent, February was up 4.8 per cent, March was 


up 14.2, April up 0.3, May up 6.7 and June off 


5.2. This would give a cumulative gain of 135.4 
points. 


the same rundown shows January off 3.2, 





February up 7.1, March up 12.4, April up O.5, 
May up 3.8 and June off 6.9, a cumulative gain 
of 13.7 points. 





This year a comparison of the first six months shows 





January up 2.5, February up 15.5, March up ll, 
April off 3, May up 4.9 and June off 9.4 for a 
cumulative gain of 19.5, considerably greater 
than the 13.7 of 1955 or the 13.4 of 1954. 


It may be surmised, then, that the drop in June for 





This is 


national spot, at least, was an inevitable 
leveling-off, which was to be expected. 


the 33rd monthly Business Barometer report on 





spot and local billings. Dun & Bradstreet pre- 
pares percentages from station information. 
These are furnished to TELEVISION AGE editors 
who prepare the analysis. 


A report on network billings for July will be carried in the October 8th issue 





of TV AGE. 
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‘ 
THE NEW NAME AT OUR HOUSE 
IS YOUR TICKET TO MORE SALES 


The tag affixed to your luggage by the air- 
line you travel assures its safe arrival. Your 
sales are an assured! success when en- 
trusted to Western New York’s tried and 
proven sales medium WROC-TV, 


Yes, the new name, WROC-TV—Roch- 
esters MOST POWERFUL Station—serves 
17 prime Western N. Y. counties with 2% 
million people in 386,000 homes. WROC- 
TV produces sales results! 


WROC 


(formerly WHAM-TV) fe = 
A TRANSCONTINENT TELEVISION CORP 
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More film, new techniques . ... . . page 31 
Spot pattern shows shifts . . . . . . page 33 


FEATURES’ NEW LOOK. [pn this 
year of the quality feature film, when 
celluloid becomes as important to local 
tv as record wax is to local radio, the 
industry is turning a watchful eye on 
formats, times, techniques and promo- 
tion of the home-screen flicker fare. 

Pre-tested entertainment values and 
billions of dollars worth of production 
and talent are already wrapped up in 
the thousands of reels rolling out of the 
wide-sprung vault gates of Warner 
Bros., RKO, Paramount, United Art- 
ists, MGM et. al. 

The audience take for film features 
on tv is up to programming and pro- 
motion. 

New York, where the big grind is 
already underway on six of seven 
channels, offers a look-in on a variety 
of presentation methods. The spread 
of features is from 9 a.m. till well 
after midnight. 

Old-hand wor-tv begins the fall re- 
alignment today (Sept. 24). Some 80 
per cent of broadcast hours is going 
into feature films. Eight new shows 
are being aired, using virtually the 
entire RKO tv library, along with 
pictures already in the station’s esti- 
mable stock pile. 

The established Million Dollar Movie 
continues to rack up lofty multiple 
ratings with 16 exposures a week for 
each film. 


CATEGORIZED FORMATS. New 
shows, spanning the day and night, 
include a few Monday-through-Friday 
formats that categorize the features— 
Love Story, an hour-and-a-half morn- 
ing show slanted at the not-so-busy 
housewife; Comedy Theatre, whimsy 
and farce from the RKO booty at noon 
for an hour; Mid-day Movie, an hour 
show in the early afternoon using the 
RKO library and existing WOR-TV 
feature file; 6 O’clock Picture, slotted 
against similar shows on two other 
channels. 

Between and after the two Million 


Dollar Movie showings each night 
there’s the Hour of Danger. It uses 
Falcon and Saint pictures from RKO. 

The feature lineup was promoted 
with a $70,000 campaign and a sneak- 
preview week last month. 

Another vet of the grind, wcss-Tv 
(CBS flagship), augments its several 
feature shows with the MGM package 
of 725 films and the 152 new-to-tv 
releases from Warner Bros. The sta- 
tion’s daily feature schedule begins 





From Warner’s: Bette Davis, George 
Brent. 


with the Late Matinee at 5 p.m., fol- 
lowed by the Early Show. Features for 
these shows are sliced to 55 minutes, 
with a pundit standing by on commer- 
cial breaks to fill in the story-line gaps. 

After the network evening block, 
WCBS-TV comes on with the relatively 
uncut Late and Late, Late Shows. On 
Fridays and Saturdays, for truly owl- 
eyed metropolities, there’s sometimes 
a late, late, late show. 

wrca-Tv, NBC’s New York outlet, 
sets aside past resistance to features 
and reels off two a day. The housewife 
can tune in as hubby bolts out to the 
station’s First Feature at 8:55 a.m. 
Evening Theatre airs at the mighty 
popular late-afternoon time. 

With new United Artist releases and 
a bundle of British pictures, some 
making their U.S. premiere, WRCA-TV 


uwa meron Mewsfront 


is in the film fray for good. 

Although wasc-tv, the New York 
ABC station, hasn’t bought in on re- 
cent major packages, the outlet carries 
a full schedule of features. They begin 
with the Morning Feature from 9 to 
10 a.m., followed by the Afternoon 
Show and the Night Show which runs 
till sign off. Several pictures are from 
wor-Tv’s farmed-out Million Dollar 
Movie roster. All three shows are Mon- 
day through Friday. 

In addition, of course, the local sta- 
tion carries ABC’s two network offer- 
ing, Famous Film Festival (moved 
from Sundays to Saturdays, 7:30 to 9 
p-m.) and the Afternoon Film Festival 
from 3 to 5 p.m., Monday-Friday. The 
two net programs of top-drawer Eng- 
lish productions proved out in the sea- 
son past. And the afternoon festival, 
slotted against soaps and formidable 
hour-long live drama on the other net- 
works, was a tough contender in the 
rating scramble. 


INDIES FOLLOW SUIT. Starting 
next month, watv, Newark independent 
covering the metropolitan area, will 
program its 20th Century-Fox package. 
The station will shoot for a fat rating 
with 16 exposures of one film each 
week. It’s a format very close to WorR- 
tv's Million Dollar Movie. 

DuMont’s WABD gives its Warner 
pictures a double exposure on Sundays 
at 3 and 9 p.m. The station has had 
Sunday features before—but generally 
sans quality. Station will now guaran- 
tee an accumulative 10 rating. 

Lone holdout in the New York mar- 
ket is wprx, the Daily News station. 
Here arises an interesting rating pic- 
ture, with the station featuring sports, 
news and a variety of syndicated re- 
runs against heavy feature-film sched- 
ules. 

Elsewhere in the country: 

KTTv, Los Angeles independent, is 
stacking the MGM reels against the 
best from the networks, with Class A 
scheduling on Friday night. Colgate 
is backing the enterprise with $780,- 
000 for 52 weeks of features. KTTV is 

(Continued on page 33) 
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Indiana Hit 


Most baseball fans know what a Texas Leaguer is . . . 
but all smart advertisers know that an Indiana Hit 
is the base knock that produces sales when you use 
WLBC-TV. 


This is the time of year across the country when the 
nation’s attention is focused on the annual classic, 
the World Series. Indiana is proud of the outstanding 
athletes it has sent into the major leagues . . . Ted 
Kluszewski, Gil Hodges, Carl Erskine, “Moose” 
Skowron, Eddie Mathews. But just as baseball is the 
all-American pastime, so is Muncie an important slice 
of Americana. And in Muncie they watch tv more 
than any community in the U. S. 


You will really score when you put your next test cam- 
paign on WLBC-TV.* You will be grooving your 


campaign right down the middle — in Middletown, 
U.S.A. You will be making an Indiana Hit and a 
major league buy in the nation’s No. 1 test market. 


The nation’s test 


*Pepsi Cola used Muncie as a test market for its 
“Pepsi Please” campaign with phenomenal results. 








Newsfront (Contd. from page 31) 


innovating a policy of no cuts whatso- 
ever. This will call for several showings 
of more than two hours. 

KRON-TV San Francisco is presenting 
the Warner package in traditional mo- 
tion-picture-theatre fashion. A cartoon 
and comedy will be linked with each 
feature. 

The same programming policy holds 
for Westinghouse station WBz-Tv Bos- 
ton. The Hub outlet will front Warner 
Bros. features with a Popeye cartoon 
and a Leon Errol or Edgar Kennedy 
short. 


PACKAGED PLUGS. The way 
WoR-TV is slicing the RKO pie will 
no doubt find acceptance around the 
country. MGM is suggesting several 
category titles to its feature customers. 
Examples: MGM Academy Award 
Theatre; MGM Musical Comedy Fes- 
tival; MGM Premiere Performance; 
The Clark Gable Theatre; The Spencer 
Tracy Theatre. 

If the company can work Leo the 
Lion and the MGM signature into tv 
show titles, the gratis plug will prob- 
ably be used as a pacifier for dis- 
gruntled exhibitors. 

Associated Artists, distributor of 
Warner’s 754 features plus cartoons, 
is also suggesting breakdowns for spe- 
cial programs. Among them, Children’s 
Theatre and star-titled groupings, in- 
cluding John Wayne, Betty Davis (48 


pictures), Humphrey Bogart, Paul 


Muni and James Cagney (pointing out 
that NBC can make a lot of noise about 
a live show with Mr. Cagney while the 
Warner’s package offers 40 Cagney 
full-length features). 





From MGM:. Twenty Garbo Pictures. 


2 


Another AA programming sugges- 
tion concerns stations which tollow the 
night news with a feature film: Bust 
up the post news tune out with a two 
or three minute excerpt from the film 
to come. 

The Warner’s pictures are sold in 
more than 60 markets witn stations 
buying in groups of 13. 

Movietime USA, the C&C Tele- 
vision Corp.’s RKO package, is now 
reportedly sold in more than 50 of 
the 100 top markets. Buyers are being 
advised to divvy up the package into 
category shows. A C&C spokesman says 
that about 20 stations are program- 
ming RKO features in the morning. 
Generally they’re re-runs, following a 
premiere in night B time. 

In RKO markets the average feature 
run for a station is reportedly 16 
exposures a week, about three show- 
ings a day. It’s predicted stations will 
get a minimum of four exposures out 
of each picture. 

Star caravans, such as one headed 
by Victor McLaglen, go into Movietime 
USA markets for personal appearances. 
Stars have even gone into super mar- 
kets to pose with sponsors’ products. 

Promotion behind films, says the 
C&C man, has doubled, what with 
big stars and big titles to stump. 

With all the feature activity comes 
a major problem. Processing labs are 
swamped with print orders, a factor 
that may downgrade technical quality 
and delay deliveries—a tough situa- 
with most stations trying to 
program 60 days in advance. 


tion, 


SPOT PATTERN SHIFTS. 


times cryptic, sometimes obvious are 


Some- 


the shifting patterns in advertiser ex- 
penditures that have come into view 
since the Television Bureau of Ad- 
vertising put tv spots before industry 
eyes. 

In the record $105,584,000 reported 
for the second quarter of 1956 there 
had to be compensations for some 
notable plummets in spending since 
TvB’s first report—the final quarter of 
1955 (total: $103,872,000). New-car 
models were being stumped hard then, 
more than $5-million worth. In the 
second quarter of this year the auto- 
motive category had dropped to a 
little more than $3 million. At the same 
time, Studebaker-Packard jumped into 
54th place in the top 200 spenders, 








MOVIE TIME - 


© 
> . 
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From RKO: McLaglen on tour. 


with a second-quarter drive totalling 
$387,100. 

Drug products over the nine-month 
spread dropped from a fourth-quarter 
1955 high of $10,726,000 to a second- 
quarter 1956 low of $6,468,000. The 
evaporation of the annual national 
sniffles saw a dry-up of cold-remedy 
spot coin from a fourth-quarter °55 
high of $3,342,000 to a second-quarter 
56 low of $67,000. 

For instance, Anahist, which spent 
more than $2 million in the last three 
months of 55 and the first three of °56, 
trailed off to $7,200 in the second three 
of this year. Some other comparisons 
—winter six months with spring three: 
Grove Laboratories, $1,078,700 to 
$9,500; Vick Chemical, $1,062,600 to 
$21,800; Smith Bros., $499,900 to 
$400; Ludens, $488,700 to a complete 
fade-out. 


SOME SPONSOR HIGHS. 


were some competitive hassles, how- 


There 


ever, that pulled up the slack from 
diminishing product categories. Tooth- 
paste makers spent a record high of 
$4,442,000 in the second quarter of 
1956. New brands and new packages 
had the tobacco industry 
about a million dollars more than in 


spending 


previous quarters, a total of $7,371,- 
000. American Tobacco Co. puffed the 
total by $133,600, coming into the top 
200 for the first time. 

An interesting hit-and-run situation 
cropped up in cosmetic figures. Revlon 
jumped to 12th rank in the second 
quarter of °56 with a $1,191,400 cam- 
paign, as Hazel Bishop bowed out after 
spending $277,500. 

Comparing TvB’s first six months 
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Disney In the Classroom 
As Disneyland and the Mickey Mouse Club have proved unusual 


examples of instructive television via commercial channels, so has their 
promotion by ABC-TV and Walt Disney Productions been a notable, 
educational effort. 

Focal point was a classroom guidebook called Disney on Television, 
more than 200,000 copies of which were rushed into the hands of 
individual teachers. Some 104 ABC-TV outlets took over distribution 
on the local level. 

The guidebook covered programming plans for the full 1955-56 
season, starting with the week of Sept. 14. In its introduction, Mr. 
Disney wrote that he was “gratified” at the “fine general public sup- 
port” given, not only to his tv productions, but, concurrently, to his 
theatre releases, too. “This confirms our original judgment that the 
two great media of entertainment need not be unduly competitive,” 
he noted. 

The guidebook also included synopses of individual programs, ad- 
vance schedules of program dates and times, “review” program notes, 
guide sheets suggesting classroom activities—plus word of additional, 
supplementary material as needed. For example, it described Man and 
the Moon, a program about a visit to the orb, as “science-factual . . . 
for the subject matter is based upon the most accurate research avail- 
able.” 

The teaching aids were prepared by Mrs. Margaret Divizia, super- 
visor in charge, Audio-Visual Section of the Los Angeles City Schools, 
in cooperation with the educational division of Disney Productions. 

Once available, the booklets were sped to classrooms by a letter 
from ABC president Robert E. Kintner, by wire from ABC’s adver- 
tising and promotion director John Eckstein and by repeated letters 
from his department. Stations, recognizing the inherent value of the 
Disney promotion, contacted local school principals, city school sys- 
tem directors, PTA groups, women’s clubs, church organizations and 
public libraries. 

The result was that educators wanted even more of the books than 
were available. For example, general manager George R. Dunham of 
WNBF-TV Binghamton had 1,400 copies on hand when he gave a 
luncheon for 75 superintendents, elementary principals and audio- 
visual directors from New York and Pennsylvania. At the end of 
the luncheon, he had requests for 3,200 copies—well over twice his 
supply. 

The principal of P.S. 20 on Staten Island, New York, wrote to ABC 
for 40 copies on March 1. Four days later, he asked that the order 
be increased to 500, instead. 

Success of the project was just as conspicuous in the classroom. 
Audio-visual classes at Syracuse University used the guidebook in 
their studies, while ninth graders in the junior high at Albert Lea, 
Minn., worked with the guide in their social studies. 

Wrote the board of education at Duluth, Minn., “Principals were 
amazed that every teacher could have a copy. Such material helps 
teacher to guide pupils in their choice of programs and to make the 
most out of television.” 

“Our children,” wrote the assistant principal of Nathaniel Haw- 
thorne Junior High, Queens, New York, “follow this series avidly. 
Their reactions crop up often in their language arts program.” 

And one mother, active in the PTA at Beverly Hills, Calif., boiled 
the whole thing down this way: “As a parent I would know a master 
hand was at work on my children.” 
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Newsfront (Continued from p. 33) 


of spot reporting with the second quar- 
ter of 56, there were some other note- 
worthy drop-outs besides Hazel Bishop, 
car manufacturers and drug com- 
panies. Among them: Tea Council of 
the USA, from $807,100 (October to 
March) to $16,200 (second quarter 
this year); Plough, Inc., from $667,- 
000 to $19,000; Motorola, from $594,- 
500 to $700; Brown Shoe, from 
$520,400 to $18,600; Helena Ruben- 
stein, from $480,400 to $2,400; Pills 
bury Mills, from $464,400 to $80,300: 
Readers Digest, from $378,900 to 
$10,900; Thomas Lipton, from $377,- 
200 to $88,000; Converted Rice, from 
$367,700 to $10,700; Monarch Wine, 
from $360,700 to $72,600; Seeck & 
Kade, from $358,520 to $29,300. 


FURTHER DROP-OUTS. (Others that 
dropped from the top 200 with sizable 
cutbacks include: Whitehall Pharma- 
ceutical; V. La Rosa & Sons; Mars 
Inc.; Cantrell & Cochrane; National 
Carbon; Mrs. Tucker Foods; Paper- 
Mate; Seabrook Farms; Gordon Bak- 
ing; Brewing Corp. of America; Phar- 
ma Craft Corp.; Bond Stores; G. 
Heileman Brewing; National Enter- 
prises; G. H. P. Cigar; Rival Packing; 
Armstrong Rubber; Remington-Rand; 
Malt-O-Meal, and United Vintners. 

A good part of the drop-outs, of 
course, are again conditioned by sea- 
son, new product schedules, special 
campaigns, and so forth. 

On the credit side are the replace- 
ments for drop-outs, more than 30 
companies new to the top 200, all in 
with greatly increased spot budgets. 

New to the list—besides companies 
already mentioned—are: Adell Chem- 
ical; American Sugar Refining; Avo- 
set; D-X Sunray Oil; Dormin, Inc.; 
5 Day Laboratories; Foremost Dairies; 
General Electric Supply; General Pe- 
troleum; General Tire & Rubber; B. F. 
Goodrich; S. C. Johnson & Son; 
Keebler Biscuit; Kitchens of Sara Lee; 
Lo-Calory Food; Lone Star Brewing; 
Magnolia Petroleum; Mishawaka Rub- 
ber Wool; Nehi Bottlers; Pellex, Inc.; 
Dr. Pepper Bottlers; Quaker Oats; 
Regal Amber Brewing; Roto-Broil; 
Scripto; Slenderella; Standard Brew- 
ing; U. S. Rubber; West End Brewing, 
and J. B. Williams Co. 











THE NEW PHILADELPHIA STORY 


(A COLORFUL TALE) 





oo eote, 
AE ic proud by nature. But 
ote, 
one SV may be prouder than another. 


Right now, the proudest SW, in 


Philadelphia is the one who’s making 
nig. pome at WRCV-TV. The WRCV-TV 
Vz: is now the most colorful bird 

in town—the first native A A ever 
televised from its own backyard in all 
its splendid, true-to-life glory! 


Yes, Philadelphia is taking on a new kind of local color. As of September 24th, WRCV-TYV telecasts in 
live COLOR, on a regular basis, over its own facilities. Color cameras—color film—color slide equipment 





—everything’s on hand for local productions ranging from station-breaks to full-scale Spectaculars! 


Everything you need to show your product at its colorful best, in the nation’s fourth largest market. 





Let our friend, the ae show 


you the colorful way to feather 





(QQ veapversuir STATION IN PHILADELPHIA SOLD BY (xx) SPOT SALES 








«NOT SEVENTEEN? 


YES...WBRE-TV does have 
a 17 County Coverage 


WBRE-TV'S...NBC Fall and Winter show schedule is the greatest TV buy 
in “Hill Country", USA, That's the 17 county area covered by Channel 28... 


WBRE-TV America's First Million Watt TV Station. With a projected audience potential 

presents all of 2,000,000 busy people having an estimated buying power of $1,650,000- 

NBC color shows i . 

reer 000 you cut down your advertising costs per capita when you lodge your 

message on the WBRE-TV log. 

Local and 

film color 

available AN BASIC BUY : National Representative : The Headley-Reed Co, 

approximately Counties Covered: LUZERNE _LACKAWANNA LYCOMING _—‘ COLUMBIA 

N b 1 SCHULYKILL NORTHUMBERLAND MONROE PIKE WAYNE 
ovember WYOMING SULLIVAN SUSQUEHANNA — BRADFORD UNION 


SNYDER MONTOUR CARBON 


Without question, the best engineer in the animal kingdom, the 
Busy Beaver, with his ability to cut down trees of more than 
17 inches in diameter, transport them up or down stream by a 
well trained staff of co-workers, build communication lodges, and 
millions of acres of pasture lands, has an intelligence akin to 
WBRE-TV's unique community service to the people of “Hill 
Country”, U.S.A. : - 


TV Channel 28 


WILKES-BARRE, PA. 




















Toughdown for tv 


ootball will emerge this fall and winter as 
one of television’s major programming com- 
modities. Its value to a nation of sports-loving 
people has been quickly capitalized on by tv ad- 
vertisers, who will spend $19.3 million to bring 
football into the country’s living rooms. 

For those not able to attend the games, tele- 
vision will transmit to an estimated 30 million 


viewers {on one afternoon) a whole seasonful of 
line rushes, pass plays and associated bruises 


and thuds, both the professional and college 
varieties. 

CBS-TV is telecasting 63 games of the National 
Professional Football League on 184 tv stations. 





Television Age 
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Professional and college 
football emerge as 


major fall and winter 


tv commercial vehicle 







This package will cost advertisers an estimated 
$6 million. The college games will be presented 
over NBC-TV. These will include 24 national and 
regional contests over 176 stations. College spon- 
sors will pay $3.8 million to back this network 
package ($2.6 for the national games, $1.2 for 
regional). CBS-TV is carrying the games of all the 
pro teams, with the exception of the Cleveland 
Browns. This club has set up independent coverage 
through the Sports Network, Inc., New York, that 


will cost advertisers $500,000. Another $9 mil- 
lion will be spent on local stations for announce- 


ments and adjacencies surrounding the games. A 
good portion of this money will go for local pre- 
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game and post-game shows. 

The football packages will be pre- 
sented through the courtesy (and sales- 
manship) of a battery of 24 national 
and regional advertisers, marketing an 
array of products with predominantly 
male appeal—beer, oil and gas, to- 
bacco, electric shavers and appliances, 
tv-radio sets, tires, drugs, heating con- 
trols, personnel recruitment and bowl- 
ing equipment. 

If measured in advertiser interest 
only, football shapes up as one of the 
most successful tv ventures this season. 
The networks seemingly had _ little 
trouble bringing a full complement of 
advertisers into the fold. The “sold 
out” signs were up long before the 
season neared the starting point. 

For the pro package CBS-TV has 
signed 13 sponsors. Marlboro, taking 
a crack at football for the first time, is 
going at it in a big way. This cigarette 
firm, a member of the Philip Morris 


family, is backing “substantial por- 
tions” of every pro team, with the ex- 
ception of the Cleveland Browns and 
the Pittsburgh Steelers. And in the 
case of the Browns, Marlboro will 
sponsor a few games on that team’s 
independent network. In some cases, as 
with the Philadelphia Eagles, the firm 
has as much as 50-per-cent sponsor- 
ship. 

Marlboro’s interest in football is 
based on a firm, business-like compul- 
sion to reach the male audience— 
typical of all advertisers in this pack- 
age. The sponsor’s attitude toward 
football and television is summed up 
by Perry Leary, brand manager of 
Marlboro. He describes this buy simply 
as “another way to exploit Marlboro’s 
copy platform.” In the recent past that 
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platform has stressed the masculine, 
virile appeal. 

In contrast to Marlboro’s initial buy 
of sports, most of the other adver- 
tisers have a history of sports spending. 
Beer companies, as a group, dominate 
the sponsor lineup. Breweries which are 
once again renewing their acquaint- 
anceship with sports programming are: 
Falstaff Brewing Co., Pabst Brewing 
Co., National Brewing Co., San Fran- 
cisco Brewing Co. (Burgermeister), 
P. Ballantine & Sons, Inc., Goebel 
Brewing Co. and Duquesne Brewing 
Co. of Pittsburgh. In addition, Carling 
Brewing Co. is among the sponsors of 
the Cleveland Browns separate cover- 
age. 

Those gas and oil firms which will 
again be back on the scene are Atlantic 
Refining Co., American Oil Co., Stand- 
ard Oil of Indiana and Speedway 
Petroleum Co. General Tire & Rubber 
Co. will sponsor the special Thanks- 
giving Day game. 


Problems are Many 


With a complex setup of regional 
networks to present the pro games, it’s 
easy to understand why most adver- 
tisers have been experiencing more 
than the customary headaches in time 
and station clearances and _ other 
problems. One of the most harassing 
matters is being faced by Ballantine 
beer. The brewery is sponsoring a 
quarter of the New York Giants games, 
which will reach into New England on 
an 18-station network. The problem is 
this: local laws in Portland, Me., pro- 
hibit beer advertising on Sunday. 
The difficulty is still not completely 
resolved, but it looks as though Bal- 


lantine will have to carry institutional 
commercials in this New England city. 
Although 


agencies, Goebel beer and Speedway 


handled by _ separate 
gas and oil will be back again sponsor- 
ing the Detroit Lions games. As long- 
time sponsors of Detroit baseball and 
football, Goebel and Speedway com- 
mercials will reach five Michigan 
cities, plus Toledo, Ohio. Marlboro 
will sponsor the remainder of the 
Lions’ network, which includes six 
cities in Ohio, plus two other locales. 

The most perennial of all sports 
advertisers, Atlantic Refining Co., will 
sponsor 50 per cent of the New York 
Giants, Philadelphia Eagles and Pitts- 
burgh Steelers games. Atlantic will 
probably go down in advertising his- 
tory as the most consistent tv sports 
advertiser. This Philadelphia firm, 
through N. W. Ayer & Son, Inc., has 
been telecasting events since 1940 over 
what was then Philco’s station, W2XE, 
whose call letters, were later changed 
to WPTZ and most recently to WRCV-TV. 

The sponsor lineup of the NBC-TV 
college telecasts includes a prominent 
list of national advertisers. For the 
nine nationally-televised games, four 
advertisers have signed for a quarter 
each: Sunbeam Corp., Bristol-Myers, 
Inc. (for Bufferin and Vitalis), U. S. 
Rubber Co. and Zenith Radio Corp. 

The national games will be preceded 
and followed by special 15-minute 
shows. The pre-game program, NCAA 
Football Preview, will be sponsored 
by Dow Chemical for its anti-freeze. 
Allstate Insurance, for its auto cover- 
age, will back the post-game show, 
NCAA Football Scoreboard. 


For the 15 regional clashes, a full 
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Pro Football Tv Lineup 


Western Conference 


LOS ANGELES RAMS 


Burgermeister beer! 
Falstaff Brewing Co. 
Marlboro 


West Coast Network 
32 stations 


CHICAGO BEARS 
Falstaff Brewing Co. 
Marlboro 
Standard Oil of Indiana 
Chicago Network 
68 stations 

GREEN BAY PACKERS 


Marlboro 
Pabst Brewing Co. 
Standard Oil of Indiana 


Green Bay Network 
11 stations 

BALTIMORE COLTS 
Marlboro 


National Brewing Co. 


Baltimore Network 
4 stations 


SAN FRANCISCO 49ers 


Burgermeister beer! 
Falstaff Brewing Co. 
Marlboro 


West Coast Network 

32 stations 
DETROIT LIONS 

Goebel Brewing Co. 


Speedway Petroleum Co. 


Marlboro 


Detroit? Network 
14 stations 


. Burgermeister (San Francisco Brewing Co.) 


Eastern Conference 


CLEVELAND BROWNS 


Carling’s beer & ale 


Marlboro 
Midwest & West® Network 


WASHINGTON REDSKINS 
Amoco 


Marlboro 


Washington Network 
30 stations 


NEW YORK GIANTS 
Atlantic Refining Co. 


Ballantine beer 
Marlboro 

New York Network 
18 stations 


CHICAGO CARDS 


Falstaff Brewing Co. 
Marlboro 
Standard Oil of Indiana 


Chicago Network 
68 stations 


PHILADELPHIA EAGLES 


Atlantic Refining Co. 
Marlboro 


Philadelphia Network 


3 stations 


PITTSBURGH STEELERS 


Atlantic Refining Co. 
Duquesne beer 


Pittsburgh Network 
4 stations 


is sponsoring as part of the West Coast 


network nine games in Los Angeles and San Diego only. 


. The Detroit Lions will be sponsored by Goebel and Speedway in the Michigan cities 


listed plus Toledo. Marlboro will sponsor the Lions’ telecasts in the Ohio cities, 


excluding Toledo, plus Erie, Pa., and Parkersburg, W. Va. 


. Telecasts of the Browns’ games are being handled by Sports Network, Inc., New York, 


an independent organization. Coverage of 12 seasonal games and one exhibition contest 


will center around Ohio’s midwest but will extend to the far west up to but not 


including the Pacific Coast. 


to the above named sponsors, many firms 


especially breweries have been signed on a split network basis. 





Stations Comprising 


BALTIMORI 


woar-tv Baltimore 
wue-tv Harrisburg 
waec-tv Salisbury 

wsea-ty York 


CHICAGO 


Kecm-tv Albuquerque 
Krpa-tv Amarillo 
KTac-tTv Austin 
wars-tv Baton Rouge 
kFrom-tv Beaumont 
weac-tv Birmingham 
xrvs-tv Cape Girardeau 
wat-tv Cedar Rapids 
wos Champaign 
woer-tv Chattanooga 
Krac-tv Cheyenne 
weem-tyv Chicago 
Kktv Colorado Springs 
west-tv Columbus, Miss 
xvpo-1tv Corpus Christi 
Kaip-tv Dallas 

Kuiz-tv Denver 

Kant-tTv Des Moines 
KFsa-Tv Fort Smith 
wint Fort Wayne 
KcuL-tv Galveston 
Kest-tv Harlingen 
went Henderson, Ky 
(Evansville) 

wisu-tv Indianapolis 
warty Jackson, Miss. 
woxi-tv Jackson, Tenn. 
Kroc-tv Jcflerson City 
ksw™-tv Joplin 
kcmo-tv Kansas City 
KHOL-tvV Kearney 
wram-tv Lafayette, Ind. 
ktry-tv Lafayette La, 
xrac-tv Lake Charles 
KoLN-tv Lincoln 

xrTuv Little Rock 
waas-tv Louisville 
KGLO-TV Mason City 
wrec-tv Memphis 
wtok-tv Meridian 
wknre-tv Mobile 
KNoE-TY Monroe 
wcov-tv Montgomery 
wiac-tv Nashville 
wosvu-tv New Orleans 
xwrv Oklahoma City 
wow-tv Omaha 

KTvo Ottumwa, lowa 
(Kirksville, Mo.) 
wom Panama City 
WeEar-Ttv Pensacola 
wrva Peoria 

KBQA-TV Quincy 
wrex-tv Rockford 
wuer-tv Rock Island 
KENS-Tv San Antonio 
KsLa Shreveport 

Kvtv Sioux City 
KELO-TV Sioux Falls 
wset-tv South Bend 
KFreg-tv St. Joseph 
Kwxk-tv St. Louis 
Ktrs-tv Springfield, Mo 
wrui-tv Terre Haute 
kcemc-tv Texarkana 
wisw-tv Topeka 

xotv Tulsa 
Kwrx-tv Waco 

Ktva Wichita 
(Hutchinson) 
Ksyp-tv Wichita Falls 


DETROIT 


wwrv Cadillac 
wkrc-tv Cincinnati 
wens-tv Columbus 
wuio-tv Dayton 
wsexk-tv Detroit 
wsee Erie 

wkzo-tv Kalamazoo 
wim-tv Lansing 
wima-tv Lima 
wrap Parkersburg 
WKNx-tv Saginaw 
wspp-tv Toledo 
wkesn-tv. Youngstown 
wuiz-tv Zanesville 


GREEN BA) 
KsMB-Tv Bismarck 
KpaL-Tv Duluth 
waay-tv Green Bay 
wat La Crosse 
wisc-tv Madison 
woMJ-Tv Marquette 
wxrx Milwaukee 


Regional Networks 


wece-tv Minneapolis 
Kcjs-TvY Minot 

Kx je-tv Valley City 
wsau-tv Wausa 


NEW YORK 


wepa Albany 

wtwo Bangor 

wnar-tv Binghamton 
wsz-tv Boston 

waen-tv Buffalo 

wcax-tv Burlington 
wern-tv Hartford 

watw Mt. Washington 
wess-tvy New York 
WGAN-TV Portland, Me 
wrno-tv Providence 
wec-tv Rochester, N. Y 
wver-tv Rochester, N. Y 
WGEVI-TV Scranton 
WHYN-TV Springfield, Mass 
WHEN-TV Syracuse 

wkrtv Utica 


weny-tv Watertown-Carthage 


PHILADELPHIA 


weaL-tv Lancaster 
weau-tv Philadelphia 
wHumM-tv Reading 


PITTSBURGH 

wrac-tv Altoona 

wakp-tv Johnstown 

KDKA-TV Pittsburgh 

wstv-tv Steubenville-Wheeling 


WASHINGTON 


watm-tyv Anderson 
wise-tv Asheville 
waca-tv Atlanta 
wWaRpw-Tv Augusta 
wesc-tv Charleston, 5. 
wens-tv Charleston, W. Va 
warty Charlotte 
wnox-tv Columbia, 5. ¢ 
wret-tvy Columbus, Ga. 
wrvy Dothan 
wris-tv Fayetteville 
watw Florence 
WINK-tV Fort Myers 
wrMy-tyv Greensboro 
wwnct Greenville, N. ¢ 
wsva-tv Harrisonburg 
woer-ty Jacksonville 
wH-tyv Johnson City 
witvk Knoxville 
wmaz-tv Macor 
wrtvs Miami 
wrar-tv Norfolk 
woso-tv Orlando 
wnao-tv Ral 
wrva-tv Richmond 
woss-tv Roanok« 
wroc-tv Savannah 
wspa-tv Spartanburg 
wrvt Tampa 
wror-tv Washingtor 


WEST COAST 


kero-tv Bakersfield 
Kvos-tv Bellingham 
Kast-tv Big Spring 
Knoi-tv Boise 
Kust-tv Chico 
Krop-Ttv El Paso 
KieM-tv Eureka 
KFRE-TV Fresno 
xip-tv Idaho Falls 
KLas-tv Las Vegas 
KNxt Los Angeles 
Kpus-tv Lubbock 
Kees-tv Medford 
KGvo-Tv Missoula 
Kosa-tTv Odessa 
KooL-tv Phoenix 
Kotn-tv Portland, Ore 
KoLo-tv Reno 
KBET-TV Sacramento 
Ksew-tv Salinas 
Ksu-tv Salt Lake City 
xrMs-tv San Diego 
KP1x San Francisco 
Kvec-tv San Luis Obispo 
Keyt Santa Barbara 
KxLy-tv Spokane 
KPar-tv Sweetwater- Abilene 
KTNT-Tv Tacoma 
Kopo-tv Tucson 
Kurx-tv Twin Falls 
kima-tv Yakima 



























1906. Out of the five dollars a week 
he earned as a messenger for the 
Commercial Cable Co., 15-year-old 
David Sarnoff saved enough to buy 
a_ telegraph instrument. In six 
months he had mastered the Morse 
code, which won him an office-boy 
job with the Marconi Wireless Tele- 
graph Co. of America—and the 
chance to learn about this new 
communications system in Marconi’s 
experimental shop on New York’s 
Front Street. 


50 years 
of electronic 
leadership 


40 September 24, 1956, Television Age 
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1908. When the Marconi Co. needed a wireless operator for its station at 
Siasconset on Massachusetts’ Nantucket Island, young Mr. Sarnoff was given 
the position—and, once again, an opportunity during his many months at the 
lonely outpost to gain further knowledge about wireless from the books in 
the station’s well-stocked technical library. 


A' the turn of the century, a family named Sarnoff emigrated to 
the United States from the village of Uzlian, near the city of 
Minsk, Russia. Eldest of the New World-bound Sarnoff children 
was a boy called David—a nine-year-old who had no way of knowing 
on that arrival day in July of 1900 that his American future was 
written in the stars. 

Perhaps the most concisely cogent appraisal of the factors behind 
the fulfillment of that future was expressed some three-and-a-half 
decades afterward by the late James G. Harbord, ihen board chair- 
man of the Radio Corp. of America. 


arnott. He had, however, that background of poverty without which 
few can hope to succeed. And with it he had indomitable perseverance, 
honesty, untiring industry, boundless ambition and great business 
ability. 

“He came from honest stock and a home with religious parents. 
With such mental and moral endowment, he was to ally himself with 
a new art, and thereby profoundly to influence the life of his 
generation.” 

This peroration, delivered six years after its subject had succeeded, 
at the age of 39, in working his way from newsboy and the main 
support of his family in a New York City tenement district to the 
presidency of RCA and international prominence in broadcasting, is 
no less apt today as Mr. Sarnoff prepares to mark, on Sept. 30, the 
golden anniversary of his entrance into the field of wireless com- 
munications. 

On the following pages TELEVISION AGE presents a pictorial resume 
of the half-century career of Brig. Gen. David Sarnoff—chairman of 
the board and chief executive officer of RCA, and pioneer in the de- 
velopment and application to modern life of every phase of radio, 
television and electronics. 
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1912. On the night of April 15 the most historic SOS in history 
came crackling out of the North Atlantic, and it was Dav'd 
Sarnoff, as the wireless operator at the Marconi station atop the 
John Wanamaker store in New York, who picked up the un- 
believeable message: “S. S. Titanic ran into iceberg. Sinking fast.” 








For the next 72 hours Mr. Sarnoff remained at his post, receiving 





and relaying news of this most epic of sea disasters. 





1910. After taking a special course 
in electrical engineering at Pratt In- 
stitute, while serving at a _ nearby 
Varconi station in Sea Gate, New 
York, Mr. Sarnoff, at 20, shipped trom 
Vewfoundland as telegraph operator 
on the S. S. Beothic, bound on a seal- 


hunting expedition to the Arctic ice 
fields. He also did marine radio duty 
on the S. S. Harvard, plying between 
New York and Boston, and on the S. S. 
New York on the transatlantic run. 


at New Brunswick, New Jersey. 


Programs permanently assured by this um 





1917. The 


name of David Sarnoff into prominence, 


Titanic story brought the 


and as the importance of radio com- 
munications grew, his advances in the 
field were rapid. He became successively 
chief inspector, assistant chief engineer, 
assistant traffic manager and, in 1917, 
commercial manager of the Marconi 
Co., a position he retained when the 
company was acquired by the newly 
formed Radio Corp. of America two 
years later. 


1921. Promoted to general manager of RCA on April 29, Mr. Sarnoff (front row, second 
from the left) hosted a group of distinguished scientists, among them such luminaries as 
Einstein, Steinmetz and Langmuir, on a demonstration tour of the RCA Transoceanic Station 


portant action of the Radio Corperanon of 


Amenca in the interest of the listening pub 


1922. In an address before the New York Electrical Society, Mr. Sarnoff, now vice 
president and general manager of RCA, called England, France, Germany and Norway 
by means of a telegraph key—and received a reply from each country. The exhibition 
established the possibilities of international broadcasting. 












Sarnoff. 


RADIO CORPORATION OF AMERICA 


American 
Co. for $1 million, RCA incorporated 





1926. With the purchase of radio 
station WEAF New York from the 
Telephone & Telegraph 


its new property under the name of 
the National Broadcasting Co., a 
move originally proposed by Mr 



































1930. Ajter a year as executive vice president of RCA, 
Mr. Sarnoff, at the age of 39, was elected to the 
presidency of the corporation when Gen. James G. 
Harbord retired from that position to become chairman 
of the board. Almost immediately Mr. Sarnoff put into 
1929. Despite wide skepticism effect a program of unification whereby RCA acquired 
about the feasibility of com- radio manufacturing rights and facilities owned by the 
bination radio-phonograph sets General Electric Co. and the Westinghouse Electric 
—the two appeared to be com- and Manufacturing Co. As the result of new arrange- 
petitors—Mr. Sarnoff’s negotia- ments and agreements with those firms, RCA emerged as 
tions with phonograph manu- a complete, self-contained unit covering the entire field 
facturers resulted in the acqui- of radio development. 
sition by RCA of the Victor 
Talking Machine Co. With 
Nipper’s change of masters, 
Vr. Sarnoff had scored another 
first in the growing dual fields 
of communications and enter- 
tainment. 


1933. Mr. Sarnoff, who had started with 
Guglielmo Marconi as his office boy, had in the 
intervening years become his close friend and co- 
worker. They are shown here inspecting the RCA 
Communications Transmitting Center at Rock) 
Point on Long Island, New York. Mr. Marconi 
is on the right. 


1937. An early believer in the importance of radio as 
a cultural and educational medium, Mr. Sarnoff had, 
in 1928, established the weekly Music Appreciation Hour 
under Dr. Walter Damrosch, which became a regular 
part of the curriculum in thousands of American schools. 
Three years later his ambition to put grand opera on 
the air was realized when he arranged for broadcasts 
direct from the stage of New York's Metropolitan 
Opera House; since those first performances in 1931 
the Met has been an NBC radio fixture each season. 
And in 1937 Mr. Sarnoff's love of music led to the 
creation of the NBC Symphony Orchestra—the first 


full-size symphonic group ever formed exclusively for 
radio—under the direction of the world-famous Arturo 
Toscanini, pictured here with Mr. Sarnoff during the 
first years of the orchestra’s existence. 


1937. Early this same year David Sarnoff sat in an NBC television studio, flanked 
by Lenox R. Lohr, then president of the network, and Grover Whalen, to sign 
a contract for RCA participation in the New York World’s Fair of 1939—a par- 
ticipation that was to mark the beginning of regular television service in America. 







































1938. As early as April 1923, in a report to the RCA board of directors, Mr. 
Sarnoff prognosticated the eventual advent of television. Fifteen years afterward, 
the late Broadway theatrical producer, John Golden (1.), appeared before an 
NBC-TV camera with Mr. Sarnoff and did a little predicting of his own when 


’ 


he foresaw video as bringing “a new and glorious era in the world of the theatre. A , 
1939. Standing before a camera and 1 


microphone at the New York World's 
Fair, which opened on April 30 with a 
telecast featuring President Franklin D 
Roosevelt as the first Chief Executive 
to be seen as well as heard on the air 
David Sarnoff proclaimed the official 
birth of a new industry—television 
Mr. Sarnoffs words on this historic 
telecast from the World's Fair matched 
the occasion: “Now we add sight to 
sound. It is with a feeling of humble 
ness that I come to this moment o/ 
announcing ... a new art so important 
in its implications that it is bound to 
affect all society . . . a creative force 





which we must learn to utilize for the 
benefit of all mankind.” 











1944. World War Il brought Mr. Sarnoff, a colonel in the 
U. S. Army’s Signal Corps Reserve since 1924, into active 
military service. On a leave of absence from RCA, he 
served overseas for nine months as Special Consultant on 
Communications to Gen. Eisenhower at SHEAF, where his 
achievements won him the Legion of Merit. 


+ te 
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1941. David Sarnoff's energy and talents have not been channeled exclusively into the 





operation of RCA. He has been a member or chairman of numerous Federal, state and 
civic committees; most recently he was named by New York's Gov. Averell Harriman 
to head a special advisory group on industrial safety. In this Aug. 27, 1941, photograph 
Mr. Sarnoff (second from right) is shown reporting to President Roosevelt as one of 
the original commissioners of the Fair Employment Practices Committee 
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1944. On Dec. 6 Col. Sarnoff's promotion to brigadier 
general received Senate confirmation—and congratulations 
from Major General H. C. Ingles, then Chief Signal Officer, 
United States Army. 


1946. Two years later, on Feb. 8, President Harr) 
S. Truman awarded the Medal of Merit to Gen. 
Sarnoff for services of “inestimable value to the war 
effort;” Gen. Ingles made the presentation. The 





following year the French government decorated 
Gen. Sarnoff with the Cross of Commander oj the | 
French Legion of Honor for services in radio com- 
munications during the occupation and liberation. 







1946. Tribute and acclaim for his broad achievements—by this time an old story to him—were 
once again heaped upon David Sarnoff at a dinner marking his 40 years in the field of radio. 
The date was Sept. 30; the place, the Waldorf-Astoria Hotel in New York. 












1946. On the occasion of his 40th anniversary in 
radio, Gen. Sarnoff exhumed the wireless key he 
used in 1912 when communicating with the Cunard 
liner Carpathia and the other ships which rushed 
to the scene of the Titanic disaster. An interested 
onlooker was George S. DeSousa, who, as assistant 
traffic manager of the Marconi Co. in 1906, had 
hired the General as the firm’s office boy. 
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1947. On July 11 Gen. Sarnoff was elected chairman of the board of RCA, 
but continued to serve as president as well until his resignation from that 
post on Dec. 3, 1948, to concentrate on the duties of board chairman and 
chief executive officer of the corporation. In September 1947, at a conventién 
of NBC radio affiliates in Atlantic City, he urged his hearers to enter the 
television field, telling them that their future was in sight as well as sound. 


1948. Gen. Sarnoff examined a phonograph record with 
James C. Petrillo, president of the American Federation of 
Musicians, in December of this year, following the signing 
of an agreement between the union and the disc manu 
facturers—among the largest of whom is, of course, RCA 
Victor—ending a protracted ban on the making of recordings 


by AFM members. 





1949. On Dec. 10 David Sarnoff received one of his most 
signal honors in the form of a citation by the United 
Vations, presented to him by Trygve Lie, then secretary- 
general of the world organization, for “his notable coopera- 
tion in the development of public understanding of the 
work of the United Nations, and for his contribution in the 
field of human rights through the advocacy of concepts of 
freedom to listen and freedom to look as fundamental ex- 


ressions of freedom of information.” ~~ : ; ‘ 
. Vf oes: 1951. To commemorate his 45 years of service in radio, the RCA 
laboratories at Princeton, New Jersey, were dedicated on Sept. 27 as 


the “David Sarnoff Research Center.” 


1953. Gen. Sarnoff, responsible for RCA’s 
developing for the U. S. Navy the world’s 
most powerful radio station, tapped out the 
first message over the 1,200,000-watt trans- 


mitter located at Jim Creek Valley in the 1953. Four months after his appointment in October of 1952 as chairman of the Citizens 
state of Washington. The message, from Advisory Commission on Manpower Utilization in the Armed Services, Gen. Sarnoff 
Admiral Robert B. Carney, Chief of Naval (front row, second from left) was named by President Eisenhower as a member of the 
Operations (standing), was directed to all Committee on the Reorganization of the Department of Defense. In 1955 another Eisen- 


Navy ships and outposts around the world. hower appointment made him chairman of the National Security Training Commission. 








1954. The direct conversion of nuclear 
energy into electricity was demon- 





























strated by Gen. Sarnoff two years ago, 
when he telegraphed a message via 
power derived from RCA’s experimental 





atomic battery. 


1954. Gen. Sarnoff, who had conceived the idea of military | 
television 20 years before, saw his concept put to a practical 
test at a demonstration at Fort Meade, Maryland, as he 
watched Gen. Matthew B. Ridgway, Army Chief of Staff, 
sight through the view-finder of a small RCA combat-type 


Vidicon camera developed for use by the armed forces. 











1955. Many of David Sarnoff's dreams of yesterday are realities 
today and others will be the realities of tomorrow—such as an 
electronic light amplifier to make possible a thin, flat tv screen 
that can be hung on a wall like a picture. The General envisages 
important applications of this amplifier in radar, x-ray and other 
fields, aside from its eventual use in television. 








1955. Mindjul oj the importance oj 
U. S. propaganda in a troubled world, 
Gen. Sarnoff put the technical know- 
how of his organization to work to 
design a hand-operated phonograph for 
delivering three-minute messages behind 
the Iron and Bamboo Curtains. 
1955. The opening on May 6 of the ultra-modern RCA Cherry Hill Center, | 
located on a 58-acre tract near Camden, New Jersey, found Gen. Sarnoff 

and Frank M. Folsom, president of RCA, waxing nostalgic over a replica 

of the earliest hand-wound “Victrola” phonograph, an historical exhibit 

in the Cherry Hill “RCA Hall of Progress.” 








1955. One of the major television developments of 

the past few years has been the magnetic tape recorder 
for the reproduction of both color and black-and-white 
programs—an advance Gen. Sarnoff heralded as open- 
ing a new era of “electronic photography.” 
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1956. Fijty years of pioneering 
accomplishment and progress in 


ee 


the medium of mass communica- 
: tions were symbolized by the an- 
niversary cake presented to Gen. 
Sarnoff at the annual meeting of 
RCA stockholders on May 1 of 
this year. And as he cut into the 
huge culinary tribute, in company 
with RCA president Folsom, David 
Sarnoff could look back through 
the pages of his life to many a 
distinguished chapter—and ahead 
to an epilogue that is still very 
far from being written. 










1956. Radio was the General's first love, and his 


pride in its latest refinement—RCA’s new pocket- 


size transistor set—is easily understandable. The 
transistor, which, like the electron tube, is a 
master key to the continuing expansion of elec- 
tronics, represents a far cry from the crude wire- 
less equipment with which the young Sarnoff 


worked on Nantucket Island a half-century 





ago. 
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Palatable 
public interest 


By RICHARD PACK 


A station can produce top-grade educational programs on a low budget 














Richard Pack, national program 
manager of the Westinghouse Broad- 
casting Co., Inc., since June 1954, was 
elected vice president in charge of 
WBC programming last December. 
His background in the broadcasting 
field is extensive: continuity and pub- 
licity director for wnyc New York, 
publicity director and member of the 
operations board and _ program-plan- 
ning board at wor-Mutual, program 
manager for wNEw New York and, 
before joining WBC, for NBC’s wnet 
and wnsc New York (now wrRca-tv 
and wrca). The author of two books, 
Opportunities in Television and Op- 
portunities in Radio, Mr. Pack also 
taught for several years at New York 
University’s radio-television workshop. 


he man at the magazine said, 

“You're a fellow who gets pretty 
excited about educational and public- 
service programming, so write us a 
piece about it.” 

In a way, this is an easy assignment, 
since I started my career in broadcast- 
ing at (pardon the expression) a non- 
commercial station. Partly as a result 
of this early exposure to low budgets 
and high ideals, and partly because I 
believe in the commercial importance 
of first-class educational and public- 
service programming, and mostly be- 
cause, like any craftsman in this me- 
dium, I’m deeply concerned about us- 
ing television for enlightenment, I’ve 
spent a lot of time over the years writ- 
ing, producing and creating educa- 


* 


“ 


—_ 


Boston Tea Party is recreated on wsz-tv’s Big Brother Show 


tional programs, and arguing about 
the why and how of them with other 
program people, with station managers, 
with teachers, and even at times with 
time salesmen. 

Sometimes, I’ve even been a middle- 
man: in the middle between some of 
the profs who think we’re all flanneled 
hucksters, and some broadcasters who 
think all educators are dreamy vision- 
aries who should stick to the classroom. 
I’ve tried to reconcile both extremists, 
because I believe that in the course of 
developing tv as the great tool of edu- 
cation, the educators can learn a lot 
from us commercial broadcasters, and 
in turn, we can learn from them. 

One of the things I learned myself 
from the educators early in the game 
(it might have been from my third- 
grade teacher, Miss Eunice Kelley) was 
the precept: define your terms. All 
right. Let us do that. But in a broad, 
general way, because this is that kind 
of article; broad and general (mostly), 
and not a treatise for a quarterly jour- 
nal. For the purpose of this excursion, 
let’s leave aside the notion (a frequent- 
ly valid one) that many commercial 
programs, designed primarily for enter- 
tainment, also inform, educate and per- 
form a high service. They do! Let’s not 
explore, either, the idea that programs 
designed primarily for education can 
sometimes be successfully sponsored. 
They can! My self-assigned mission on 
this flight into the wild blue yonder of 
electronic culture is to stick mainly 


with the local educational programs, 
usually sustaining, that are put on by 
a variety of stations for a variety of 
reasons. 

One of those reasons is because it 
says so, here in the script. (That punch- 
line about “public interest, convenience 
and necessity ”) It’s a compelling 
reason, and so obvious that it doesn’t 
have to be elaborated on here. All of 
us who are responsible broadcasters 
are motivated by that necessity, and 
not just because it says so in the book. 
What I am concerned with is what all 
of us in the business of broadcasting 
can do to advance the cause of serious 
showmanship, applied to public-in- 
terest programs to make them of great- 
er value. What I am concerned with is 
quality in educational programming. 
and with affirming my conviction that 
top-grade programming of this kind is 
as important to the local station opera- 
tion as anything it does. 

A great deal of the time of most tele- 
vision stations is occupied by network 
of the 
station’s local time a great deal is taken 


programs, and necessarily so; 


up with film shows, and necessarily so 
(at least in this particular era of tele- 
vision). This usually leaves the station 
operator with the problem of how to 
achieve local personality for his sta- 
tion; how to build local impact and 
character. There are ways to do this, of 
course, with commercial shows; news 
programs are, obviously, one way. But 


(Continued on page 93) 
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Pulse survey shows 
that housewives control the set 


most of the time 









> lew the morning and afternoon 
television audiences in the New 
York metropolitan area, add them up, 
and you have more viewers than at 
night. 

Take the New York tv family group 
—husband, wife, son, daughter, rela- 
tive or boarder—check them out, and 
you will find it’s the little woman who 
dominates the set controls most of 
the time. That is notwithstanding day- 
light hours until 6 p.m., when sons and 
daughters, taken together during these 
summer vacation months, have the 
switch hand in turning sets on. 

These facts were disclosed by The 
Pulse, Inc. in a recent survey in New 
York of 500 men and 500 women, done 
especially for TELEVISION AGE. 

The Pulse figures show (see Ques- 
tion 1) that a third of New York’s 
viewers watch tv in the morning. Very 
close to 45 per cent view at some time 
during the afternoon. And close to 75 
per cent are on hand after 6 p.m. 

This means 335 viewers out of the 
sample queried made up the morning 
audience while 449 were reported in 


the afternoon. Total: 784. From 6 p.m. 
till midnight, survey viewers totaled 
734. 

In the matter of who turns the set 
on (see Question 2), wives are up 
and about and tune in a little more 
than a third of the sets from 6 to 9 
a.m. In this same time slot the sons 
and daughters are flicking on more 
than 50 per cent of the sets. 

Between 9 a.m. and noon more 
mothers and wives take a break for 
viewing. They turn on 38.2 per cent 









































Question 1: Did you or any 
member of your family watch 
television this morning, this af- 
ternoon, last night? 








of the sets. The kids are still in there 
strong, turning on 53 per cent of the 
sets. 

All this time the man about the 
house has managed a glimpse now and 
again. More than 10 per cent of the 
6-to-9-a.m. turners-in are husbands, 
who catch a show or part of a show 
before the trek to work. The old man 
hits his daytime peak, though, between 


12 noon and 3 p.m. Either he’s loung- 
ing around on vacation, or he’s home 
for lunch. Anyhow, he and his fellow 
household heads turn on 22.2 per cent 
of the sets. It’s fairly safe to reason 


of the dials all morning dwindles to 
a third of the tuners after lunch. They 
are back up to 45 per cent, however, 
for the oaters, cartoons and dancing 
parties that fall between 3 and 6 p.m. 


Husbands and Wives 


But more than 50 per cent of the 
audience in the late afternoon is com- 
posed of husbands and wives. It’s 
probably the tail end of the ball game 
that has the men in there at more than 
15 per cent. The soapers, feature films, 
live drama and variety bring on a 


strong contingent of wives—close to 
35 per cent. 

The kids relinquish control rapidly 
after dinner. From 6 to 8 p.m. hus- 


bands and wives turn on 67 per cent 


Morning 335 = 33.5% that baseball is the big attraction. of the sets. And from then till mid- 
Afternoon 449 44.9 In the afternoon the viewing by night, parents do more than 80 per 
Night 734 «(73.4 | youngsters falls off markedly, espe- cent of the tuning-in. 

Total | cially from noon to 3 p.m. The kids As for age-group (see Question 2), 
respondents 1000 who were around flicking 50 per cent the bulk of viewing through the day 


and night seems to be done by the 
18-to-49-year-olds. From 6 a.m. till 
midnight, the 18-to-49ers do from 36.4 
per cent of the tuning-in to 68 per 
cent. Early morning is the time of the 
youngsters. From 6 to 9 a.m., the six- 
to-ll-year-olds turn on more than a 
third of the sets. 

A somewhat surprising share of the 
tuners is over 50 years old. From 9 
a.m. till midnight, this segment is a 
consistent one, with the 


fairly per- 


(Continued on page 93) 


























QUESTION 2: Who turned set on? 
6 am-9 am 9 am-12 nn 12 nn-3 pm 3 pm-6 pm 6 pm-8 pm 8 pm-12 mid 

| Under age 6 16 10.6% 20 «10.8% 6 2.6% 21 7.0% 6 2.0% 3 6% 

| 6-1 1 49 32.5 63 34.1 41 18.0 7% 333 4] 13.5 23 1.8 
12-17 16 =10.6 15 8. 18 7.9 45 15.0 30 9.9 7 35 
18-49 55 86 36.4 54 8=629.2 119 322 108 §=35.8 153 50.5 327 68.0 
50 & over 15 9.9 3317.8 44 193 57 18.9 7324.1 ai OSS 
Total 151 100 185 100 228 100 301 100 303 100 18 100 
Husband mee ee 16 8.7 52 22.8 50 16.6 95 31.3 ivi: 3346 

Wife a. one 65 35.1 87 38.2 105 34.8 108 35.7 229 47.5 

| Son 44 29.1 47 25.4 50 = 21.9 80 26.6 4 145 mo. 33 

| Daughter im 5 Be Si 276 26 «11.4 57 19.0 50 §=16.5 20 4.2 

| Other 7 4.6 6 32 13 Wy 9 3.0 6 2.0 3 52 
Total 151 100 185 100 228 100 301 100 303 «100 181 LOO 
QuEsTION 3: Who turned the set off? 

6 am-9 am 9 am-12 nn 12 nn-3 pm 3 pm-6 pm 6 pm-8 pm 3 pm-12 mid 

| Under age 6 2 5.4% 15 6.6% ll 5.2% ] AX 3 1.5% 

| 6-11 3 8.1 70 3=—30.8 29 «13.6 23 8.5 28 «(14.4 23 3.3% 

| 12-17 2 5.4 13 Te 18 8.4 8 3.0 20 10.2 3605. 
18-49 24 64.9 99 43.7 113. 53.1 147 = 54.2 97 498 474 67.7 
50 & over 6 16.2 30) =—:13.2 42 19.7 92 33.9 47 24.1 173 24.5 
Total 7 100 227 100 213 +100 271 100 195 100 706 100 
Husband > ‘35 12 5.3 m- IZ 597 -~=—s 21.0 51 =. 26.2 290 441.1 
Wife 24 64.9 lll 48.9 120 56.4 152 «56.1 84 43.0 303 42.9 
Son > 335 63. 27.7 33 «4155 31 11.4 27 138 45 64 
Daughter 2 5.4 37: 16.3 30 «14.1 14 5.2 28 «4144 39 «5.5 
Other 1 yy 4 1.8 5 2.3 17 6.3 5 2.6 29 «4. 
Total 37 100 227 100 213 100 271 100 195 100 706 100 
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Football (Continued from page 38) 


complement of national advertisers has 
been signed. These games will be 
played, five each, by the Big Ten, the 
Pacific Coast Conference and the East- 
ern College Athletic Conference. Lig- 
gett & Myers Tobacco Co. (for L&M 
cigarettes) and Sunbeam Corp. (elec- 
tric shavers and power lawn mowers) 
will sponsor a quarter each in all three 
Machine & 
Foundry Co. will take a third quarter 
in both the Big Ten and the PCC. U. S. 
Rubber and Minneapolis-Honeywell 
Regulator Co. will sponsor part of the 
ECAC games. A fourth quarter in each 
region is being held open for local 


regions. The American 


co-op sponsorship. Pure Oil already 
has signed for a local piece in the Big 
Ten area. 

Several unusual applications of com- 
mercial time will be made by the col- 
lege advertisers. Minneapolis-Honey- 
well will use a substantial portion of its 
time in a personnel-recruitment cam- 
paign for engineers. The tv classified 
ads will undoubtedly be pitched to the 
viewing student. In addition, the firm 
will plug its automatic controls for 
home heating and ventilating. 

American Machine & Foundry will 
advertise its automatic bowling-pin 
spotter and in general will promote 
this indoor sport. 

If measured by the amount of time, 
effort and facilities being employed 
by the networks to bring the games and 
commercials into the nation’s homes, 
football in 1956 can lay claim to being 
the most ambitious spectacular yet. 

The National Professional Football 
League will be telecasting, via CBS-TV, 
60 regular-season games out of a 72- 
game schedule. There also will be three 


A 


COMMISSIONER BERT BELL 


pre-season telecasts. While the exhibi- 
tion contests will be televised nation- 
ally, the season games will be pre- 
sented on nine regional networks. This 
will bring into play a complex of net- 
work facilities that will see CBS-TV 
telecasting as many as six games at 
one time, distributed over 184 tv sta- 
tions. Most of the pro games will be 
seen on Sunday, except for a Thanks- 
giving Day tilt and a few Saturday- 
afternoon contests after the college 
schedule is over. The regular-season 
tv games run from Sept. 30 through 
Dec. 23 (the exhibition telecasts took 
place Sept. 9, 16 and 23). This marks 
the first year that CBS is telecasting 
the pro clashes. 

As for the college picture, the tv 
committee of the National Collegiate 
Athletic Association has approved a tv 
schedule allowing a total of 24 games 


to be televised, via NBC-TV. Of these, 


nine will be carried on national hook- 
ups, while 15 will be presented region- 
ally. The nine national contests will be 
played on eight dates (two different 
games will be seen on Thanksgiving 
Day—one in the east and the other in 
the west). The 15 regional games will 
be played on five dates by the three big 
regional groups—the Big Ten, the Pa- 
cific Coast Conference and the Eastern 
College Athletic Conference. The entire 
NBC-TV college schedule will reach 
out over 176 stations. It runs from 
Sept. 22 through Dec. 8. 

This is the fifth time NBC is tele- 
casting the NCAA schedule. It previ- 
ously carried the games in 1951, 1952, 
1953 and 1955. 

With college games on Saturday and 
professional games on Sunday, the 
coming weekend afternoons will be full 
of football programming. Yet the atti- 
tudes towards television of the NCAA 
and the NPFL are a lot farther apart 
than Saturday and Sunday. 

The NCAA is considerably cautious 
in its use of tv. It has held television 
largely 
which have not yet come back to meet 


responsible for admissions 
the peak year of 1949. The experience 
of the NPFL has been just the oppo- 
site. The pros, under the guidance of 
Comr. Bert Bell, have used tv judi- 
ciously and have. found attendance 
setting new records for the past five 
years. 

Comr. Bell describes tv as “terrific.” 
He told Tv AGE that “results have been 
simply wonderful—we have increased 
our attendance and television during 
the past five years.” 

Pro attendance has set successive 
records since 1951, to the point that in 
1955 the gate count reached an all- 
time high of 2,722,685. This is a 12.7 
per cent increase over the 1954 mark 
of 2,190,571. The average crowd at 
each game in 1955 was 37,815—an- 


Since the early days of television, spectator sports of any type have 
occupied an important place in tv fare. Today it is a programming staple, 
both on station and network levels. The years 1952 through 1955 have 
been the period of tv’s greatest growth. Not surprisingly, admissions to 
spectator sports have seen increases during this time. The following 
admissions figures are taken from the Survey of Current Business, Depart- 
ment of Commerce, July 1956. Tv data is from the 1956 TELEVISION AGE 
YEARBOOK. 


other record, according to an Associ- 
ated Press survey. Last year nine of 
the 12 clubs showed attendance in- 
creases, with two of the remaining 
three registering only minor decreases. 

Comr. Bell attributes at least part of 


this success to the visual medium. He 

Tv Stations* Tv Markets 
$222,000,600 108 62 
224,000,000 122 73 

1954 226,000,000 334 202 27,812,000 

1955 231,000,000 416 265 33,500,000 


“Fr data as of Jan. 1 of each year. By the close of 1955, Dec. 1, the number of 
Stations climbed to 446, the number of markets to 287 and tv receivers to 36,296,000. 


Admissions Tv Receivers 


15,777,000 
21,234,000 


says tv has helped “popularize the 
sport.” Not only has it created greater 
interest in the pre-season schedule, he 
maintains, but it has promoted the reg- 
ular schedule because more people 


1952 
1953 





(Continued on page 99) 
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the golden era of telev 


OF RAYE RAIA CAE ALTERS 





M-G-M PROUDLY ANNOUNCES A GOLDEN TREASURY C 


ANCHORS AWEIGH 
Gene Kelly * Frank Sinatra 
Kathryn Grayson 


ANNA CHRISTIE 
Greta Garbo - Marie Dressler 


BABES IN ARMS 
Judy Garland - Mickey Rooney 
THE BARKLEYS OF BROADWAY 
Fred Astaire - Ginger Rogers 


THE BIG HOUSE 
Wallace Beery ~ Robert Montgomery 


BLONDE BOMBSHELL 
Jean Harlow 


BOOM TOWN 
Clark Gable - Spencer Tracy 
Claudette Colbert - Hedy Lamarr 


BOYS TOWN 
Spencer Tracy + Mickey Rooney 


BROADWAY MELODY 
Fred Astaire - Eleanor Powell 





CAMILLE 
Greta Garbo + Robert Taylor 


CAPTAINS COURAGEOUS 
Spencer Tracy * Lionel Barrymore 
Freddie Bartholomew:Mickey Rooney 


THE CITADEL 
Robert Donat + Rosalind Russell 


DANCING LADY 
Joan Crawford » Clark Gable 
Franchot Tone * Fred Astaire 


DAVID COPPERFIELD 
W. C. Fields + Lionel Barrymore 


DINNER AT EIGHT 
John and Lionel Barrymore 
Wallace Beery - Marie Dressler 


EASTER PARADE 
Judy Garland - Fred Astaire 


FOR ME AND MY GAL 
Judy Garland - Gene Kelly 





HERE 1S A BRIEF SELECTION OF STARS AND TITLES 


A FREE SOUL 
Norma Shearer + Clark Gable 


GASLIGHT 
Charles Boyer * Ingrid Bergman 


GOODBYE, MR. CHIPS 
Robert Donat - Greer Garson 


THE GOOD EARTH 
Paul Muni * Luise Rainer 


GRAND HOTEL 
Greta Garbo * John Barrymore 


GREEN DOLPHIN STREET 
Lana Turner * Van Heflin 


THE GUARDSMAN 
Alfred Lunt * Lynn Fontanne 


THE HARVEY GIRLS 
Judy Garland - Ray Bolger 


THE HUCKSTERS 
Clark Gable - Deborah Kerr 
Ava Gardner 











LES 








K. more than thirty years, M-G-M has 
produced the lion’s share of fine screen 
entertainment. 


Now, for the first time, a golden treasury 
of hits comprising over 700 M-G-M feature 
films has been made available for television 
presentation. 


This program of unparalleled entertain- 
ment will be offered on the basis of an exclu- 
sive affiliation with a single television station 
in every important market in the United 
States. 


These stations will acquire full rights to 


IDIOT’S DELIGHT 
Clark Gable + Norma Shearer 


DR. JEKYLL & MR. HYDE 
Spencer Tracy * Ingrid Bergman 
Lana Turner 


LIBELED LADY 
Jean Harlow + Spencer Tracy 
Myrna Loy + William Powell 


MAYTIME 
Jeanette MacDonald » Nelson Eddy 


MEET ME IN ST. LOUIS 
Judy Garland 


MRS. MINIVER 
Greer Garson * 


MUTINY ON THE BOUNTY 


Clark Gable » Charles Laughton 


NATIONAL VELVET 
Elizabeth Taylor - 


A NIGHT AT THE OPERA 
Marx Brothers - 


NINOTCHKA 
Greta Garbo 


NORTHWEST PASSAGE 
Spencer Tracy 


IOTION PICTURES NOW AVAILABLE FOR TV PRESENTATION 





be known as MGM-TV affiliates, with all the 
advantages that such recognition implies. 


Special promotional co-operation will be 
extended by MGM-TV to the management 
of these stations to further enhance this 
golden opportunity for prestige and profits. 


In cities where programming time is 
limited and this complete plan cannot there- 
fore be implemented, a limited affiliation 
arrangement may be considered. 


For the nation’s stations great and small, 
and for their viewers, the golden era of tele- 
vision is here! 


FROM MGM-TV'S GOLDEN TREASURY OF FEATURE FILMS! 


RANDOM HARVEST 
Greer Garson * Ronald Colman 


SAN FRANCISCO 
Clark Gable + Spencer Tracy 
Jeanette MacDonald 


TEST PILOT 
Clark Gable - Spencer Tracy 
Myrna Loy 


THE THIN MAN 
William Powell - Myrna Loy 
THIRTY SECONDS OVER TOKYO 
Spencer Tracy - Van Johnson 


THE THREE MUSKETEERS 


Walter Pidgeon 


Mickey Rooney 


Allan Jones 


THE PIRATE Gene Kelly - Lana Turner 
. bea pha , Judy Garland - Gene Kelly pam Allyson 
ar apie * rna Lo 
ebeged THE POSTMAN WEEKEND AT THE WALDORF 


MIN AND BILL 
Marie Dressler - Wallace Beery 


THE MORTAL STORM 
James Stewart + Margaret Sullavan 


ALWAYS RINGS TWICE 
Lana Turner + John Garfield 


PRIDE AND PREJUDICE 
Greer Garson - 


Lana Turner * Ginger Rogers 
Van Johnson 


THE YEARLING 


Laurence Olivier Gregory Peck - Jane Wyman 








“STATION OF THE STARS” SHOWMANSHIP 




















A golden treasury of MGM creative showmanship 
is available to all stations which become MGM-TV 
affiliates. 


These stations will have the right to use the most 
famous trade-mark in the entire field of entertain- 
ment—the Lion of M-G-M. 


Vast promotional potentialities will result from 
the identity which will be established between 
M-G-M’s famous array of stellar personalities and 
the stations which will present them. Each affiliate 
wil] become known among its viewers as “the station 
of the stars,” by virtue of the great names which will 
appear week after week on its film programs. 


Finally, MGM-TV offers its affiliated stations com- 
plete and continuing locally-slanted promotion cam- 
paigns, including newspaper mats, brochures, posters, 
premiums, fan photos and trailers, developed through 
the showmanship experience of Hollywood’s greatest 
motion picture studio. 





For further information—write, wire or phone 
Charles C. Barry, Vice-president, 
MGM-TV, a service of Loew’s Incorporated, 
1540 Broadway, New York, N. Y. 
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HAVING A Sake 
WONDERFUL TIME, 


There are few joys in life more wonderful 
than the joy of accomplishment. Especially 

in the field of Spot TV buying when your 

own knowledge, hard work and careful plan- 
ning pays off with an outstanding success 

for a client. 


4 
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We at Petry are equally proud of your accomplish- to supply you with all the facts and up-to-the-minute 
ments. Perhaps even more so, because . . . it’s our job information to assure you success! Among these . . . 


e@ accurate coverage and market in- e full descriptive material on pro- 
formation grams, stations and facilities 


@ presentations tailored to the spe- e traffic service and availability 
cific marketing problems data, presented uniformly and rap- 
idly 
e fast, accurate research 


So, whenever you have a planning problem of any kind, glad to channel all of our specialized sales services to 
call your Petry account executive. He'll be more than give you a success-making answer. 


EDWARD PETRY & Co. Inc., 


The Original Station Representative 
New York e Chicago e« Atlanta « Detroit »* Los Angeles « San Francisco « St. Louis 
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“A PACKED HOUSE (ami, fu 
EVERY fr | 
PERFORMANCE” = ' 








“Damn Yankees’’, starring Gwen Verdon, Stephen Douglas, Ray Walston 
A LOOK AT THE BOX-OFFICE * 
National WICU When WICU station people aren’t busy “packing them in”, 

PERRY COMO 3 aoe they’re just as occupied “picking them up” — awards that is! 
eS oe er : : Repeated NBC, ABC and CBS citations have deluged the 


EDDIE FISHER ...............essecseeeeen 9.0 443 nation’s outstanding promotion-minded station with a total 
DINAH SHORE ....-ccocccccsnccene 96 435 of 36 national awards. 

Aggressive showmanship has stacked WICU’s trophy shelf 
cxc~sveesneagmmpemmamenas “ - knee-deep in booty, much to the delight of General Mills, 
LORETTA YOUNG ........eessson 25.0 54.0 P&G, Chrysler, American Dairy Assoc., DuPont, etc. 

GEORGE GOBEL oo... scseecsseeee 28.7 56.0 Even the ratings are aggressive! 

ee ae 39.0 540 A recent. view of the WICU box-office offers documented 
proof why clients can tilt back in plush easy chairs and relax. 

FIRESIDE THEATRE ovo 3 54.5 An agile index finger can quickly verify the score. Percent- 

NE I ccsicinsns sens 247 558 ages consistently tally to good advantage — favor of WICU 

PLAYHOUSE OF STARS ............... 23.4 57.5 — and you. 


WICU specializes in contented clients. You can join them 
easily enough: just call Petry or Ben McLaughlin, General 
Manager and name your trophy. 


WICU ick 12 
CHANNEL 
An Edward Lamb Enterprise — Ben McLaughlin, General Manager 
Represented Nationally By 


EDWARD PETRY AND CoO., INC. 
New York © Chicago © Detroit © Sanfrancisco ©* St.Lovis © Los Angeles 


* Telepulse February, 1956 
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(The following list includes all of the principal agencies 
and the names of their personnel engaged in buying time 
for television. Information for this tabulation was furnished 


to TELEVISION AGE on special questionnaires supplied 


ALABAMA 


Birmingham 

KEEGAN ADVERTISING AGENCY 

303 Title Bldg., Birmingham 3 

Forbes McKay, o. 

ROBERT LUCKIE & COMPANY 

431 Frank Nelson Bidg., Birmingham 3 
Robert Luckie and John Forney, ae’s; Bette Wilson, 
md. 

PARKER & ASSOCIATES 

204-210 Comer Blidg., Birmingham 3 
Frank Sego, tv ae. 


Mobile 

J. H. LEWIS ADVTG. AGENCY, INC. 

First National Bank Bldg., Mobile 13 

Richard A. McGeoch, sec., treas., prod. mgr., tv d, 
space & th & ae. 


ARIZONA 


Phoenix 

ADVERTISING ASSOCIATES 

600 North 3rd Street, Phoenix 

David McCutcheon, p. 

ADVERTISING COUNSELORS OF ARIZONA 
4460 N. Central Avenue, Phoenix 

Ivan N. Shun, o & ae. 

LEW KING, VEHON AND WOLF ADVTG. 
Lew King Bldg., 2nd Avenue & Adams, Phoenix 
Jim Silvius, epy. chf., ae & th; Jack Beveridge, r-tv d; 
Ted Boicourt, tb. 

THE McCARTHY COMPANY ADVTG. OF 
ARIZONA, INC. 

16 North First Avenue, Phoenix 

Richard E. Goebel, p. 

ARTHUR MEYERHOFF & CO. 

230 North 2nd Avenue, Phoenix 

Claude Brooks, mgr. 

THE MORT DUFF AGENCY 

P.O. Box 2151, Phoenix 

Mort Duff, p. 


Tucson 


CABAT & GILL ADVTG. AGENCY 
194 N. Church, Tucson 

Ernest Cabat, th; Rita Mikula, tv d. 
SCOTT HENDERSON ADVTG. 
Santa Rita Hotel, Tucson 

Scott Henderson, p, r-tv d, th & ae. 


ARKANSAS 


Little Rock 

PHILLIP G. BACK—ADVTG. 

332 Arkansas Gazette Bldg., Little Rock 
Phillip G. Back, p. 

S. M. BROOKS ADVTG. AGENCY 

Union National Bank Bldg., Little Rock 
Earl L. Saunders, vp. 


CALIFORNIA 


Beverly Hills 

BAYARD, JERE, ADVTG. 

121 North Robertson Blvd., Beverly Hills 
Bettie Boatman, ae. 

BOZELL & JACOBS, INC. 

340 North Redeo Drive, Beverly Hills 
Archie Jacobs, mgr.; David Ralph Brown, mb; Hugo 
Scheibner, ae. 

BYRON H. BROWN & STAFF, INC. 
8421 Wilshire Blvd., Beverly Hills 

Bryon H. Brown, p, treas. & ae. 

Cc. B. JUNEAU, INC. 

8447 Wilshire Blvd., Beverly Hills 

Ted Baillie, A. D. Hansen 

RAYMOND KEANE ADVTG. AGENCY, INC. 
338-344 North Redeo Drive, Beverly Hills 
Morey Sharp, tv d. . 

Cc. J. LaROCHE & CO., INC. 

9201 Wilshire Blvd., Beverly Hills 
LENNEN & NEWELL, INC. 

308 North Redeo Drive, Beverly Hills 





Abbreviations used in timebuyer list: b—buyer; th—timebuyer; ae— ccount executive; 
p—president; o—owner; r—radio; vp—vice president. 


Television Timebuyers 
Listed Alphabetically 








WALTER McCREERY, INC. 

9344 Wilshire Blvd., Beverly Hills 

Cathy Davies, tb. 

ARTHUR MEYERHOFF & COMPANY 
328 South Beverly Drive, Beverly Hills 
Jim Ward, w. coast mgr; Lyle E. Westcott, assist. w. 
coast mgr. 

NORTH ADVERTISING, INC. 

9533 Brighton Way, Beverly Hills 

Walter Hiller Jr., mgr. 

STILLER, ROUSE, BERGGREN & HUNT 
250 South La Cienega Blvd., Beverly Hills 
Selma Stiller, md. 

SUDLER ADVTG. 

9538 Brighten Way, Beverly Hills 
Culbreth Sudler, p. 


Eureka 


CAIL-ADS 
350 E. Street, Eureka 
John E. Cail 


Fresno 


CLIF FURGURSON ADVTG. 

1728 Fulton Street, Fresno 

L. C. Furgurson, o. 

LONG ADVERTISING, INC. 

752 Fulton St., Fresno 1 

Duane E. Zamzow, vp & mgr. 

GERALD F. THOMAS ADVERTISING 
412 T. W. Patterson Bidg., Fresno 
Alberta M. Duval, md & tb. 


Glendale 


HARRY G. WILLIS & ASSOCIATES, INC. 
404 East Broadway, Glendale 5, Calif. 
Harry G. Willis. p & r-tv d. 


Hollywood-Los Angeles 


ADVERTISING ENGINEERS CORP. 

448 South Hill Street, Los Angeles 13 
Edward R. Halperin, Richard R. Bear, Louis L. Kimzey, 
all ae’s.; Grace Soracy, m & tb. 

ADV. & SALES CONSULTANTS AGENCY 

623 Michel Torrena Street, Los Angeles 26 
Gene Franke, o. 

ALLEN, DORSEY & HATFIELD, INC. 

5010 Sunset Blvd., Los Angeles 27 

S. M. Griewe. 

RUPERT ARNOLD 

439 South Western Avenue, Los Angeles 5 
Rupert Arnold, o. 

ASSOCIATED ADVERTISING AGENCY, INC. 
1017 North La Cienega Blvd., Los Angeles 46 
P. O. Narveson, p. 

ATCHISON, DONOHUE & HADEN 

1206 Maple Avenue, Los Angeles 15 

Bob Donohue, cpy. chf., tv d, pub. d & ac. 
ATHERTON ADVERTISING AGENCY 

8455 Melrose Place, Los Angeles 46 

Alfred A. Atherton, o. 

N. W. AYER & SON, INC. 

Taft Bldg., Hellywood 28 

Glenhall Taylor, r-tv d. 

BARNES CHASE COMPANY 

3450 Wilshire Boulevard, Los Angeles 5 

Ivan T. Galanoy, ae. 

TED BATES & COMPANY, INC. 

1750 N. Vine Street, Hollywood 28 

BATTEN, BARTON, DURSTINE & OSBORN 
1680 N. Vine Street, Hollywood 28 

Wayne Tiss, vp in chge. 

BATTEN, BARTON, DURSTINE & OSBORN 
6363 Wilshire Blvd., Los Angeles 48 

Locke W. Turner, md; Murray Donnelly, asst. md. 
BECKMAN, HAMILTON & ASSSOCIATES, INC. 
365 South Fairfax, Los Angeles 36 

Alan Harvey, cpy. chf., r-tv d, talent & tb. 
WALTER F. BENNETT & COMPANY 

6000 Sunset Blvd., Hollywood 28 

Andrew H. Jessen, ae. 
BENTON & BOWLES, INC. 


of the United States 
by State and City 


by the magazine. In cases where agencies requested that 


inquiries be directed to the firm, names of individual buyers 


have not been included. Titles are listed only as indicated 
by the agencies.) 


6253 Hellyweed Bivd., Hollywood 28 

Albert Kaye, vp. 

BERGHOFF ASSOCIATES, INC. 

511 Nerth La Cienega Bivd., Suite 201. Hollywood 
18 

Jerry Berghoff, chmn., p. r-tv d, th & ae 

MICHAEL BRAND ASSOC. 

8820 Sunset Bivd., Hollywood 46 

Michael Brand. 

D. P. BROTHER & CO. 

1680 North Vine Street, Hollywood 28 

T. H. Moriarty, w. coast mgr. 

BUCHANAN & CO., INC. 

451 North La Cienega Blvd., Los Angeles 48 
Frank E. O'Brien, Jack Miller. 

FRANK BULL & COMPANY 

1239 North Highland Avenue, Les Angcles 38 
Frank Bull, o; Mel R. Roach, gen. mer Hank 
Konysky, ae; Jane T. Darden, r-tv th; Joanne Ryan, b. 
LEO BURNETT COMPANY, INC. 

1680 N. Vine Street, Hollywood 28 

Wendell Williams, wp chg. w. coast office Dexter 
Glunz, acct. supv.; Roy Curtis, tb. 

CALKINS & HOLDEN, INC. 

712 Seuth Cursen Avenue, Los Angeles 36 

Harry W. Witt, vp; Andy Potter, ae: Blanche M. 
Graham, md; William A. Chalmers, mer 
CAMPBELL-EWALD CO. 

3460 Wilshire Bivd., Les Angeles 5 

Earl W. Clements, vp & ae. 


CAMPBELL-MITHUN, INC. 
213 Hollywood-Taft Bidg., Hollywood 28 
Earnest Andrews, tv d. 


THE CAPLES CO. 
301 Seuth Kingsley Drive, Los Angeles 5 
R. R. Rullman, vp in chge. 


MILTON CARLSON CO. 

3450 Wilshire Blvd., Los Angeles & 
Milton V. Carlson, p; Ruth Johnson; Sterling Blake- 
man, ac. 

CARMONA & ALLEN, INC. 

300 Seuth Kenmore Avenue, Los Angeles 5 
A. M. Carmona, W. C. Allen, W. J. Griffiths. 
CARSON-ROBERTS, INC. 

8811 Alden Drive, Los Angeles 48 

D. H. Steele, m, r, tv & resrch. d 
DARWIN H. CLARK CO. 

1145 West 6th Street, Los Angeles 17 
Richard Faust. 

CLARK COLLARD ADVTG. AGENCY 
2506 West 8th Street, Los Angeles 57 

Clark Collard, o. 

COMPTON ADVTG. INC. 

8733 Sunset Blvd., Les Angeles 46 

Myra Milgrom, tb. 

CUNNINGHAM & WALSH, INC. 

8721 Sunset Bivd., Hollywood 46 
DANCER-FITZGERALD-SAMPLE, INC. 
1680 N. Vine Street, Hollywood 28 

P. Shiffman. 


D’ARCY ADVERTISING CO., INC. 
3450 Wilshire Blvd., Los Angeles 5 
Reeves Espy, vp & mer. 
DAVIS-HARRISON-SIMMONDS 

6600 Lexington Avenue, Hollywood 38 
Dawnelle M. Davis, r-tv d. 


W. B. Dener & Co. 
845 Nerth La Cienega Blvd., Hollywood 46 


DOYLE DANE BERNBACH INC. 

606 South Hebart Blvd., Les Angeles 5 
Bernice Levitas, md & tb; Johnathan Yost, r-tv d & 
talent b. 

DOZIER, EASTMAN & CO. 

1206 Maple Avenue, Los Angeles 15 

A. W. Moore, ae. 

ROY S. DURSTINE, INC. 

3440 Wilshire Blvd., Los Angeles 5 

Virginia Curran. 

THE EDWARDS AGENCY, INC. 

435 South La Cienega Bilvd., Les Angeles 48 
Rickey Barr. md & tb. 





m—media; md—media director; d—director; 
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Hollywood-Los Angeles, Calit. 
Continued 


ERWIN, WASEY & CO., INC. 

5045 Wilshire Blvd., Los Angeles 36 
June Kirkpatrick, Roland Gallman. 
WILLIAM ESTY COMPANY, INC. 
6331 Hollywood Blvd., Hollywood 28 
Arnold Wester, tv commercial d-producer. 
FOOTE, CONE & BELDING 

900 Wilshire Blvd., Les Angeles 17 
Lydia R. Hatton, chf, tb. 

CLINTON E. FRANK, INC. 

1680 Nerth Vine Street, Hollywood 28 
Robert G. Nye & Richard Davis, mgr’s. 

H. M. GARDNER & ASSOCIATES 
9693 Wilshire Blvd., Los Angeles 
Frederick Sherman, cpy. chf. & r-tv d; Barbara Lee, b. 
W. B. GEISSINGER & CO., INC. 

311 Nerth Flores Street, Los Angeles 48 
R. L. Williams, vp, epy. chf. & r-tv d. 
GENERAL ADVTG. AGENCY, INC. 
7033 Sunset Blvd., Hollywood 28 

Ralf M. Spengler, p & ae. 

HENRY GERSTENKORN COMPANY 
4020 W. 3rd Street, Los Angeles 5 
Evelyn Bell, tv tb. 

GLASSER-GAILEY, INC. 

3670 Wilshire Blvd., Los Angeles 5 
Jane Holmes, vp, ae & r-tv th; G. Whitlock, r-tv tb. 
GLENN ADVERTISING, INC. 

6399 Wilshire Blvd., Les Angeles 48 
Raymond Prochnow, mgr. 

FRANCIS D. GONDA CO. 

6912 Hollywood Blvd., Les Angeles 28 
Alex M. Victor, r-tv d. 

GRANT ADVTG. INC. 

1680 Nerth Vine Street, Hollywood 28 
Paul L. Bradley, vp; Lois E. Green, tb 
WILL GRANT ADVTG. AGENCY 

268 Seuth Alexandria, Los Angeles 4 
Will Grant, o. 

WILLARD G. GREGORY & CO. 

416 West 8th Street, Los Angeles 
Willard G. Gregory, p & ae. 

GUERIN, JOHNSTONE, JEFFRIES, INC. 
6456 York Blvd., Los Angeles 42 

D. C. Ritch, r-tv d. 

GUILD, BASCOM & BONFIGLI, INC. 
1750 Nerth Vine Capitol Tower, Hollywood 28 
Dave Fulmer, prgm. d head of tv staff. 
HARRINGTON-RICHARDS DIV. FLETCHER D. 
RICHARDS, INC. 

5816 Wilshire Blvd., Los Angeles 36 
Greacen Mitchell, mgr. 

ORSON W. HAUTER & ASSOCIATES 
3720 Mullen Place, Los Angeles 43 
Orson W. Hauter, p. 

HEINTZ & CO., INC. 

611 Wilshire Blvd., Los Angeles 17 
Robert P. Heintz, p. 


HICKS & GREIST OF CALIF. INC. 
3450 Wilshire Bivd., Los Angeles 5 
Robert J. Black, vp. 

HILL & CHRISTOPHER ADVTG. AGENCY 
1709 West 8th Street, Los Angeles 17 
Blanche Kohl, md. 

HIXSON & JORGENSEN, INC.-ADVERTISING 
3257 Wilshire Boulevard, Los Angeles 5 
Harriett M. Weigand, r-tv tb. 
HONIG-COOPER CO. 

1201 West Fourth Street, Los Angeles 

G. A. Honold, vp & mgr. 

JETT ADVERTISING AGENCY 

6000 Sunset Blvd., Hollywood 28 

Hal Davis, r-tv d. 

HANS E. KAUFMANN & CO. 

5205 Hollywood Blvd., Hollywood 27 
Hans Ellisen Kaufmann, p. 

EDWARD S. KELLOGG COMPANY 

685 S. Carondelet Street, Los Angeles 57 
W. J. Seidler, r-tw d. 








KFMB-TV 





for complete information contact 


EDWARD PETRY & Co., Inc. 


New York + Chicago + Atlanta + Detroit + Los Angeles 


San Francisco + St. Louis 
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KILLINGSWORTH CO., INC. 

3723 Wilshire Blvd., Les Angeles 5 

James C. Killingsworth, tb. 

ABBOTT KIMBALL CO., INC. OF CALIFORNIA 
The Kimball Bldg., 638 South Van Ness Street, 
Les Angeles 5 

Robert W. Boone, vp. 

MARTIN R. KLITTEN CO., INC. 

3670 Wilshire Blvd., Les Angeles 5 

Bill Northridge, ae. 

KUDNER AGENCY, INC. 

6331 Hollywood Blvd., Hollywood 28 

Edgar C. Kahn. 

KUDNER AGENCY, INC. 

3325 Wilshire Blvd., Los Angeles 5 

Stephen Richards. 

LITTLE AND COMPANY 

3719 Wilshire Blvd., Los Angeles 5 

Gayb Little, o. 

DUDLEY L. LOGAN 

4020 West Third, Los Angeles 5 

James Strahan, vp. 

MaeMANUS, JOHN & ADAMS, INC. 

6399 Wilshire Bivd., Los Angeles 48 

Robert Guggenheim, mgr. 

MANN ADVTG. CO., INC. 

1646 Wilshire Blvd., Los Angeles 17 
Wentworth W. Mann, p. 

MARTHA’S ADVTG. SERVICE 

412 West 6th Street, Los Angeles 14 
Martha Weisler, o. 

MATHISSON & ASSOCIATES, INC. 

1127 Wilshire Blvd., Los Angeles 

Charles Smith, mgr. 

THE MAYERS CO., INC. 

2301 West 3rd Street, Leos Angeles 57 
Donald C. Johnson, vp, ae, sec., r-tv d & talent b; 
Beth Broberg, md, space & tb. 

CHARLES H. MAYNE CO. 

8487-B Melrose Place, Los Angeles 46 
Eugene P. Ramsey, o & gen. mgr. 

MAYS & COMPANY 

412 West 6th St., Los Angeles 14 

Jack Lindquist, tv 4. 

McCANN-ERICKSON, INC. 

3325 Wilshire Blvd., Los Angeles 5 

Mary Kay Cain, md. 

THE McCARTY COMPANY 

3576 Wilshire Blvd., Los Angeles 5 

Herb C. Brown, r-tv d. 

MecNEILL & McCLEERY 

3576 Wilshire Blvd., Los Angeles 5 

Ken MeNeill Jr. 

PHILIP J. MEANY CO. 

816 West Sth Street, Los Angeles 17 

Carl K. Tester, p. 

RICHARD N. MELTZER ADVTG., INC. 

6399 Wilshire Blvd., Les Angeles 

Emil Reisman, ae. 

DAN B. MINER COMPANY 

304 S. Kingsley Drive, Los Angeles 5 
Hildred Sanders Levings, vp chge. r-tv; Albert Buf- 
fington associate r-tv d; S. James Andrews, associate 
r-ty d; Kay A. Ostrander; Sylvia Schultz, asst. tb. 
MOGGE-PRIVETT, INC. 

712 Se. Cursen, Los Angeles 36 

Jane Leider, md. 

RAYMOND R. MORGAN CO. 

6233 Hollywood Blvd., Hollywood 28 

Terri Brady, tv tb. 

MOTTL & SITEMAN ADVTG. AGENCY 
8417 Beverly Blvd., Los Angeles 48 

Mary Ellen Wheeling, r-tv tb. 

NEALE ADVTG. ASSOCIATES 

8462 Sunset Blvd., West Les Angeles 46 
E. G. Neale, p & ae; Ted Neale Jr., sec.-treas. & ac; 
Carroll Ray, cpy. chf. & tv tb. 

NEEDHAM, LOUIS & BRORBY, INC. 

1680 N. Vine Street, Suite 612, Hollywood 28 
Michael W. Gradle, W. C. mgr. 

NELSON ADVERTISING 

3305 Wilshire Blvd., Los Angeles 5 

Irwin S, Green, p, ae, m, r-tv d & talent & tb. 
RINGER & ASSOCIATES 

712 S. Curson Ave., Los Angeles 36 

Lee Ringer, p. 

ROBERTSON POTTER COMPANY 

601 South Vermont, Los Angeles 5 

C. J. Ross, tv & film d.; Grace R. Ator, tb. 
ELWOOD J. ROBINSON & COMPANY 
1111 Wilshire Blvd., Los Angeles 17 
Robert C. Neuman, md. 

SHERWIN ROBERT RODGERS & ASSOCIATES 
601 South Vermont, Hollywood 

Toni Rodgers, r-tv d. 

ROSS ROY, INC. 

1680 N. Vine Street, Hollywood 28 

Maurice G. Vaughn, vp; Beulah Stainback. 
RUTHRAUFF & RYAN, INC. 


3440 Wilshire Blvd., Los Angeles 5 

Betty Llewelyn, md. 

M. B. SCOTT 

8721 Sunset Blvd., West Hollywood 46 
Lou Holzer, vp & tv d. 

THE LEONARD SHANE AGENCY 

6061 Hollywood Blvd., Hollywood 28 
Leonard Shane, p & r-tv d. 

J. P. SHELLEY & ASSOCIATES, INC. 
6399 Wilshire Blvd., Los Angeles 48 

John H. Pugh, th & r-tv d. 

SMALLEY, LEVITT & SMITH, INC. 

643 Olive Street, Los Angeles 14 

Helen Smith, b. 

SMITH & GANZ, INC. 

6642 Snuset Blvd., Hollywood 28 
Charles B. Ganz, p & ae; Jeff Clark, ae; Richard T. 
Parker, ae. 

STANLEY ASSOCIATES 

2351 Vestal, Los Angeles 26 

Bob Morris, p, r-tv d & tb. 

BARTON A. STEBBINS, ADVTG. 

3142 Wilshire Blvd., Los Angeles 5 

A. W. Gudelman, tv-r tb. 

HAL STEBBINS, INC. 

714 W. Olympic Blvd., Los Angeles 15 
Paul Winans and Robert Laws, vp’s. 
STODEL ADVERTISING CO. 

5611 Melrose Avenue, Hollywood 38 
Edward C. Stodel, p & r-tv d; Charlotte Stodel, tv d 
& th. 

STROMBERGER, LAVENE, McKENZIE 
600 S. Lafayette Park Place, Los Angeles 57 
Harmon O. Nelson, r-tv d. 

TAGGART & YOUNG, INC. 

7364 Beverly Blvd., Los Angeles 36 

Ray Lewis, r-tv d & tb. 

TATHAM-LAIRD, INC. 

1680 Vine, Hollywood 38 

William N. Burch, mgr. 

J. WALTER THOMPSON COMPANY 
3699 Wilshire Blvd., Los Angeles 48 
Eileen Henriquez, Joy Mallicoat, Ralph Starkweather. 
TILDS & CANTZ 

6087 Sunset Blvd., Hollywood 28 

H. E. Edelman, tb. 

TODD & ASSOCIATES 

84 Seuth First Street, San Jose 13, Calif. 
4. Ruric Todd, o. 

THE TULLIS CO., INC. 

6000 Sunset Blvd., Hollywood 28 

Willy Brasile, tb. 

VAN der BOOM, HUNT & McNAUGHTON, INC. 
672 South Lafayette Park Place, Los Angeles 57 
J. J. McNaughton, p. z 

WADE ADVTG. AGENCY, INC. 

6381 Hollywood Blvd., Hollywood 28 
Snowden Hunt Jr., ae. 

MILTON WEINBERG ADVTG. CO. 

6523 Wilshire Blvd., Los Angeles 48 

Joe] Stearns, Bebbie Carrillo. 

WELSH, HOLLANDER ADVTG. 

350 Seuth Alvarado Street, Los Angeles 57 
Henry W. Welsh, o; A. M. Hollander, ae. 
WEST-MARQUIS, INC. 

1220 Wilshire Blvd., Los Angeles 17 
Talbot Johns, r-tv d. 

WHITE ADVTG. AGENCY 

6110 Selma Avenue, Hollywood 28 

Betty Newell, Sanford Kahn, all tb’s 

LEN WOOLF CO. 

2252 West Beverly Blvd., Los Angeles 
Irving W. Woolf, md & b. 

YOUNG & RUBICAM, INC. 

6253 Hollywood Blvd., Hollywood 28 


* Robert P. Mountain, vp & r-tv d; Walter Bunker, vp 


& d Hollywood r-tv 
YOUNG & RUBICAM, INC. 
611 Wilshire Blvd., Los Angeles 17 


George K. Allison, md; Julie Herrell, Reginald Spurr, 
William W. Belcher, all mb’s. 


Long Beach 


PATCH & CURTIS 
437 E. Broadway, Long Beach 2 
Gene Curtis, ae. 


Monterey 


FRED L. DIEFENDORF AGENCY 
P.O. Box 1169, Monterey 
Fred L. Diefendorf. 


Oakland 


AD FRIED ADVTG. AGENCY 

318 15th Street, Oakland 12 

Louise Sirignano, agency th; Ad Fried, o, chg. r-tv. 
JEWELL ADVTG. AGENCY 

1615 Broadway, Oakland 

Frederick Volz, r-tv d,*th & ae. 








REINHARDT ADVTG., INC. 

1736 Franklin St., Oakland 12 

Cecil Webb Jr., r-tv d; A. Leo Bowman, r-tv tb. 
RYDER & INGRAM LTD. 

3770 Piedmont Ave., Oakland 11 

Estelle Guy, mb. 


Orinda 


ALFRED M. PETTLER ADVTG. AGENCY 
6 Bryant Way, Orinda 
Alfred M. Pettler, o. 


Pasadena 

WALTER MARTO ADVTG. AGENCY 
1846 East Walnut Street, Pasadena 8 
M. L. Eastman, ae. 


Sacramento 


JACK BRASHEAR—ADVTG. 

300 Odd Fellows Bidg., Sacramento 14 
Jack Brashear, o & mgr. 

MARSHALL FORD ADVTG. AGENCY 
918 llth Street, Sacramento 14 

M. *. Ford, p & ae. 


Salinas 

DAVIS & ASSOCIATES ADVTG. 
P.O. Bex 21, Salinas 

Jefferson Davis, gen. mgr. 


San Carlos 


STURGES & ASSOCIATES 
1407 Industrial Read, San Carlos 
Helen Grace, md. 


ARMSTRONG-SCHRAMM COMPANY 

518 Spreckels Bldg., San Diego 1 

T. G. Armstrong, 0; G. E. Vinson, D. M. Johnston, 
D. O. Larson, S. E. Francis, all ae’s. 
BARNES CHASE CO. 

530 Broadway, San Dicgo 1 

Norman R. Barnes, p. 
PATTEN-HOLLOWAY ADVTG. AGENCY 
417 Bank of America Bldg., San Diego 1 
Joseph P. Holloway, vp, r-tv d, th & ae. 
THE PHILLIPS-RAMSEY COMPANY 
304 Ivy, San Diege 1 

Robert F. Lewis, md. 

TOLLE COMPANY 

3553 Kettner Blvd., San Diego 1 
Norman W. Tolle, p. 


AGENCY 


San Francisco 


N. W. AYER & SON, INC. 

235 Montgomery Street, San Francisco 4 

Carl Zachrisson, vp & mgr. 

BARNES CHASE CO. 

145 Montgomery Street, San Francisco 4 
Thomas A. Panages, ae. 

BATTEN, BARTON, DURSTINE & OSBORN 
120 Montgomery Street, San Francisco 4 

Charles H. Russel, r-tv d; Betty Share; Frances Lindh, 
Joan McGrath, all th’s. 

BEAUMONT & HOHMAN, INC. 

1299 Bush Street, San Francisco 9 

Ann E. Hohman, md. 

BOTSFORD, CONSTANTINE & GARDNER 

625 Market Street, San Francisco 5 

Mary C. Ferriter, m mgr. 

BRISACHER, WHEELER & STAFF 

1660 Bush Street, San Francisco 9 

Mary Elizabeth Loeber, r & tv tb. 

BROOKE, SMITH, FRENCH & DORRANCE OF 
THE PACIFIC COAST, INC, 

149 California Street, San Francisco 11 

King Harris, p; Parker Wood, vp; David K. Orthwein, 
vp; Doris Williams, m. 

BUCHANAN & CO., INC. 

155 Montgomery Street, San Francisco 4 
Gertrude Moeller, md; Ray Randall, exec. vp; D. L. 
McGee, ae. 

CAMPBELL-EWALD COMPANY 

235 Montgomery St., San Francisco 4 

Bernice Rosenthal, tb. 

L. C. COLE COMPANY, INC. 

406 Sutter Street, San Francisco 8 

William E. Haberman, p; Katharine Doyle Spann, ae. 
CONLEY, BALTZER & STEWARD 

494 Jefferson Street, San Francisco 9 

John Trimble, ae. 

DANCER-FITZGERALD-SAMPLE 

114 Sansome Street, San Francisco 4 

W. W. Woodbridge Jr., vp & mgr.; Charles L. Hotch- 
kiss, vp; R. Glenn Wilmoth, md. 
D’EVELYN-GUGGENHEIM 

155 Montgomery Street, San Francisco 4 

Norman F. D’Evelyn & Richard F. Guggenheim, part- 
ners. 


DOREMUS & COMPANY 

425 Bush Street, San Francisco 8 

Larry Hoge. 

DRENNAN ADVTG. AGENCY 

420 Market Street, San Francisco 11 
Albert A. Drennan. 

ROY S. DURSTINE, INC, 

1736 Stockton Street, San Francisco 11 
Winston Norman, ae. 

EVANS, McCLURE & ASSOCIATES 
461 Market Street, San Francisco 5 
David W. Evans, p. 

FOOTE, CONE & BELDING 

235 Mentgomery Street, San Francisco 4 
Helen Stenson. 

ALBERT FRANK-GUENTHER LAW, INC. 
425 Bush Street, San Francisco 8 
James de Pauli & R. E. Cruikshank, ae’s. 
GERTH-PACIFIC ADVTG. AGENCY 
251 Kearney Street, San Francisco 8 
D. T. Ardent, r-tv d. 


GOTHAM-VLADIMIR ADVTG., INC. 

251 Kearny Street, San Francisco 8 

Craig Spitz, vp; Jack Stevenst, asst. 

SIDNEY GARFIELD & ASSOCIATES 

26 O'Farrell Street, San Francisco 8 
Thurston G. McGuflick. 

GRANT ADVTG. INC. 

1069 Russ Bidg., San Francisco 4 

Jack W. Edwards, vp; Milton Meyerfeld, act. superv. 
GUILD, BASCOM & BONFIGLI, INC. 
130 Kearny Street, San Francisco 8 
Rod MacDonald, vp chg. m; Richard F. 
Harris, md’s; Jan Brown, Janice Carrel, 
Sanders, all mb’s. 
HARRINGTON-RICHARDS 

Division of Fletcher D. Richards, Inc., 58 Sutter 
Street, San Franciseo 4 

MacLean Chandler, md; Marianne Hammond, tb. 
HIXSON & JORGENSEN, INC. 

821 Maket Street, San Francisco 3 

Caryl Coleman, mgr. 

HOEFER, DIETERICH & BROWN, INC. 

405 Sansome Street, San Francisco 11 

Wallace C. Riddell Jr., r-tv d. 

HOLST & CUMMINGS & MYERS, LTD. 

215 Market Street, San Francisco 5 

Elvie Carson, md. 

HONIG-COOPER COMPANY 

1275 Columbus Avenue, San Francisco 11 

John W. Davis, md; Clarice McCreary, Janet Roberts, 
all tb’s; Eda Badaloto, assist. tb. 

KENYON & ECKHARDT, INC. 

620 Market Street, San Francisco 4 

Ruth Power. 

ABBOTT KIMBALL CO., INC. 

405 Montgomery Street, San Francisco 4 
Alfred Ducato, p; R. V. “‘Bert’’ Dunne, r-tv d. 
KNOLLIN ADVTG. AGENCY 

391 Sutter Street, San Francisco 8 

James C. Knollin, o. 

KUDNER AGENCY, INC. 

681 Market Street, San Francisco 5 

J. H. Hornell. 

RAYMOND I. LANG ADVTG. 

116 New Montgomery, San Francisco 5 

Beatrice Eymard, md. 

LEY AND SINCLAIR, ADVTG. 

420 Market Street, San Francisco 11 

Gaston J. Ley, p. 

GEORGE I. LYNN ADVTG. 

681 Market Street, San Francisco 5 

George I. .Lynn, p. 

MacMANUS, JOHN AND ADAMS, INC. 

1632 Russ Bldg., San Francisco 

Jack R. Holmes, mgr. 

MecCANN-ERICKSON, INC. 

114 Sansome Street, San Francisco 4 

Keith Lanning, Joseph Narcisso. 

THE McCARTY CO. 

116 New Montgomery Street, San Francisco 5 
W. H. Wilde, vp & gen, mgr. 

RICHARD M. MELTZER ADVTG., INC. 

785 Market Street, San Francisco 3 

Mildred P. Wrenn, md; Vernon Norris, tv d; Emil 
Reisman, ae. 

MERCHANDISING FACTORS, INC. 

315 Mentgomery Street, San Francisco 4 
Roland Hauck, ae. 

RAYMOND R. MORGAN COMPANY 

260 California Street, San Francisco 11 

Porter F. Anderson, vp, mgr. San Francisco office. 
PACIFIC NATIONAL ADVTG. AGENCY 

48 Second Street, San Francisco 5 

Harvey S. Strobusch, mgr. 

RUTHRAUFF & RYAN, INC. 

235 Montgomery St., San Francisco 4 

Virginia Crawford, md. 

FREDERICK SEID—RALPH CAHN ADVERTISING 


Tyle, Peg 
Marcellee 


127 Mentgomery >treet, San Francisco 4 
Frederick Seid, part. & ae; Ralph G 
J. WALTER THOMPSON CO. 
320 California Street, San Francisco 

Frances Austin, th superv.; Leslie Wallwork, tb. 
WANK, McDONALD & LEE 

425 Bush Street, San Franciseo 8 

Norma Lamberg, md. 

WEINER, OHLEYER, REYNOLDS & BAKER, INC. 
149 California Street, San Francisco 11 

Willard Anderson, tv d. 
WEST-MARQUIS, INC. 

785 Market St., San Francisco 3 

A. M. Arlett, vp. 

WYCKOFF & ASSOCIATES 

140 Geary Street, San Francisco 8 
Rita Bucklin. 

WYMAN ADVERTISING 

278 Post Street, San Francisce 5 

H. Jack Wyman, p. & r-tv d; Ruth J. 
md & r-tv tb. 

YOUNG & RUBICAM, INC. 

235 Montgomery Street, San Francisco 4 
James R. McManus, r-tv d; Robert W. Welty, E. 
Patrick Healy, all mb’s; Nancy Cummings, assist. mb. 


Cahn, part. & ae. 


Wyman, vp, 


San Jose 


BENET HANAU & ASSOCIATES 
1011 Park Avenue, San Jose 
Gretchen Vandivert, cpy. & r-tv d. 


Santa Monica 


LOTT ADVTG. AGENCY 
Broadway at llth Street, Santa Monica 
Davis Lott, p, r-tv d & ae. 


Stockton 


OLYMPIUS ADVERTISING 
311 East Main Street, Stockton 2 
Frank Chesley, r-tv d. 


COLORADO 


Colorado Springs 


ALEXANDER ADVTG. AGENCY 
3200 North Nevada Avenue, Colerade Springs 
Robert H. Geddy Jr. 


Denver 


ARNOLD & CO. 
220 Majestic Bidg., 
Samuel P. Arnold, p. 
BALL & DAVIDSON, INC. 

670 Delaware Street, Denver 4 
Carl A. Salstrand, p; Malcolm T. Sills 
ae’s; Durey Ranck, vp. 

BOB BETTS ADVERTISING 

655 Broadway Bldg., Denver 4 
Kenneth W. Drager, tv d. 
BOCCARD, DUNSHEE & JACOBSEN, INC. 
925 Federal Blvd., Denver 

Ross M. Dunshee, tv b; E. M. Jordan, md. 
BILL BONSIB ADVTG. AGENCY 

P. O. Box Aurora Station, Denver 8 
Bill Bonsib, p. 

BRADLEY LANE ADVERTISING AGENCY 
1061 Elati Street, Denver 4 

Bradley Lane, o & ae. 

GALEN E. BROYLES CO., INC. 

200 Clayton Street, Denver 6 

Claude E. Davis, vp, cpy. chf., r-tv d & tb. 
DON CLAIR, ADVTG. 

1138 Welton Street, Denver 4 

Don Clair, o. 

HAROLD WALTER CLARK, INC. 

933 Sherman Street, Denver 3 

Beth Rawson. 

CONNER ADVTG. AGENCY, INC. 

431 W. Colfax Avenue, Denver 4 

Cris Pittman, r-tv d & talent & tb 


Denver 2 


James Forrest, 





WFAA-TV 


Dallas 





for complete information contact 


EDWARD PETRY & Co., Inc. 


New York * Chicago « Atlanta « Detroit « Los Angeles 
San Francisco + St. Louis 
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Denver, Colorado 
Continued 


CURT FREIBERGER & COMPANY 

1439 Court Place, Denver 2 

Curt Freiberger, p; R. C. Lochrie, gen. mgr.; Stephen 
R. Demarest, tv d; Jack W. Mefford, ae. 

ED M. HUNTER & CO. 

First National Bank Bldg., Denver 2 

Leonard E. Ekberg, p 

KRANZ & ASSOCIATES, INC. 

Farmers Unien Bldg., Denver 3 

Walter H. Kranz, p. 

TED LEVY ADVTG. AGENCY 

316 Wilda Bidg., Denver 2 

Ted Levy, partner, space & th; Gertrude B. Levy, part- 
ner & gen. mgr.; Barbara Aiton, r-tv d tb. 
MATHEWS-ROBERTS & CO. 

222 Kittredge Bldg., Denver 2 

M. Thomas Murray, ae. 

MOSHER, REIMER & WILLIAMSON ADVTG. 
AGENCY, INC. 

220 Colerade National Bank Bldg., Denver 2 
Robert L. Mosher, p, treas. & ae. 

RIPPEY, HENDERSON, KOSTKA & CO. 

909 Sherman Street, Denver 3 

Arthur G. Rippey. mng. partner. 

MARSHALL ROBERTSON ADVTG. AGENCY 
1550 Speer Bivd., Denver 4 

Marshal] G. Robertson, Mary A. Robertson. p & part- 
ners; John F. Eby, vp; James Briggs, R. W. Mec- 
Williams, Jack Helling, ae’s. 

MARK SCHREIBER ADVERTISING 

Zeok Bldg... Denver 2 

Warner Leeds, r-tv d, th & md. 

HARRY E. SHUBART CO. 

718 Coeleorade Bldg., Denver 2 

Carolyn S. Shubart, p & r-tv d. 

WAYNE WELCH, INC. 

800 West 9th Avenue, Denver 4 

John P. Marwin, r-tv d & ae. 


CONNECTICUT 
Avon 


EDWARD OWEN & CO. 
West Aven Read, Avon 
Edward J. Owen, p & treas. 


Bloomfield 
CHARLES PALM & CO., INC. 


Jerome Avenue. Bloomfield 
Charles Palm, p. 


Bridgeport 
TROLAND, INC. 


1336 Fairfield Avenue, Bridgeport 
Eugene Peterson, tv d. 


Danbury 


DANBURY ADVTG. AGENCY 
286 Main Street. Danbury 
Helen Paltrowitz, o. 


Green’s Farms 


WILLIAM HILL FIELD—ADVTGC. 
Post Read, Green’s Farms 
William Hill Field, o. 


Hartford 


THE CHARLES BRUNELLE CoO. 
15 Lewis Street. Hartford 3 
Charles Brunelle, p & treas. 

JULIAN GROSS AND ASSOCIATES, INC. 
770 Asylum Avenue, Hartford 5 
Julian Gross, b. 

THE HAMMER CO. 

171 Church Street, Hartford 3 
M. H. Hammer, p. 

CHARLES W. HOYT CO., INC. 
15 Lewis Street, Hartford 3 
Frank A. Wipple, vp & mgr. 
ARNOLD KUPPER ADVTG., INC. 
354 Trumbull Street, Hartford 
Carolyn Angello, r th & tv d. 








KARD-TV 


Wichita 





for complete information contact 


EDWARD PETRY & Co., Inc. 


New York + Chicago + Atlanta + Detroit + Los Angeles 
San Francisco + St. Louis 
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POST, JOHNSON & LIVINGSTON, INC. 
297 Farmington Avenue, Hartford 5 

Carl L. Flower, r-tv d & ae. 

F. W. PRELLE CO.—ADVTG. 

95 Elm Street, Hartford 14 

F. Wallace Prelle, p, treas. & ae. 

THE RANDALL CO. 

75 Pearl Street, Hartford S$ 

Florence F. Grady, r-tv d. 

THE EDWARD W. ROBOTHAM COMPANY 
24 Lewis Street, Hartford 3 

Edward W. Robotham, p & treas. 

WILLIAM SCHALLER CO., INC. 

1245 Farmingten Avenue, Hartford 5 
William C. Schaller, p & ae. 

G. F. SWEET & CO., INC. 

10 Allyn Street, Hartford 3 

G. Frank Sweet, p. 

WILSON, HAIGHT, WELCH & GROVER, INC. 
645 Farmington Avenue, Hartford 5 
Bruce P. Mattoon. 


Mystic 


EDWARD A. ADLER JR. & ASSOCIATES 
River Road, Mystic 
Edward A. Adler Jr. 


New Canaan 
FRED RUDGE ASSOCIATES, INC. 


63 Park Street, New Canaan 
Lee Murdaugh, cpy. chf. 


New Britain 


HUGH H. GRAHAM & ASSOCIATES, INC. 
10 Arcade, New Britain 
Hugh H. Graham, p. 


New Haven 


LANGELER ADVTG. AGENCY, INC. 
152 Temple St., New Haven 10 


Gerard E. Langeler, p; Carleton H. Stevens Jr., vp; 
Murray Levin, ad. 


Old Greenwich 


ALBERT A. KOHLER CO. 
210-12 Sound Beach Avenue, Old Greenwich 
Albert A. Kohler, p 


Stamford 


MOORE & CO., INC. 
1700 Summer Street, Stamford 
William E. Bolster, r-tv d & r-tv talent & tb. 


West Hartford 


FAIRBAIRN & CO., INC. 
10 North Main Street, West Hartford 7 
John B. Fairbairn, p. 


Westport 


WOODWARD & BYRON, INC. 
50 West State Street, Westport 
Van Lear Woodward Jr., p & md. 


Wethersfield 


TAYLOR & GREENOUGH CO. 
20-30 Beaver Road, Wethersfield 9 
J. B. King, r-tv d & tb. 


Windsor 


PASCO & SHEPARD 
19 Maple Avenue, Windsor 
Merwin Owen Nair, r-tv d. 


DELAWARE 


Wilmington 


JOHN GILBERT CRAIG ADVTG., INC. 
913 Washi Street, Wilming 99 
Ralph R. Swann, mb. 

GAUGE ASSOCIATES 

Beech and Anchorage Streets, Wilmington 99 
Leonard F. Leone, md & ae. 

KATES ADVERTISING 

914 Orange Street, Wilmington 1 

John E. Kates, o. 


DISTRICT OF COLUMBIA 


Washington 


ADMASTERS ADVERTISING, INC. 

15th & New York Avenue, N.W., Washington 5 
John E. Waterfield, p. 

ADVERTISING, INC. OF WASHINGTON 
1625 I Street N.W., Washington 6 

King Pedlar, p. 

ADVERTISING SERVICES, INC. 

1640 Wisconsin Avenue, Washington 7 

L. Q. Bradley, p. 





BOZELL & JACOBS, INC. 

501 Sheraton Bldg., Washington 5 

Don Underwood, vp & mgr. 
CAMPBELL-EWALD COMPANY 

1737 H Street N.W., Washington 6 

John L. Lowden, mgr. 

I. T. COHEN ADVERTISING, INC. 

4435 Wisconsin Avenue, N.W., Washington 16 
I. T. Cohen, p. 

EPSTEIN ADVERTISING 

1737 F Street, N.W., Washington 

Alvin Epstein, p; Sol Panitz, tv d & tb., Eileen Jacob- 
son, copywriter ae; Ruth Graze, Jack Feiffer, Stan 
Barclay; Leon Leventhal, md. 

COURTLAND D. FERGUSON, INC. 
National Press Bldg., Washington 4 

Nan Hannum. 

PAUL LYNN HELLER ADVTG., INC. 

911 13th Street, N.W., Washington 5 
Paul Lynn Heller, p 

KAL, EHRLICH & MERRICK ADVTG., INC. 
Star Bldg., Washington 4 

Alvin Q. Ehrlich, vp chg. tv; David P. Thomas, tv d; 
Nella C. Manes, tv tb. 

HENRY J. KAUFMAN & ASSOCIATES 
1419 H Street, N.W., Washington 5 

Robert S. Maurer, tv d & ae. 

KRONSTADT AGENCY 

711 14th St., N.W., Washington 5 

Henry L. Kronstadt, p & md. 

KUDNER AGENCY, INC. 

Sheraton Bldg., Washington 5 

Mrs. Ida Getty. 

LARRABEE ASSOCIATES 

2000 P Street N.W., Washington 6 
Gertrude Entenmann, tv d & tv tb. 

J. GORDON MANCHESTER ADVTG., INC. 
1726 Pennsylvania Avenue N.W., Washington 6 
Richard T. Williams. 

HARWOOD MARTIN ADVTG. 

2519 Connecticut Avenue, Washington 
Laura Hammond, Mae Scanlan. 

S. GUNNAR MYRBECK & CO. 

1341 Connecticut Avenue, Washington 

W. C. Freeman, mgr. 

EARL C. NOYES ADVTG. AGENCY 
Washington Bldg., Washington 5 

M. D. Randall, space & tb. 

ROBERTSON POTTER COMPANY 

1524 K Street, N.W., Washington 5 

R. E. Stivers, ser. mgr. 

RUTHRAUFF & RYAN, INC. 

840 National Press Blidg., Washington 4 
H. W. Schanagel. 

SCHALER, BUTLER & ASSOCIATES 
1616 I Street, N.W., Washington 6 

Otto G. J. Schaler, p, md & pub. d. 

LEWIS EDWIN RYAN ADVTG. 

726 Jackson Place, N.W., Washington 6 
William J. Green, r-tv d. 

M. BELMONT VER STANDIG, INC. 

1917 Eye Street, N.W., Washington 6 
Helen Ver Standig, Robert Perry, all tv tb’s. 


FLORIDA 


Boynton Beach 


GASKILL-OERTEL 
P.O. Bex 206, Boynton Beach 
Alice Gaskill Oecertel, o. 


Clearwater 
ROBERT ZIPPRODT ADVERTISING AGENCY 


601 Court Street, Clearwater 
Dorothy L. Fitzgerald, md. 


Clearwater Beach 


ACKER, WORLEY & ASSOC., INC. 
46 Kipling Plaza, Clearwater Beach 
G. Lawrence Roberts Jr., p 


Coral Gables 


GOTTSCHALDT & ASSOCIATES, INC. 

2505 Ponce de Leon Blvd., Coral Gables 
Aurora J. Wilkinson, sec.-treas. & b; G. W. Compton, 
r-tv d. 

WADSWORTH & WALKER, INC. 

517 Gerona Avenue, Coral Gables 

Ralph K. Wadsworth, p. 


Fort Lauderdale 


GIL SAYWARD ASSOCIATES 
25 West Broward Blvd., Fort Lauderdale 
Gilbert Sayward, partner & md. 


Jacksonville 


BACON, HARTMAN & VOLLBRECHT, INC. 
Hildebrandt Bldg., Jacksonville 
J. C. Macmillan, vp & mgr. 











CRISP & HARRISON AGENCY 

502 O'Reilly Building, Jacksonville 
Daniel T. Crisp, o & mgr.; Martha Davis. 
NEWMAN, LYNDE & ASSOC. INC. 
1628 San Marce Blvd., Jacksonville 7 
John T. Hopkins III, tv tb. 


Lakeland 


BENTON & BOWLES, INC. 
705 Broderick Bldg., Lakeland 
Harry E. Warren, vp & branch mgr. 


ADVERTISING TRADE SERVICE, INC. 
350 Lincoln Read, Miami Beach 

Gene A. Greenwald, mgr. 

HOITE AGEY ADVERTISING, INC. 
First National Bank Bldg., Miami 
William Izzard, tv d. 
BISHOPRIC-GREEN-FIELDEN, INC. 

BGF Building, 3361 S.W. 3rd Avenue, Miami 
Norman Swetman, tv d. 

AUGUST DORR ASSOCIATES, ADVTG. 
126 Seuth East 2nd Street, Miami 32 
Virginia Sanders. 

TALLY EMBRY ADVTG. AGENCY 

150 Southeast 3rd Avenue, Miami 32 

T. H. Embry, p, George H. Smith, tv d. 
CHARLES A. GEIGER ASSOCIATES, INC. 
2964 Coral Way, Miami 34 

Otto Holbein, vp, r-tv th, tv d, ae & publicity d. 
GORCHOV ADVERTISING, INC. 

350 Lincoln Road, Miami Beach 39 
Sidney B. Gorchov, o. 

GRANT ADVERTISING, INC. 

201 S.W. 13th Street, Miami 

R. C. Lipe, md. 

CHARLES ANTHONY GROSS—ADVTG. 
901 N. E. Second Avenue, Miami 32 
Tom Prendergast, r-tv d. 

HARRIS & WHITEBROOK ADVTG., INC 
924 Lincoln Road, Miami Beach 39 
Edwin Harris, p. 

HIRSHON-GARFIELD, INC. 

2138 Biscayne Blvd., Miami 

Jules Kase. 

CHARLES W. HOYT CO., INC. 

Chamber of Commerce Bldg., Miami 
John R. McAtee, vp & mgr. 

CURT LE WALD, ADVTG. 

1400 North West 36th Street, Miami 42 
Dorothy Jewell, md. 

MacMANUS, JOHN AND ADAMS, INC. 
1517 Alfred I. du Pont Bidg., Miami 
Kenyon M. Lee, vp. 


NEWMAN, STERN, MANDELL ADVTG. AGENCY 


1000 Lincoln Road Bldg., Miami Beach 
Leslie A. Stern, p & md. 

ROLAND-BODEE & FLINT 

2138 Biscayne Blvd., Miami 37 

Sidney Russell, r-tv. 


ZYCK ADVERTISING CO. 
464 Sixth Street South, Naples, Fla. 
John J. Zyck, p & r-tv th; Doug Hendry, md. 


Orlando 


WILLARD E. BOTTS, ADVTG. 

71 East Amelia Avenue, Orlando 

Willard E. Botts, p 

ROBERT HAMMOND ADVTG., INC. 

88 Park Lake Avenue, Orlando 

Robert W. Boyle, art d, r-tv d & tb. 

DAVID H. OBERMEYER ADVTG. AGENCY 
60 West Robinson Avenue, Orlando 
Charles W. McBurney, 0, m, ae, r d, space, r-tv th & 
pub. d; Ben Acyrigg, tv d & ae. 

A. P. PHILLIPS CO. 

Legion Place at Lake Ivanhoe, Orlando 
William Deitenbeck, r-tv d & ae. 


St. Augustine 


BACON, HARTMAN & VOLLBRECHT, INC. 
Six Lighthouse Avenue, St. Augustine 
Tom Evans, m, r-tv d & b. 


St. Petersburg 


GRIFFITH-McCARTHY, INC. 

604 Times Bldg., P.O. Box 52, St. Petersburg 1 
Donald P. Griffith, p; Joseph A. Griffith, vp & treas; 
V. M. Denney, ae. 

ALFRED L. LINO & ASSOCIATES 

1327 9th Street South, St. Petersburg 

Alfred L. Lino, 0, space & th & ae; Ted B. Burgone, 
tv d, tv th & ae. 

NEWMAN, LYNDE & ASSOCIATES, INC. 

Florida Theatre Bldg., St. Petersburg 

Hunter Lynde, p & ae. 


Sarasota 


ROBINS ADVTG. AGENCY 
1356 Main Street, Sarasota 
Morton M. Robins, o. 


Tampa 


R. E. MeCARTHY & ASSOCIATES, INC. 

206 South Franklin Street, Tampa 2 

R. W. Scales, r-tv d, ae & r & th; B. E. Acker, tv-r 
th & space b & ae. 

HENRY QUEDNAU, INC. 

404 13th St., Tampa 

Henry Quednau, p & ae; H. E. Madsen, vp & ae; W. 
E. Richardson, vp & ae; A. L. Cobb, ae; Robert Edring- 
ton, r-tv d; Agnes Vogel, m dept. 


GEORGIA 


Atlanta 


ACME ADVERTISING AGENCY 

Mortgage Guarantee Building, Atlanta 3 

Julian Dela Perriere, p. 

J. HOWARD ALLISON & CO. 

680 West Peachtree Street, N.W., Atlanta 

J. Howard Allison, partner & ae. 

BATTEN, BARTON, DURSTINE & OSBORN 
800 Peachtree Street, N.E., Atlanta 

Lee Offen. 

BEARDEN-THOMPSON-FRANKEL, INC. 

22 Eighth Street, N.E., Atlanta 9 

Merle A. Thompson, -vp, tv d & talent b; Norman 
Frankel. 

BEAUMONT & HOHMAN, INC. 
917 Wm. Oliver Bidg., Atlanta 

J. L. Laube, vp. 

BURKE DOWLING ADAMS, INC. 
992 West Peachtree Street, N.W., 
Ethel M. Liebscher, md. 
CAMPBELL-EWALD CO. 

45 Edgewood Avenue, Atlanta 3 
Arthur T. Duhaime, mgr. 
CRAWFORD & PORTER ADVTG., 
101 Marietta St. Bidg., Atlanta 3 
Harry N. Crawford Jr., p & ae. 
DONAHUE & COE, INC. 

258 Hurt Bidg., Atlanta 3 

Harry L. Morrill Jr., vp in chge. 
EASTBURN-SIEGEL ADVERTISING AGENCY 
623 Spring Street, N.W., Atlanta 

Harry L. Siegel, Sam Scheinman, M. L. Finkel. 
GEORGE & GLOVER 

302 Ponce de Leon Avenue, N.E., Atlanta 8 
Fred A. George, partner & ae. 
HARVEY-MASSENGALE CO., INC. 

Walton Bidg., Atlanta 3 

R. Winston Harvey, p. 

DILLARD JACOBS AGENCY 

1559 Peachtree Street, Atlanta 9 

P. W. Smith. 

KENYON & ECKHARDT, INC. 

795 Peachtree St., Rm 634, Atlanta 8 

Irving DeRidder, Mer. 

KIRKLAND-WHITE & SCHELL ADVTG. 

101 Marietta Street Bldg., Atlanta 3 

J. A. Kirkland, partner. 

LILLER, NEAL & BATTLE 

810 Walton Bldg., Atlanta 3 

Sarah Williams, partner & md; Avrilla S. Phillips, 
Pamela A. Tabberer. 

LOWE & STEVENS 

685 West Peachtree Street N.E., Atlanta 8 
Robert C. Lowe Jr., partner. 
MecCANN-ERICKSON, INC. 

836 West Peachtree Street N.W., 
Mark B. Bollman Jr., mgr. 

H. G. SAMPLE ADVERTISING 
Glenn Blidg., Atlanta 

H. G. Sample, p & md; Jack Veller, r-tv d. 
TUCKER WAYNE & CO. 

1175 Peachtree Street N.E., Atlanta 9 
C. C. Fuller, vp & md; Anne Benton, tb. 


Atlanta 





Atlanta 8 


Savannah 


SOUTHEASTERN ADVERTISING AGENCY 

444 Whitaker Street, Savannah 5 

Beatrice M. Williams, John O. Ellington Jr., John L. 
Williams Jr., principals. 


HAWAII 
Honolulu 
N. W. AYER & SON, INC. 
Dillingham Bldg., Honolulu 16 
James P. Smith, mgr. 
HOLST & CUMMINGS & MYERS, LTD. 
1370 Kapiolani Blvd., Honolulu 14 
Jim Wahl, vp; Trent Christman. 
W. H. MALE, LTD. 
1674 Kona Street, Box 3496, Honolulu 
L. Cunningham, tv-r tb. 


IDAHO 


GIVENS-DAVIES ADVTG. AGENCY, INC. 
214 Yates Bidg., Boise 

John W. Givens, p. 

IDAHO ADVERTISING AGENCY 

715 Grove Street, Boise 

William Moon. 


ILLINOIS 


Aurora 


CONNOR ASSOCIATES, INC. 
121 Hill Avenue, Aurora 
R. L. Connor, p & ae. 


Bloomington 


THE BIDDLE COMPANY 

814 Nerth Main, Bloomington 

Shirley A. Sunwall. 

KANE ADVERTISING 

321 Nerth Center Street, Bloomington 
Joe Coulten, r-tv d, th, talent b & cpy. chf. 
WM. H. KINSALL & €0. 

101 West Monroe Street, Bloomington 
William H. Kinsall, p. 


Champaign 


GRUBB & PETERSEN, INC. 
111 North Market Street, Champaign 
Mildred B. Dudley, md. 


Chicago 


ADAMS ADVTG. AGENCY 
Adams-Clinton Building, Chicago 6 
George L. Lewis, b. 

JOHN A. ADDISON & CO. 

549 West Washington Blwd., Chicago 2 
L. L. Zambo, epy. chf., md, r-tv d & b. 
WILLIAM HART ADLER, INC. 

919 N. Michigan Avenue, Chicago 
Alidor R. Belskis, r-tv talent & tb. 
ADMAKERS 

201 North Wells Street, Chicago 6 
Charles J. Madsen, o. 

ADVERTISING PRODUCERS-ASSOCIATED, INC 
205 W. Wacker Drive, Chicago 6 
George W. Hood, m, tv d & tb 
ADVERTISING SERVICE BUREAL 
10511 S. Springfield Avenue, Chicage 
H. W. Haas. 

AGENCY SERVICE CORP. 

66 East South Water Street, Chicago 1 
George P. Hixon, vp, sec., b 

ALLEN ADVERTISING AGENCY, INC. 
159 East Chicago Avenue, Chicago 11 
Grace S. Peterson. 

ALLEN CHRISTOPHER CO 

30 Nerth LaSalle Street, Chicago 2 
Babe Malter, tv-r th 

ARMSTRONG ADVTG. AGENCY 

176 West Adams Street, Chicago 3 
John R. Armstrong, ae. 

ASSOCIATED ADVERTISING SERVICE 
2326 South Michigan Avenue, Chicage 16 
Milton B. Cooper, o. 

HARRY ATKINSON, INC 

200 East Walton Street, Chicage 11 
Harry G. Atkinson, p 

ATLAS ADVERTISING AGENCY, INC 
210 North Wells Street, Chicage 6 

C. E. Kaiser, vp & b. 

WESLEY AVES & ASSOCIATES, INC. 
333 North Michigan Avenue, Chicago 1 
Wesley Aves, p & ae. 

N. W. AYER & SON, INC. 

135 Seuth LaSalle Street, Chicago 3 
Allen R. Memhard Jr., vp & mgr. 





WTVH 


Peoria 
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Chicago, Illinois 


Continued 


BACHRODT, NEWELL, O’KANE AND GANO 
75 East Wacker Drive, Chicago 1 

J. C. Bachrodt. 

A. N. BAKER ADVERTISING AGENCY, INC. 
189 Madison Street, Chicage 2 

A. N. Baker Jr., chmn. & p. 

ERLE BAKER, ADVERTISING 

737 Nerth Michigan Avenue, Chicage 11 

E. K. Baker, ae. 

BARLIT PRODUCTIONS, INC. 

225 Nerth Michigan Avenue, Chicago 1 
Peter L. Padorr, ae. 

BATTEN, BARTON, DURSTINE & OSBORN 
Palmolive Bldg., Chicago 11 

H. H. Haupt, vp in chge. 

BEAUMONT & HOHMAN, INC. 

6 N. Michigan Avenue, Chicago 2 

Clarke J. Trudeau, md. 

WALTER F. BENNETT & CO. 

20 N. Wacker Dr., Chicago 

Walter F. Bennett, principal; Jane Gunther, md. 
GORDON BEST COMPANY 

228 N. LaSalle Street, Chicago 

Edwin A. Trizil, Kay Knight. 

BIDDLE COMPANY 

75 E. Wacker Drive, Chicago 1 

Proctor Fiske, ae. 

LEE S. BIESPIEL ADVTG. AGENCY 

605 N. Michigan Ave., Chicage 11 

A. C. Norton, ae. 

BISBERNE ADVERTISING COMPANY, INC. 
185 Nerth Wabash Avenue, Chicage 1 
Marcus Bernstein, p & treas. 

LEO P. BOTT JR. ADVTG. 

64 E. Jackson Blvd., Chicage 4 

Leo P. Bott Jr., cpy. chf. & ae. 

BOZELL & JACOBS, INC. 

205 N. LaSalle Street, Chicago 1 

Phil Rouda, vp chge. r-tv; B. Babbs Gluskoter, md. 
RRANDT ADVERTISING CO. 

400 West Madison Street, Chicago 6 

E. S. Brandt, p. 

E. H. BROWN ADVTG. AGENCY 

20 N. Wacker Drive, Chicago 6 

Ellen Korngiebel, E. H. Brown. 

BURTON BROWNE ADVERTISING 

619 N. Michigan Avenue, Chicago 11 

Bea Rosenblum, md. 

BUCHEN COMPANY 

400 W. Madison Avenue, Chicago 

Howard W. Rose, Lee Carlson. 
BURLINGAME-GROSSMAN ADVTG. 

207 Seuth Wabash Avenue, Chicago 4 

S. W. Grossman, o. 

LEO BURNETT COMPANY, INC. 

360 N. Michigan Avenue, Chicago 1 (after Nov. 
Ist Prudential Plaza) 

Douglas Burch, Kenneth Fleming, Gus Pfleger, 
Harold Tillson, Thomas Wright, all m superv’s; Frank 
Clayton, Richard Coons, John Huckstep, George 
Miller, Bowen Munday, assist, m superv’s. 
CALKINS & HOLDEN, INC. 

Prudential Plaza, Rm 2207, Chicago 

Philip M. White, vp & mgr. 
CAMPBELL-EWALD COMPANY 

230 N. Michigan Avenue, Chicago 

J. D. Varnier. 

CAMPBELL-MITHUN, INC. 

919 N. Michigan Avenue, Chicago 

Clay Rossland, Wm. J. Stenson, Elsie Laufer. 
CAMPBELL-SANFORD ADVERTISING CO. 
608 South Dearborn Street, Chicago 5 
William Smith, p. 

THE CAPLES COMPANY 

225 E. Erie Street, Chicago 11 

Helen Taylor. 

CENTRAL ADVTG. SERVICE 








KMTV 


Omaha 
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30 East Adams Street, Chicage 3 
Maury J. Lieber, o. 

COMPTON ADVERTISING, INC. 

141 W. Jackson Blvd., Chicago 

Andrew E. Zeis, Beverly Haldeman. 

ALLAN J. COPELAND, ADVTG. 

100 East Ohio, Chicago 11 

Allan J. Copeland, p. 

CRAFT ADVTG. CO. 

230 East Ohio Street, Chicago 11 
Beldone Nyder, o. 

CRITCHFIELD & COMPANY 

520 N. Michigan Avenue, Chicago 

R. D. Cunningham Jr., vp. 

CRUTTENDEN & EGER ASSOCIATES 
201 Nerth Wells Street, Chicago 6 
Leon H. Lewis, partner. 

CUNNINGHAM & WALSH, INC. 

6 North Michigan Avenue, Chicago 
Ivan Hill, exec. vp. 
DANCER-FITZGERALD-SAMPLE, INC. 
221 N. LaSalle Street, Chicago 

H. C. Pick, md. 

D’ARCY ADVERTISING CO. 

8 Seuth Michigan Avenue, Chicago 

J. B. Wilson, vp. 

R. I. DAVID & COMPANY 

510 N. Dearborn Street, Chicago 10 
Robert I. David, p. 

DeMUNN & MeGUINESS, INC. 

30 North LaSalle Street, Chicago 2 
Mel DeMunn. 

W. B. DONER & CO. 

203 N. Wabash Avenue, Chicago 
Milford F. Kostman. 

DOREMUS & COMPANY 

208 S. LaSalle Street, Chicago 

Charles C. Greene. 

LESTER EARLE, INC. 

154 East Erie Street, Chicago 11 
Lester E. Rosenberg, p & treas. 

FRED H. EBERSOLD, INC. 

20 North Wacker Drive, Chicago 6 
Fred H. Ebersold, p. 

ELLIOTT, JAYNES & BARUCH 

520 North Michigan Avenue, Chicago 11 
Jerome H. Kalom, exec. mgr. d. 

ENGEL ADVTG., INC. 

185 North Wabash Avenue, Chicago 1 
Frank L. Engel, p & treas. 

ERWIN, WASEY & CO., LTD. 

230 North Michigan Avenue, Chicago 1 
Lorry R. Northrup, exec. vp. 

FENSHOLT ADVTG. AGENCY, INC. 
360 N. Michigan Avenue, Chicago 1 
Norman D. Buehling, p. 

FIRST UNITED BROADCASTERS 

201 N. Wells Street, Chicago 

Hugh Rager, mng. d; Maryellen Convery, tb. 
EDGAR WALTER FISCHER & ASSOCIATES 
Suite 7-111 Merchandise Mart, Chicago 54 
Edgar Walter Fischer, p & treas. 

M. M. FISHER ASSOCIATES 

79 West Monroe Street, Chicago 3 
Helen Heinz, tv tb. 

GEORGE F. FLOREY, INC. 

135 South LaSalle Street, Chicage 3 
George F. Florey, p 

FOOTE, CONE & BELDING, INC. 
155 E. Superior Street, Chicago 11 
Genevieve Lemper, Gwen Dargel, 
Vera Taboloff, Rita Hart 
ALBERT FRANK-GUENTHER LAW, INC. 
1 North LaSalle Street, Chicago 2 

R. W. Dawson, vp. 

CLINTON E. FRANK, INC. 
Merchandise Mart, Chicago 

Jack Matthews, md, Helen Davis, r-tv tb. 
JULIAN FRANK & ASSOCIATES 

22 East Elm Street, Chicago 11 

Julian Frank, p. 

JONES FRANKEL CO. 

180 North Wabash Avenue, Chicage 1 
Henry I. Sherry, r-tv d. 

ALEX T. FRANZ, INC. 

221 N. LaSalle Street, Chicago 1 

A. T. Franz, p. 

FULLER & SMITH & ROSS, INC. 

105 West Adams Street, Chicago 3 

E. J. Laweson, chmn. exec. comm., vp & mgr. 
FULTON, MORRISSEY CO. 

612 North Michigan Avenue, Chicago 112 
J. G. Maynard, p. 

GLENN, JORDAN, STOETZEL, INC. 
307 N. Michigan Ave., Chicago 
Leona Murphy, md. 

GOODKIND, JOICE & MORGAN, INC. 
919 N. Michigan Avenue, Chicago 
Florence A. Neighbors, md. 





Dorothy Fromherz, 


PHIL GORDON AGENCY, INC. 

23 E. Jackson Blvd., Chicago 4 

Dan Smith, p. 

GOTHAM-VLADIMIR ADVTG., INC. 
1 North LaSalle Street, Chicago 2 
Richard H. Hobbs, sr. vp & mgr. 
GOURFAIN-COBB & ASSOCIATES 
400 N. Michigan Avenue, Chicago 
Louise Adams. 

GRANT ADVERTISING, INC. 

919 N. Michigan Avenue, Chicago 
Fred Norman. 

GRANT, SCHWENCK & BAKER, INC. 
520 North Michigan Avenue, Chicago 11 
Frank M. Baker, vp chg. r-tv. 

RUSSELL T. GRAY, INC. 

155 North Wacker Drive, Chicago 6 
Harvey A. ribner, p. 

GRIMM & CRAIGLE, INC. 

201 North Wells Street, Chicago 6 
William K. Grimm, p, treas. & ae. 

H. M. GROSS CO. 

221 North LaSalle Street, Chicago 1 
Harold M. Gross, p. 

GROSSFELD & STAFF ADVERTISING 
22 West Monroe Street, Chicago 3 
Edward A. Grossfeld, o & ae. 
GUENTHER-BRADFORD & CO., INC. 
15 East Huron Street, Chicago 11 
C. J. Zeller, vp, r-tv d & b. 

TORKEL GUNDEL ADVTG. 

110 S. Dearborn Street, Chicago 3 
Torkel Gundel, o. 

HAGERTY & SULLIVAN, INC. 

Daily News Plaza, Chicago 6 

W. H. Hagerty, p & creative d. 
HANSON & HANSON 

228 N. LaSalle Street, Chicago 
Thomas W. Skweres. 

GEORGE H. HARTMAN CO. 

307 N. Michigan Ave., Chicago 1 
Virginia Caldwell, md; Jean Seaman, 
HENKE & ASSOCIATES 
59 West Hubbard Street, Chicago 10 
Herman E. Henke, principal. 

HENRI, HURST & McDONALD, INC. 
121 W. Wacker Drive, Chicago 

Laura Hall. 

RICHARD HIRSCH & CO. 

11 North Wacker Drive, Chicago 6 
Edwin Weinshelbaum, vp, md, tb & ae. 
HOLMES, WHITNET & ASSOCIATES 
2906 West Peterson Road, Chicago 

James W. Holmes, p, prod. mgr, tv d & tb. 
ILLINOIS SIMMONDS & SIMMONDS, INC. 
520 N. Michigan Avenue, Chicago 11 
Phil W. Tobias Jr., p & ae. 

FRANK C. JACOBI, ADVTG. 

53 West Jackson Blvd., Chicago 4 

Frank C. Jacobi, o & ae. 

LESTER L. JACOBS, INC. 

549 West Randolph Street, Chicago 6 
Lester L. Jacobs, chmn. bd., p, treas. & ae. 
JACOBSON & TONNE ADVTG. 

5710 West Lawrence, Chicago 30 

Russell L. Jacobson, o. 

KAPPS CO. ADVTG. 

64 E. Lake St., Chicago 1 

Capico Kapps, p, ae & tv d. 

H. W. KASTOR & SONS ADVTG. CO. INC. 
75 E. Wacker Dr., Chicago 

Harvey Mann. 

KENCLIFFE, BRESLICH & CO. 

221 North LaSalle Street, Chicago 1 
Herman H. Breslich, p, treas. & ae. 
KENNEDY & CO. 

100 East Ohio Street, Chicago 11 

L. M. Jackson, sec. & b. 

J. H. KENNEDY ADVTG. SERVICE 

201 North Wells Street, Chicago 6 
Jeanne E. Kennedy, mgr. 

KENYON & ECKHARDT, INC. 

221 N. LaSalle Street, Chicago 1 
Harry N. Sager, md; Joan Blackman, b. 
ABBOTT KIMBALL CO., INC. OF ILLINOIS 
520 North Michigan Avenue, Chicago 
Abbott Kimball, p. 

W. S. KIRKLAND ADVTG. 

104 S. Michigan, Chicago 3 

W. S. Kirkland, o. 

KREICKER & MELOAN, INC. 

221 North LaSalle Street, Chicago 1 

H. Meloan, p & treas. 

KUTTNER & KUTTNER, INC. 

646 N. Michigan Avenue, Chicago 

Stanley Kuttner, Norbert Leeb. 

LADD, SOUTHWARD & BENTLEY, INC. 
300 West Washington Street, Chicago 6 
John W. Ladd, p. 





b. 








LAUESEN & SALOMON 

520 N. Michigan Avenue, Chicago 

Robert A. Salomon, D. L. Cuttie. 

LAWRENCE ADVERTISING 

203 Nerth Wabash Avenue, Chicago 1 
Clayton W. Bergman, partner, r th, tv d & ae. 

AL PAUL LEFTON CO., INC. 

435 N. Michigan Avenue, Chicago 

Morton N. Neufeld, Hershel M. Brown. 

ROSS LLEWELLYN, INC. 

228 North LaSalle Street, Chicago 1 

Ross Llewellyn, p & ae. 

R. M. LOEFF ADVTG., INC. 

Engineers Bldg., Chicago 6 

Ralph M. Loeff, p & ae. 

THE W. E. LONG CO., INDEPENDENT BAKER’S 
COOPERATIVE 

188 W. Randolph Street, Chicago 1 
David R. Hayes, r-tv d; John Pesich, assist. d r-tv. 
EARLE LUDGIN & COMPANY 

121 W. Wacker Drive, Chicago 

Jane Daly, vp & r-tv d; Ruth Babick, hd. tb; 
Morgan, Marilyn Bielefeldt. 

LUND & WILLETT 

343 Seuth Dearborn Street, Chicago 4 
Richard G. Lund, partner. 

MacCOWAN ADVERTISING 

600 Waukegan Road, Glenview 

Hervey T. MacCowan, o. 

ARTHUR R. MacDONALD, INC. 

400 Madison Street, Chicage 6 

Arthur R. MacDonald, p, treas. & ae. 
MacDONALD-COOK COMPANY 

360 N. Michigan Ave., Chicago 

Arthur W. Ramsdell, vp. 

MacFARLAND, AVEYARD & COMPANY 
333 N. Michigan Avenue, Chicago 

A. S. Trude Jr., md; Beverly Hicks, Dolores Starr. 
MacMANUS, JOHN AND ADAMS, INC. 
737 Nerth Michigan Avenue, Chicago 11 
Raymond M. Neyhart, mgr. 
MALCOLM-HOWARD ADVTG. AGENCY 
203 North Wabash Avenue, Chicago 1 
Alden Richman, Dale Kocirik, Edward Drucker, all 
tv-r dept. 

MANDABACH, MARTHENS & SIMMS, INC. 
520 North Michigan Avenue, Chicago 11 
Irwin Simms, vp & ae. 
MARSTELLER, RICKARD, 
REED, INC. 

185 North Wabash Avenue, Chicago 1 
Bernard A. Beggan Jr., md; Elaine Kortas, assoc. md. 
THE MARTIN CO., ADVTG. 

201 North Wells Street, Chicago 6 

E. J. Lewinski, vp r-tv & ae. 

MAXON, INC, 

644 N. Rush St., Chicago 

L. Martin Krautter, vp & gen. mgr. 
MecCANN-ERICKSON, INC. 

318 S. Michigan Avenue, Chicago 

Howard A. Heller, md; John Cole, bdcast. m superv.; 
Esther Andersen, Pat Chambers, tb’s. 

THE McCARTY CO. 

520 North Michigan Avenue, Chicago 11 
Harry L. Bauer, vp & gen. mgr. 
MecGIVERAN-CHILD CO. 

162 North Clinton Street, Chicage 6 

Paul J. Basinger, p. 

MERRILL, McENROE & ASSOCIATES, INC. 
176 West Adams Street, Chicago 3 

T. W. Merrill, p & ae. 

ARTHUR MEYERHOFF & COMPANY 

410 North Michigan Avenue, Chicago 

Evelyn R. Vanderploeg. 

c. L. MILLER CO., INC. 

333 North Michigan Avenue, Chicago 1 

Irving M. Tuteur, Chicago, mgr.; M. R. Schoenfeld. 
ARTHUR R. MOGGE, INC. 

333 Nerth Michigan Avenue, Chicago 1 
Arthur R. Mogge, p & treas. 

MORLOCK ADVTG. AGENCY 

139 North Clark Street, Chicago 2 

A. R .Morlock, o & ae. 

JOHN B. MORRISSEY CO. 

30 North LaSalle Street, Chicago 2 

John B. Morrissey, p & ae. 

THE RICHARD MORTON CO. 

318 Washington Blvd., Chicago 6 

Richard G. Morton, p & ae. 

C. WENDEL MUENCH & CO. 

75 E. Wacker Drive, Chicago 1 

C. W. Muench, p & ae. 

FRANK C. NAHSER, INC. 

221 North LaSalle Street, Chicago 1 
Caroline Benson, md, tv-r d. 

NEEDHAM, LOUIS & BRORBY, INC. 
Prudential Plaza, Chicago 

Donald DeCarlo, John Rohrbach. 


Kay 


GEBHARDT AND 


NORTH ADVERTISING, INC. 

430 North Michigan Avenue, Chicago 11 
Armella Selsor & Robert Riemenschneider, 
Jack McCord, r-tv business. 

OLIAN & BRONNER, INC. 

35 E. Wacker Drive, Chicago 

Kay Kennelly, md. 

O’NEIL, LARSON & McMAHON 

230 North Michigan Avenue, Chicago 1 
Grace Moran, r-tv tb. 

J. R. PERSHALL CO. 

105 W. Adams Street, Chicago 3 

Grace D. Rauworth, r-tv tb. 

MILTON G. PETERSON, ADVTG. 

400 North Michigan Avenue, Chicago 11 
Milton G. Peterson, o. 

ROBERT PETERSON ADVTG. AGENCY 
20 North Wacker Drive, Chicago 6 

Jack Reardon, tv d. 

PILGRIM ADVERTISING, INC. 

222 West Adams Street, Chicago 6 
Armen Adajian, p & ae. 

HARRY F. PORT, ADVTG. 

24 West Ohio Street, Chicago 10 

Harry F. Port Jr., p & ae. 

POWELL & SCHOENBROD ADVERTISING 
430 N. Michigan Avenue, Chicago 11 
Herbert Summers Hall, vp-r-tv; Jean Burns, administra- 
tive assist. 

PRESBA, FELLERS & PRESBA 
360 N. Michigan Avenue, Chicago 
W. B. Presba, p; Marquis M. Smith, 
Bremner Jr., tb. 

PROEBSTING, TAYLOR INC. 

100 E. Ohie Street, Chicago 11 
James L. Proebsting, K. C. August, ae’s. 
L. W. RAMSEY CO. 

230 North Michigan Avenue, Chicago 1 

A. C. Naeckel, p. 

READ BROTHERS 

203 North Wabash Avenue, Chicago 1 

Philo B. Read, partner, epy. chf., r-tv d & tb. 
REINCKE, MEYER & FINN, INC. 

520 North Michigan Avenue, Chicago 

Lew Green, r-tv d; John Priebe, md. 

FLETCHER D. RICHARDS, INC. 

221 N. LaSalle Street, Chicago 1 

George T. Jahnke, Lester Ploetz, Virginia Monfredini. 
ROBERTSON, BUCKLEY & GOTSCH, INC. 
108 North State St., Chicago 2 

Homer J. Buckley, chmn. & ae. 

ROBERTSON POTTER COMPANY 

20 North Wacker Drive, Chicago 6 

Grace R. Ator, md & space & tb. 

ROCHE, WILLIAM & CLEARY, INC. 

135 S. LaSalle Street, Chicago 3 

F. H. Hakewill. 

IRVING ROCKLIN & ASSOC. 

32 West Randolph Street, Chicago 1 


th’s; 


r-tv d; Jas. R. 


Irving Rocklin; Ira Segall and Edward Lovinger, 
asst’s.: Jerrold H. Rocklin, Gerald Addis, Robert 
Spencer. 


SHERWIN ROBERT RODGERS, & ASSOCIATES 
60 East Scott Street, Chicage 10 

Toni Rodgers, r-tv d. 

SANDER RODKIN ADVTG. AGENCY LTD. 
159 East Chicago Avenue, Chicago 11 

F. Stein, tv d. 

ROGERS & SMITH 

20 North Wacker Drive, Chicago 6 

P. C. Fewell, p. 

IRVING J. ROSENBLOOM & ASSOCIATES, INC. 
400 North Michigan Avenue, Chicago 11 

Irving J. Rosenbloom, p. 

ROTHBARDT & HAAS ADVERTISING, INC. 
154 East Erie Street, Chicago 11 

Lorreta Hanzel, r-tv d, tb. 

ROSS ROY, INC. 

307 N. Michigan Avenue, Chicago 

Frieda Knott. 

RUTHRAUFF & RYAN, INC. 

360 N. Michigan Avenue, Chicago 

Holly Shively, Irene Hess, Edmund Kasser. 
RUTLEDGE & LILIENFELD, INC. 

121 West Wacker Drive, Chicago 1 

Frances Rickey, md & space & tb. 

SALES-AIDE SERVICE 

Hearst Square 326 West Madison Street, Chicago 6 
Howard A. Gardner, o. 

HARRY SCNEIDERMAN, INC. 

141 West Jackson Blvd., Chicago 4 

Doris Golow, r-tv b. 

THE SCHRAM ADVTG. CO. 

22 W. Madison St., Chicago 2, Andover 3-6292 
Ira P. Weinstein, p; Raymond J. Henning, vp; L. M. 
Cohen, vp; Robert I. Solomon, md. 

R. JACK SCOTT, INC. 

814 North Michigan, Chicago 11 

Robert S. Knapp, vp, r-tv d. 


| 
| 
| 
| 
| 
| 
| 
| 


RUSSEL M. SEEDS COMPANY 

919 N. Michigan Avenue, Chicage 
Merle Myers, Virignia Russett. 

HENRY SENNE ADVERTISING, INC 

75 E. Wacker Drive, Chicago 1 

Henry J. Senne, p; Jean Meyers, md. 
JOHN W. SHAW ADVTG., INC. 

51 E. Superior Street, Chicage 11 
Roberta Landers, Isabel McCaulay, tb's. 
WALKER B. SHERIFF, INC 

360 North Michigan Avenue, Chicage 1 
H. J. Norman, r-tv d & ae 
CHARLES SILVER & CO. 
737 Nerth Michigan Avenue, 
Charles Silver, partner. 
SORENNSEN & COMPANY 
430 N. Michigan Ave., Chicago 

Dorothy Samer 

E. J. SPERRY BAKERY ADVERTISING 
244 East Pearson Street, Chicago 11 
E. J. Sperry, md & th; Jerry Saxon, r-tv d 
STOETZEL & ASSOCIATES 

307 Nerth Michigan Avenue, Chicage 1 
L. Murphy, md 

TATHAM-LAIRD, INC. 

64 E. Jackson Blwd., Chicage 4 

Roy Boyer, John Singleton, Jack 
Harold Bennett, Don Grasse, 
Deacon, Leone Lemberg, m bdcast 
TEMPO, INC. 

251 East Grand Avenue, Chicago 11 
Maurice Fisher, tw d. 

J. WALTER THOMPSON COMPANY 
410 N. Michigan Avenue, Chicage 
E. R. Fitzgerald, Robert Atwood, Bill 
V. Watson, Marvin Berns, Sylvia Rut, 
Berniece McTaggart, Mary Kay Gidley, 
brand. 

TURNER ADVTG. AGENCY 

216 E. Superior Street, Chicage 11 
Karl L. Vehe. 

Cc. J. ULRICH & ASSOC. 

6674 Northwest Highway, Chicago 31 

C. J. Ulrich, o 

UNITED STATES ADVERTISING CORP. 
23 E. Jackson Boulevard, Chicage 4 

A. T. Bonk, md; Jeannette Duringer, asst. md 
VAN AUKEN, RAGLAND & STEVENS 
326 W. Madison Street, Chicage 6 
Gerry Timmons, r-tv th 
VANDEN CO., INC. 

620 Nerth Michigan Avenue, 
George W. Vanden, p 
VAUGHAN, THAIN & SPENCER, INC. 
209 South LaSalle Street, Chicago 4 
Laura N. Yellowlees, md 

GEOFFREY WADE ADVERTISING 

20 N. Wacker Drive, Chicago 

David S. Williams 

WALDIE & BRIGGS, INC. 

221 Nerth LaSalle Street, Chicago 1 

A. E. Reitz vp m. 

MASON WARNER COMPANY, INC. 

221 North LaSalle Street, Chicago | 

D. D. Warner vp. 

VERNON S. WEILER ADVERTISING 
664 North Michigan Avenue, Chicage 11 
V. S. Weiler, p 

WEISS & GELLER, INC. 

400 N. Michigan Avenue, Chicago 
Jack J. Bard, md; Nora Marcus, Nate 
Lurie, Al Ostrin, 

WESTERN ADVERTISING AGENCY, INC. 
35 East Wacker Drive, Chicago 1 

F. W. Pain, vp & md. 

WHERRY, BAKER & TILDEN, INC. 
919 N. Michigan Avenue, Chicago 
Clifford E. Bolgard, Gordon Hendry. 

YOUNG & RUBICAM, INC. 

333 N. Michigan Avenue, Chicago 

Marian Reuter, Ruth Leach, 
G. Stevens, Richard Anderson 





Chieage 11 


Ragel 
Mary 


mers. 


m superv's.; 


Rodger, John 


Kennedy, Tee 
Elien Carlson, 
Peggy Wille 


Chieage 11 


Pinsof, Jim 


Peggy McGrath, Richard 





WISN-TV 


Milwaukee 





for complete information contact 


EDWARD PETRY & Co., Ine. 
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Danville 

PAGE, ROOT & SOUTH ADVTG. AGENCY 
417 Nerth Vermilion, Danville 

James V. Root, p. 


Decatur 


POWNALL ADVERTISING, INC. 
318 Nerth Church, Decatur 
William L. Pownall, p, treas. & ae. 


Elmwood Park 
J. L. STEWART AGENCY 


1901 Nerth 75th Avenue, Elmwood Park 35 
J. L. Stewart, ae. 


Evanston 


RICHARD A. BURLEIGH & ASSOCIATES 
State Bank Bidg., Evanston 
Richard A. Burleigh, ae. 


Kankakee 


ROBERTSON POTTER COMPANY 
167 North Alma, Kankakee 
Robert Hoch, ser. mgr. 


Mendota 


KENNETH B. BUTLER & ASSOCIATES 
700 Fourteenth Avenue, Mendota 
Kenneth B. Butler, p & ae. 


CLEM T. HANSON CO. 
1409 15th Street, Moline 
Clem T. Hanson, o. 


Peoria 


ARBINGAST, BECHT & ASSOCIATES, INC. 
First National Bank Bldg., Peoria 2 

W. H. Arbingast, p. 

JACKSON, HAERR, PETERSON & HALL, INC. 
Jefferson Bidg., Peoria 

Graham Jackson, p, tv d & ae. 

MACE ADVTG. AGENCY, INC. 

408 Fulton Street, Peoria 2 

R. F. Voss, vp, r-tv d & ae. 


Quincy 


HELMER & HALBACH, ADVTG. 
415 WCU Bldg., Quincy 
R. W. Halbach, md & ae. 


Rockford 


ADVERTISING DESIGN 

408 City Hall Bidg., Rockford 

Wesley Soderstrom, o. 

ROY F. CRATTY AGENCY 

401 City Hall Bidg., Reckford 

R. F. Cratty, p. 

CUMMINGS, BRAND & McPHERSON ADVTG. 
2929 N. Main, Rockford 

A. B. Brand, sr. partner & ae. 

HOWARD H. MONK AND ASSOCIATES, INC. 
Hlineis National Bank Bidg., Reckford 
Howard H. Monk, p. 


Rock Island 


H. M. STAHL ADVERTISING AGENCY 
410 Cleveland Bidg., Rock Island 
K. J. Francis, r-tv d. 


Springfield 


ADVERTISING PRODUCTION SERVICE 
1003-09 North Daniel Street, Springfield 
A. T. Jirik, o. 


Wheaton 


J. M. CAMP AND COMPANY 
14 Savings & Loan Building, Wheaton 
John M. Camp, p; Grace R. Jordan. 








WJHP-TV 


Jacksonville 





for complete information contact 


EDWARD PETRY & Co., Inc. 


New York + Chicago + Atlanta + Detroit + Los Angeles 
San Francisco + St. Louis 
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INDIANA 


Elkhart 


JUHL ADVERTISING AGENCY 
529 South 2nd Street, Elkhart 


L. R. Juhl, p. 
Evansville 
HATHAWAY ADVTG. AGENCY & GENERAL 


ADVTG. ASSOCIATES, INC. 

207 N.W. Second Street, Evansville 5 

Fred W. Balz, P. 

KELLER-CRESCENT CO. 

22-26 Riverside Avenue, Evansville 8 
Ervin Weil, p. 

RACENER ADVERTISING AGENCY 

35 S.E. Seventh Street, Evansville 8 
Melba Jean Racener, o, art d, space & th & tw d. 


Fort Wayne 


BONSIB ADVERTISING AGENCY 

Ft. Wayne Bank Bldg., Ft. Wayne 2 

J. F. Bonsib & Joe Faulkner, tb’s. 

WILLIS S. MARTIN COMPANY, INC. 

535 West Wayne Street, Fort Wayne 2 

Willis S. Martin, p; Paul W. Gotsch, vp; Floyd 
Jefferis, vp; David Lee, tv d. 

LOUIS E. WADE, INC. 

821 Webster Street, Ft. Wayne 

Richard M. Katt, r-tv d; Louis E. Wade, p; Richard 
Morgan, Ed P. Wade. 


BEAN ADVTG. AGENCY 

136 N. Delaware Street, Indianapolis 4 

Harold Bean, o. 

BOZELL & JACOBS, INC. 

1803 N. Meridian Street, Indianapolis 2 
Ernest L. Grosdidier Jr., ae. 

BULL ADVERTISING AGENCY 

130 East Washington Street, Indianapolis 4 
Stewart H. Cohn, tw d. 

CALDWELL, LARKIN & SIDENER—VAN RIPER, 
INC, 

110 Merchants Bank Bidg., Indianapolis 4 
Don Howell, r-tv d. 

MAXWELL DROKE, INC. 

1014 N. Pennsylvania Street, Indianapolis 6 
Maxwell Droke, p & cpy. chf. 

MARK GROSS AND ASSOCIATES 

143 North Meridian Street, Indianapolis 4 
Mark Gross, p; Jean M. Abney, md. 

TEVIE JACOBS ADVTG. AGENCY 

704 Morris Plan Bldg., Indianapolis 4 
Frances R. Lurvey, tb. 

KEELING & CO., INC. 

1028 Chamber of Commerce Bldg., Indianapolis 4 
Mobrey P. Jenkins, vp & ae; Mary C. Dill, m & tb. 
LAHR ADVTG. AGENCY, INC. 

915 North Pennsylvania Street, Indianapolis 4 
Frances Morrow, tv d. 

RUBEN ADVTG. AGENCY 

966 North Meridian Street, Indianapolis 4 
Robert Bowoski, tv-r d. 

SAAS AND SOGARD, INC. 

Guaranty Bldg., Indianapolis 4 

G. A. Saas, p & ae. 


Muncie 


POORMAN, BUTLER AND ASSOCIATES 
112-114 East Gilbert, Muncie 

Sara Boswell, tv-r d. 

ROBINSON ADVTG. AGENCY INC. 
612 Seuth Elm Street, Muncie 

W. R. Robinson, p. 


South Bend 


LINCOLN J. CARTER, ADVTG. AGENCY 
216 West Washington Street, South Bend 1 
Lincoln J. Carter, o. 

JONES & TAYLOR AND ASSOCIATES 

409 National Bank Bidg., South Bend 1 
James W. Taylor and Ralph E. Jones, partners; Allen 
Tremper, Art Eastman, Charles G. Hohman. 
LAMPORT, FOX, PRELL & DOLK, INC. 
825 J] M S Bidg., South Bend 1 

Ray B. Larson. 

MacDONALD-COOK CO. 

Sherland Bldg., South Bend 1 

Robert D. Ecklund, r-tv d & ae. 


Terre Haute 


ARBEE AGENCY, INC. 

Advertising Arts Bldg., 3229 Wabash Ave., Terre 
Haute 

W. L. Smith, vp. 

POLLYEA ADVERTISING 

822% Ohio Street, Terre Haute 

Marie Perking, mb. 


Warsaw 


TRI-STATE ADVTG. CO., INC. 
1302 E. Center Street, Warsaw 1 
W. H. Kreicker, p & md. 


IOWA 


Cedar Rapids 


ALTMAN-GILBERT ADVERTISING AGENCY 
Guaranty Bldg., Cedar Rapids 

G. W. Gilbert, p & treas. 

ETTINGER ADVTG. AGENCY 

419 16th Street, Northeast, Cedar Rapids 
Chester A. Ettinger, o & ae. 

WwW. D. LYON COMPANY 

303 Second Avenue S.E., Cedar Rapids 
Eileen Burns, r-tv tb. 


Clinton 


THE PETERSON ADVTG. AGENCY 
601 Wilson Bldg., Clinton 
John W. Peterson, o. 


Council Bluffs 


TOWN CRIER AGENCY 
Wickham Bidg., Council Bluffs 
N. H. Filbert Jr., partner, r-tv d & tb. 


Davenport 


BAWDEN BROTHERS, INC. 
121 East 3rd Street, Davenport 
Harry E. Bawden, p. 

L. W. RAMSEY COMPANY 
111 East 3rd Street, Davenport 
A. C. Naeckel, ae. 
SPERRY-BOOM, INC. 

Union Arcade Bidg., Davenport 
Jane Sperry Boom, vp, r-tv d. 
WARREN & LITZENBERGER 
805 First Nationa: Blidg., Davenport 
Roger S. Smith, md. 


ADCO, INC. 
3615 Ingersoll Avenue, Des Moines 12 
Wayne Crew, r-tv d. 


AMBRO ADVTG. AGENCY 
314 Shops Bidg., Des Moines 9 
William H. Nelson, ae & mgr. 


FRED D. CARL, SALES PROMOTION 
516 Third Street, Des Moines 9 
Fred D. Carl, o. 


CARY-HILL, INC. 
2213 Grand Avenue, Des Moines 12 
James L. Hill, p. 


WESLEY DAY & CO. 
2818 Ingersol], Des Moines 12 
Donald H. Wallace, r-tv d. 


FAIRALL & CO., INC. 
518 Grand Avenue, Des Moines 
L. R. Fairall, p. 


HURLEY ADVTG. CO. 
424 Securities Bldg., Des Moines 
John S. Hurley, p. 


LESSING ADVTG. CO., INC. 
Walnut Bidg., Des Moines 9 
Ed La Grave Jr., r-tv d & ae. 


MacDONALD ADVERTISING AGENCY 


914 Grand Avenue, Des Moines 9 

A. W. MacDonald, o. 

NELSON ADVTG. CO. 

309 Masonic Temple Bldg., Des Moines 9 

Richard V. Nelson, partner. 

SON DE REGGER ADVERTISING AGENCY, INC. 
1020 Locust Street, Des Moines 9 

Les Son De Regger, p & tb. 


Fort Dodge 


PETERSON ADVTG. AGENCY 
612 Third Avenue South, Fort Dodge 
Thomas G. Peterson, p. 


Sioux City 


AMUNDSON-BOLSTEIN, INC. 
307 Benson Blidg., Sioux City 1 
Bob Colburn, r-tv d. 


) 


Waterloo 


WESTON-BARNETT, INC. 
217 West Sth Street. Waterloo 
Phillips Taylor, p. 








KANSAS 


Kansas City 


MERRITT OWENS ADVTG. AGENCY, INC. 
65 New Brotherhood Bldg., Kansas City 1 
Merritt Owens, p; Robert J. Edwards. 


Topeka 


EMERSON ADVTG. AGENCY 

20 Columbian Bildg., Topeka 

Stan Emerson, p. 

HARRY TURNER & ASSOCIATES, INC. 
1801 Gage Bilvd., Topeka 

John Clifford, tv d, Frances Wright, tb. 


Wichita 


ASSOCIATED ADVERTISING AGENCY 

120 South Market Street, Wichita 2 

C. R. Sullivan, p & ae. 

LAGO & WHITEHEAD, INC. 

514 Seuth Topeka, Wichita 2 

H. Whitehead, p & ae. 
MecCORMICK-ARMSTRONG ADVTG. AGENCY 
1501 East Douglas Avenue, Wichita 7 

A. G. McCormick Jr., p. 


KENTUCKY 


Louisville 


ADVERTISING ASSOCIATES 
521 Marien E. Tayler Bidg., Louisville 2 
Harold Siegel, o, md, epy. chf., tv d, & b. 


FRED R. BECKER ADVTG. AGENCY, INC. 
Washington Bldg., Louisville 2 
William H. Hill, r-tw d. 


DOE-ANDERSON ADVTG. AGENCY 


308 Commonwealth Bldg., Louisville 2 
Miss G. P. Wagner, m b. 


JACK M. DOYLE, ADVTG. 

305 West Broadway, Louisville 2 

Jack M. Doyle, o. 

FARSON, HUFF & NORTHLICH 
Republic Bldg., Louisville 2 

W. R. Northlich, p. 

M. R. KOPMEYER CO., INC. 

10th Floor Realty Bldg., Louisville 2 
Ken D. Thompson, r-tv d. 
McCANN-ERICKSON, INC. 
Commonwealth Bidg., Louisville 2 

J. Mac Wynn, mgr. 

THE MULLICAN COMPANY 

310 West Liberty Street, Louisville 2 
Howard J. Perry, p; Carolyn Beauchamp, 
C. Kenneth Meeker, vp & ae. 

STAPLES ADVERTISING, INC. 

333 Guthrie Street, Louisville 2 
George M. Staples, p. 
ZIMMER-McCLASKEY ADVERTISING 
1469 South Fourth Street, Louisville 8 
Graeme Gilmore, r-tv d; Ralph Leach, md. 


LOUISIANA 


Baton Rouge 


HERBERT S. BENJAMIN ASSOC., INC. 
234 Main Street, Baton Rouge 
Dorothy Johnson, r-tv d. 


r-tv d; 


AGENCY 


New Orleans 


BAUERLEIN, INC. 
1026 Hibernia Bank Bldg., New Orleans 12 
Cothram Campbell, r-tv d. 


FITZGERALD ADVTG. AGENCY, INC. 

Lee Circle Bldg., New Orleans 13 

William H. Thomas, r-tv d; Dan Norton, asst. r-tv d; 
A. D. Cloud, rtv creative d; Marie O'Meara & 
Dorothy Nix, tb’s. 


GODWIN ADVTG. AGENCY 


218 Richards Bldg., New Orleans 

David M. Kleck, mgr. 

ROBERT KOTTWITZ ADVTG., INC. 
Audubon Bldg., New Orleans 16 

Margaret Dalton, r-tv d. 

WALKER SAUSSY ADVTG., INC. 

Penthouse, Texas Co. Bldg., New Orleans 16 
Joseph C. Shields Jr., Stanley Starr, Jules C. Robert. 
SEWELL, CAIRE & RADLAUER, INC. 

203 Cigali Bldg., New Orleans 12 

Granville C. Sewell, p. 

STONE-STEVENS, INC. 

818 Gravier, New Orleans 12 

Roger T. Stone, p & ae. 


WHITLOCK-SWIGART, 
1728 Tulane Avenue, New Orleans 16 
Daniel G. Evans, vp, r-tv d & tb. 


AUBREY WILLIAMS ADVERTISING, INC. 
923 Barracks Street, P.O. Box 2410, New Orleans 


16 


Aubrey Williams, Roberta Williams. 


WILLIAM B. WISDOM, INC. 
California Bldg., New Orleans 
Donnand, vp. 


D. IL. 


Shreveport 


BOZELL & JACOBS, INC. 
Fairfield Bldg., Shreveport 


INC. MAINE 


Boothbay Harbor 


R. NEILY ASSOCIATES, INC. 
Beothbay Harbor 


Laurence 


Portland 


PAYSON SIMONDS CO., INC. 
53 Exchange Place, Portland 
Thomas D. Chellis, r-tv d & ae 


MARYLAND 


Sisson, mgr 


Baltimore 


ABRAMS-BERLE ADVERTISING, IN« 
1101 St. Paul Street, Baltimore 2 
Gustav Berle, p; Harry Newby, ac 


Walter T. Pfeiffer, vp & mgr. 
APPLESTEIN, LEVINSTEIN & GOLNICK ADVTG. 
FORD & CO. — ADVTGE. AGENCY 
1839 Line Avenue, Shreveport 24 342 North Charles Street, Baltimore 1 
Oliver J. Ford Jr., p. Ernest K. Schultz, r-tv d. 





NEW YORK 
CHICAGO 
DETROIT 
DALLAS 
ATLANTA 
CHARLOTTE 


ST. LOUIS 
MIAMI 


MEMPHIS 
LOS ANGELES 
SAN FRANCISCO 










representing 
RADIO 

representing 
TELEVISION 


RANH AM 


national 
advertising 
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Baltimore, Maryland 


Continued 


BOZELL & JACOBS, INC. 
2110 Nerth Charles Street, Baltimore 18 
Arthur Booth, vp & mgr. 


BROWN ADVERTISING SERVICES 
202 West 29th Street, Baltimore 11 
E. Rice Brown, p. 


H. W. BUDDEMEIER CO. 

530 St. Paul Place, Baltimore 2 

H. W. Buddemeier, p. 

CAHN-MILLER, INC. 

510 St. Paul Place, Baltimore 2 

Louis F. Cahn, p. 

W. B. DONER & COMPANY, ADVERTISING 
2225 Nerth Charles Street, Baltimore 18 
Donald E. Leonard, md; Mrs. Jackie Mast, Mrs. 
Tillie Safranek. 

EMERY ADVERTISING CORP. 

1201 St. Paul Street, Baltimore 2 

R. I. Highleyman, vp & r-tv d. 

I. A. GOLDMAN & CO. 

102 East Pleasant Street, Baltimore 15 

I. A. Goldman, p. 

HARRISON-PITT, INC. 

334 St. Paul Street, Baltimore 2 

Merlin J. Pitt, p & se« 

THE JOSEPH KATZ COMPANY 

10 W. Chase Street, Baltimore 1 

Jean Mitchell, tb. 

MARX KAUFMAN ADVERTISING, INC. 
130 W. Hamilton Street, Baltimore 1 
Horace J. Elias, r-tw d. 

KUFF & FELDSTEIN 

233 East 25th Street, Baltimore 18 

I. Harold Kuff, p. 

THE S. A. LEVYNE CO. 

343 St. Paul Place, Baltimore 2 

June Engeldori, md; Henry Eisner, ae; Murray Valen- 
stein, ae; Malcolm Rodman, ae. 

MaecMANUS, JOHN & ADAMS, INC. 

1010 St. Paul Street, Baltimore 2 

Charles H. Howson, mer. 

MAHOOL ADVERTISING, INC. 

914 North Charles Street, Baltimore 1 
Katherine H. Mahool, Robert D. Myers, vp. 
NEWHOFF-BLUMBERG ADVTG. AGENCY 
529 N. Charles Street, Baltimore 2 
Theodore A. Newhoff & Frank L. Blumberg, partners. 
HARRY J. PATZ CO., INC. 

16 West Madison Street, Baltimore 

Harry J. Patz, p 

SHECTER & LEVIN ADVERTISING AGENCY 
Old Tewn Bank Bidg., Baltimore 2 

Jack E. Levin, partner & r-tv tb. 


VanSANT, DUGDALE & CO., INC. 

15 E. Fayette Street, Baltimore 2 

Robert V. Walsh, r-tv d; Rita G. Eastman, chf. tb; 
Evelyn K. Huttmann, assist. 

WELCH, COLLINS & MIRABILE, INC. 

13 West 25th Street, Baltimore 18 

Barbara S. Farmer, md. 


Silver Spring 


KOPELAND ASSOCIATES 
8641 Colesville Read, Silver Spring 
Charles H. Kopeland, 0, m, tv & pub. d, b & ae. 


MASSACHUSETTS 
Boston 
AD-ART CO. 
177 State Street, Boston 9 
0. Harry Roseman, p & treas. 
ALLIED ADVTG. AGENCY, INC. 
100 Boylston Street, Boston 16 


Howard Shamban, mgr.; Mare F. Shamban, p. 





WSM-TV 


Nashville 





for complete information contact 


EDWARD PETRY & Co., Inc. 


New York + Chicago + Atlanta + Detroit « Los Angeles 
San Francisco + St. Louis 
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ARNOLD & CO., INC. 
262 Washington Street, Boston 8 
Arnold Z. Rosoff. 


N. W. AYER & SON, INC. 

Statler Office Bldg., Boston 16 

E. Craig Greiner, vp & mgr. 

BADGER & BROWNING & PARCHER 
75 Federal Street, Boston 

Franklin S. Browning Jr. 


BAHN ADVERTISING COMPANY 
115 Chauncy Street, Boston 11 
Samuel Bahn. 


BATTEN, BARTON, DURSTINE & OSBORN INC, 
462 Boylston Street, Boston 

G. W. Briggs Jr., r-tw d. 

BENNETT & NORTHROP, INC. 


711 Boylston Street, Boston 16 
Mrs. Parson, tb. 


BRESNICK CO., INC. 
216 Tremont Street, Boston 16 
Oscar Bresnick, p. 


JULIAN BRIGHTMAN CO. 
702 Beacon Street, Boston 15 


Julian Brightman, p. 


BROADCAST ADVERTISING, INC. 

& Newbury Street, Boston 16 

James E. Murley, p & treas.: J. Joseph Manning, 
mer. & th; Ken Gieringer, prod. mgr. 

HAROLD CABOT & CO., INC. 

136 Federal Street, Boston 10 

David R. Williams, md. 


CHAMBERS & WISWELL, INC. 
250 Park Square Bidg., Boston 16 


Gene Kilham, r-tv d. 


JAMES THOMAS CHIRURGE CO., INC. 
Park Square Bldg., Boston 16 
H. A. Braumuller Jr., md. 


COPLEY ADVTG. AGENCY, INC. 
457 Stuart Street, Boston 16 
Anthony J. Cucchiara, p & ae. 


DOREMUS & COMPANY, INC. 
53 State Street, Boston 9 
Ruth L. Simonds, md. 


JOHN C. DOWD, INC. 

212 Park Square Building, Boston 16 

William H. Monaghan, md & tbh; Edward J. Regan, 
asst. th. 

A. W. ELLIS COMPANY 

24 School, Boston 8 

Lester L. Mayo, o. 


ALBERT FRANK-GUENTHER, LAW, INC. 
10 Post Office Square, Boston 9 
Joseph R. Hamlen, vp. 


HERBERT W. FRANK ADVTG. AGENCY 
316 Stuart Street, Boston 16 
Herbert W. Frank, p 


FRANKLIN ADVTG. SERVICE 
171 Newbury Street, Boston 16 
Melvin B. Summerfield, prop. & b. 


DONALD W. GARDNER ADVTG., INC. 
41 Mount Vernon Street, Boston 8 
Samuel H. Hallowell, r-tv 4d. 


SAMUEL GERBER ADVTG. AGENCY, INC. 
146 Summer Street, Boston 10 
Samuel M. Gerber, p. 


HARRY M. FROST CO., INC. 

260 Tremont Street, Boston 16 

Harvey P. Newcomb, vp, sec. & r-tv d; Virginia M. 
Fairweather, tb. 

THE GOULSTON CO., INC. 

54 Devonshire Street, Boston 9 

Ernest J. Goulston, p & treas. 


HIRSHON-GARFIELD, INC. 
420 Boylston Street, Boston 16 
Herbert S. Stern, r-tvy d; Ina Axelrod, tb. 


HOAG & PROVANDIE, INC. 

136 Federal Street, Boston 10 

Paul H. Provandie, Myron L. Eastwood, Langley C. 
Keyes, William Van N. Washburn, Edward W. Quinn, 
all ae’s. 

H. B. HUMPHREY, ALLEY & RICHARDS, INC. 
1235 Statler Bldg., Boston 16 

Marianne Meoli, Mary Pengilly. 
INGALLS-MINITER CO. 

137 Newbury Street, Boston 16 

Phyllis L. Penn, r-tv d. 

KENYON & ECKHARDT, INC. 

462 Boylston Street, Boston 16 

J. Norman McKenzie, vp & mgr. 

LARCOM RANDALL ADVTG., INC. 

51 Melcher Street, Boston 10 


Larcom Randall, p & ae. 

LLOYD ADVERTISING, INC. 
209 Washington Street, Boston 8 
Frank C. Gardner, p & ae. 

JOHN M. LORD & CO., INC. 

1l Beacon Street, Boston 8 
John M. Lord, p & treas. 

HENRY A. LOUDON ADVTG., INC. 
Statler Office Bldg., Boston 16 
E. C. Clark Jr., tb. 

DAVID MALKIEL ADVTG., INC. 
8 Newbury Street, Boston 16 
Julian Malkiel, ae. 


MeCANN-ERICKSON, INC. 
200 Berleley Street, Boston 16 
Watson M. Gordon, vp & mer. 


MEISSNER & CO., INC. 
930 Statler Bldg., Boston 16 
John N. Meissner, p, treas. & ae. 


NATHAN H. MILLER ADVTG. 
216 Tremont Street, Boston 16 
Nathan H. Miller, o. 


R. NEILY ASSOCIATES, INC. 
734 Statler Office Bldg., Boston 16 
Rachel Merrill, tv th. 


JEROME O°’LEARY ADVTG. AGENCY 
115 Chauncy Street, Boston 11 
Marian La Grone, tb. 


O'MALLEY ADVTG. & SELLING CO., INC, 
68 Devonshire Street, Boston 8 
C. J. O'Malley, p & b. 


PARSONS, FRIEDMANN & CENTRAL 
101 Tremont Street, Boston 8 
Gomar D. Leonhard, md. 


HARRY PAUL & ASSOCIATES 
80 Boylston Street, Boston 16 
Harry Paul, o, m, r, tv d. 


PLATT, DYSON & O'DONNELL, INC. 
31 Providence Street, Boston 
Irvin N. Gould, mgr. 


REILLY, BROWN & TAPPLY, INC. 
216 Tremont Street, Boston 16 
Arthur F. Brown, p. 


M. EVANS RICHMOND AGENCY 
230 Boylston Street, Boston 16 
Robert Sanford. 


SACKEL COMPANY, INC. 
8 Newbury Street, Boston 16 
Sol Sackel, p. 


ARTHUR W. SAMPSON CO. 
185 Devonshire Street, Boston 10 
Arthur W. Sampson, p & b. 


SHATTUCK, CLIFFORD & MeMILLAN, INC. 
143 Newbury Street, Boston 16 
Robert L. MeMillan, p. 


SILTON BROTHERS, INC. 
131 Clarendoh Street, Boston 16 
Earle W. Hoffman, vp & r-tv d; Marie Kachinski, tb. 


MINA LEE SIMON ADVERTISING AGENCY 
175 Tremont Street, Boston 11 
Mina Lee Simon, p & ae. 


WILLIAM J. SMALL AGENCY, INC. 
216 Tremont Strect, Boston 16 
William J. Small, p. 


CORY SNOW, INC. 
655 Beacon Street, Boston 15 
Malcolm C. Choate, vp & md. 


STERN-GABRIEL, INC. 

420 Boylston Street, Boston 16 

Rae Glickman, r-tv th. 

HERMON W. STEVENS AGENCY, INC. 

ewbury Street, Boston 16 

S. J. Crupi, md, r-tv d & th; Hazel Elkington, tb. 


DANIEL F. SULLIVAN CO., INC. 
216 Tremont St., Boston 16 
William H. Sullivan, b. 


SUTHERLAND-ABBOTT 
581 Boyston Street, Boston 16 
T. R. Covey Jr., r-tv d; Joanne Barbour, asst. r-tv d. 


TARLER & SKINNER, INC. 
216 Tremont Street, Boston 16 
Camille Santoro, md. 


E. F. WHEELER & CO. 


31 Milk Street, Boston 9 
E. F. Wheeler, p. 





Cambridge 


THE EDDY-RUCKER-NICKELS CO. 
4 Brattle Street, Cambridge 38 
Allen W. Rucker, p & ae. 








Holyoke 
BAKER-DENTON CORP. 


76 Front Street, Holyoke 
Kenneth N. Denton, p. 


Lynn 
DAVID HOFF 


10 Central Avenue, Lynn 
Bernice S. Hoff, md. 


North Adams 


ATLANTIC ADVERTISING AGENCY 
3 Weber Avenue, Nerth Adams 


Charles Glickman, o. 


North Attleboro 


LYONS ADVERTISING 
117 Seuth Washington Street, North Attleboro 
Walter F. Lyons, p. 


Quincy 
S. GUNNAR MYRBECK & COMPANY 


1458 Hancock Street, Quincy 69 
Mary A. Hickey, md. 


Springfield 


GABRIEL ANTONY & CO. 

1562 Main Street, Springfield 3 
Gabriel Antony, o. 

GIBNEY & BARRECA 

100 Chestnut Street, Springfield 3 
Betty C. Haskell, b. 

WM. B. REMINGTON, INC. 

196 Worthington Street, Springfield 3 
Donald C. Heath, vp. 


Wellesley Hills 
TIPPETT & CO., INC. 


6 Abbott Read, Wellesley Hills 82 
Oscar W. Tippett, p. 


Worcester 

AD-SERVICE, INC. 

16 Norwich Street, Worcester 8 

Glenn V. Powers, p. 

ADVERTISING HOUSE, INC. 

3 Bernice Street, Worcester 

Arthur S. Wilder, p & treas. 

LEONARD DAVIS ADVERTISING, INC. 
107 Front Street, Worcester 8 
Leonard Davis, p; Marion Davis, treas.; 
Consiglio, sec. 

THE DAVIS PRESS, INC. 

44 Portland Street, Worcester 8 

R. M. Spencer, p & b. 

C. JERRY SPAULDING, INC. 

201 Commercial Street, Worcester 8 
Theresa Kalashian, md. 


MICHIGAN 


Bay City 

H. M. FOEHL ASSOCIATES 

The Sams Bldg., Water Street, Bay City 
Harold M. Foehl, o. 


Benton Harbor 
MAYER—KLAN-LINABURY ADVTG., INC. 
226 Pipestone, Benton Harbor 

F. J. Mayer, p. 

PAXSON ADVTG., INC. 

720 East Main Street, Benton Harbor 
Howard H. Paxson, p & ae. 


Birmingham 


MELDRUM & FEWSMITH, ENC. 
135 N. Weedward Avenue, Birmingham 
W. H. Stone, vp. 


Bloomfield Hills 


MacMANUS, JOHN & ADAMS, INC. 
Bl 


Long Lake Rd. & Woodward field Hills 





Chas. N. Campbell, hd. th; William A. Bushway, tb. 


Detroit 


AARONS, SILL and CARON, INC. 
Architects Building, Detroit 1 
V. E. Sutfin, b. 

WILLIAM HART ADLER, INC. 
726 Lothrop Avenue, Detroit 

J. Robert Conroy, vp & mgr. 
ALLMAN COMPANY, INC. 

844 Free Press Bldg., Detroit 26 
J. Land, tv d. 

ANDERSON, INC. 

415 Brainard Street, Detroit 1 
Frederick R. Anderson, p. 


Rosemarie 


N. W. AYER & SON, INC. 
Penobscot Bldg., Detroit 26 
J. Widman Bertch, vp & mgr. 


BATTEN, BARTON, DURSTINE & OSBORN, INC. 
Penobscot Bldg., Detroit 26 
R. E. Anderson, vp in chge. 


BEAUMONT & HOHMAN, INC. 
2312 Beck Tower, Detroit 26 
E. C. O'Connor, Detroit mgr.; H. S. Zoll, prod. mgr. 


BENTON & BOWLES, INC. 
Penobscot Bidg., Detroit 
Henry Hempstead, vp & branch mgr. 


BETTERIDGE & CO., INC. 
1580 West McNichols Read, Detroit 35 
Harry W. Betteridge, p & tv d. 


BROOKE, SMITH, FRENCH & DORRANCE, INC. 
8469 E. Jefferson Ave., Detroit 14 

H. R. Bayle, md; John R. Bowers, mgr. m. dept.; 
Fred Nordsiek, “‘Doc’’ Drockrnmiller. 

D. P. BROTHER & COMPANY 

4th Floor General Motors Bidg., Detroit 2 

Jack Walsh, mgr. th; Phyllis Shank, th; Richard 
Hoffman, tb. 

CAMPBELL-EWALD CO. 

General Metors Bidg., Detroit 2 

Philip L. McHugh, vp & r-tw d. 


CLARK & BOBERTZ, INC. 
826 Fox Bldg., Detroit 1 
Leroy A. Clark, p & ae. 


D’ARCY ADVERTISING CO. 
Penobscot Bldg., Detroit 26 


J. C. Cowhey, mer. 


DENHAM & CO. 
Book Bidg., Detroit 
A. F. Denham, p & ae. 


DENMAN & BAKER, INC. 
Buhl Bldg., Detroit 26 
William I. Denman Jr. 


W. B. DONER & COMPANY 
404 Washington Blvd. Bidg., Detroit 26 


Ellen Dryer, md. 


DOUGHERTY ADVTG. AGENCY 
18332 Woodward, Detroit 3 
G. I. Dougherty, o. 


DUDGEON, TAYLOR & BRUSKE, INC. 
7338 Woodward Avenue, Detroit 2 
William C. Dudgeon, p & sec. 


L. J. DaMAHAUT ADVTG. AGENCY 
1512 Book Tower, Detroit 26 
L. J. DuMahaut, o. 


HYATT EBY—ADVTG. AGENCY 
Maccabees Bldg., Detroit 2 
Hyatt Eby, p. 


GEYER ADVTG. INC. 
14250 Plymouth Read, Detroit 32 
John Henry, vp. 


GILLE-BELTAIRE, INC. 
Maccabees Bldg., Detroit 2 
Paul Toepp, r-tv d & tb. 


GLEASON ADVTG. AGENCY 

Fisher Bldg., Detroit 2 

Peggy Van Camp, tv-r b. 

GRANT ADVTG. INC. 

2900 Guardian Bldg., Detroit 26 
James A. Brown, md; David W. Balnaves. 


GRAY & KILGORE, INC. 
18718 Grand River Avenue, Detroit 23 
Charles M. Gray, p. 


HOLDEN, CHAPIN, LA RUE, INC. 
16180 Wyoming Avenue, Detroit 21 
Parker Holden, p & ae. 


KENYON & ECKHARDT, INC. 
645 Griswold Street, Detroit 26 
Don Miller, vp & mgr. 


KUDNER AGENCY, INC. 
New Center Bidg., Detroit 2 


John H. Sheldon, exec. rep. 


LUCKOFF & WAYBURN, INC. 
320 West Lafayette, Detroit 26 
Gerald J. Weipert, r-tv d & th; Alan Luckoff, tv th. 


MAXON, INC. 
2761 East Jefferson Avenue, Detroit 7 
Lou R. Maxon, p. 


MecCANN-ERICKSON, INC. 

3546 Penobscot Bldg., Detroit 26 

Kelso M. Taeger, William J. Davis md’s; Judy 
Anderson, r-tv tb. 

E. A. OPPENHEIM CO. 

Michigan Bldg., Detroit 26 

E. A. Oppenheim, mng. d & ae. 


POWELL-GAYEK ADVTG., INC. 
2216 Penobscot Bidg., Detroit 26 


Bob Powell, p r-tv d & ae 


THE FRED M. RANDALL CO. 
Book Tower, Detroit 26 
Harry E. Grady, r-tv d & ax 


ROSSI & COMPANY 
607 Shelby Street, Detroit 26 
H. V. Rossi, p & treas. 


ROSS ROY, INC. 
2751 East Jefferson, Detroit 7 
Carl E. Hassel, vp & md; Ron A. Post, th. | 


RUBEN ADVTG. AGENCY 
710 David Stott Bidg., Detroit 26 
Ruben H. Isaacs, p. 


RUTHRAUFF & RYAN, INC 
7430 Second Bivd., Detroit 2 
Tod Reed, exec. vp. 


SACHS ADVERTISING STUDIOS 
1502 Randolph Street, Detroit 26 
Sid Sachs, p. 


RALPH SHARP ADVERTISING, INC. 
736 Lethrep Avenue, Detroit 2 
Art Seely, vp & r-tw d; Ray A. Jones, md & th 


SIMONS-MICHELSON CO 
Lafayette Bidg., Detroit 26 
Richard D. Hughes, r-tv d. 


ROLFE C. SPINNING, INC. 
5057 Woodward Avenue, Detroit 2 
Rolfe C. Spinning, p. 


STOCKWELL & MARCUSE 

1407 Industrial Bank Bidg., Detroit 26 

William H. Stockwell, partner & th; Philip R. Marcuse 
partner & b. 

TECH ADGENCY, INC. 

1004 E. Jefferson Avenue, Detroit 7 

M. M. Winthrop, p. 


J. WALTER THOMPSON CO. 
535 Griswold Street, Detroit 26 
John L. McQuigg, vp & mgr. 


WHIPPLE & BLACK ADVERTISING CO. 
Fox Bidg., Detroit 1 
Ken B. Crawford, p & md. 


WITTE & BURDEN 

S757 Cass Ave., Detroit 2 

Paul F. Witte, partner & ac 
WOLFE-JICKLING-CONKEY, INC. 
327 John R. Street, Detroit 26 

A. G. Storey, sec., r-tv d & ac 


YOUNG & RUBICAM, INC. 
645 Griswold Street, Detroit 26 
Aldus P. Butler, vp in charge 


ZIMMER, KELLER & CALVERT, INC. 
28 Adams Avenue W., Detroit 21 
Clyde D. Vortman, tv th 


Flint 


ADVERTISING ASSOCIATES OF THURSTON 5. 
JENKINS 

Citizens Bank Bidg., Flint 3 

Thurston S. Jenkins, o 


Grand Rapids f 
WESLEY AVES & ASSOCIATES, INC. 

Federal Square Bidg., Grand Rapids 2 

Wesley Aves, p & ae. 

JAQUA COMPANY 

101 Garden Street S.E., Grand Rapids 2 
Robert E. Jaqua, p. 

JOHN B. VAN DOMELEN AGENCY 

Federal Square Bidg., Grand Rapids 2 

John B. Van Domelen, o & th 

WEBBER ADVERTISING AGENCY 

Peoples National Bank Bidg., Grand Rapids 2 
Donald Sheerin, r-tv d. 





KREM-TV 


Spokane 





| for complete information contact 


EDWARD PETRY & Co., Inc. 


New York * Chicago * Atlanta + Detroit + Los Angeles 
| San Francisco + St. Louis 
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Continued 


Grosse Pointe Woods 

D. A. MARKS ADVTG. AGENCY 

20551 Mack Avenue, Grosse Pointe Weeds 36 
Dorothy Ann Marks, o & ae. 


Lansing 

CAPITAL ADVERTISING, INC. 

528 Nerth Washington Avenue, Lansing 
Maynard Hill, p. 

JEPSON-MURRAY ADVTG. 

309 Seymour Avenue, Lansing 15 

Kim Jepson, partner & ae. 


Port Huron 


THE BULLARD AGENCY 
219 Court Street, Port Huron 
Reckwood Bullard, p. 


PARKER ADVERTISING, INC. 

112 Nerth Michigan, Saginaw 
Howard W. Finger, r-tv d, tb &ae. 
PRICE, TANNER & WILLOX, INC. 
1105 Seuth Jefferson, Saginaw 


R. F. Price, p, treas., gen. mgr. & ae. 
MINNESOTA 
Minneapolis 


BATTEN, BARTON, DURSTINE & OSBORN, INC. 
Nerthwestern Bank Bldg., Minneapolis 2 

Bobb Chaney. 
WILLIAM L. BAXTER, ADVTG. 

605 Dyckman Hotel, Minneapolis 2 
Rose Erlander, r-tv d. 

BOZELL & JACOBS, INC. 

625 Second Avenue South, Minneapolis 2 
Sam Kaufman, vp & mgr. 

PHIL BRADLEY. ADVTG. 

710 N.W. Federal Bidg., Minneapolis 
Clarence Fyten, ae. 

BRUCE B. BREWER & COMPANY 

400 Foshay Tower, Minneapolis 2 

Frank Tuttle, tv d; Mary Ann Schultz, mb. 
CALKINS & HOLDEN 

604 Reancke Bidg., Minneapolis 

George O. 


vp in chge. 


Ludcke Jr., mer. 


CAMPBELL-MITHUN, INC. 

1300 Northwestern Bank Bldg., Minneapolis 2 
Philip Archer, mgr. facilities & program buying; 
Patricia Brouwer. Bill Fuhrmann, Evon Prose, Marian 
Clark Manzer, all th’s. 

ALFRED COLLE CO. 

2446 Park Avenue, Minneapolis 4 

Alfred Colle, partner. 


ERWIN, WASEY & CO., INC. 
523 Marquette Avenue, Minneapolis 2 
Wm. J. Nee, r-tv d. 


FABER ADVTG.. INC. 
2525 Park Avenue, Minneapolis 4 
F. H. Faber, p & ae. 


MIKE FADELL ADVTG. AGENCY 

525 N.W. Bank Bldg., Minneapolis 2 

Michael J. Fadell, o & mgr.; John J. Polian, tv b: 
Nina Kosse, md; Mrs. T. C. Hines, r-tv b; Robert J. 
Rydeen. mdsg. d; Sylvester McGovern, public rela- 
tions; Elaine Berntsen, rsrch.; Marge Barringer, libr. 
FIRESTONE-GOODMAN ADVTG. AGENCY, INC 
539-45 Syndicate Bldg., Minneapolis 2 

Allan L. Firestone, p. 

FISCHBEIN ADVTG. AGENCY 

914 Marquette, Minneapolis 2 

Dorris Hoffmann, r-tv d & tb. 

FOULKE AGENCY, INC. 

2340 Rand Tower, Minneapolis 2 

Eugene H. Gould, vp. 








KCOP 


Los Angeles 





for complete information contact 


EDWARD PETRY & Co., Inc. 
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GRAVES & ASSOCIATES, »_ ENC. 

1750 H P lis 3 
I. H. Graves, p. 

ART GRUBER ASSOCIATES—ADVTG. 
4401 East Lake Street, Minneapolis 6 
Norman Vinitsky & Joseph Beck, ae’s & tb’s. 


JACKSON, HAERR, PETERSON & HALL, INC. 
1108 Nicollet, Minneapolis 

Florence Y. Brown, office mgr. 

RAY C. JENKINS ADVTG. _AGENCY, INC. 

1240 Builders Exch lis 17 

Ray C. Jenkins, p; Gordon ¢. Andersen, E. M. Grundy, 
Donald W. Ittner, Darwin V. Frye, all vp’s. 
KEYSTONE ADVTG., INC. 

711 West Lake Street, Minneapolis 8 

M. Decker, p & ae. 








George 
MANSON-GOLD-MILLER, INC. 

724 R ke Bldg., Mi li 

Kenneth M. Schlasinger, vp, ae & r-tv d; 
Midanek, md, space & tv tb. 

MeCAFFREY ADVTG. AGENCY 

400 Reanoke Bidg., Minneapolis 2 
Maurice McCaffrey, p. 


MITCHELL & MITCHELL, INC. 
1645 Hennepin Avenue, Minneapolis 3 
D. M. Mitchell, p & ae. 


NELSON-WILLIS, INC. 
501 Syndicate Bldg., Minneapolis 2 
James R. Cronin, tv d. 


OLMSTED & FOLEY 
1200 2nd Avenue Seuth, Minneapolis 3 
Warren T. Way, md. 


PIDGEON, VANCE & ASSOC. 
Builders Exchange, Minneapolis 2 
Vance Pidgeon, p & treas. 


KNOX REEVES ADVG., INC. 

600 Ist Natl. Seo Line Bldg., Minneapolis 2 
Dr. A. R. Root, md; Heinz Stadthagen, m mer.; 
Wendell Eastling, th; Rita Wallerius, asst. tb. 
REVERE ADVTG., INC. 

512 Nicollet Avenue, Minneapolis 2 

E. R. Seaberg, p & ae. 

SAVAGE-LEWIS, INC. 

1807 Lyndale Avenue Seuth, Minneapolis 5 
Robert L. Sturgis, vp-d of m & rsrch. 


HAROLD C. WALKER ADVERTISING 


829 Palace Bldg., Minneapolis 1 
Harold C. Walker, p & md. 


St. Louis Park 


PARK ADVERTISING, INC. 
5407 Excelsior Blvd., St. Louis Park 16 
John E. Gibson Jr., p & r-tv tb. 


St. Paul 


DAVID, INC. 

Ist National Bank Bldg., St. Paul 1 

Rosemary Castor, r-tv d. 

RUTHRAUFF & RYAN, INC. 

2650 University Ave., St. Paul 14 

Loren S. Sorensen. 

THE HARPER COMPANY ADVTG. AGENCY 
Pioneer Bldg., St. Paul 1 

Betty Briggs, r-tv d. 


E. T. HOLMGREN, INC. 
First National Bank Bldg., St. Paul 1 
E. T. Holmgren, p & ae. 


JOHN H. McGUIRE, ADVTG. 

470 South Snelling Avenue, St. Paul 5 

John H. McGuire, principal, art d, prod. mgr., space 
& th & r-tv d. 

THE O'NEILL CO. 

2651 University Avenue, St. Paul 14 

Ned O'Neill, p. 


WEAVER-GARDNER, INC. 
405 Oppenheim Bidg., St. Paul 1 
Luther Weaver, p; Donald Gardner, vp. 





Rose 


MISSISSIPPI 
Jackson 


GODWIN ADVTG. AGENCY 
Electric Bldg. Annex, Jackson 5 
Thomas L. Spengler Jr., r-tv mgr. 


MARKS & NEESE ADVTG., INC. 
890 Milner Bldg., Jackson 5 
Gordon W. Marks, p. 


Tupelo 


ARMSTRONG ADVERTISING AGENCY 
Belledeer Hills, Tupelo 
W. Herbert Armstrong, p. 


MISSOURI 


Clayton 


AL MAESCHER ADVTG., INC. 

25 Seuth Bemistoen, Clayton 5 

Joan Conrey, r-tv d. 

MARJORIE WILTEN ADVERTISING 
7603 Forsyth Street, Clayton 

Max A. Wilten, md, tv d & tb. 


Columbia 


BROWN ADVERTISING AGENCY, INC. 
Miller Bidg., Columbia 
R. Grant Neds, p. 


Jefferson City 


JACKSON, HAERR, PETERSON & HALL, INC. 
302 Adams, Jefferson City 
Richard A. Hall, vp & gen. mgr. 


Kansas City 


ALLMAYER, FOX & RESHKIN AGENCY, INC. 
707 E. Limweed Blvd., Kansas City 9 
Russell D. Farnsworth, tv d. 


BEAUMONT & HOHMAN, INC. 
1025 Grand Avenue, Kansas City 6 
Wm. C. Montgomery, R. E. Halstead. 


THE BIDDLE COMPANY, ADVTG. 

P.O. Box 5918, Westport Station, 41st & Broad- 
way, Kansas City 11 

Edward L. 
BOZELL & JACOBS, INC. 
1016 Baltimore, Kansas City 5 
Bert S. Bremson, mgr. 

BRUCE B. BREWER & COMPANY 

900 Walnut Street, Kansas City 6 

Bruce B. Brewer, mng. partner; John S. Kirwan, r-tv 
d; Mary E. Klein, mb; W. Marshall Giesecke, Kent 
Boyd, James H. Barickman, Richard W. Dodderidge, 
Clifton Nothdurft, all ae’s. 

CAMPBELL-EWALD COMPANY 

4010 Washington Avenue, Kansas City 11 

Ross C. Morgan Jr., mgr. 

CARTER ADVTG. AGENCY INC. 

912 Baltimore Avenue, Kansas City 5 

William G. Rowe, exec. vp, ae; Fred V. Klemp Jr., 
vp, ae; Curtis C. Bogasch, vp, ae; Roy F. Reel, ae 
COMER & POLLARD, INC. 

3203 Summit, Kansas City 

Mrs. Ruth Eloise Comer, p & ae. 

D. L. GOLDSBERRY & .CO. 

121 West 63rd Street, Kansas City 13 

David L. Goldsberry, o. 

JONES & HANGER, INC. 

612 West 47th Street, Kansas City 12 

Shirley Swanson, b. 

CARL LAWSON ADVTG. CO. 

4722 Broadway, Kansas City 12 

John R. Lawspn, p. 

LITMAN, STEVENS AND MARGOLIN 

2201 Grand Avenue, Kansas City 6 

Lee Vogel, r-tv d & talent b. 


MALAP ADVTG. AGENCY 
Baltimore Bldg., Kansas City 6 
Richard Lapides, tb. 


PHILLIPS-REICK-FARDON ADVTG. 
101 West llth Street, Kansas City 6 
John C. Reick, partner & ae. 


POTTS-WOODBURY, INC. 

2233 Grand Ave., Kansas City 8 

William J. Brewer, r-tv d; Gene W. Dennis & Al 
Christy, r-tv acct. d’s; Helen Church, tb. 


JAMES R. REESE ADVTG. CO. 


15 West 10th Street, Kansas City 6 
Gardner Reames, ae. 


ROGERS & SMITH ADV. AGENTS, INC. 
903 McGee Street, Kansas City 6 
Richard P. Slade, r-tv d. 


RUTLEDGE & LILIENFELD, INC. 

1012 Baltimore Bldg., Kansas City 

Anne Coyle, tv-r d. 

VALENTINE-RADFORD 

1016 Central Street, Kansas City 5 

H. S. Valentine Jr., partner & ae. 

I. B. WASSON ADVERTISING CO. 
Manufacturers Exchange Bldg., Kansas City 5 
I. B. Wasson, o. 


St. Joseph 


AYRES, SWANSON AND ASSOCIATES, INC. 
309 KFEQ Bldg., St. Joseph 
Rod Fletcher, ae. 


Segrist, ae. 








St. Louis 


BATZ-HODGSON-NEUWOEHNER ADVERTISING 
AGENCY 

122 N. 7th Street, St. Louis 1 

H. W. Neuwoehner, partner. 


FRANK BLOCK ASSOCIATES 
The Chase Hotel, St. Louis 8 
Syd Blumenthal, md & rsrch. 


D’ARCY ADVERTISING COMPANY 
Missouri Pacific Bldg., St. Louis 3 
Harry K. Renfro, tb. 


OAKLEIGH R. FRENCH & ASSOCIATES 
4235 Lindell Blvd., St. Louis 8 
C. Sewell Pangman, vp & md. 


GARDNER ADVERTISING COMPANY 
915 Olive Street, St. Leuis 1 

Grace McMullan, Frank Heaston, Earl 
Schoenfeld, Pat Schinzing. 
GORDON-MARSHALL, INC.—ADVTG. 
6520 Clayton Read, St. Louis 17 
Stewart M. Scott, p. 

HIRSCH, TAMM & ULLMAN CO., INC. 

309 North Eleventh Street, St. Louis 1 
Harman I. Moseley, r-tv d & talent b. 

HUFFMAN ADVTG. CO. 

Arcade Bldg., 8th & Olive Streets, St. Louis 1 
Harold L. Zimmer, r-tv d & tb. 

KELLY, ZAHRNDT & KEELY, INC. 

2343 Hampten Avenue, St. Louis 10 

Walter W. Zahrndt. 

KEY ADVTG., INC. 

Missouri Theater Bldg., St. Louis 3 

David B. Lichtenstein Jr., p & treas. 

KILROY ADVERTISING, INC. 

3608 South Grand Blvd., St. Louis 18 

Leroy F. Dinges, p, treas. & b. 


LYNCH, HART & STOCKTON ADVTG. CO. 
25 Seuth Bemiston Street, St. Louis 5 
Richard C. Lynch, p & treas. 
MARTINE-FLAUGHER ADVTG. AGENCY, INC. 
4 North 8th Street, St. Louis 1 

S. F. Martine, p. 

MAXWELL ADVTG. CO. 

408 Olive Street, St. Louis 2 

Joseph A. Maxwell, p & treas. 

PRATER ADVTG. AGENCY, INC. 

70S Chestnut Street, St. Louis 1 

Barbara Block, r-tv d. 

RIDGWAY ADVTG. CO. 

8008 Carondelet Avenue, St. Louis 5 
G. N. Feezle, space & tb. 

ROMAN ADVTG. CO. 

721 Olive Street, St. Louis 1 

Melvin F. Roman, p. 

RUTHRAUFF & RYAN, INC. 

611 Olive St., St. Louis 1 

Roger Bacon, vp & ae. 

RUTLEDGE & LILIENFELD, INC. 

Ten Hundred Market Street, St. Louis 1 
Ed Presnell, space & th & md. 


Hotze, Ray 


JOSEPH E. SCHMITT ADVERTISING AGENCY, 
INC, 

122 North Seventh Street, St. Louis 1 

Joseph E. Schmitt, p. 


SEELIG & CO. 
707 Market Street, St. Louis 1 
Leon Seelig, p. 


SIMMONDS & SIMMONDS of MISSOURI, INC. 
611 Olive Street, St. Louis 1 
Sherwin L. Tobias, p & ae. 


GLEE R. STOCKER & ASSOCIATES 
721 Olive Street, St. Louis 1 
William H. Mullgardt, r-tv d. 


THATCHER ADVERTISING 
4903 Delmar Blvd., St. Louis 8 
Roland E. Thatcher, p. 


WEINTRAUB & ASSOCIATES 
8147 Delmar Blvd., St. Louis 24 
Samuel Weintraub, p & tv d; Gordon Scherck, tb. 


WINIUS-BRANDON CO. 
1706 Olive Street, St. Louis 3 
V. L. Morelock, r-tv d & tb. 


M. L. WINKLER CO. ADVERTISING 
710 North 12th Street, St. Louis 1 
M. L. Winkler, p, r-tv d & tb. 


Springfield 


RALPH NELMS, INC. 
Box 1624 SS Station, Springfield 
Ralph A. Nelms, p. 


Webster Groves 
CHRISTY HUMBURG ADVTG. AGENCY 


742a North Forest, Webster Groves 19 
C C. Humburg, o. 


MONTANA 
Great Falls 
WENDT ADVERTISING AGENCY 


Strain Bldg., Great Falls 
W. E. Wendt, W. S. Oliver. 


NEBRASKA 
Lincoln 
AYRES, SWANSON AND ASSOCIATES, INC. 


1325 N Street, Lincoln 8 

Warren Joyce Ayres, p. 

Omaha 

ALLEN & REYNOLDS 

1300 WOW Bidg., Omaha 2 

Dougles Wall, md; Milton J. Stephan, r-tv d; Don B. 
Amsden, asst. r-tv d. 

JOHN V. ANDERSON ADVTG. AGENCY 

725 Insurance Bidg., Omaha 2 

John V. Anderson, p. 

BOZELL & JACOBS, INC. 

Electric Bldg., Omaha 2 

Morris E. Jacobs, p. 

BUCHANAN-THOMAS ADVTG. CO. 

412 Seuth 19th Street, Omaha 4 

Adam Reinemund, r-tv d; Gene Cuddeback, asst. r-tv d. 
THE CAPLES COMPANY 

1504 Dodge Street, Omaha 2 

James D. Farris, ae. 

FLOYD F. MELLEN, ADVTG. 

514-518 Securities Bldg., Omaha 

Floyd F. Mellen, o. 

UNIVERSAL ADVERTISING AGENCY 

311 Seuth 15th Street, Omaha 2 

Millard H. Rosenberg & James L. Lipsey, partners. 


NEVADA 


Las Vegas 
ALCORN ADVERTISING, INC. 
1502 S. Fifth Street, Las Vegas 


Homer G. Nelson, vp, md, tv & tbh; Rick Williams, 
r-tv d. 


NEW HAMPSHIRE 


Manchester 


ED. ST. AUBIN ASSOCIATES, INC. 
1426 Elm Street, Manchester 
Edward G. St. Aubin, p. 


NEW JERSEY 


Asbury Park 

AMBROSE & BORRIE 

601 Bangs Avenue, Asbury Park 
George E. Ambrose, chmn. 
SEVERANCE & BRADY, INC. 
601 Bangs Avenue, Asbury Park 
Malcolm Severance, p. 


Atlantic City 


DORLAND ADVTG. AGENCY 
2 Seuth Ohic Avenue, Atlantic City 
Harry V. Cress, ae. 


Bayonne 


BAYONNE ADVERTISING AGENCY 
845 Broadway, Bayonne 
Jules Penn, p. 


Clifton 


RIEDEL & FREEDE, INC. 
424 Lakeview Avenue, Clifton 
Robert Guthrie. 


East Orange 


THOMA & GILL 
505 Main Street, East Orange, N.J. 
Charles G. Thoma, partner & ae. 


Hackensack 


TOWN ADVERTISING ASSOCIATES 
210 Main Street, Hackensack 
William G. Irving, 0; Charles R. Beyer, ae. 


Irvington 


HOWARD, MINTZ & VENET 
22 Smith Street, Irvington 
Zel Venet, p. 


Jersey City 


FIORE & FIORE ADVTG. 
128 Mallery Avenue, Jersey City 4 


Albert A. Fiore, vp; John Critelli, b & prod. mgr; 
Roger J. Burke, prod. mgr. 
Montclair 


HEALY ADVERTISING SERVICE 
516 Bleomfield Avenue, Montclair 
Paul M. Healy, o. 

JOSEPHSON, GULICK & CUFFARI 
427 Bloomfield Avenue, Montclair 
Paul R. Josephson, p. 


Newark 


ADVERTISING AGENCY SERVICE 
45 Academy Street, Newark 2 

M. M. Gooch, b. 

AHP ADVERTISING AGENCY 

138 Market Street, Newark 2 

J. J. Pinkus, p & b. 

ART-COPY ADVTG. AGENCY 

11 Hill Street, Newark 2 

Seymour Steinhardt, r-tv d & ae. 
AXELRAD-LALLY ADVERTISING 
1060 Broad Street, Newark 2 
Herbert Axelrad, p. 
CARPENTER-PROCTOR, INC 

605 Broad Street, Newark 2 

Muriel Dolan Kent, b. 

S. M. FERRER, ADVTG. 

744 Boad Street, Newark 2 

S. M. Ferrer, o. 

ADOLF F. GOTTESMANN ADVTG. AGENCY 
1060 Broad Street, Newark 2 

Adolf F. Gottesmann, p. 

LOUIS F. HERMAN ADVTG. 

207 Market Street, Newark 2 

Louis F. Herman, o. 

KARDONNE ADVTG. AGENCY 

60 Branford Place, Newark 2 

Paula Stone Kardonne, tv d & cpy. chf. 
J. M. KESSLINGER & ASSOCIATES 
37 Saybrook Place, Newark 2 
Joseph M. Kesslinger, p. 

KORETZ IDEAS & CO., INC. 

899 Broad Street, Newark 2 
Seymour Kroetz, p & treas. 

LEVY ADVTG. AGENCY 

24 Commerce Street, Newark 2 
Hyman R. Levy, p, space & tb. 
SHERMAN LAWRENCE, ADVTG 

800 McCarter Highway, Newark 5 
Robert W. Rawson, r-tv d, b & ae. 
LEWIN, WILLIAMS & SAYLOR, INC. 
Raymond-Commerce Bldg., Newark 2 
Leonard Newsteder, vp & gen. mgr 
LEWIS ADVERTISING AGENCY 

17 Academy St., Newark 2 

Milton L. Lewis, p & treas. 

M. MANDEL & CO.—ADVTG 

17 Academy Street, Newark 2 
Morton Mandel, p. 

JOSEPH J. PINKUS 

318 Market Street, Newark 2 

Joseph J. Pinkus, p. 

NAUMAN ADVTG. CO. 

40 Walnut Street, Newark 2 

Wilbur Nauman, p. 

RAF ADVERTISING, INC 

1180 Raymond Blvd., Newark 2 
Norman Trought, tv d. 

RAYMOND ADVERTISING AGENCY 
32 Green Street, Newark 2 

Milton C. Tauder, p & ae 

REACH, YATES & MATTOON, INC. 
69 Washington Street, Newark 2 

F. R. Risley, exec. vp. 

REID, DECKER AND STOCKI, INC. 
16-18 Van Wagenen Street, Newark 4 
J. Floyd Handy, ae. 
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WARNER BROS. 
MOVIES SMASH ALL RECORDS 
) for WKRC Cincinnati 








E 
4 
36 

conn en ? x i 

MONDAY _ TUESDAY WEDN 

JUMPS FROM JUMPS FROM JUMPS FROM JUMPS 

3.3 Vi ols fe) 6.3 4.6 up to 6.5 4.2 up to 9.0 4.8 up to 

“EAST OF THE RIVER” “ROARING TWENTIES” “THE SEA WOLF” “GOD IS MY 

with JOHN GARFIELD with JAMES CAGNEY with EDWARD G. ROBINSON with DENNIS 

BRENDA MARSHALL HUMPHREY BOGART IDA LUPINO : RAYMOND 





PRISCILLA LANE JOHN GARFIELD DANE 


...AND NEXT DAY ) “rune tie aie 


AUDIENCES and THE 


(5 PM) RE-RUNS BOOSTED BIG SPONSORS IN YOUR 


MARKET WITH 


PREVIOUS MONTH RATINGS WARNER BROS. 
MOVIES... .TIE EM 


BY OVER 100% OP TODAY CALL” 








JMI 





AUGUST ARB RATINGS ALMOST 


DOUBLE 


FOR ALL SEVEN LATE NIGHTS 


OVER JULY-FROM 4.9 up to 9.O 








ESDAY THURSDAY THAipyy4, = SATURDAY 
AB pat eS om 
UMPS| FROM JUMPS FROM JUMPS FROM JUMPS FROM 
up to 13.4 4.3 up to 8.l - Wf he) oe | re up to | 
IS MY} CO-PILOT” “THE UNSUSPECTED” “BORDER TOWN” “FLAXY MARTIN” 
h DENNIS MORGAN with CLAUDE RAINS with PAUL MUNI with VIRGINIA MAYO 
AYMONL MASSEY JOAN CAULFIELD BETTE DAVIS ZACHARY SCOTT 
DANE CLARK CONSTANCE BENNETT 





HAVE YOU SEEN FLASH No.1? 


WTVN Columbus increased the Mon. 


ae Inc. thru Fri. average for its “Early Home 


q1.c Artists 


NEW YORK 345 Madison Avenue + MUrray Hill 6-2323 
CHICAGO 203 N. Wabash Avenue - DEarborn 2-4040 
DALLAS 15! Bryan Street - RAndolph 6043 
LOS ANGELES 9I/l0 Sunset Boulevard - CRestview 6-5886 


Theatre” more than 55%...from 7.6 up 
to 11.8! Its Saturday “Summer Play- 
house” jumped from 6.7 up to 12.6!! 








Newark, New Jersey 
Continued 


SCHECK ADVERTISING AGENCY, INC. 
9 Clinten Street, Newark 2 

E. Grant Scheck, vp, r-tv d. 

WILLIAM N. SCHEER ADVERTISING AGENCY 
24 Branferd Place, Newark 2 

William N. Scheer, p. 

VANADIA ASSOCIATES 

59 Halsey Street, Newark 2 

Alex Vanadia Jr., md. 

WEHNER ADVERTISING AGENCY 

800 Bread Street, Newark 2 

E. R. Adams, md. 

WILLIAMS & LONDON ADVERTISING 
58 Park Place, Newark 2 

Robert Fox, md. 


Paterson 

FORCE, INC. 

7 Church Street, Paterson 1 

Lee M. Vanden Handel, tv d. 
GEORGE GERO ADVTG. 

286 Trenton Avenue, Paterson 3 
George Gero, o. 

LAWRENCE KOSSMAN—ADVTG. 
440 East 25th Street, Paterson 

L. Kossman, o, b, & ae. 


Ridgewood 


CONTI ADVTG. AGENCY 
20 West Ridgewood Avenue, Ridgewood 
Edward Conti, chmn. p & ae. 


South Hackensack 
ASTRAL ADVERTISING CO. 


Huyler Street, South Hackensack 
Charles A. Cuneo, p. 


South Orange 


DOBBINS, WOODWARD & CO. 
Seuth Mountain Bldg., South Orange 
Emery E. Dobbins, p. 


Trenton 


ELDRIDGE, INC. 

38 West State Street, Trenton 8 

R. B. Eldridge, p & ae. 

PFAUS-FINKLE ADVTG. AGENCY 

146 West Hanover Street, Trenton 8 

Albert Finkle, p, cpy. chf.. m & rd & space & th. 


Upper Montclair 


BURKE DOWLING ADAMS, INC. 
203 Bellevue Avenue, Upper Montclair 
Vaughn Hannington, ae. 


Vineland 
NEMAROW ADVTG. AGENCY 
604 Landis Avenue, Vineland 


Sydney R. Nemarow, p & ae. 


NEW MEXICO 
Albuquerque 
ROBERT STEVENS ADVTG. 


1839 Lomas Blvd. N.E., Albuquerque 
Robert Stevens, o & ae; Doyle Courington, art d. 


NEW YORK 
Albany 


FAY ADVTG. AGENCY 

Delaware & Hudson Bldg., Albany 7 
Bertrand T. Fay, p & treas. 

DAVE FRIS ADVTG., INC. 

277 Lark Street, Albany 10 

R. David Fris, p, r, tv & md. 
WOODARD, VOSS & HEVENOR, INC. 
15 Elk Street, Albany 








Wwicu 


Erie 





for complete information contact 


EDWARD PETRY & Co., Inc. 


New York + Chicago + Atlanta « Detroit + Los Angeles | 
is 


San Francisco + St. Low 
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Tedford L. Woodward, p; Philip Voss, ch. bd.; Robert 
. Fertig, ae; Horace L. Hevenor, exec. vp. 


Babylon 


KERMIN-THALL ADVTG. 
1S Deer Park Avenue, Babylon 


Joe Horenstein, co-o.; r-tv d, merchandising. 
Binghamton 


RIGER & SHEEHY ADVTG. 
Press Bldg., Binghamton 
Ruth M. Hider, r-tv d & tb. 


Bronxville 


COSE ADVTG. AGENCY 
245 Parkview Avenue, Bronxville 8 
Alfred S. Cosentino, o. 


Buffalo 


BALDWIN, BOWDERS & STRACHAN, INC. 
374 Delaware Ave., Buffalo 2 

Everett L. Thompson, vp. 

BATTEN, BARTON, DURSTINE & OSBORN 
1614 Rand Bldg., Buffale 3 

George L. Snyder, md; Wm. M. Decker, III. 
COMSTOCK & CO. 

651 Delaware Avenue, Buffalo 2 

Duane J. Miller, r-tv d & talent b. 

J. JAY FULLER & STAFF 

208 Jackson Bidg., 220 Delaware Avenue, Buffalo 


2 

J. Jay Fuller, o. 

GOTTHELF & WEIL, INC. 

47 West Huron Street, Buffalo 2 
Peter King, vp & tv d. 

TYLER KAY CO., INC. 

77S Main Street, Buffalo 3 

Tyler Kay, p & b. 

J. G. KELLY CO., INC. 

250 Delaware Avenue, Buffalo 2 
John C. Kelly, r-tv d. 

MELVIN F. HALL ADVTG. AGENCY, INC. 
220 Delaware Avenue, Buffalo 2 
Melvin F. Hall, p & treas. 

HORACE A. LANEY 

374 Delaware Avenue, Buffalo 2 
Horace A. Laney, p. 

LIPPMAN ADVTG. ASSOCIATES, INC. 
35 Court Street, Buffalo 2 

Anita Malcolm, cpy. chf., r-tv d & ae. 
MacLAUGHLIN ADVTG. AGENCY 
601 Ellicott Square, Buffalo 3 

H. Malanowicz, ae & tb. 

THE MOSS-CHASE COMPANY 

425 Franklin Street, Buffalo 2 
John J. Starr. 

ROIZEN ADVTG. AGENCY, INC. 
291 Delaware Avenue, Buffalo 2 
Manus Roizen, p. 

WARMAN, ROBINS & GORHAM, INC. 
775 Main Street, Buffalo 3 

H. M. Robins, p. 

HAROLD WARNER C%. 

482 Delaware Avenue, Buffalo 2 
Harold J. Warner, o. 

WEILL & EBY, INC. 

170 Franklin Street, Buffalo 2 


JoAnne Rebstock, b; Florence M. Dworzanowski, asst. 
b. 


GORDON J. WEISBECK, INC. 
5561 Main Street, Buffalo 21 
Gordon J. Weisbeck, p. 
JAMES G. J. WELLS, INC. 
Hotel Statler, Buffale 5 
Gene Novak, r-tv d. 


Elmira 


HOWELL ADVTG. AGENCY 

50 Pennsylvania Avenue, Elmira 
Everts H. Howell, p & ae. 
MELLOR ADVTG. AGENCY, INC. 
Perry Bldg., Elmira 

George A. Mellor, p & b. 


Garden City 


GAMUT, INC. 
647 Franklin Avenue, Garden City 
Joseph E. Goldman, p. 


Great Neck 


ABNER E. KOHN, ADVTG. 
15 Bond Street, Great Neck 
Abner E. Kohn, p. 


Hempstead 


GERALD J. BROWN—ADVTG. 
234 Greenwich Street, Hempstead 
Jeanne Clear, md. 


Hicksville 


JULES MIREL ADVTG. AGENCY 
7 West Marie Street, Hicksville 
Morton Kaplan, tv d. 


Ithaca 


AGRICULTURAL ADV. & RESEARCH, INC. 
416 E. State Street, Ithaca 

Roy H. Park, p. 

ROBERT EASTMAN, INC. 

Box 365, Ithaca 

Robert Eastman, p & ae. 

LAUX ADVTG., INC. 

310 East State Street, Ithaca 

J. D. Laux, p. 


Kings Park 


EDWARD EINHORN, INC. 
Fert Salonga, Meadow Glen Road, Kings Park 
Elizabeth T. Miller, md. 


Manhasset 


TOMASO, FEITNER & LANE, INC. 
490 Plandome Road, Manhasset 
C. V. Parkinson, p & ae. 


Middletown 


DE WANE ASSOCIATES, INC. 
20 Orchard Street, Middletown 


Raymond F. Phaneuf, p. 


DUNCAN-BROOKS, INC. 
137 Willis Avenue, Mineola 
Thomas Sullivan, r-tv d. 


New York 


ACCURATE ADVERTISING AGENCY, INC. 

9 West 60th Street, New York 23 

Fred J. McConnell, vp & r-tv d. 

ACE ADVERTISING SERVICES, INC. 

39 Chambers Street, New York 7, Digby 9-1432 
Joel Landres, p. 

ERVIN S. ACEL, INC. 

15 Whitehall Street, New York 4, HAnover 2-7968 
Ervin S. Acel, p, treas. & b. 

ACWAN ADVERTISING, INC. 

40 West 45th Street, New York 36 

Carl Wirshba, p & treas. 

A. D. ADAMS ADVERTISING 

562 Fifth Avenue, N. Y., ClIrele 6-2940 

A. D. Adams, o. 

WILLIAM HART ADLER, INC. 

101 Park Avenue, New York 

J. G. Berens, mgr. 

A. W. ADVERTISING, INC. 

6 East 39th Street, New York 16, MUrray Hill 
4-3320 

Bliss Woodward, p, md & b. 

ADVERTISING BUREAU, INC. 

45 West 45th Street, New York 36 

C. T. Sohl, p & treas. 

ADVERTISING ENTERPRISES, INC. 

71-72 69th Street, Brooklyn 27 

J. R. Albert, p. 

ADVERTISING TRADE SERVICE, INC. 

303 Fifth Avenue, New York 16, MUrray Hill 
4-3800 

Leon Gilbert, vp, r-tv d, talent & tb. 

ADVISERS, INC. 

71 West 47th Street, New York 36 

Albert Tralins, p. 

THE ALDEN CO., INC. 

9 East 48th Street, New York 17, PLaza 1-2420 
Octavo Guiterrez. 

ALEXANDER ADVERTISING AGENCY 

4 West 40th Street, New York 18 

Joseph Kesler, o. 

ALLEN CHRISTOPHER CO. 

30 East 60th Street, New York 22, MUrray Hill 
8-9445 

Babe Malter. 

ALLSTON ASSOCIATES, INC. 

116 John Street, New York 38 

F. Kenneth Allston, p. 

THE RALPH ALLUM CO. 

34 East Slst Street, New York 22, MUrray Hill 
8-6485 

Ralph Allum, p. 

ALSEVBE CORP. 

366 Madison Avenue, N. Y., MUrray Hill 7-1423 
Severin Bourne, p & treas.; Victor Arden, r-tv d. 
DAVID ALTMAN ADVERTISING, INC. 

444 Madison Avenue, New York 22, MUrray Hill 
8-0626 

Byrne Balton. 











ALTMAN-STOLLER ADVERTISING, INC. 
254 West S4th Street, New York 19, 
6-3036 

Celia Reuben. 

AMERICAN FOREIGN LANGUAGE PRESS 
258 Fifth Avenue, New York 1, MUrray Hill 
9-7870 

Sigmund Gottlober, p, & ae. 

AMERICAN SPORTS ADVTG. AGENCY 

P.O. Box 74, Canal Street Station, New York 13, 
ALgonquin 5-1400 

Lewis Corneliusen, gen. mgr. & b. 

THE MERRILL ANDERSON COMPANY, INC. 
142 East 39th Street, New York 16 

Edward S. Johnson Jr. 

MILTON ANDERSON CO. 

461 West 23rd Street, New York 11, WA 9-9176 
Milton Anderson, 0. 

ANDERSON & CAIRNS, INC. 

130 East 59th St., New York, MUrray Hill 8-5800 
Victor Seydel, vp, r-tv d. 

BRUCE ANGUS ADVERTISING AGENCY 

420 Lexington Avenue, New York 17, MUrray Hill 
9-4620 

B. MecKeogh, md. 

IRVING L. APPLEMAN CO. 

333 East 23rd Street, New York 10, MUrray Hill 
9-1290 

Irving L. Appleman, p. 

ARCADIAN ADVERTISING AGENCY 

230 West 41st Street, New York 36, PE 6-1327 
Arthur B. Levine, o. 

ARTLEY ADVTG. AGENCY 

10 East 52nd Street, New York 22, PLaza 3-1755 
Eugene J. Coher, o. 

ARTWIL ADVTG. CORP. 

95 Madison Avenue, New York 16, PLaza 7-1355 
Arthur Bandman, p. 

ASHE & ENGELMORE ADVTG., INC. 

244 Madison Avenue, New York 16, MUrray Hill 
3-0951 

Phyllis Knochen, md. 

ATHERTON & CURRIER, INC. 

420 Lexington Avenue, New York, LExington 
2-3795 

Hubert R. Sweet, md; Midge Krone, tb. 

ATLANTIC ADVERTISING CO. 

220 West 42nd Street, New York 36, LOngacre 
5-2674 

William Silverstein. 

ALFRED AUERBACH ASSOCIATES, INC. 

4 East 53rd Street, New York 22, PLaza 9-2310 
Alfred Auerbach, p. 

S. FREDERIC AUERBACH CO., INC. 

19 West 44th Street, New York 36, 
7-3865 

Irene E. Dunne, md. 

J. J. AUERBACH Co. 

103 Park Avenue, New York 17, LExington 2-9660 
J. J. Auerbach, r-tv d. 

LEON AUERBACH & CO. 

18 East 41st Street, New York 17, MUrray Hill 
3-9448 

Leon Auerbach & Dorothy M. 


N. W. AYER & SON, INC. 

30 Rockefeller Plaza, New York, CIrcle 6-0200 
T. J. McDermott, vp, r-tv plans; George M. McCoy, 
mgr.; bdeast m; Ricard S. Bunbury, superv. th; Helen 
Hartwig, Paul Kizenberger, Fred McClafferty, Wiliam 
Millar, Jeanne Nolan Sinnott, Elaine Sloat Ogle, 
Val Ritter, Isabel Ziegler, all tb’s. 

HENRY BACH ASSOCIATES, INC. 

245 Fifth Avenue, New York 16, LExington 2-1277 
Milton Hertz, r-tv d. 

BACHENHEIMER-LEWIS, INC. 

161 East 37th Street, New York 16, MUrray Hill 
5-8768 

Marshal] F. Bachenheimer, p. 


BACON, HARTMAN & VOLLBRECHT, INC. 

38 Fourth Avenue, New York, LExington 2-1760 
Tom Evans, m, r-tv d & th; Charles Johnson, asst. 
md & b. 

BADGER AND BROWNING & HERSEY, INC. 
550 Fifth Avenue, New York, Circle 7-3719 
Richard Mason; Franklin S. Browning Jr. 

LYNN BAKER, INCORPORATED 

720 Fifth Avenue, New York, JUdson 6-3900 


George H. Schiesser, md; Davod Durston, r-tv pro- 
ducer. 


JUdson 


OXford 


Auerbach, partners. 


REUBEN BARKOW, ADVTG. 

45 West 45th Street, New York 36, JUdson 2-4424 
Reuben Barkow, o. 

G. M. BASFORD COMPANY 

60 East 42nd Street, New York, MUrray Hill 
2-2838 

R. V. Muscarell, asst. to p. 

BASS AND COMPANY, INC. 

50 Broad Street, New York 4, WHitehall 3-0580 


Milton Bass, md. 


TED BATES & COMPANY 

630 Fifth Avenue, New York, JUdson 6-0600 

E. P. Small, md; E. A. Grey, assoc.; Albert Skolnik, 
Winston Kirchert, John Kucera, William Kennedy, 
C. E. Midgley Jr., Darrell McCain, Martin Murphy, 
Mac Donald Dunbar all m superv’s.; Chris Lynch, 
Bob Graf, Norman Chester, Henry Peterson, Cameron 
Higgins, Chester Slaybaugh, Raymond Fiechter all 
chf. b’s; Charles Theiss, George Detelj, Jack Sinnott, 
Nat Gayster, Larry Donino, Conant Sawyer, Frank 
Thompson, Allan Sloan, Charles Valentine, Bill 
Warner, all tb’s. 

BATTEN, BARTON, DURSTINE & OSBORN, INC. 
383 Madison Avenue, New York 17, Elderade 
5-5800 

Bob Foreman, vp chge. r-tv; Dick McKeever & Robert 
Tatum, tv-r network supvs.; Hope Martinez, Elenore 
Scanlan, Fred Stoutland, Ted Wallower, Trow Elli- 
man, Ed Fieri, all r-tv tb’s. 

BATTISTONE, BRUCE AND DONIGER, INC. 

141 East 44th Street, New York 17 

Paul J. Doniger, vp & md. 

BEACON ADVERTISING ASSOC. 

7 West 44th Street, New York, MUrray Hill 2-0166 
Aaron Kastin, tv tb. 

BEEBE ADVERTISING AGENCY, INC. 

30 Reckefeller Plaza, New York 20, PLaza 7-4440 
Kenneth J. Beebe, p, treas., md, b & tw d. 

VICTOR A. BENNETT CO., INC. 

511 Fifth Avenue, New York, MUrray Hill 7-2186 
H. Edward Lehman. 

BENTON & BOWLES, INC. 

444 Madison Avenue, New York, MUrray Hill 
8-1100 

Grace Porterfield, Paul Reardon, Ed Semel, Rod 
Turner, Rudy Maffei, Peter Dalton, Joe Fanelli, Justin 
Gerstle, Bern Kanner, Hank Linden, Bob Morton. 
John G'ebel, Dave Lambert, Dick Trea, Frank Carvell, 
Helen Kowalsky, Dave Wedeck, Don Chapman. 

JACK BERMAN CO., INC.-—-ADVTG. & PUB- 
LICITY 

1015 Broadway, New York 36, OXford 5-3180-1 
Jack Berman, p, treas., tv d & ae. 
BERMINGHAM, CASTLEMAN & PIERCE, INC. 
136 East 38th Street, New York, LExington 2-7550 
Vincent Coryell, tv-r d; Diana Voss, md. 

IRVING BERK CO., INC. 

185 Madison Avenue, New York 16, MUrray Hill 
5-8777 

Irving Berk, p. 

JEROME BERNSTEIN, ADVTG. 

21 East 40th Street, New York 16, MUrray Hill 
5-8815 

Jerome Bernstein, p. 

TED BERNSTEIN ASSOCIATES 

112 West 34th Street, New York, LAckawanna 
4-7711 

Sylvester J. Bernstein, md. 

FRANK BEST & CO., INC. 

9 Rockefeller Plaza, New York 20, Circle 7-6760 
S. F. Hess, r-tv d & ae. 

BLAINE-THOMPSON CO., INC. 

234 West 44th Street, New York, LOngacre 4-0800 
Lee Frankel. 

BEN B. BLISS & CO., INC. 

1475 Broadway, New York, BRyant 9-5528 

Ben Bliss, Martin Kawaller, Rose L. Orton. 

FRANK BLOCK ASSOCIATES 

420 Madison Avenue, New York, PLaza 8-0792 
Syd E. Blumenthal, md & rsrch. 
BOLLAND-MeNARY, INC. 

33 West 42nd Street, New York 36, PEnnsylvania 
6-6251 

J. W. Bolland, p & b. 


BOTSFORD, CONSTANTINE & GARDNER 

261 Madison Avenue, New York 16,OXford 7-2797 
Elizabeth Eyerly, exec. vp. 

BOZELL & JACOBS, INC. (N.Y.) 

2 West 45th Street, New York 36, MUrray Hill 
77-6210 

Harold Fair, vp chge. tv-r. 

BRIGGS & VARLEY, INC. 

15 East 48th Street, New York 7, PLaza 5-8533 
Joseph J. Boland Jr., p. 

BRISACHER, WHEELER & STAFF 

350 Fifth Avenue, New York, BRyant 9-5600 
Richard I. Ide, vp, Violet W. Clifton, md. 

D. P. BROTHER & CO. 

720 Fifth Avenue, New York 19 

Frank E. Egan, N.Y. mgr. 

CARL S. BROWN CO., INC. 

630 Fifth Avenue, New York, PLaza 7-4610 
Raymond Healy, Rosemary Vitanza. 

BURTON BROWNE/NEW YORK 

562 Fifth Avenue, New York, JUdson 2-1110 

A. D. Adams. 

FRANKLIN BRUCK ADVTG. CORP. 

1270 Sixth Avenue, New York, Circle 7-7660 
Alice Ross, r-tv tb. 

BRUCKER & ROSS, INC. 

210 Fifth Avenue, New York 10, LExington 2-0760 
Martin B. Brucker, md. 


BUCHANAN & CO., INC. 

1501 Broadway, N. Y., BRyant 9-7900 
Nat Strom, r-tv d; Mildred Ingvall. 

J. C. BULL, INC. 
101 Park Avenue, 
6-4525 

S. Page Butt, p. 
JAY GABRIEL BUMBERG ASSOCIATES 

8 East 48th Street, New York 17 

Wyn Gillman, md. 

LEO BURNETT COMPANY, INC. 

677 Fifth Avenue, New York, MUrray Hill 8-9480 
Bill MclIivain, vp chge. N.Y. office. 
THE BURSTIN CO., INC. 

1440 Broadway, New York 18, 
6-2340 

David Paige, r-tv d. 
AUBREY C. BURY, INC. 
118 West S7th Street, 
6-8647 

Aubrey C. Bury, p. 
BYRDE, RICHARD & POUND ADVTG. AGENCY 
381 Fourth Avenue, New York, ORegon 9-4567 
Earl Schub. 

CALKINS & HOLDEN, INC. 

247 Park Avenue, New York, Plaza 5-6900 
Thomas H. Young, md; Timothy J. O'Leary, chf. tb. 
JOSEPH F. CALLO, INC. 

349 East 149th Street, New York 51, MOtt Haven 
9-6300-1-2 

Joseph F. Callo, p. 
CAMPBELL-EWALD CO. 
488 Madison Avenue, New 
8-3400 

John A. Blomstrom, Rena Mayer. 

CAPITOL ADVERTISING AGENCY, INC. 

370 Seventh Avenue, New York 1 

William E. Hedler, md & ae. 

THE CAPLES CO. 

295 Madison Avenue, New York 17, MUrray Hill 
4-6800 


New York 17, MUrray Hill 


PEnnsylvania 


New York 19, Clirele 


York, MUrray Hill 


J. A. Terry, r-tv d. 

CASMIR ADVTG. CO., INC. 

551 Fifth Avenue, New York 17, 
2-2014 

Martin Casmir, vp & tw d. 

CAYTON, INC. 

9 East 40th Street, New York, LExingten 2-1711 
William D'Arcy Cayton, Fred Ladd 

REX CEDER ADVTG. AGENCY 

32 Broadway, New York 4, HAnover 2-4040 

Rex Ceder, prop. 

CHARLES J. CHARNEY & CO., INC. 
101 West SSth Street, New York 
7-0955-6-7 

Charles J. Charney, Alvin George 
CHELSEA ADVTG., INC. 

112 East 19th Street, New York 3, ALgonquin 
4-3773 

Max Sinowitz, p. 

HARRY B. COHEN ADVERTISING CO., INC. 
41 East 42nd Street, New York 17, OXford 7-0660 
Herbert D. Stott, md; Elizabeth Black, r-tv th & d.; 
Arthur Harrison and Robert W. Kelly Sr., b's; Ira 
Gonsier, Bernard Singer, Larry Wasserstein, assist. b's 
HERBERT W. COHON CO. 

565 Fifth Avenue, New York, PLaza 5-6624 
Herbert W. Cohon, p & tb. 


COLE, FISCHER & ROGOW, INC. 
541 Lexingten Avenue, New York 22 
Arthur A. Fischer, p & md. 


WENDELL P. COLTON CO. 
122 East 42nd Street, New 
7-2250 

Monica M. Donnelly, md. 


COMPTON ADVERTISING, INC. 

625 Madison Avenue, New York 22, PLaza 4-1100 
Bertrand Mulligan, Tom Carson, Robert Liddel, all 
superv’s.; Eugene Alnwick, John Bessant, James Can- 
non, Thelda Cordani, Harold Davis, Genevieve Schu- 
bert, Frank Sweeney, all thb’s.: Joseph Burbeck, 
Keith Leatherman, Dick Zuver, all asst. tb’s. 


MUrray Hill 


19, PLaza 


York 17, OXferd 
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ROBERT CONAHAY, INC. 

270 Park Avenue, New York 17, ELdorado 5-6017 
Marie Hughes, md & b. 

CROFTON ADVTG. CO., INC. 

570 Seventh Avenue, New York 18, CHickering 
4-7731 

J. C. Goldstein, p. 

CROMWELL ADVTG. AGENCY, INC. 

300 West 43rd Street, New York 36, PLaza 7-1900 
J. J. Pollack, p, treas., r-tv d & tb. 

SAMUEL CROOT CO., INC. 

28 West 44th Street, New York, BRyant 9-2588 
Dolores LaFalce. 

CUNNINGHAM & WALSH, INC. 

260 Madison Avenue, New York 16, MUrray Hill 
3-4900 

Newman McEvoy, vp & md; Jerome Feniger, Joseph 
Gavin, Charles Helfrich, Manny Klein, John Morena, 
Howard Spokes, Jeremy Sprague, William White. 
CURTIS ADVERTISING CO., INC. 

270 Park Avenue, New York 17, PLaza 5-6333-4-5 
L. R. Curtis, r-tv d. 
DANCER-FITZGERALD-SAMPLE, INC. 

347 Madison Avenue, New York, ORegon 9-0600 
Robert Wulfhorst, Cliff Botway, Pat Hawley, Frank 
Howlett, Lionel Furst, Pete Saman, Martin Bruehl, 
Sal Agavino, Ken Torgerson, George Walker, Pete 
Triolo, C. Eaton, W. Teitz, F. Moriarty, S. Hamer, 
Jim Clinton. 

DANIEL & CHARLES, INC. 

185 Madison Avenue, New York, MUrray Hill 
6-7288 

Viola Barton, Richard Frank. 

D’ARCY ADVERTISING CO. 

430 Park Avenue, New York, PLaza 8-2600 
Frances Velthuys, James Marion; Frank L. Gay, ntwk. 
DAVID INDUSTRIAL AD & ART AGENCY, INC. 
6 East 39th Street, New York 16, MUrray Hill 
3-9397 F 

David Youner, p & ae; Joyce Wolf, md. 

HENRY L. DAVIS CO. 

12 East 41st Street, New York 17, MUrray Hill 
3-1657 

Henry L. Davis, prop., r-tv d, th & epy. chf. 
MARIO DeBIASI ADVTG. AGENCY, INC. 

51 Chambers Street, New York 7, WOrth 2-7093 
A. DeBiasi, p. 

DENHARD & STEWART, INC. 

114 East 32nd Street, New York 16, MUrray Hill 
9-2580 

Charles H. Denhard, p. 

DE-PERRI ADVTG., INC. 

141 East 44th Street, New York 17, MUrray Hill 
8-4980 

Rose Greher, md & b. 

HERSCHEL Z. DEUTSCH & CO., INC. 

575 Madison Avenue, New York, PLaza 3-1788 
Madeleine Allison, Dorothy Glasser. 

DEUTSCH & SHEA, INC. 

230 West 41st Street, New York 18, LOngacre 
4-5900 

Arnold R. Deutsch, p. 

DIAMOND-BARNETT, INC. 

6 East 45th Street, New York 17, MUrray Hill 
2-7025 

Zan Diamond, p & ae. 

DICKERMAN ADVTG. 

4 West 40th Sereet, New York 18, LOngacre 
4-7944 

Martha Davidson, md. 

DIENER & DORSKIND, INC. 

147 West 42nd Street, New York 36, BRyant 
9-8300 

Leo Greenland, r-tv d. 

DOBIN ADVTG. INC. 

185 Madison Avenue, New York 16, LExington 
2-8374 


Marsha Struver, md. 
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B. R. DOERFLER CO. 

530 West S8th Street, New York 19, COlumbus 
5-1383 

William G. Doerfler & F. Jerome Doerfler, partners 
& ae’s. 

DOHERTY, CLIFFORD, STEERS & SHENFIELD, 
INC, 

350 Fifth Avenue, New York, BRyant 9-0445 
Gerald Gibson, head r-tv th; Lee Gaynor, r-tv tb. 
DONAHUE & COE, INC. 

1270 Sixth Avenue, New York, COlumbus 5-2772 
Evelyn Lee Jones, Barbara Jones, Charlotte Corbett, 
Tom Hardy, Marie Coleman, Carolyn Diem. 
DOREMUS & COMPANY 

120 Broadway, New York 5, WOrth 4-0700 

4. Hundley Griffith, r-tv 4 

DOWD, REDFIELD & JOHNSTONE, INC, 

501 Madison Avenue, New York 22, MUrray Hill 
8-1275 

William Lyons, r-tv d. 

DOYLE DANE BERNBACH, INC. 

20 West 43rd Street, New York, LOngacre 5-7878 
Harry Parnas, md; Jean Simpson; Jan Gilbert, Jerome 
Sachs, Catharine Noble, all tv tb’s. 

MONROE F. DREHER, INC. 

30 Rockefeller Plaza, New York, Circle 6-6675 
Rudolph Kingstad, md; Lee Petry, b. 
DuFINE-KAUFMAN, INC, 

103 Park Avenue, New York 17, MUrray Hill 
3-8717 

Irving H. DuFine, p, treas. & md. 

THE DUNAY CO. 

381 Fourth Avenue, New York 16, MUrray Hill 
3-0495 

Evelyn Aaronson, md & b. 

DUNDES & FRANK, INC. 

64 West 48th Street, New York, PLaza 7-0750 
Daisy Grosswirth. 

DURAND ADVTG. 

55 West 42nd Street, New York 36, LAckawanna 
4-8770 

Burt B. Hammer, md. 

ROY S. DURSTINE, INC. 

655 Madison Avenue, New York 21, TEmpleton 
8-4600 

Dorothy Barnett. 

EASTERN STATES ADVTG. AGENCY 

119 West 57th Street, New York 19, PLaza 7-2859 
Edward B. Gotthelf & Jack Rauch, partners. 
EHRLICH, NEUWIRTH & SOBO, INC. 

210 Madison Avenue, New York 16, MUrray Hill 
3-6886 

Sidney Bruck, tv d. 

ELLINGTON & COMPANY 

535 Fifth Avenue, New York, MUrray Hill 7-4300 
Dan Kane, Jayne Smather. 

CORTEZ F. ENLOE, INC. 

551 Fifth Avenue, Suite 1010, New York 17, 
MUrray Hill 7-0110 

Jean Ludeman, md. 


ERWIN, WASEY & CO., INC. 


420 Lexington Avenue, New York, LExington 
2-8700 

Donald C. Foote Jr., Keith B. Shaffer. 

ESMOND ASSOCIATES, INC. (form: Esmond, 


Hirsch & Assoc.) 
4 East 43rd Street, New York, OXfoerd 7-5430 


Lawrence Esmond; Joel Abramson. 


WILLIAM ESTY COMPANY, INC. 
100 East 42nd Street, New York, OXford 7-1600 
Richard C. Grahl, head spot tb r-tv. 


ETTINGER ADVTG. AGENCY, INC. 

38 East 57th Street, New York 22, PLaza 1-0750 
Michael Lippert, tv d. 

EVERETT-BENNETT ADVTG. 

250 West S7th Street, New York 19, JUdson 
6-5260 

Robert B. Neiman & Everett Goldstein, partners. 
FAIRFAX, INC. 

17 East 49th Street, New York, MUrray Hill 
8-9310 

Janice Hamilton, Barnett Friedenberg. 


FEIN & KAPLAN, INC. 

125 West 41st Street, New York 36, Wisconsin 
7-0970 

Nathan Fein, p. 


JACK P. FELTON, ADVTG., INC. 

55 West 42nd Street, New York 36, Wisconsin 
7-1978-9 

Jack P. Felton, ae. 


LAWRENCE FERTIG & CO., INC. 

149 Madison Avenue, New York, MUrray Hill 
9-7100 

W. H. Manville. 

FINLEY, WARREN & CLAY, INC. 

303 Fifth Avenue, New York 16, MUrray Hill 
4-3922-3 

Allan B. Goldenthal, p. 


FIRESTONE ADVTG. AGENCY, INC. 


101 West 3ist Street, New York 1, LAckawanna 
4-3388 

S. C. Koren, p. 

FISHER ADVTG. SERVICE 

427 Flatbush Avenue Extension, 
MAin 5-4900 

Allan F. Fisher, o. 

JAMES R. FLANAGAN ADVTG. AGENCY 

475 Fifth Avenue, New York 17, MUrray Hill 
38-1882 

James R. Flanagan, p. 

FOOTE, CONE & BELDING 

247 Park Avenue, New York, MUrray Hill 8-5000 
Arthur Pardoll, dir. brdcast m; Peter Bardach, Pene- 
lope Simmons, Richard Pickett. 

FOREIGN ADVTG. & SERVICE BUREAU, INC. 
342 Madison Avenue, New York 17, MUrray Hill 
2-3444 

J. L. Palmer, p. 

FRADKIN ADVTG., INC. 

114 East 40th Street, New York 16, OXford 7-5650 
Russell L. Fradkin, p. 

ALBERT FRANK-GUENTHER LAW, INC. 

131 Cedar Street, New York 6, COrtland 7-5060 
Robert W. Day, vp & r-tv d. 

CLINTON E. FRANK, INC. 

113 East 57th Street, New York 19 

Jack Miller & Lee Davis, mers. 

THE FREDERICK-CLINTON CO., INC. 

545 Fifth Avenue, New York 17, MUrray Hill 
2-7433 

Harold S. Fieff, p, treas., r-tv d, talent & tb. 
FREIWALD & COLEMAN 

317 Madison Avenue, New York 17, MUrray Hilt 
6-8891 

Belmont Freiwald. 

FRENCH & PRESTON, INC. 

500 Fifth Avenue, New York, OXford 5-3450 
Mildred Gannon. 

E. M. FREYSTADT ASSOCIATES, INC. 

41 East 42nd Street, New York 17, MUrray Hill 
2-6313 

Everett M. Freystadt, p; Charles C. Walter, vp & tb. 
LEON A. FRIEDMAN,—ADVTG. 

34 East 40th Street, New York 61, LExington 
2-4280 

Leon A. Friedman, principal. 

FRIEND-REISS ADVERTISING 

221 West 57th Street, New York, PLaza 7-8030 
Edward Ratner, r-tv d; Karen Collier. 

L. W. FROHLICH AND CO., INC. 

34 East Slst Street, New York 22, PLaza 9-1900 
Neil Brant, tv, film & r d. 

FULLER & SMITH & ROSS, INC. 

230 Park Ave., New York, MUrray Hill 6-5600 
Bernard G. Rasmussen. 

FURMAN, FEINER & CO., INC. 

117 West 46th Street, New York 36, PLaza 7-7393 
Norman Furman, p. 

GALBRAITH-HOFFMAN ADVTG. 

120 East 56th Street, New York, MUrray Hilt 
8-7355 

William R. Galbraith, p. 

WALTER J. GALLAGHER, ADVTG. 

75 Fifth Avenue, New York 10, ALgonquin 
4-1780 

Walter J. Gallagher, o. 


GARDNER ADVTG. CO. 

9 Rockefeller Plaza, New York 20, COlumbus 
5-2000 

Roland Martini, vp chg. r-tv. 

FRED GARDNER CO., INC. 

50 East 42nd Street, New York 17, MUrray Hill 
7-4784 

Fred Gardner, p & treas. 

GAYNOR COLMAN PRENTIS & VARLEY, INC. 
400 Madison Avenue, New York 17, PLaza 5-5750 
Paul Higgins, tv d. 

GEARE-MARSTON, INC. 

420 Lexington Avenue, New York 17, LExington 
2-0880 

Frederick C. McCormack, r-tv d. 

GEER, DuBOIS & CO., INC. 

40 East 49th Street, New York 17, MUrray Hill 
5-5840 

Solon Geer, p. 


GELLES ADVTG. AGENCY, INC. 

50 East Fordham Road, New York 58, CYpress 
5-6000 

J. M. Lichtenberg, p. 

H. J. GERDTS CO., INC. 

60 East 42nd Street, New York, MUrray Hill 
2-6677 

Catherine Slater. 

H. O. GERNGROSS & CO., INC. 

1776 Broadway, New York 19, PLaza 7-2772 

H. O. Gerngross, p & treas. 

THE GETSCHAL COMPANY, INC. 

49 East Slst Street, New York, PLaza 8-1100 

Bud Getschal, p. 


Brooklyn 1, 








GEYER ADVERTISING, INC. 

745 Fifth Avenue, New York, PLara 1-3300 
Betty Powell, Carol Sleeper. 

GIBRALTAR ADVTG. AGENCY, INC. 

17 East 45th Street, New York 17, MUrray Hill 
77-7896 

Anita Lewis, r-tv tb. 

GILBERT ADVTG. AGENCY, INC. 

10 West 55th Street, New York 19, PLaza 7-6670 
Richard L. Gilbert, p. 

GIVAUDAN ADVTG., INC. 

34 East 39th Street, New York 16, MUrray Hill 
9-6597 

Ben T. Givaudan Jr., p, treas. & ae. 
GODWIN ADVTG. AGENCY 

95 Liberty Street, New York, WOrth 
Albert P. Hand, mgr. 

JACK GOEHRING CO., INC.—ADVTG. 
23 East 39th Street, New York 16, MUrray Hill 
5-4834 

Jack Goehring, p. 

STEPHEN GOERL ASSOCIATES, INC. 

48 East 43rd Street, New York 17, MUrray Hill 
2-2627 

E. Henley, b. 

GOLDE ADVERTISING CO. 

130 East 40th Street, New York 16, MUrray Hill 
5-0675 
Henry 
r-tv d 
GOLDEN ADVTG. AGENCY 

50 Flatbush Avenue, Brooklyn 17, MAin 4-1375 
D. Thorn, tv d. 


GOOLD AND TIERNEY, INC. 

103 Park Avenue, New York 17, MUrray Hill 
6-0509 

Gilbert Goold, p & 
GORE-SERWER, INC. 

420 Madison Avenue, New York 17, MUrray Hill 
8-6265 

Chester A. Gore, p. 

GOTHAM-VLADIMIR ADVTG., INC. 

342 Madison Avenue, New York 17, OXford 7-4300 
Arthur A. Kron, exec. vp, treas., mng. d & r-tv superv. 


ROBERT B. GRADY CO. 
45 East 17th Street, New York 3, GRamercy 7-1755 
Robert B. Grady, p. 


HARRY W. GRAFF, INC. 
730 Fifth Avenue, New York 19, Circle 5-6611 
Harold F. Oldham, md. 


THE IRVIN GRAHAM, AGENCY, INC. 

19 West 44th Street, New York 36, MUrray Hill 
77-4508 

Sy Dennis, ae & r-tv d. 

GRAMERCY ADVTG. CO., INC. 

30 Central Park South, New York 19, ELdorado 
5-7975-6-7 

Mary 


4-2762 


Golde, o, th.; Ray Shab, prod. mgr., md & 


treas. 


Joyce Dunne, md. 


GRANT ADVTG. INC. 
711 Third Avenue, 
8-9393 

Thomas Ellis. 

GRANT & WADSWORTH, INC. 

405 Lexington Avenue, New York 17, MUrray Hill 
9-4591 

Ivan B. Romig, p & treas. 


MONROE GREENTHAL CO. INC. 
445 Park Avenue, New York, PLaza 9-8640 
Harvey Schulman. 


LAWRENCE C. GUMBINNER ADVTG. 
INC, 

655 Madison Avenue, New York, TEmpleton 8-1717 
Paul Gumbinner, r-tv d; Anita Wasserman, tb. 


GUNN-MEARS ADVTG. AGENCY CORP. 

Times Tower, New York 36, BRyant 9-2900. 
William P. Gunn, p. 

LEONARD GUSSOW—JAMES HYMAN—ADVTG. 
200 Madison Avenue, New York 16, ORegon 
9-2345 

Joan md & b. 


GUTMAN ADVERTISING SERVICE 
505 Fifth Avenue, New York 17, OXford 7-3098 
Albert Gutman, o. 


THE M. H. HACKETT COMPANY 

9 Rockefeller Plaza, New York, Circle 6-1950 
Aida Stearns. 

DON HARRINGTON ASSOCIATES 

50 West 57th Street, New York 19, JUdson 2-0292 
Don Harrington. 


LESTER HARRISON, INC. 
120 East 50th Street, New York, PLaza 1-2820 


Lester Harrison, p. 


HAYES-ENDLER-BROWN, INC. 

555 Madison Avenue, New York 22, MUrray Hill 
7-0225 

Budd Brown, p. 


New York 17, TEmpleton 


AGENCY, 


Savory, 


HAZARD ADVERTISING COMPANY, INC. 

444 Madison Avenue, New York 22, PLaza 9-3100 
Daniel S. Heath. 

Cc. J. HERRICK ASSOCIATES 

22 East 67th Street, New York, TRafalgar 9-6310 
Carl Klein. 

HICKS & GREIST, INC. 

555 Sth Avenue, New York, MUrray Hill 7-5600 
Theodore J. Grunewald, r-tv d; Vincent J. Daraio. 
HILTON & RIGGIO, INC. 
4 West S8th Street, New 
8-4224 

Maria Carayas, r-tv tb. 
HOFFMAN ADVTG., INC. 
370 Lexington Avenue, New York 17, MUrray Hill 
3-7760-1 

H. I. Hoffman, p. 

MELVIN A. HOFFMAN, INC. 

660 Madison Avenue, New York 21, TEmpleton 
8-2941 

Marvin A. Krauss, tv d. 

HOFFMAN-MANNING, INC. 

655 Madison Avenue, New York 21, TEmpleton 
8-8290 

Edward N. Hoffman, p & chmn. plans bd. 
THE SCHUYLER HOPPER CO. 

12 East 41st Street, New York 17, 
2-3135 

Schuyler Hopper, p & ae. 

BRYAN HOUSTON, INC. 

730 Fifth Avenue, New York, PLaza 7-6400 

H. H. Dobberteen, md; John J. Ennis, Frances John, 
Desmond O'Neill, John Dunford, Robert Boulware. 
HOWARD ADVTG. ASSOCIATES, INC. 

214 West 42nd Street, New York 36, LOngacre 
3-1792 

Howard L. Kramer, p. 

E. T. HOWARD CO., INC. 

40 East 49th Street, New York 17 

Peter Hahn Jr., b; Sanford D. Buchsbaum, 
LLOYD S. HOWARD ASSOCIATES, INC. 
511 Fifth Avenue, New York, MUrray Hill 7-6116 
Lloyd S. Howard, p; Betty Bolub, b 

CHARLES W. HOYT CO., INC. 

380 Madison Avenue, New York 17, MUrray Hill 
2-2000 

W. P. Smith, vp & r-tv d; D. H. 


HUDSON ADVTG. CO. 


92 Liberty Street, New York 6, REctor 2-0337 
I. B. Murray, p. 


HUMBERT & JONES 
114 East 32nd Street, New York 16, MUrray Hill 
5-6812 


York, MUrray Hill 


LExington 


tv d. 


Humm, r-tv tb. 


Kingsley E. Humbert, principal. 

H. B. HUMPHREY, ALLEY & RICHARDS, INC. 
370 Lexington Avenue, New York, LExington 
2-3020 

Nelson L. Gross, vp chg. r-tv; Joanne Walgreen, 
asst.; Elaine Akst, th. 


HUTCHINS ADVTG. CO., INC. 
16-18 West 46th Street. New 
7-8526 

H. Pierson Mapes, vp. 


IVERSEN-FORD ASSOCIATES 

175 Fifth Avenue, New York, GRamerecy 7-3006 
I. A. Iversen, C. B. Ford, partners & tv th’s; N. A. 
Battye, tv assist. 


M. J. JACOBS, INC., ADVTG. AGENCY 

303 West 42nd Street, New York 36, COlumbus 
5-4219-20, 4786 

Max J. Jacobs, p & md. 


JAMIAN ADVTG. & PUBLICITY, INC. 
16 West 46th Street, New York 36, Circle 5-9300 
David H. Mann, p. 


JOHNSTONE, INC., ADVTG. 
9 Rockefeller Plaza, New York 20, PLaza 7-8060 
Judith Fields, md. 


THE RALPH H. JONES COMPANY 
580 Fifth Avenue, New York, PLaza 7-4600 
Mary B. Meek, mb. 


JONES & BRAKELEY, INC. 
150 Nassau Street, New York, BEekman 3-1912 
M. C. & b. 


MORT JUNGER ADVTG. 

511 Fifth Avenue, New York 17, MUrray Hill 
2-6750 

Mort Junger, o. 


KAMENY ASSOCIATES 
2 West 45th Street, New York 36, OXford 7-4840 
Vernon Delston, r-tv d. 


LAWRENCE KANE, INC. 

171 Madison Avenue, New York 16, MUrray Hill 
5-7216 

Lawrence & ae. 

THE KAPLAN AGENCY, INC. 

130 East 59th Street, New York 22, MUrray Hill 
8-6200 

Norman Baer, tv d. 


York 19, PLaza 





Power, r-tv 


Kane, p 


JOHN KARCH ADVTG AGENCY 
280 Broadway, New York 7, BAreclay 7-1045 
John Karch, p & treas. 


KASTOR, FARRELL, CHESLEY & CLIFFORD, INC. 
400 Madisen Avenuc, New York, Plaza 1-1400 
Jack B. Peters, vp & md; Roslyn Arnold and Beryl 
Seidenberg, th’s. 

THE JOSEPH KATZ COMPANY 

555 Fifth Avenue, New York, MUrray Hill 7-0250 
Edward A. Fonte. 

WINNIFRED H. KEAY 

315 East 68th Street, New York 21, REgent 4-6436 
Winnifred H. Keay, o. 

THE KEILSON COMPANY 

117 West 46th Street, New York, JUdson 2-1797 
Jacob F. Keilson, Phyllis Pion 

KELLER ADVERTISING COMPANY 

136 East S7th Street, New York, Plaza 5-8185 


Gerald A. Keller, o. 

KELLY, NASON, INC. 

247 Park Avenue, New York 17, MUrray Hill 
8-3300 

Arthur Dermody, md. 

KENYON & ECKHARDT, INC. 

247 Park Avenue, New York 17, MUrray Hill 
8-5700 

J. S. Bealle, vp & r-tw d. 


KETCHUM, MacLEOD & GROVE, INC. 
155 East 44th Street, New York 17, 
77-5640 

Robert P. Lytle, vp & mgr. 

FRANK KIERNAN & CO. 

92 Liberty Street, New York 6, COrtland 7-3148 
J. Russell Kiernan, o. 

ABBOTT KIMBALL CO., INC. 

250 Park Avenue, New York, PLaza 3-9600 
Barbara Reid. 

A. LEWIS KING—ADVTG. 


MUrray Hill 


551 Fifth Avenue, New York 17, MUrray Hill 
2-8276 
A. Lewis King, p, m & r-tv d, r-tw th & ae 


WALTER J. KLEIN CO. 

17 East 45th Street, New York 17, 
2-8877 

Charles Basch Ill, mer 

EDWARD KLETTER ASSOCIATES, INC. 

515 Madison Avenue, New York 22, PLaza 1-1990 


MUrray Hill 


Don Blauhut, r-tv d; Alvin | Hollander Jr., r-tv 
mgr.; Herbert Gruber, r-tvy md; Ruth M. Bayer, th 
HAROLD KOCH CO. 

501 Fifth Avenue, New York 17, MUrray Hill 
7-1351-2 

Harold H. Koch, p & ae. 


KOEHL, LANDIS & LANDAN, INC. 

17 East 45th Street, New York 17, MUrray Hill 
2-6600 

Albert E. Koehl, p & 
THE KOTULA CO. 
400 Madison Avenue, New York 17, PLaza 3-4466 
Patrick J. Walter ( 
Freeman, ac. 

KRATE-BASCH ASSOCIATES, INC. 

31 West 47th Street, New York 36, PLaza 7-2474 
Jean Zinderman, md. 

KRETSCHMER & DINNER, INC. 

230 Fifth Avenue, New York, MUrray Hill 82-9476 
Betty Tannenbaum, mgr. & ae. 


KUDNER AGENCY, INC. 


treas 


Sweeney, pub. rel. d & ae 


575 Madison Avenue, New York, MUrray Hill 
8-6700 

John Marsich, asst. md chg. r-tv th; John Sisk, Mar- 
jorie Scanlan, Ann Gardiner 

KURK & BROWN, INC. 


212 Sth Avenue, New York 10, 
Alexander J. Kurk, p, sec. & ae 
KUTTNER & KUTTNER. INC 
130 West 57th Street, New York, JUdson 6-2358 
F. S. Kuttner, vp & mgr 


RICHARD LA FOND ADVTG., INC. 

51 East 42nd Street, New York 17, MUrray Hill 
2-0330 

R. D. La Fond, p, sec. & ac 


ORegon 9-0575 





KPRC-TV 


Houston 
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LAMBERT & FEASLEY. INC 

480 Park Avenue, New York 22, MUrray Hill 
8B-6464 

John Bates, vp & r-tv d; William B. Hinman, tb. 
LANCASTER ADVTG. AGENCY 

1182 Broadway, New York 1, MUrray Hill 9-2160 
Regina Schlactus, b. 

A. B. LANDAU, INC. 

150 Broadway, New York 38, REcter 2-6685 
Paul Berkowitz, vp, space & tbh; Ruth Goldberg, 
r-tv 

PHILIP J. LANE ADVTG. 

1 East 42nd Street, New York 17, MUrray Hill 
77-5417 

Philip J. Lane, o & ae. 

LA PORTE & AUSTIN, INC. 

369 Lexington Avenue, New York 17, MUrray Hill 
3-5884 

F. B. Leedom, p & treas. 

Cc. J. LaROCHE & COMPANY, INC. 

247 Park Avenue, New York, PLaza 5-7711 
Hendrik Boorsem Jr., vp chg. tv-r; Paul Ross, Sally 
Beauchamp, tb’s; Stuart D. Ludlum, th w coast. 
LEBER & KATZ 

270 Park Avenue, New York 17, PLaza 8-3310 
Lee Ross, r-tv d & ae. 

LEE-STOCKMAN, INC. 

19 West 44th Street, New York 36, MUrray Hill 
77-7317 

W. Arthur Lee, p & ae. 

AL PAUL LEFTON CO., INC. 

71 Vanderbilt Avenue, New York 17, MUrray Hill 
9-7470 

R. J. Herts, vp & mgr. 

LENNEN & NEWELL, INC. 

380 Madison Avenue, New York, MUrray Hill 
2-5400 

Jeane Jaffe, Robert Widholm, Richard Eyman. 

S. R. LEON CO., INC. 

119 West S7th Street, New York, Circle 6-9600 
Jean Anderson. 

LETHEN ADVERTISING 

7 West 44th Street, New York 36, MUrray Hill 
77-8725 

W. K. Lethen, gen. mgr. 

LEWIN, WILLIAMS & SAYLOR, INC. 

40 East 49th Street, New York, MUrray Hill 8-6200 
Norman Baer, r-tv d. 

LEXINGTON ADVERTISING 

230 West 41st Street, New York 36, LOngacre 
5-7850 

Henry Rubin, p. 

JERRY LICHTMAN CO. 

350 Fifth Avenue, New York 1, LAckawanna 
4-8690 

Jerry Lichtman, o. 

LIFTON, GOLD & ASHER, INC. 

461 Fourth Avenue, New York 16, MUrray Hill 
9-1313 

Leonard Asher, sec., treas., md & ae. 

LILLER, NEAL & BATTLE 

270 Park Avenue, Reom 706-C, New York 17, 
PLaza 9-6120 

Robert B. Kane, mgr. 

LOEWY, STEMPEL ADVTG., INC. 

95 Madison Avenue, New York 16, MUrray Hill 
5-2410 

Henry H. Loewy, p & ae. 

MORTIMER LOWELL CO., INC. 

369 Lexington Avenue, New York 17, MUrray Hill 
5-6100 

Mortimer Lowell, p. 

JOHN MATHER LUPTON CO., INC. 

420 Lexington Avenue, New York 17, MUrray Hill 
9-0950 

John Mather Lupton, p, treas. & ae. 

S. DUANE LYON, INC. 

9 East SSth Street, New York 22, MUrray Hill 
8-0610 

S. Duane Lyon, p & treas. 








WNDU-TV 


South Bend-Elkhart 
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MacMANUS, JOHN & ADAMS, INC. 

444 Madison Avenue, New York 22, PLaza 9-3221 
Henry G. Fownes Jr., vp network relations; Roger 
C. Bumstead, md; Mark Lawrence, r-tv d; Dorothy 
J. Hanley, tb. 

MADISON ADVTG. CO., INC. 

400 Madison Avenue, New York 17, PLaza 9-3200 
Joseph Glicksman, p. 

LEE MANDEL CO. 

100 West 42nd Street, New York 36, Wisconsin 
7-3840 

Lee Mandel, p & b. 


MANHATTAN ADVTG. 
225 West 57th Street, New York 19, PLaza 7-3340 
Eugene L. Friedman, p. 


THE CONKLIN MANN CO., INC. 

342 Madisen Avenue, New York 17, VAnderbilt 
6-5577 

Robert Palmer, r-tv tb. 


MANN-ELLIS, INC. 
65 East SSth Street, New York 22, PLaza 1-2323 
Norman Brett, vp, r-tv d. talent & ae. 


ROBERT M. MARKS CO., INC. 
32 East 57th Street, New York 22, PLaza 3-5924 
Sidney Walton, r-tv consultant. 


RICK MARRUS ASSOCIATES 

192 Lexington Avenue, New York 16, MUrray Hill 
4-5650 

F. V. Flanagan, md & b. 


MARSCHALK & PRATT 

Division of MeCann-Erickson, Inc. 

460 Park Avenue, New York, TEmpleton 8-8030 
Eugene J. Cogan, md; Andrew J. Purcell, associate 
md; Mary Ellis, th; Gordon Hughes, th; George 
Niles, b. 

TERRILL BELKNAP MARSH ASSOCIATES 

480 Lexington Avenue, New York 17, ELdorade 
5-4569 

Terrill Belknap Marsh, b & r-tv d. 


HAROLD MARSHALL ADVTG. CO., INC. 

171 Madison Avenue, New York 16, MUrray Hill 
6-5652 

Harold Marshall, p. 


MARSTELLER, RICKARD, GEBHARDT AND REED, 
INC. 

11 East 36th Street, New York 16, MUrray Hill 
6-4870 


Julian Gran, md. 


MARTIN ADVERTISING AGENCY 
15 East 40th Street, New York, LExington 2-4751 
Ruth Fish. 


MARWEL ADVERTISING, INC. 
34 West 46th Street, New York 36, JUdson 6-4270 
Rose Hoanzl, md. 


J. M. MATHES, INC. 
260 Madison Avenue, New York, LExington 2-7450 
Edna Cathcart, r-tv tb. 


MATHISSON & ASSOCIATES, INC. 

1065 International Bldg., Rockefeller Center, New 
Yerk 20, PLaza 7-2061 

Edgar E. Hinkle, mer. 


MAURY, LEE & MARSHALL 

250 Fifth Avenue, New York 1, MUrray Hill 
6-4414 

Maury Bergman, o, r-tv, talent & th, & ae; Douglas 
Rodgers, tv d. 

MAXON INC. 

12 East 53rd Street, New York, PLaza 9-7676 
Thomas P. Maguire, bus. mgr.; Ray Stone, George 
Huelser. 

WILLIAM DOUGLAS McADAMS, INC. 

130 E. 59th Street, New York, PLaza 9-6300 
Stephen Schwartz, r-tv d. 


MeCANN-ERICKSON, INC. 

50 Rockefeller Plaza, New York, JUdson 6-3400 
Thaddeus Kelly, William Pellenz, Jane Podester, Paul 
Clark, Murray Roffis, Albert Petcavage, Charles Wil- 
lard, Jay Schoenfeld, Warren Stewart, Henry Cleeff, 
Marianne Lixie, Virgina Conway, Mildred Fulton. 


THE McCARTY CO., ADVTG., INC. 

430 Park Avenue, New York 22, PLaza 9-3915 
Rosemarie Bohan, md. 

MEARS ADVTG., INC. 

250 Park Avenue, New York 17, ELdorade 5-0840 
Robert Mears Jr., p. 


MEDIA ADVTG. SERVICE 

152 West 42nd Street, New York 36, Wisconsin 
7-2610 

Jules Yager, o. 


MEDICAL ADVTG. SERVICE 
40 East 49th Street, New York 17, PLaza 3-8527 
Allen Klein, p. 


MELDRUM & FEWSMITH, INC. 

Time & Life Bldg., 9 Rockefeller Plaza, New York 
20, CIrele 6-3510 

Keith R. Frazine, mgr. 


MERVIN & JESSE LEVINE, INC. 
461 Eighth Avenue, New York 1, OXford 5-0200 


Mervin Levine, p & treas. 


METROPOLITAN ADVTG. CO. 

527 Fifth Avenue, New York 17, MUrray Hill 
2-2220 

Harry D. Adair, p, treas. & ae. 


MICHEL-CATHER, INC. 

2 Park Avenue, New York 16, LExington 2-7947 
Edgar F. Cohen, chmn. of bd. & ae 

MILLER ADVTG. AGENCY, INC. 

221 West 57th Street, New York 19, PLaza 7-0550 
Leonard J. Miller, p & ae. 

MILLER ASSOCIATES 

118 East 36th Street, New York 16, MUrray Hill 
9-4747 

Melvin B. Miller, p & ae. 

Cc. L. MILLER COMPANY, INC. 

521 Fifth Avenue, New York, MUrray Hill 2-1010 
Rita Driscoll, r-tv tb. 

THE HAROLD MILLER CO. 

100 West 42nd Street, New York 36, BRyant 


9-6640 

Harold Miller, o & ae. 

PAUL MINER ASSOCIATES 

15 East 48th Street, New York 17, PLaza 1-2590 
Jack Anderson, treas. & r-tv d. 

W. ROBERT MITCHELL, INC. 

111 East 56th Street, New York, MUrray Hill 
8-2190 

W. Robert Mitchell. 

MODERN MERCHANDISING BUREAU, INC. 

2 Park Avenue, New York 16, MUrray Hill 4-7350 
Magnus Hendel, tv d & ae. 

EMIL MOGUL CO., INC. 

250 West S7th Street, New York, JUdsen 2-5200 
Leslie Dunier r-tv d; Lynn Diamond, Elaine Schachne, 
Ed Tashjian, Hella Teig, Joyce Peters. 

MOHR ASSOCIATES, INC. 

270 Park Avenue, New York 17, PLaza 9-7070 
Mel Mohr, p, treas. & ae. 

MOREY, HUMM & WARWICK, INC. 

350 Fifth Avenue, New York, LOngacre 4-2240 
W. L. Wernicke, r-tv d; K. Shanahan. 

MORSE INTERNATIONAL 

122 East 42nd Street, New York, OXford 7-2100 
Orrin E. Christy Jr., m mgr.; Raymond A. McArdle, 
tb. 

MOSS ASSOCIATES 

415 Lexington Avenue, New York, MUrray Hill 
77-7377 

B. Math. 

JOHN F. MURRAY ADVTG. AGENCY 

22 East 40th St., New York, LExington 2-8000 
Alice Carle. 

NATIONAL EXPORT ADVERTISING SERVICE, 
INC, 

405 Lexington Avenue, New York 17, MUrray Hill 
9-6835 

James G. Zea, d tv-r prod. 

NEEDHAM & GROHMANN, INC, 

30 Reckefeller Plaza, New York, Circle 5-6200 
Harry C. Ledingham, b. 

NEEDHAM, LOUIS & BRORBY, INC. 

730 Fifth Avenue, New York, PLaza 7-0333 
Gordon G. Vanderwarker, N.Y. md. 


‘TED NELSON ASSOC. 


730 Fifth Avenue, New York, Circle 6-8470 

Ted Nelson. 

THE MICHAEL NEWMARK AGENCY 

4 West 40th Street, New York 18 

James Leeds, r-tv d, ae & tb. 

NEWMARKS ADVTG. AGENCY, INC. 

217 Seventh Avenue, New York 11, WAtkins 
9-5400 

Samuel S. Zipser, p. 

ALBERT SIDNEY NOBLE 

52 Vanderbilt Avenue, New York, MUrray Hill 
6-8788 

Troy Ferguson. 

NORMAN, CRAIG & KUMMEL, INC. 

488 Madison Avenue, New York 22, PLaza 1-0900 
Walter Craig, vp chg. r-tv; Jeanne Sullivan, tb. 
NORTH ADVERTISING, INC. 

6 East 45th Street, New York 17, OXford 7-0414 
Bruce Dodge, mgr. 

NOYES & SPROUL, INC. 

444 Madison Avenue, New York 22, PLaza 3-5580- 
1-2-3 

Ruth Osgood & Florence G. Bowen, m mgrs. 

R. T. O’CONNELL CO. 

420 Madison Avenue, New York, PLaza 3-5412 
R. T. O'Connell. 

CHARLES Z. OFFIN 

30 East 60th Street, New York 22, PLaza 3-6381 
Charles Z. Offin, p. 


JOHN T. O’FLAHERTY, INC. 
9 Rockefeller Plaza, New York 20, Circle 6-6550 
Nancy Kuhlmann, space & r-tv tb. 











OGILVY, BENSON & MATHER, INC. 

589 Fifth Avenue, New York 17, MUrray Hill 
8-6100 

Arthur Daly, r-tv d; Phillip L. Tomalin, assoc. r-tv 
d; Martin Kane, mgr. & th; Ann Janowicz, tb. 
ROBERT W. ORR & ASSOC., INC. 

4 West S8th Street, New York, PLaza 9-8050 
Louis L. Ergmann, vp r-tv; Nina Flinn, tb. 
OSGOOD & HAZEN, ADVTG. 

270 Park Avenue, New York 17, MUrray Hill 
8-7860 

William H. Osgood, o. 

OVESEY AND STRAUS, INC. 

Empire State Bldg., New York 16, OXford 5-4290 
Milton Stanson, tv d 

PACE ADVERTISING AGENCY, INC. 

19 West 44th Street, New York 36, MUrray Hill 
7-4090 

Betty Silon, tb 

PARIS & PEART 

370 Lexngten Avenue, New York, MUrray Hill 
9-2424 

Weymouth M. Symmes, m mgr.; Virginia Burke, tb. 
PARKER ADVERTISING, INC. 

9 East 45th Street, New York 17, MUrray Hill 
2-5740 

Charlene Hirst, ae & tv d; Joan Martin, tv th. 
AMOS PARRISH & CO., INC. 

500 Fifth Avenue, New York 36, LOngacre 4-5600 
Amos Parrish, p. 

PEARSON ADVTG. AGENCY, INC. 

250 Park Avenue, New York, YUkon 6-7795 

C. H. Pearson, p; Cecelia H. Pearson, vp & sec. 
PECK ADVERTISING AGENCY, INC. 

400 Madison Avenue, New York 17, PLaza 3-0900 
Sylvan Taplinger, r-tv d; Russ Alben, tb. 

LAWRENCE PESKIN, INC. 

40 East 49th Street, New York 17, PLaza 5-1075 
Barry Sussman, md, r-tv d & tb. 

PETERSON & KEMPNER, INC. 

444 Madison Avenue, New York 22, PLaza 3-7145 
Fred Dixon, md. 

PICARD, MARVIN & REDFIELD, INC. 

48 East 43rd Street, New York 17, MUrray Hill 
2-3883 

Richard A. Picard, p. 

DORIS A. PILAT ADVTG. 

129 Lexington Avenue, New York 16, MUrray Hill 
383-5752 

Doris (Doré) Pilat, o. 

PLATT, DYSON & O'DONNELL, INC. 

7 East 44th Street, New York, MUrray Hill 7-3240 
Thomas O'Donnell, md. 

POSNER-ZABIN ADVTG. 

95 Madison Avenue, New York, MUrray Hill 
9-2676 

J. B. Zabin. 

JOHN O. POWERS COMPANY 

110 William Street, New York, WOrth 4-7361 
Herman J. Schwacke, p. 

PREISS & BROWN 

37 West 39th Street, New York 18, LOngacre 
4-5780 

Alvin Preiss, partner & ae. 

J. G. PROCTOR CO., INC. 

250 Park Avenue, New York 17, YUkon 6-7725 
J. G. Proctor, p. 

PRODUCT SERVICES 

17 East 45th Street, New York 17, MUrray Hill 
7-0204 

Lester J. Blumenthal, Herman Liebenson, N. R. Lor- 
man, Harold Tuers, all ae’s. 

THE LEONARD RATTNER CO., ADVTG. 

114 East 32nd Street, New York 16, MUrray Hill 
6-0096 

Leonard C. Rattner, o. 

REA, FULLER & CO., INC. 

114 East 32nd Street, New York 16, MUrray Hill 
5-4050 

Charles A. Fuller Jr., p & ae. 

REACH YATES & MATTOON, INC. 

720 Fifth Avenue, New York, PLaza 7-7676 
Richard B. Gordon, md; Norman Gladney, r-tv d. 
REED ADVERTISING, INC. 

104 East 40th Street, New York 16, OXford 7-9666 
Ralph S. Reubin, p, sec., r-tv d & ae. 
RICHLAND ADVTG., INC. 


125 West 41st Street, New York 36, WIsconsin 
7-4451 


Irwin S. Richland, p & ae. 

RICHARD & GUNTHER, INC. 

34 West 46th Street, New York 36, Circle 7-8180 
Archie Packer, p. 

RICHARDS, PARENTS AND MURRAY, INC. 

37 West 39th Street, New York 18, OXford 5-5890 
Bertram M. Sussman, p & ae. 

FLETCHER D. RICHARDS, INC. 

10 Rockefeller Plaza, New York, JUdson 6-5400 
E. A. Elliott, md; James M. Kelly. 


RICHMOND ADVTG. SERVICE, INC. 

26 Court Street, The Penthouse, Brooklyn 1 
Louis E. Reinhold, p & ae. 

RIEDL & FREEDE, INC. 

244 Madison Avenue, New York 16, MUrray Hill 
3-1725 

Philip Barnet, md. 

RITTER, SANFORD & PRICE, INC. 

274 Madison Avenue, New York 16, MUrray Hill 
6-3795 

Sheldon Ritter, p. 

ROBERTS & REIMERS, INC. 

551 Fifth Avenue, New York 17, MUrray Hill 
2-3175 

John K. Lucken, vp & md. 

ROBERTSON POTTER COMPANY 

487 First Avenue, New York 16 

Russ Potter, service mgr. 

THE ROCKMORE CoO. 

37 West S7th Street, New York 19, PLaza 8-2400 
Charles L. Lewis, r-tv d. Albert A. Sessions, r-tv tb. 
ROEDING & ARNOLD, INC. 

369 Lexington Avenue, New York 17, MUrray Hill 
3-3531-23 

Fred F. Roeding, p & treas. 

ROLAND-BODEE ADVTG. CO. 

1619 Broadway, New York 19, Circle 7-0570 
Sidney Russell, r-tv. 

HARRIET ROMAIN ADVTG., INC. 

200 West 57th Street, New York 19, JUdson 6-6565 
Harriet Romain, p & ae. 

ROSE-MARTIN, INC. 

21 West 46th Street, New York 36, JUdson 2-3550 
Channing Hadlock, r-tv d. 

IRVING ROSEN ADVTG. 

230 Fifth Avenue, New York, ORegon 9-1926 

E. Wayne. 

DAVID ROSS ADVTG. 

17 West 60th Street, New York 19, PLaza 7-3917 
David Ross, o & b. 

PHILIP I. ROSS CO., INC. 

38 East 57th Street, New York 22, PLaza 8-2777 
Philip I. Ross, p & ae. 

ROSS ROY, INC. OF NEW YORK 

122 East 42nd Street, New York 17, MUrray Hill 
77-2944 

John A. Roche, ae. 

ROSSINI ADVTG. AGENCY, INC. 

175 Fifth Avenue, New York 10, ORegon 3-8289 
Donna Cotroneo, talent, r-tv tb. 

ROYAL & deGUZMAN, INC. 

135 East 36th Street, New York 16, MUrray Hill 
5-8275 

Paul deGuzman, p & ae. 

J. B. RUNDLE, INC. 

401 Broadway, New York 13, Dighy 9-1730 

J. B. Rundle, p. 

RUTHRAUFF & RYAN, INC. 

405 Lexington Avenue, New York, MUrray Hill 
6-6400 


Vincent DeLuca, mgr. m th; Mary Dowling, th: Edward 
Sherinian, asst. t 

BEN SACKHEIM, INC. 

2 West 59th Street, New York, PLaza 1-2200 
William Galker, md; Jerry Hahn, ae; Robert Vivian, 
tb. 

MAXWELL SACKHEIM & CO., INC. 

545 Madison Avenue, New York 22, PLaza 1-3151 
Joe Gans, vp, r-tv d. 

ST. GEORGE & KEYES, INC. 

250 Park Avenue, New York, PLaza 5-1180 
James J. Freeman, vp & md; Alicia Frost, tb. 
SANGER-FUNNELL, INC. 

60 East 42nd Street, New York, MUrray Hill 
7-1513 

Alan B. Sanger, p. 

FRANK B. SAWDON, INC. 

60 East 56th Street, New York, PLaza 1-2156 
Jerry Bess, vp in chg. tv; James Hackett, Tom 
Mannos. 

SCHANK ADVERTISING, INC. 

112 East 19th Street, New York 3, ORegon 4-5116 
Iris Cohen, b. 

SCHEIDELER & BECK, INC. 

487 Park Avenue, New York, MUrray Hill 8-8866 
Vera Brennan, r-tvy timebuying; Sally Reynolds, 
Margaret Hanlon. 

JOSEPH P. SCHNEIDER ADVERTISING, INC. 

11 East 44th Street, New York 17, MUrray Hill 
77-8294 


Barbara G. Berlant, b. 

REGGIE SCHUEBEL, INC. 

111 E. 56 Street, New York, ELdorado 5-7785 
Reggie Schuebel, Jeanne Sullivan. 

SCHWAB & BEATTY, INC. 

488 Madison Avenue, New York, MUrray Hill 
8-3813 

George F. Perkins, r-tv d & th. 


WILLIAM G. SEIDENBAUM & COMPANY 

267 Fifth Avenue, New York 16, MUrray Hill 
3-3763 

Lee Gaynor, md. 

JAMES C. SEIX CO. 

345 Madison Avenue, New York, MUrray Hill 
6-6368 

Teri Parker. 

SHELDON FREDERICKS ADVERTISING ASS0O- 
CIATES 

175 Fifth Avenue, New York 10, GRamercy 7-5393 
Jack Wachstein, tv d & tb. 

SHERWIN ROBERT RODGERS & ASSOCIATES 
853 Seventh Avenue, New York, Circle 5-7194 
Sandy Howard, mgr. 

SHEVLO, INC. 

160 East 38th Street, New York 16, MUrray Hill 
6-4534 

Alan Shevlo, p. 

SHIVELL-HALL CO., INC. 

501 Fifth Avenue, New York 17 

Paul Roth, r-tv d & tb. 

JOHN SHRAGER, INC. 

2 West 46th Street, New York 36, JUdson 6-4562 
Louis B. Shrager, p. 

HAROLD J. SIESEL COMPANY 

216 East 49th Street, New York, Plaza 9-6440 
John T. Cisheros, m-tb. 

ALFRED J. SILBERSTEIN-BERT GOLDSMITH, 
INC. 

16 East 40th Street, New York 16, ORegen 9-3100 
Alfred J. Silberstein, p 

SILLS & SLESINGER 

114 East 32nd Strect, New York 16, MUrray Hill 
9-3363 

Irving Slesinger, o. 

PAUL SMALLEN ADVERTISING 

56 W. 45th Street, New York 36 

Paul Smallen, o. 

ROBERT SOLBY CO. 

90 Riverside Drive, New York 24 

Robert Solby, p. 

RAYMOND SPECTOR CO., INC. 

445 Park Avenue, New York, MUrray Hill 8-4407 
Richard Blaine, r-tv 4. 

FRANKLIN SPIER, INC. 

232 Madison Avenuc, New York, @Regon $-4441 
Herman Sloane. 

STERLING ADVTG. AGENCY, INC. 

535 Fifth Avenue, New York, MUrray Hill 7-3400 
Alfred B. Udow, md. 

STREET & FINNEY, INC. 

45 West 45th Street, New York, Circle 6-1700 
Helen A. Thomas; Howard Miller, prgm. d 
SULLIAN, STAUFFER, COLWELL & BAYLES, 
INC. 

477 Madisen Avenue, New York 22, MUrray Hill 
8-1600 

Philip H. Cohen, vp & r-tv d; 
& md. 

SUSSMAN & SUGAR, INC. 
24 West 40th Street, New York 18 

Hilda Spirito, tb. 

TATHAM-LAIRD, INC. 

59S Madison Avenue, New York 22, PLaza 3-7057 
H. Lawrence Holcomb. mer. 

TELESALES CO., TELEVISION ADVERTISING 
350 Fifth Avenue, New York 1, LAckawanna 
4-1150 

Robert L. Zimler, p; Dorothy Wagman, tv prod. d 
J. WALTER THOMPSON COMPANY 

420 Lexington Avenue, New York, MUrray Hill 
3-2000 

Jayne Shannon, Polly Allen, Joseph Barker, Gordon 
Dewart, Bill Fothergill, Thomas Glynn, Mario Kircher, 
Frank Marshall, Peg McAulay, Nancy Smith, Richard 
Branigan, Richard Brennan, Paul Campbell, Dorothy 
Thornton, Richard Vorce, Samuel Scott, Richard 
Joseph, Ronald Powers, Allan Sacks, Ruth Jones, Marie 
Barbato, Beverly Turner, James Horning, Gilmore 
Erickson, Harold Veltman, Lucian Chimene, Robert 
Hadley. 


Francis Minehan, vp 











KCRA-TV 
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THOMPSON-KOCH CO., INC. 

1450 Broadway, New York 18 

Robert W. Hall, r-tv tb. 

TOVE ADVERTISING 

185 Madison Avenue, New York 16, MUrray Hill 

3-5475 

H. B. Tove, o. 

mUBERT TOWERS ADVERTISING, INC. 

250 West S7th Street, New York 19, COlumbus 

5-8636 

Vorothy Skidmore, md. 

TRACY, KENT & CO., INC. 

515 Madison Avenue, New York, ELderade 5-4404 

Frank Kent and Frank Haas, ae’s. 

TREND ADVERTISING, INC. 

110 West 40th Street, New York 18, BRyant 

9-2342 

Melvin S. Glickman, md. 

THE HOUSE OF J. HAYDEN TWISS, INC. 

500 Fifth Avenue, New York 36, PEnnsylvania 
ae 

J. Hayden Twiss, p & ae. 

TVETER, INC. 

257 Feurth Avenue, 

4-7974 

Harold M. Tveter, p & ae. 

0. S. TYSON & CO., INC. 

230 Park Avenue, New York 17, MUrray Hill 

9-3663 

C. Gilbert Norton, md. 

VICTOR VAN DER LINDE COMPANY 

683 Fifth Avenue, New York, ELdoradoe 5-5185 

Victor van der Linde and Charlotte Rains, partners; 

Agnes Kingsley, gen. mer. 

VAN DINE ADVERTISING AGENCY 

30-38 Ferry Street, New York 38, WOrth 4-1350 

Jules Grosby, b. 

VANGUARD ADVERTISING 

15 East 40th Street, New York 16, MUrray Hill 

5-4685 

J M. Russakoff, o. 

VICTOR & RICHARDS 

565 Fifth Avenue, New York, MUrray Hill 8-0420 

Victor D. Lindeman Jr., Janet Murphy. 

W. L. VOMACK, INC. 

1723 Jerome Ave., Sheepshead Bay, Brooklyn 35 

W. L. Vomack, Philip Laban, Ann Wiener. 

WILLIAM VON ZEHLE & CO., INC. 

441 Lexington Avenue, New York 17, MUrray Hill 

2-9010 

William von Zehle, p & r-tv d. 

J. VOORHIES ADVERTISING 

220 West 42nd Street, New York 36, Wisconsin 


7-023. 

J. T. Davies, p & md. 

WADSWORTH & WALKER, INC. 

369 Lexington Avenue, New York 17, 
Hill 5-6100 

N. Y. branch. 

R. M. S. WALKER, INC. 

40 East 49th Street, New York 17, PLaza 8-3114 
Margaret Vincent, md. 

WILLIAM WARREN, JACKSON & DELANEY 

45 West 45th Street, New York, JUdson 6-0350 
Harry Solow Jr., S. P. Jackson, Harry Alleva. 
WARWICK & LEGLER, INC. 

230 Park Avenue, New York, MUrray Hill 4-5800 
Joseph Hudack; Donald Heller; Harry 
WATERSTON & FRISCH, INC. 

347 Fifth Avenue, New York 16, LExington 2-8182 
Harry C. Waterston, p. 

WEBB ASSOCIATES, INC. 

330 Fifth Avenue, New York 1, LOngacre 5-6462 
Bernard Schiff, tv d. 

THE WECHSLER CO. 

1780 Broadway, New York, ClIrele 7-1758 

M. J. Wechsler, part. & b; A. A. Wechsler. part. & b. 


New York 10, ALgonquin 


MUrray 


Way, md. 





WJIM-TV 


Lansing 
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LAWRENCE WEINER & ASSOCIATES 

230 West 41st Street, New York 36, PEnnsylvania 
6-8270 

Frances Cohen, md & tb. 

WEISS & GELLER, NEW YORK, INC. 

400 Madison Avenue, New York, PLaza 3-4070 
Max Tendrich, vp chg. m; Jack Geller, tb. 
WERBELL, SEKLEMAIN & NORTH, INC. 

18 East 48th Street, New York 17, PLaza 5-9700 
Walter Lurie, vp r-tv; Edward A. Provost, md. 

E. TAYLOR WERTHEIM 

347 Madison Avenue, New York 17, MUrray Hill 
4-7545 

E. Taylor Wertheim, o & md. 

WESLEY ASSOCIATES, INC. 

247 Park Avenue, New York, ELdoradoe 5-2680 
Knap Jr. 

THE WEXTON COMPANY, INC. 
Wexton Bldg., 11 East 47th Street, 
MUrray Hill 8-4050 

Larry Schwartz, Kenneth Rader, Ted Gravenson, Sharon 
Nydorf. 

ROBERT WHITEHILL, INC. 

15 West S7th Street, New York 19 

Alan Charles, exec. vp & m, r-tv d. 

WILDRICK & MILLER, INC. 

630 Fifth Avenue, New York 20, JUdson 6-3310 
Stanley B. Wildrick, p. 

WALTER WILEY ADVERTISING, INC. 

29 Pearl Street, New York, BOwling Green 9-3582 
Dorothy F. Wiley, vp. 

WILLIAMS ADVERTISING AGENCY, INC. 

347 Fifth Avenue, New York 16, MUrray Hill 
6-3055 
Edgar Herz, 
EDWIN BIRD WILSON, INC. 
52 Wall Street, Digby 4-6780 
Howard E. Schneider, vp. 


WILSON, HAIGHT, WELCH & GROVER, INC. 


Joseph 


New York, 


chmn. & ae. 


220 East 42nd Street, New York, MUrray Hill 
7-8780 
A. F. Calabro. 


WILLSTED & SCHACTER 

40 East 49th Street, New York 17, PLaza 3-8940 
Louis Meisel, r-tv d. 

FRED WITINER ADVERTISING 

581 Fifth Avenue, New York 17, PLaza 9-7120 
Melvin Jacobson, m. 

ALBERT WOODLEY CO. 

155 East 44th Street, New York 17, MUrray Hill 
2-6881 
Mar:lynn Peterson, md & tb. 

WORTMAN, BARTON & SPOHN, INC. 

345 Madison Avenue, New York, MUrray Hill 
4-5920 

Elbert B. M. Wortman, p; Hortense Essler, b. 
YOUNG & RUBICAM, INC. 


285 Madison Avenue, New York, MUrray Hill 
9-5000 
Warren Bahr, Kay Brown, Edwin Byrne, Thomas 


Comerford, Florence Dart, William Dollard, Sy Drantch, 
John Flournoy, Frank Grady, Vance Hicks, John 
Henderson, George Hoffman, Arthur Jones, Robert 
Kowalski, Joseph Lincoln, Thomas Lynch, A. B. Pratt, 
Arthur Meagher, Lorraine Ruggiero, Joseph St. Georges, 
William Walker, Russell Young, all mb’s. 
WALTER J. ZIMMERMAN ASSOCIATES 

225 Lafayette Street, New York 12, WAlker 5-0589 
Walter J. Zimmerman, ac. 

THE ZLOWE COMPANY 

65 East 55th Street, New York, PLaza 3-1764 
Pauline Mann, tb. 


Olean 


THE McCARTY CO., ADVTG., INC. 
Niagara Mohawk Power Bldg., Olean 
Charles N. Graff, 


Pittsford 


WRIGHT ADVTG. AGENCY, INC. 
LaSalle Parkway, Pittsford 
Robert E. Wright, p & ae. 


mgr. 


Rochester 


HANFORD & GREENFIELD, INC. 

11 James Street, Rechester 7 

R. S. Hanford, p & ae. 

HART-CONWAY COMPANY, INC. 

45 Exchange St., Rechester 14 

H. Lyman Hart, p & treas.; Joseph P. Brown and John 
P. Street, vp’s; E. Ward Phillips and Harold E. 
Kennedy, asst. vp’s; John M. Nixon, sec.; John M. 
Sullivan, ; Charles Milne, ae. 

HUTCHINS ADVTG. COMPANY, INC. 

42 East Avenue, Rechester 4 

Frank M. Hutchins, p & ae; William F. Lacey and 
John P. McCarthy, vp’s; Homer C. Scheck, Stuart J. 
Rice, William C. Wygant, Margaret Nugent, Elizabeth 
M. Eggleton, Margaret H. Carl, James L. Gould, Bob 
A. Wolf, A. Russell Tomkinson, Ray M. Small Jr., 
John T. Doud, all ae’s. 





W. W. O'BRIEN ADVTG. AGENCY, INC. 
5S St. Paul Street, Rochester 4 

W. W. O’Brien, p, treas. & ae. 

CHARLES L. RUMRILL & CO., INC. 
339 East Avenue, Rechester 4 

Dorian St. George, tv-r 4d. 

STORM ADVERTISING CO., INC. 

72 East Avenue, Rechester 4 

Jean E. Schantz, exec. vp, r-tv d & th. 

ED. WOLFE & ASSOCIATES 

418 First Federal Savings Bldg., 
Alfred G. Scheible, r-tv 4d. 


Schenectady 


JOHN L. HALPIN ADVERTISING 
207 State Street, Schenectady 5 

John L. Halpin, partner-tb. 

GEORGE R. NELSON, INC. 

208 State Street, Schenectady 5 
Robert B. Stone, tv d; Tillie Reinig, b. 
ROBERT C. RUSSELL, INC. 

P.O. Box 24, Schenectady 1 

Robert C. Russell, p & b. 


Syracuse 
BARLOW ADVERTISING AGENCY 


742 James Street, Syracuse 4 

Edward C. Jones, r-tv d. 
CHAPMAN-NOWAK & ASSOCIATES, INC. 
824 State Tower Bldg., Syracuse 2 
Virginia Krick, md. 

JAMES J. COOLICAN, INC. 

Denison Bldg., Syracuse 2 

Charles S. Marvin, r-tv d. 

FELLOWS ADVTG. AGENCY 

511 East Fayette, Syracuse 2 

Byron F. Fellows Jr., p. 

FLACK ADVTG. AGENCY, INC. 

433 S. Warren Street, Syracuse 2 
Willam P. Conklin Jr., p; Daniel W. Casey. 
W. C. HARTMAN ADVTG. AGENCY 

219 West Water Street, Syracuse 2 
William C. Hartman, p. 

RICHARDS & WEBB, INC. 

224 Cedar Street, Syracuse 3 

Wilber O. Richards, p & ae. 

SPITZ ADVERTISING AGENCY, INC. 
53@ Oak Street, Syracuse 3 

Edmund D. 


Utica 


JAMES J. COOLICAN, INC. 

266 Genesee Street, Utica 2 

Leslie W. Devereaux, mgr. 
FARQUHAR AND COMPANY, INC. 
First National Bank Bldg., Utica 2 
John T. Farquhar, p & r-tv d. 

MOSER & COTINS, INC. 

10 Hopper Street, Utica 3 

Mrs. L. B. Mang, md. 


Yonkers 


A P & Associates 

60 Rossiter Avenue, Yonkers 

A. P. Gavasci, o. 
SHOHET-MEYER ADVERTISING 
360 Seuth Broadway, Yonkers 5 
Morris Helfman, r-tv d. 


NORTH CAROLINA 
Chapel Hill 


WALTER J. KLEIN CO. 
1110 East Franklin Ext., Chapel Hill 


Guy Zwahlen, mer. 


Charlotte 


AYER & GILLETT, INC. 

1022 South Tryon Street, Charlotte 3 
Irene Ayer. 

BENNETT-ADVERTISING INC. 

222 S. Church Street, Charlotte 

Bill Wailson, tv tb. 

FORT & COMPANY 

146 Providence Road, Charlotte 1 
John L. Fort, p, tb. 

WALTER J. KLEIN COMPANY 

1214 Elizabeth Avenue, Charlotte 4 
Walter J. Klein, p; Alan Burke, Robert 
Charles L. Moss, Guy Zwahlen, all ae’s. 
E. J. PRESSER & CO. 

1321 East 7th Street, Charlotte 1 

gE. J. 


Greensboro 


BRADHAM & CO. 

Piedmont Bldg., Greensboro 

George W. Bradham, p. 

HEGE, MIDDLETON AND NEAL 

Watson Bidg., P.O. Box 2993, Greensboro 

James A. Middleton, John H. Neal, James L. Hege, 
partners; Ruth E. Falk, b; Marjorie Hawkland, tb. 


Rochester 


Herr, r-tv d. 


Buckler, 


Presser, 0. 








High Point 


BENNETT-ADVERTISING INC. 

208 East Green St., High Point 
Robert Tracy, vp; Robert McKericher, vp. 
LAVIDGE & DAVIS 

329 Wrenn Street, High Point 

Mrs. Virginia McNew, ae. 


Raleigh 


BENNETT—ADVTG., INC. 

Raleigh 

John B. Mayo, mer. 

J. T. HOWARD ADVTG. AGENCY, INC. 
309 West Morgan Street, Raleigh 
Michael J. Silver, r-tv d & tb. 


Salisbury 


THE J. CARSON BRANTLEY ADYTG. AGENCY 
201 Seuth Main, Salisbury 
J. Carson Brantley, p. 


Winston-Salem 


LONG-HAYMES ADVTG. AGENCY 
Reynolds Bldg., Winston-Salem 
Dorothy B. Murchison, b. 


NORTH DAKOTA 
Fargo 


HAROLD E. FLINT & ASSOCIATES 
615 Second Avenue North, Fargo 
Harold E. Flint, p. 

MOSHIER ADVTG. AGENCY 
626% First Avenue North, Fargo 
Alice Moshier, o. 


Grand Forks 


SIMMONS ADVERTISING AGENCY 
211 South Fourth Street, Grand Forks 
Marjorie Frey, tb. 


OHIO 
Akron 


THE FRED BOCK ADVTG. COMPANY 
1136 Second National Bldg., Akron 8 
Fred C. Bock, p. 

JESSOP ADVTG. CO., INC. 

85 West State Street, Akron 8 

R. Gilbert, r-tvy d; G. J. Cobak, r-tv tb. 
NORMAN MALONE ASSOCIATES, INC. 

161 Ash Street, Akron 8 

H. P. Stitzlein, md; D. R. Blum, asst. md. 
MecDANIEL, FISHER & SPELMAN CO. 
First National Tower, Akron 8 

A. C. Fisher, W. M. Sexauer, R. W. Loos, partners. 


Athens 


ATHENS ADVERTISING AGENCY 
76 Columbia Avenue, Athens 
Dwight Mutchler, o. 


Canton 


REX FARRALL, INC. 

2817 Third Street, N.W., Canton 8 

Rex Farrall, p. 

FREASE & SHORR ADVTG. 

526 Fourth Street, N.W., Canton 

Ruth A. Spiker, md. 

H. M. KLINGENSMITH CO., INC. 

2601 Cleveland Avenue N.W., Canton 9 
H. M. Klingensmith, p & &treas. 

TED WITTER ADVERTISING AGENCY 
1419 Cleveland Street, N.W., Canton 8 
Ted Witter, p. 


Cincinnati 


ROBERT ACOMB, INC. 

444 East Sth Street, Cincinnati 2 

Robert Acomb, p & treas. 

ASSOCIATED ADVERTISING AGENCY, INC. 
612 First National Bank Bldg., Cincinnati 2 
Dolores B. Mescher, m mgr. 

JULIAN J. BEHR CO. 

American Bldg., Cincinnati 2 

Art Hirsch, r-tv. 

GUENTHER, BROWN & BERNE, INC. 
1418 Enquirer Bldg., Cincinnati 2 

Jean M. Heinzerling, md. 

GUNDLACH ADVTG. AGENCY 

1201 West 8th Street, Cincinnati 3 
James McCudden, md. 

WM. F. HOLLAND-ADVTG. 

2530 Auburn Avenue, Cincinnati 19 
Wm. F. Holland, o & b; Earl Holland, tv d & b. 
THE RALPH H. JONES COMPANY 

3100 Carew Tower, Cincinnati 2 

Ann Smith r-tv d; Eula Reggin, Betty Derie. 


KEELOR & STITES CO. 

3001 Carew Tower, Cincinnati 2 
Arthur A. Radkey, vp & r-tv d. 
CHESTER C. MORELAND CO. 
Times Star Bidg., Cincinnati 2 
Chester C. Moreland, p & 
LOUIS D. MUELLER, INC. 
Unien Central Life Bldg., Cincinnati 2 

Lo is D. Mueller, p, md, tb. 

PERRY-BROWN, INC. 

2831 Vernon Place, Cincinnati 19 

Edward J. Doran, r d, th & ae. 

RAND-RIES ADVERTISING, INC. 

Times Star Bidg., Cincinnati 2 

David Rand, p & treas. 

ROBBINS ADVERTISING CO. 

505 Elm Street, Cincinnati 2 

Joseph L. Robbins, p, prod. mgr., b, md, r-tv d & 
cpy. chf. 

ROLLMAN ADVTG. AGENCY 

1206 Tri-State Bldg., Cincinnati 2 

Syd Cornell, r-tv d. 

THE ROWE & WYMAN CO. 

3800 Reading Read, Cincinnati 29 

Walter S. Rowe, p, treas. & ae. 

RUTHRAUFF & RYAN, INC. 

2920 Carew Tower, Cincinnati 2 

Ruth Borg. 

LEONARD M. SIVE & ASSOC., INC. 

712 Broadway, Cincinnati 2 

L. M. Sive, p. 

STOCKTON-WEST-BURKHART, INC. 

1300 Ist National Bank Bldg., Cincinnati 2 

R. Huber, r-tv pgmng. mgr.; R. A. McDowell, md 
& tb. 

STRAUCHEN & McKIM ADVTG. 

6 East Fourth St., Cincinnati 2 

Holmes E. Leed, r-tv d. 


treas. 


Cleveland 


ALLIED ADVERTISING AGENCY, INC. 

1302 Ontario Street, Cleveland 14 

Sanford Schwartz, p. 

G. M. BASFORD COMPANY 

Leader Bldg., Cleveland 14 

Robert Welborn, vp. 

BATTEN, BARTON, DURSTINE & OSBORN, INC. 
Terminal Tower Bldg., Cleveland 13 

Elmore E. 
BAYLESS-KERR COMPANY 

Hanna Bldg., Cleveland 15 

George H. Kilbride, md. 

BEAUMONT & HOHMAN, INC. 

1505 N.B.C. Bldg., Cleveland 14 
William E. Jasinski. 

RALPH BING ADVERTISING COMPANY 
2063 East 4th Street, Cleveland 15 
Ralph S. Bing, p; Russel Miller tb. 
BRACY & BRACY 

1030 Euclid Avenue, Cleveland 15 
Frances M. Bracy. 

RICHARD T. BRANDT, INC. 

1510 Keith Bldg., Cleveland 15 
Eleanor M. Clark, sec. 

CARPENTER ADVERTISING CO. 

1220 Huron Road, Cleveland 15 

V. J. Siena, tv tb. 

ELI COHAN ADVTG. AGENCY 

1423 East MeMillan Street, Cincinnati 6 
Eli Cohan, o. 

THE CRIER ADVTG. SERVICE 

1836 Euclid Avenue, Cleveland 15 
William V. Linas, p. 

D’ARCY ADVTG. CO., INC. 

Terminal Tower, Cleveland 13 

Stanley P. Seward, vp & mgr. 

FOSTER & DAVIES, INC. 

2116 Keith Bldg., Cleveland 15 


Haring, vp. 


Miles C. McKearney, vp; Jeanne Kohorn, sec. to M. 


McKearney. 

GERST, SYLVESTER & WALSH, INC. 

2536 Euclid Avenue, Cleveland 15 

Trudi Schluembach. 

GREGORY-HOUSE ADVERTISING COMPANY 
2157 Euclid Avenue, Cleveland 15 

Patricia Holler. 

H. GRIDER ADVTG., INC. 

3030 Euclid Avenue, Cleveland 15 

H. Grider, p & treas. 

THE GRISWOLD-ESHLEMAN CO. 

1400 Terminal Tower Bidg., Cleveland 13 
William A. Weaver, vp & md.; Richard Woodruff, r-tv. 
JOHN B. HICKOX, INC. 

1900 Euclid Avenue, Cleveland 15 

W. J. Manthey, b. 

HOWE ADVERTISING 

14617 Caldwell Avenue, Cleveland 11 

Arthur J. Howe, o. 


Marion Reeves, vp; 


HUBBELL ADVTG. AGENCY, INC. 

1900 Euclid Avenue, Cleveland 15 

Frank Hubbell, V. D. Lidyard, all tb’s. 
HUMPHREY, PRENTKE & ASSOC. 

11406 Euclid Ave., Cleveland 6 

Herbert E. Prentke, p & b. 

FRED G. KNAPP & ASSOCIATES 

1435 Clarence Avenue, Cleveland 7 

Fred G. Knapp, p & b. 

CLIFFORD A. KROENING, INC. 

2157 Euclid Avenue, Cleveland 15 

Clifford A. Kroening, p & treas. 

LANG, FISHER & STASHOWER, INC. 

1010 Euclid Avenue, Cleveland 

Alvin B. Fisher, vp, r-tv d.; John D. Cremer, mgr., r-tv; 
Garry C. McKelvey, hd th; George L. Young th; Helen 
T. Dwyer, assoc. th. 

CARR LIGGETT ADVTG. INC. 

512 NBC Bidg., Cleveland 14 

Myron J. Craver, Robert R. Hum, John F 
John L. Marting, m dept. 

LUSTIG ADVTG. AGENCY 

789 Old Areade, Cleveland 15 

Peggy Miller, cpy. chf., r-tv d, r-tv th & talent b 
THE MALCOLM ADVTG. AGENCY 

316 Marion Bldg., Cleveland 13 

H. R. Malcolm, p & b. 

MARCUS ADVTG. AGENCY, INC. 

2108 Payne Avenue, Cleveland 14 

Roger L. Albright, r-tv d. 

McCANN-ERICKSON, INC. 

335 Euclid Avenue, Cleveland 14 


Nash, ae’s; 


D. Scott Benton, bus. mgr. r-tv; Stuart Buchanan, r-tv 
producer. 
MEERMANS, INC. 


NBC Bldg., Cleveland 14 
Howard J. Meermans, p, 
MELDRUM & FEWSMITH, INC. 
1220 Huron Read, Cleveland 15 
Bruce F. 
OHIO ADVTG. AGENCY, INC. 

2300 Payne Avenue, Cleveland 14 

Van Lane, tv tb. 

PALM & PATTERSON, INC. 

Fidelity Bldg., Cleveland 14 

Bruce A. Palm, md. 

STEPIEN, CARR ADVERTISING, INC. 
2108 Payne Avenue, Cleveland 14 

Jerry Carr, vp & r-tv d. 

PAUL C. WARREN ADVERTISING, INC. 
638 National City Bank Bldg., Cleveland 14 
Mel Tenenbaum, r-tv d & tb. 
WELLMAN-BUSCHMAN CO. 

508 Public Square Bidg., Cleveland 13 

J. R. Schmunk, vp r-tv dept. 


treas. & ae. 


Stauderman r-tv d; Muriel Lamppert 


Columbus 


BYER & BOWMAN ADVTG. AGENCY 
66 South 6th Street, Columbus 15 
S. N. Hallock, tv d. 

KELLY & LAMB ADVTG. AGENCY 
897 Higgs Ave., Columbus 8 

Dorrit Williams, tv & md. 

KETCHUM MacLEOD & GROVE INC. 
8 East Long Street, Columbus 15 
James L. Shannon, tb. 

KIGHT ADVTG., INC. 

118 North Third Street, Columbus 15 
Mrs. E. W. Kight, sec., treas. & tw d 
HARRY M. MILLER, INC. 

595 East Broad Street, Columbus 15 
John E. 
MUMM, MULLAY AND NICHOLS, INC. 
33 North Grant Avenue, Columbus 15 
John P. Kelley, p. 

WHEELER, KIGHT & GAINEY, INC. 
975 Seuth High Street, Columbus 6 
Russell C. Mock, r-tv d & tb 


Maguire, r-tv d & ae. 





KSTP-TV 


Minneapolis-St. Paul 





for complete information contact 
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Dayton 


ADVERTISING & MERCHANDISING, INC. 
1100 American Bldg., Dayton 2 
Carl T. Hamm Sr., p. 

EMERSON H. MOOK, INC. 

428 Salem Avenue, Dayton 6 
P. A. Spellman, space b, r-tv d & tb. 
GRANT ADVERTISING, INC. 
Hulman Bldg., Dayton 2 
Vincent P. Black, vp & ae. 
HUTZLER & LONG, INC. 

371 W. First Street, Dayton 2 

H. H. Hutzler, p; N. Hutzler, sec. 
Clarke, ae.; Ralph A. Knight, ae. 
DON KEMPER COMPANY, INC. 
850 S. Patterson Blvd., Dayton 2 
Cindy Price. 

KIRCHER, HELTON & COLLETT, INC. 
2600 Far Hills Ave., Dayton 2 

John J. Manning, md. 

KUDNER AGENCY, INC. 

40 East First Street, Dayton 

Thomas Pritchard. 

THE PARKER ADVERTISING CO. 

11 West Monument Bldg., Dayton 2 
Frank J. Parker, p. treas. & ae. 

HUGO WAGENSEIL & ASSOCIATES CO. 
Talbott Bldg., Dayton 2 

Hugo Wagenseil, p. 


& treas.; F. H. 


Lima 


CENTRAL ADVTG. AGENCY 
111 West North Street, Lima 
Martin C. Nellis, p. 


Mansfield 


COLEMAN TODD & ASSOCIATES 
248 Park Avenue, West, Mansfield 
Coleman B. Todd, p & ae. 


Marion 


THE JAY H. MAISH CO. 

400 Seuth Main Street, Marion 

J. H. Maish Sr., p. 

HOWARD SWINK ADVERTISING AGENCY, INC. 
372 East Center Street, Marion 

Howard Swink, p. 


Newark 


MERCHANDISING, INC. 
134 East Lecust Street, Newark 
E. L. Galleher, p & ae. 


North Canton 


AD SCRIBE 
P.O. Box 254, North Canton 
R. L. Rainey, o. 


Toledo 


BEESON-REICHERT, INC. 

Teledo Trust Bidg., Toledo 4 

Jane Knapp 

CHARLES F. DOWD, INC. 

413 Richardson Building, Teledo 4 
Charles F. Dowd, p. 

THE FALLER AGENCY 

4528 Monree Street, Toledo 13 

J. S. Faller, p. 

THE MILLER AGENCY CO. 

2144 Madison Avenue, Toledo 2 
Frank E. Borer, p, treas. & ae. 
NORMAN, CRAIG & KUMMEL, INC. 
608 Madison Avenue, Toledo 4 
George Paneff, mgr. 

UNFFED STATES ADVERTISING CORP. 
520 Madison Ave., Toledo 4 

E. S: MeKechnie, mer. 








WESH-TV 


Daytona Beach 
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Youngstown 


THE ROBERT A. JOYCE CO., INC. 
2151 Market Street, Youngstown 7 
Robert A. Joyce, p, treas. & epy. chf. 
R. J. MeCALLISTER CO. 

217 Imdianola Avenue, Youngstown 7 
R. J. McCallister, o & md. 


OKLAHOMA 


Oklahoma City 


ANGELO ADVERTISING 

2303 Nerth Broadway, Oklahoma City 2 

Edwin J. Angelo. 

ERWIN, WASEY & COMPANY OF THE SOUTH 
1809 First National Bidg., Oklahoma City 2 

Al Fiegel, r-tv d. 

GALLOWAY-WALLACE ADVTG. AGENCY, INC. 
1216 Northeast 23rd Street, Oklahoma City 11 
Ken Kay, ae. 

J. F. GELDERS Co. 

213 Braniff Bidg., Oklahoma City 2 

J. F. Gelders, o 

TOM P. GORDON CO. 

16 North Harvey, Midwest Bldg., Oklahoma City 2 
Jack Tubb, r-tv d & b 

JONES & JONES ADVTG. AGENCY 
717 Leonhardt Bidg., Oklahoma 
Henry C. Jones, p & tb. 
KNOX-ACKERMAN ASSOCIATES 
1411 Classen Blvd., Oklahoma City 6 

Harvard Page, r-tv d & ac. 

LOWE RUNKLE COMPANY 

1305 Liberty Bank Bldg., Oklahoma City 2 
Lowe Runkle, p; Howard Neumann, Roger Pishny, 
Monty Mann, all vp’s; Mack Fuller, r-tv d. 


City 2 


Tulsa 


ADVERTISING ENGINEERS 

Daniel Bldg., Tulsa 3 

D. J. Brooks, epy. chf. & b. 
BARAN-WALTERS ADVTG. AGENCY 
121 Seuth Main Street, 506 Commercial Bldg., 
Tulsa 3 

Paul Spidell, tv d. 

GIBBONS ADVTG. AGENCY, INC. 
802 Daniel Bidg., Tulsa 

Dee Freiday, r-tv d & ae; John B. Gibbons, vp. 
PAUL LOCKE, ADVTG. INC. 

216 West 4th Street, Tulsa 

Paul Locke, p & ae. 

WATTS, PAYNE-ADVTG., INC. 

900 S. Main Street, Tulsa 3 

Don Mitchell, r-tv d. 

c. L. MILLER CO., INC. 

1648 Seuth Boulder, Tulsa 

Mrs. Marguerite Cunningham, mer. 
WHITE ADVTG. AGENCY 

(Heme Office) 2010 S. Utica, Tulsa 4 
L. E. “Pete” White, tb. 

WILSON ADVERTISING AGENCY, INC. 
123 East 2ist Street, Tulsa 14 

Robert L. Wilson, p. 

ARNOLD BLITZ ADVERTISING 

937 S. W. Jackson, Portland 1 

Arnold Blitz. 


OREGON 
Portland 


ADOLPH L. BLOCH ADVTSG. AGENCY 

108 N.W. 9th Avenue, Portland 

Adolph L. Bloch, o; Edna M. Bloch, mb. 
BOTSFORD, CONSTANTINE & GARDNER 

115 S. W. Fourth Avenue, Portland 4 

Miss Frankie Coykendall, vp & md. 
BURKITT-COLEMAN ADVTG. 

750 Mead Bldg., Portland 4 

E. B. Burkitt & Ralph P. Coleman, co-owners. 
THE CAPLES COMPANY 

519 SW Third Avenue, Portland 4 

Robert J. Livingston, vp & tv d. 

RAY CARR ORGANIZATION 

Citizens Bank Bldg., Portland 14 

Ray Carr, p. 

CARVEL NELSON & POWELL ADVTG. AGENCY 
1604 S.W. 10th Avenue, Portland 1 

John M. Slocum, tv d & ae. 
FOOTE, CONE & BELDING 
545 Pacific Bldg., Portland 4 
Leith F. Abbott, mgr. 
JOSEPH R. GERBER CO. 
1305 S.W. 12th Avenue, 
F. D. Wieden, partner & tv d. 
GRANT ADVERTISING, INC. 
636 American Bank Bldg., Portland 5 
John A. Giesy, tb. 

EARL HEIMS & ASSOCIATES 

835 S.W. 16th, Portland 5 

Earl Heims, o. 


Portland 1 


HOUSE & LELAND 

1008 S.W. Sixth, Portland 4 

Arthur House, Wayne Leland, ae’s & partners. 
MeCANN-ERICKSON, INC. 

Public Service Bldg., Portland 4 

T. N. Tracy, mgr. 

EVERETT MITCHELL ADVTG. 

Terminal Sales Bidg., Portland 5 

Everett Mitchell, 0., ae, th; Herb Smith, tv d & ae. 
RICHARD G. MONTGOMERY & ASSOCIATES 
1126 S.W. 13th Avenue, Portland 5 

Mary Nimmo, tv d & ae. 

PACIFIC NATIONAL ADVTG. AGENCY 
Caseade Bldg., Portland 4 

Milton Foland, vp 

SEARCY ADVERTISING AGENCY 

530 S.W. 10th Avenue, Portland 5 

Morris L. Searcy, p. 

H. RICHARD SELLER ADVTG., INC. 

937 S.W. Jackson, Portland 7 

H. Richard Seller, Andy Seller. 


PENNSYLVANIA 
Allentown 


MACKS & TAYLOR 
529 Hamilton Street, 
Ann Lowright, md. 
RITTER-LIEBERMAN, INC. 
1242 Turner Street, Allentown 
Max Levine, md. 


Allentown 


Ardmore 


PRITCHARD, DANIELS & DREHER 
23 Rittenhouse Place, Ardmore 
W. Benjamin Pritchard, partner, ae, md & r-tv d. 


Carnegie 


JAMES A. STEWART CO. 
Rosslyn Road, Carnegie 
Harold B. Stark, tv d. 


Corry 


JOHN HARDER FENSTERMACHER 
Widmann Bidg., Corry 
John H, Fenstermacher, o. 


Easton 


HUGHES-PHILIPS ADVTG. AGENCY 
73 North Second Street, Easton 
Virginia S. Hughes, ae. 


ASHBY, INC. 

423 State Street, Erie 

Gordon S. Altman, vp & md. 
LANDO ADVTG. AGENCY 
1319 G. Daniel Baldwin Bldg., Erie 
Charles H. Sapper, mgr. 
MITCHELL ADVTG. AGENCY 
912 West 12th Street, Erie 
F. J. Mitchell, partner & md. 
YOUNT CO. 

12 East 10th Street, Erie 1 
M. J. Yount, K. Boone. 


Harrisburg 


HOOD, LIGHT AND GEISE, INC. 

320 North Second Street, Harrisburg 

John R. Hood, p & pub. d. 

MICHENER & O’CONNOR, INC. 

1007 North Front Street, Harrisburg 

Henry L. Miller, tv d 

JOHN P. WEIDENHAMER & ASSOCIATES, INC. 
1735 Park Street, Harrisburg 

N. H. Weidenhamer, tb. 


Jenkintown 


CLINTON REYNOLDS & ASSOCIATES 
746-A Yorkway Arcade, Jenkintown 
Clinton Reynolds, o. 


Lancaster 


WM. D. ANDES—DESIGN & ADVERTISING 
20 Race Street, Lancaster 

Wm. D. Andes, principal. 
FOLTZ-WESSINGER, INC. 

120 North Shippen Street, Lancaster 

Lewis H. Wessinger, p. 


ADVERTISING ASSOCIATES OF PHILADELPHIA, 
INC, 

1503 Orthodox Street, Philadelphia 24 

Gerry La Furno 

THE AITKIN-KYNETT CO. 

1400 South Penn Square, Philadelphia 2 

Barclay Hallowell, Alan Bobbe. 











quarters. 


2nd quarter 1956 


4. Leo Burnett Co. 


6. BBDO 

7. Dancer-Fitzgerald- BBDO 
Sample 

8. Compton Adver- 
tising 

9. J. Walter Thomp- 
son 


10. William Esty Co. 





Amin - 


Top Spot Agencies 
Top ten advertising agencies in spot billings for the second quarter 
of 1956 have just been announced by the Television Bureau of Adver- 
tising. Here’s how they compare with the top ten for the two previous 


Ist quarter 1956 


1. Ted Bates & Co. Ted Bates & Co. 
2. McCann-Erick- Leo Burnett 
son 


3. Young & Rubicam McCann-Erickson 

Dancer-Fitzgerald- 
Sample 

5. Benton & Bowles Benton & Bowles 


Young & Rubicam 


Compton Advertising 
William Esty Co. 


Cunningham & Walsh 


The TvB quarterly reports on spot television are based on the N. C. 
Rorabaugh Reports, which are issued on the same periodic basis. 


4th quarter 1955 
Ted Bates & Co. 
Leo Burnett Co. 


McCann-Erickson 

BBDO 

Dancer-Fitzgerald- 
Sample 

Benton & Bowles 

Young & Rubicam 

Compton Advertising 


J. Walter Thompson 


Cunningham & Walsh 








A. E. ALDRIDGE ASSOCIATES 

1616 Walnut Street, Philadelphia 3 

A. E. Aldridge, p & md. 

ARNDT, PRESTON, CHAPIN, LAMB & KEEN, INC. 
160 North 15th St., Philadelphia, Pa. 

Roy T. Lochten, md. 

N. W. AYER & SON, INC. 


West Washington Square, Ayer Bldg., Philadel- 
phia 6 
Warner S. Shelly, p. 


ADRIAN BAUER AND ALAN TRIPP, INC. 
1528 Walnut Street, Philadelphia 2 

Elmer Jaspan r-tv d. 

BENHAM ADVERTISING AGENCY INC, 
1516 Summer Street, Philadelphia 2 

Robert V. Benham, p, treas. & ae. 

WALTER F. BENNETT & CO. 

1405 Locust Street, Philadelphia 2 

Fred Dienert, mngng. partner 

BREIG ASSOCIATES 

1715 Walnut Street, Philadelphia 3 

Jean H. Breig, p & ae. 

BUCKLEY ORGANIZATION 

Philadelphia National Bank Bldg., Philadelphia 7 
Earle A. Buckley Jr., r-tv d. 

SOLIS S. CANTOR—ADVERTISING AGENCY 
1831 Chestnut Street, Philadelphia 3 

Solis S. Cantor, p & ae. 

WALTER S. CHITTICK & CO. 

1212 Chestnut Street, Philadelphia 7 

Walter S. Chittick Jr., o. 

CLEMENTS COMPANY, INC. 

Horn Bldg., Philadelphia 3 

David S. Roberts, treas. & r-tv d; Alvin L. King. 
COX AND TANZ, ADVTG. 

333 South 21st Street, Philadelphia 3 
James Kirk Connell, cpy. chf. & r-tv d. 
DITTMAN & KANE, INC. 

225 South 15th Street, Philadelphia 2 

J. Jessie Kane, r-tv d. 

DOREMUS-ESHLEMAN CO. 

1616 Walnut Street, Philadelphia 3 

Joseph R. Rollins Jr., r-tv d. 

ECOFF & JAMES, INC. 

121 Seuth Broad Street, Philadelphia 7 
Wesley M. Ecoff, p.; Donald E. Battle, vp; John W. 
Coburn, b. 

FEIGENBAUM & WERMEN ADVTG. AGENCY 
1922 Spruce Street, Philadelphia 3 

Harry Feigenbaum, partner; David Wermen, partner; 
Leonard Schorr. ae; Jay Beneman, ae; Mort Yanow, 
r-tv d. 


THE RICHARD A. FOLEY ADVTG. AGENCY 
1528 Walnut Street, Philadelphia 2 

Alice Lynne Mooney, r-tv tb. 

FOX & MACKENZIE 

1214 Lecust Street, Philadelphia 7 

E. M. Reynolds. * 

ALBERT FRANK GUENTHER LAW, INC. 
Packard Bidg., Philadelphia 2 

Milton T. Kyle, vp & mgr. 

GEARE-MARSTON, INC. 

22nd & Locust Streets, Philadelphia 2 
F. C. McCormack, Jr. and Joan O. McCrea, tb’s. 
THE GODFREY AGENCY 

437 West Orange Street, Lancaster 

Thomas F. Godfrey, o. 


GOLDMAN & SHOOP, INC. 

William Penn Hotel, Pittsburgh 30 
H. Norman Shoop, p. 

ERNEST WILLIAM GREENFIELD, INC. 
2203 Spruce Street, Philadephia 3 
Ernest William Greenfield, p & treas. 
GRAY & ROGERS 

12 South 12th Street, Philadelphia 7 
Walter M. Erickson, tv d; Ed Papazian, 
Henderson. 

GRESH & KRAMER 

331 Seuth 16th Street, Philadelphia 2 
Prudence Kent, m & r-tv d. 

HORACE L. GROSS, ADVTG. AGENCY, INC. 
1519 Spruce Street, Philadelphia 2 

Horace L. Gross, p. 

RALPH A. HART ADVTG. 

1700 Walnut Street, Philadelphia 3 

Ralph A. Hart, p. 

HENING & CO., INC. 

225 Seuth 15th Street, Philadelphia 2 

E. Bradford Hening, p. 

HUTCHINS ADVTG. CO., INC. 

3701 N. Bread Street, Philadelphia 

John R. Maxwell, sr. vp.; Joseph Harris, md. 
WILFRED A. JACOBI, ADVTG. 

111 South 2ist Street, Philadelphia 3 
Wilfred A. Jacobi, o. 

WILLIAM JENKINS ADVTG., INC. 

112 South 16th Street, Philadelphia 2 
William Jenkins, p. 

THE BENJAMIN KATZ AGENCY 

1820 Spruce Street, Philadelphia 3 

Leonard B. Stevens, r-tv d. 

LEE KEELER, INC. 

Fox Theatre Bldg., Philadelphia 3 

LeRoy H. Keeler Jr., p; John D. Lohmeyer, ae. 


David E. 





KENYON & ECKHARDT, INC. 

Philadelphia National Bank Bldg., Philadelphia 
Orrin Spellman, vp & mgr. 

PHILIP KLEIN ADVTG., INC. 

Penn Square Bidg., Philadelphia 2 

Edward Felbin, r th & tw d. 

NAT M. KOLKER ADVTG. AGENCY 

Empire Bldg, 13th & Walnut Streets, Philadelphia 
7 


Nat M. Kolker, o. 

THE JOHN LaCERDA AGENCY, INC. 

1500 Walnut Street, Philadelphia 2 

John LaCerda, p. 

LAVENSON BUREAU OF ADVERTISING, INC. 
12 Seuth 12th St., Philadelphia 7 

Harry A. Egbert, md & mdsg.; Eleanor J. Schiavone, 
asst. 

AL PAUL LEFTON CO., INC. 

1617 Pennsylvania Bivd., Philadelphia 3 

Al Paul Lefton, p. 

H. LESSERAUX, ADVTG. 

Witherspoon Bidg., Philadelphia 7 

H. Lesseraux, o. 

LEWIS & GILMAN, INC. 

1528 Walnut Street, Philadelphia 2 

Peter Kondras, md; Evelyn Walmsley. 

LEWIS, HUNTER & HATT, INC. 

504 Dewey Bidg., Philadelphia 7 

Jules Gross, tv d & ae. 

R. E. LOVEKIN CORP. 
200 North 15th Street, 
R. E. Lovekin, p. & ae. 
W. B. MacKENNEY & BERT SHONTZ, INC. 
Keene Read, Philadelphia 2 

Bert Shontz, vp & tb. 

J. ROBERT MENDTE, INC. 

317 South 16th Street, Philadelphia 2 

J. Robert Mendte, p. 

THE MICHENER CO. 

2000 Philadelphia National 
delphia 7 

Walter W. Michener, p, 
W. WALLACE ORR, INC. 

1518 Walnut Street, Philadelphia 2 
Patricia Korth, tb. 

PACKARD ADVERTISING AGENCY 

214 Seuth 12 Street, Philadelphia 7 
Mark Forrest, r-tv tb. 

PETRIK & STEPHENSON, INC. 

1405 Lecust Street, Philadelphia 2 
Walter Huckins, r-tv 

LEE RAMSDELL & CO., INC. 

1900 Chestnut Street, Philadelphia 3 
Lee Ramsdell, p. 

THE READINGER CORP. 

7616 City Line Avenue, Philadelphia 31 
Beverly Cohen, md, space & tb. 

DAN RIVKIN ADVERTISING 

1418 Walnut St., Philadelphia 2 

Dan Rivkin, o. 

W. S. ROBERTS, INC. 
1401-1405 Fox Bidg., 
Philadelphia 3 
Franklin S. Roberts, vp, sec. chg. r-tv & ae. 
ROBINSON-ADLEMAN-MONTGOMERY, INC. 
1714 Walnut Street, Philadelphia 3 

Alfred Di Angelus, r-tv d. 

ROLLEY & REYNOLDS, INC. 

2016 Sansom Street, Philadelphia 3 

Albert F. Byers, p & ae. 

SHAW & SCHREIBER, INC. 

1420 Walnut Street, Philadelphia 2 

Irving L. Shaw, p. 

ED SHAPIRO, INC. 

1612 Market Street, Philadelphia 3 

Edward Shapiro, p. 

SAMUEL TAUBMAN & CO. 

1831 Chestnut Street, Philadelphia 3 

Samuel Taubman, o & b. 


Philadelphia 2 


Bank Bidg., Phila- 


treas. & ae. 


16th & Market Streets, 





KOTV 


Tulsa 
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Philadeiphia, Pennsylvania 


Continued 


THE ROLAND G. E. ULLMAN ORGANIZATION, 
INC. 

1015 Chestnut Street, Philadelphia 7 

Roland G.E. Ullman Jr., p. 

WEIGHTMAN, INC. 

1619 Chestnut Street, Philadelphia 3 

Charles Fisher, tv d. 

CHAS. A. WHITE, JR. & COMPANY ADVERTIS- 
ING 

423 Walnut Street, Philadelphia, 6 

Chas. A. White Jr., p. 

YARDIS ADVERTISING CO., INC. 

2116 Walnut Street, Philadelphia 3 

Sol Silverstein, vp & md. 

DAVID ZIBMAN ADVERTISING 

1015 Chestnut Street, Philadelphia 7 

Thelma Nissman, tv d.; John Fritz, md. 

S. E. ZUBROW CO. 

1420 Walnut Street, Philadelphia 2 

William Kane. md & r-tv tb. 


Pittsburgh 


BACHMAN, KELLY & TRAUTMAN, INC. 

600 Grant Street, Pittsburgh 19 

Betty Ritter. 

BATTEN, BARTON, DURSTINE & OSBORN 
2200 Grant Bidg., Pittsburgh 19 

Faris R. Feland, ae & r-tv th; W. A. Hart Jr., Jack 
Woods. 

BOND & STARR, INC. 

Gateway Park Penthouse, Pittsburgh 22 

Helen R. Wischmeyer. 

CAVANAUGH MORRIS ADVERTISING 

2994 West Liberty Avenue, Pittsburgh 16 
Loraine Steffens, r-tv d; William Entwisle, r-tv tb. 
W. CRAIG CHAMBERS, INC. 

513 2nd Avenue, Pittsburgh 19 

W. Craig Chambers, p. 
THE ADVERTISING 
COHEN 

Park Blidg., Pittsburgh 22 

William Cohen, p & b. 

DOWNING INDUSTRIAL ADVTG., INC. 

Oliver Bldg., Mellon Square, Pittsburgh 22 
Harold S. Downing, p. 

DUBIN AND FELDMAN, INC. 

Bigelow Building, Bigelow Square, Pittsburgh 19 
Wallace Feldman, md. 

THE ALBERT P. HILL CO., INC. 

Two Gateway Center, Sth floor, Pittsburgh 22 
Albert P. Hill, Jr., exec. vp. 

W. S. HILL CO., INC. 

1700 Arrott Bidg., Pittsburgh 22 

Vinton H. McClure, p. 

KETCHUM, MacLEOD & GROVE, INC. 

411 Seventh Avenue, Pittsburgh 19 

Lansing B. Lindquist, vp; Edgar J. Donaldson, assoc. 
r-tv d; Melvyn F. Johnston and Donald L. Fox, r-tv 
producers; William B. Kroske, r-tv th; Edgar J. 
Donaldson, r-tv d; Edmund Anderson, assoc. r-tv d; 
Donald L. Fox, Warren Rossell, Norton T. Gretzler, 
William B. Kroske, all r-tv producers; James Shannon, 
r-tvy th; Melvyn F. Johnston, r-tv producer. 
LANDO ADVTG. AGENCY 

Carlten Heuse, Pittsburgh 19 

J. C. Gusky, Jane Callomon. 

MARSTELLER, RICKARD, GEBHARDT & REED 
INC. 

1932 Oliver Bldg., Pittsburgh 22 

John R. Burke, Norton Weber, vp’s; E. L. Donnelly, m. 
EDWARD M. POWER CO., INC. 

Bessemer Bldg., Pittsburgh 22 

George E. Eisenhauer, p. 

JAY REICH, ADVTG. 

902 Frick Bidg., Pittsburgh 19 

Jay S. Reich, r-tv th; Gerard McCune, tw d. 

S. LAWRENCE ROTHMAN ADV. & P. R. 

1000 May Bidg., Pittsburgh 22 


S. Lawrence Rothman, p. 


AGENCY OF WILLIAM 








WGN-TV 


Chicago 





| 
for complete information contact 


EDWARD PETRY & Co., Inc. 


New York + Chicago + Atlanta + Detroit + Los Angeles | 
San Francisco + St. Louis | 





SMITH, TAYLOR & JENKINS INC. 
223 4th Avenue, Pittsburgh 22 
Thomas J. MacWilliams, tv d. 

SYKES ADVERTISING, INC. 

617 William Penn Place, Pittsburgh 19 


Milnor Roberts, p; R. W. Cooper, vp; Thomas E. 


Morgan, vp; E. H. Sykes Jr., ae. 

W. S. WALKER ADVTG., INC. 

Oliver Bidg., Mellon Square, Pittsburgh 22 
Robert B. Stevens, r-tv d. 

WASSER, KAY & PHILLIPS, INC. 

1231 Banksville Road, Pittsburgh 16 

Alvin L. Roth, r-tv d. 

JOHN R. C. WILLIAMS ADVERTISING AGENCY 
Investment Bldg., Pittsburgh 22 

George Stimple, r-tv d. 


AD ART ASSOCIATES 

510 Walnut Street, Reading 

Ralph R. Smith, o; Richard F. Kurr, art d. 
BEAUMONT, HELLER & SPERLING, INC. 
6th & Walnut Streets, Reading 

Dee Hassler, tv d. 

TED BLACK ADVTG. AGENCY 

Medical Arts Bidg., Reading 

Richard Reed, r-tv d. 


Scranton 


ANTHRACITE ADVTG. AGENCY, INC. 
410 Seranton Times Bldg., Scranton 3 
L. L. Russoniello, p. 

HENRY W. GANN—ADVTG. AGENCY 
Chamber of Commerce Bldg., Scranton 3 
Henry W. Gann, p. 

KRETSCHMER & DINNER, INC. 

300 Brook Street, Scranton 

Dolores McCabe, md, r-tv d. & tb. 


Shoemakersville 
ARENAL AGENCY 


Shoemakersville 
Clarence Ritter, p. 


Towanda 


DAVID E. FISHER ADVTG. AGENCY 
Towanda 
Col. David E. Fisher, p. 


Wilkes-Barre 


LYNN-FIELDHOUSE 

15 Seuth Franklin Street, Wilkes-Barre 
William McLaughlin, S.C.B. Lynn and L. 
house, partners & ae’s. 


York 


ADAMS ASSOCIATES, INC. 

28 North Queen Street, York 

John R. Adams, p. 

HOWARD E. MARSHALL ADVTG. 
300 East Market Street, York 
Howard E. Marshall, partner & ae. 


S. Field- 


RHODE ISLAND 


Providence 


BO BERNSTEIN & CO., INC. 

24 Mason Street, Providence 1 

Margaret C. Lynch, r-tv d. 

ARTHUR BRAITSCH ADVERTISING 
528 Hoespital Trust Building, Providence 3 
Arthur Braitsch, John A. Lorimer. 

FERN & ASSOCIATES ADVTG. 

86 Weybosset Street, Providence 

Sanford M. Fern, p & treas. 

L. C. FITZGERALD, INC. 

228 Weybosset Street, Providence 

Louis C. Fitzgerald, p; E. P. Conaty, treas. 
HORTON, CHURCH & GOFF, INC. 
123 Georgia Avenue, Providence 5 
William C. Cook, tv b. 

HORTON-NOYES CO. 

1800 Industrial Trust Bldg., Providence 
Henry C. Hart Jr., r-tv d. 

KNIGHT AND GILBERT, INC. 
Industrial Trust Bldg., Providence 3 
Norman Clegg r-tv d & ae. 

JOSEPH MAXFIELD CO. 

87 Weybosset Street, Providence 3 
Joseph M. Finkle, p & tb. 

FRANK McCABE AND ASSOCIATES, INC. 
29 Weybosset Street, Providence 3 

B. R. Lother, tv d. 

GEORGE T. METCALF COMPANY 

31 Canal Street, Providence 3 

Robert A. Mechan. 

GORDON SCHONFARBER & ASSOCIATES, INC. 
58 Weybosset Street, Providence 3 
Robert J. McVicker Jr., r-tv d. 





SOUTH CAROLINA 


Charleston 
ADVERTISING SERVICE AGENCY 
Suite 2A, Sergeant Jasper Bldg., Charleston 


M. Bishop Alexander, prop. 
ROBERT E. BRADHAM, ADVTG. 
50 Broad Street, Charleston 3 
Marlene Radecke, tv d. 

TOBIAS & CO. 

121 Church Street, Charleston 
Thomas J. Tobias & Rowena W. Tobias, parts. 
Columbia 

BRADLEY, GRAHAM & HAMBY 
1225 Pickens Street, Columbia 1 
Lottie D. Hamby. 

LILLER, NEAL & BATTLE 
Security Federal Bldg., Columbia 
Caldwell Withers, mgr. 


Greenville 


HENDERSON ADVTG. AGENCY, INC. 

Fifth Fleor, Insurance Bldg., P. O. Box 1700, 
Greenville, 

Betty McCowan, mb. 

LOWE & HALL ADVERTISING 

600 News Building, Greenville 

Elliott H. Hall Jr., partner & tb. 


SOUTH DAKOTA 


Sioux Falls 


MAURICE PAULSEN ADVTG. 
213 Boyce-Greeley Bldg., Sioux Falls 
Maurice Paulsen, mgr. 


TENNESSEE 


Chattanooga 


THE PURSE CO. 
435 Chestnut Street, Chattanooga 2 
Philip E. Worth, vp, ae, r-tv d & r-tv tb. 


Knoxville 


EDWIN C. HUSTER CO., INC. 

318 Winona Street, N. E. Knoxville 
Edwin C. Huster, p & treas. 

LAVIDGE & DAVIS 

304 Fidelity-Bankers Trust Bldg., Knoxville 2 
Charles B. Davis, partner & r-tv d. 
CHARLES TOMBRAS & ASSOCIATES 
Fidelity Bankers Trust Bldg., Knoxville 
Charles P. Tombras, chmn. b. 
Memphis 

GREENHAW & RUSH, INC. 

Sterick Bldg., Memphis 3 

Dora Furgason. 
LAKE-SPIRO-SHURMAN, INC. 

Radio Center Bldg., Memphis 3 

Mrs. L. Simnions, Arthur L. Savage, Ayron Spiro Jr., 
Courtney Shurman. 

BRICK MULLER & ASSOCIATES 

Falls Bldg., Memphis 

S. Palmer, r-tv d. 

ROSENGARTEN & STEINKE, INC. 
483 Union Avenue, Memphis 3 

Jay Scott, r-tv d. 

SIMON & GWYNN 

3329 Poplar Ave., Memphis 

H. N. Gwynn. 


Nashville 


Cc. P. CLARK, INC. 

The Penthouse, James Robertson Hotel, Nashville 3 
D. G. Goodwin, p; Sara Nolan, sec. 

THE MARTIN CO., ADYTG. 

Chamber of Commerce Bldg., Nashville 

Dick Bransford, mgr. 

NOBLE-DURY & ASSOCIATES, INC. 

412 Vendome Bldg., Nashville 3 

Mrs. Jane Dowden, md. 





TEXAS 


Amarillo 


THE McCORMICK ADVTG. CO., INC. 

217 East 7th Avenue, Amarillo 

Velva McClain, md. 

MONTE ROSENWALD & ASSOCIATES, INC. 
413 West 7th Street, P. O. Box 1369, Amarille 
Monte Rosenwald, p; Cliff Lambert, ae. 


Austin 


SYERS, PICKLE & WINN, INC. 
P.O. Box, J. J. Capitol Station, 204 West 16th 
Street, Austin 11 



































































































































When Rutledge & Lilienfeld, of St. 
Louis, expanded into. larger quarters 
last month, more than 200 of their 
clients and friends attended their open 
house. Here R&L president Granville 
Rutledge (l.) makes a point to Val 
Bauman, National Tea Co. general 
merchandise manager. National Tea is 
a heavy user of television in the St. 
Louis area. 





Bellaire 


BRINLEY ADVERTISING AGENCY 
4602 Cedar Street Bellaire 1 
P. Endicott, assoc. tv d. 


Corpus Christi 


AD-CRAFT ADVTG. AGENCY 
531 Seuth Water ry i Le aa Christi 
Frances W. Beckman, p & t 


A-ONE ADVERTISING 

1000 Jefferson Tower, Dallas 8 

R. L. Smith, o. 

ADVERTISING ASSOCIATES 

5749 Swiss Avenue, Dallas 14 

E. M. Killion, vp, r-tv d, talent & tb. 
BATTEN, BARTON, DURSTINE & OSBORN 
223 Mercantile Commerce Bldg., Dallas 
T. L. Hasbrouck, mgr.; Madelon Mosier, exec. 
DON L. BAXTER, INC. 

Melba Theatre Blidg., Dallas 1 

William L. Coulter, vp & r-tv d. 
BUCHANAN ADVTG. 

2606 Fairmount Street, Dallas 

Margaret Buchanan, p. 
CAMPBELL-EWALD CO. 

Bryan & Bullington Streets, Dallas 1 
George A. Back, mgr. 

CRANDALL ADVERTISING, INC. 

1710 Jackson Street, Dallas 1 

Persons J. Crandall, p. 

CROOK ADVERTISING AGENCY 
Adolphus Towers, Main at Akard, Dallas 2 
Frances W. Banister, md. 

D’ARCY ADVERTISING CO. 

1301 Fidelity Union Bldg., Dallas 1 

J. T. Dwyer, mer. 

DICKLOW ADVERTISING AGENCY 
1025 National City Bldg., Dallas 

Irene Scott Dicklow, o & b. 

GLENN ADVERTISING 

Republic Bank Bldg., Dallas 1 








KTBS-TV 


Shreveport 





for complete information contact 


EDWARD PETRY & Co., Inc. 


New York + Chicago + Atlanta + Detroit + Los Angeles 
San Francisco + St. Louis 








Ward M. Wilcox, John H. Stewart, 
vp’s; Lienier Temerlin. 

GRANT ADVERTISING, INC. 
2003 Davis Bidg., Dallas 
Don Wagnitz, vp; Charles Crandall, ae; 
vp; Bob Werden, pub. rel. 

E. R. HENDERSON & ASSOCIATES, INC., ADVTG. 
6615 Snider Plaza, Dallas 

E. R. Henderson, p & art 4. 

HEPWORTH ADVTG. CO. 

Reserve Loan Life Bldg., Dallas 1 

S. W. Hepworth, p & treas. 

JACK T. HOLMES & ASSOCIATES 

Santa Fe Blidg., Annes, Dallas 

Robert L. Wood, gen. mgr. & ae. 
MeCANN-ERICKSON, INC. 

1034 Gilbraltar Life Bldg., Dallas 1 

Bill M. Sansing, mgr. 

THE MCCARTY COMPANY 

1500 Jackson Street, Dallas 

M. N. Montgomery, tb. 

McKEE-THOMPSON & ASSOCIATES, INC. 

900 Tower Petroleum Bldg., Dallas 1 

Mack J. McKee, p & treas. 

R. B. MORELAND & CO. 

1504 Fidelity Union Bldg., Dallas 1 

Margaret Caskey, cpy. chf. & r-tv d. 

C. WENDEL MUENCH & CO. 

2102 Jackson, Dallas 1 

Victor Fabian, md. 

PAMS ADVERTISING AGENCY 

3006 Indiana Street, Dallas 26 

William Meeks, p, tv d, th & ae. 

RANDALL-PERRY ADVTG. AGENCY 

408 Employers Insurance Bldg., Dallas 1 

James W. E. Randall, partner, cpy. chf., r-tv d & ae. 
RATCLIFFE ADVERTISING AGENCY 

501 Mercantile Bank Blidg., Dallas 1 

M. K. Ratcliffe Jr., ae. 

ROGERS & SMITH 
InsurOmedie Bldg., Dallas 1 
Howard B. Fisher, mgr. r-tv dept. 
RUTHRAUFF & RYAN, INC. 
1412 Main Street, Dallas 
Ernest S. Lovan, Alex G. Pappas, 
ae’s; Alex G. Pappas, mgr. 
SANDERS ADVTG. INC. 

711 Interurban Bldg., Dallas 1 
Tena Cummings, r-tv d. 
WILLIAM J. SPRINGFIELD ADVERTISING 
208 Commercial Bidg., Dallas 2 

William J. Springfield, o 
TAYLOR-NORSWORTHY, INC. 

820 North Hardwood Street, Dallas 1 
Millard H. Almon, r-tv d. 

TRACY-LOCKE CO., INC. 

2501 Cedar Springs, Dallas 

Lawrence E. DuPont, r-tv d; Paul Girard, tb. 


Duke Burgess, all 


Greg Sherry, 


Charles Cooper, all 


DEBRUYN ADVTG. 

310 Nerth Stanton Street, El Paso 
H. deBruyn. 

MITHOFF ADVERTISING 

304A N. Stanton Street, El Paso 
Warren T. Mithoff, partner. 

WHITE & SHUFORD ADVTG. 
1821 Wyoming Street, El Paso 
Connie M. Roberts, tb. 


Fort Worth 

ROWLAND BROILES CO.—ADVTG. 
Dan Waggoner Bldg., Fort Worth 2 
Maxwell Goodman, p & ae. 

EVANS & ASSOCIATES 


Dan Waggoner Bldg., Ft. Worth 2 
Barbara Seever, md. 
GLENN ADVERTISING, INC. 


First Life Bldg., Fort Worth 2 

John H. Stewart, exec. vp; Merle W. Bell, vp; A. G. 
McDaniel, ae. 

JACK T. HOLMES & ASSOCIATES 

927 Eighth Avenue, Fort Worth 4 

Mrs. Lisbeth Sherman, r-tv d. 

WILLIAM E. JARY COMPANY 

1115 West Sth Street, Fort Worth 1 

Mary Ruth Googins, tv d & tb. 

PARKER WILLSON ADVERTISING 

919 Summit Ave., Fort Worth 

Parker O. Willson, p 

THOMAS L. YATES ADVERTISING AGENCY 
1020 Summit Avenue, Fort Worth 

Thomas L. Yates, p. 


Houston 


AYLIN ADVERTISING AGENCY 

904 Lovett Blvd., Houston 

Robert N. Aylin, p; ‘Robert A. Lahr and Charles H. 
Lewis, ae’s; Josephine Moore, r-tv d. 








A. 8. BLACK & COMPANY, INC. 

5105 San Jacinto Street, Houston 4 

A. S. Black, Don Hopton, John White, Chuck Billing. 
BOONE & CUMMINGS ADVTG.—MERCHG.— 
PUB. RELTNS. 

3003 Louisiana, Houston 6 

Graham B. Boone Jr. and D. Malcolm Cummings, par 
ners; Woods Robinson, prod. mgr.; John Webb, asst. 
prod. mgr.; Robert F. Flagg, ac; Lauri Schutt, r-ty d., 
tb; Helen Gilpin, public relations. 

BOZELL & JACOBS, INC. 

421 Caroline, Houston 2 

Carl Storey, vp & gen. 
ae; Jack Stewart, r-tv 
BRENNAN, McGARRY, ROBINSON & TRON, 
1414 West Clay, Houston 19 

J. Earl Brennan, p & gen. mer. 

JACK CABLE & ASSOCIATES 

1231 Peden, Houston 6 

Ruth Heffer, md. 

FOOTE, CONE & BELDING 

P. O. Box 4223, Houston 14 

Grace M. Spanihel. 

GLENN ADVTG. INC. 

803 Lovett Bivd., 
Rex Potter. 
GOODWIN-DANNENBAUM ADVTG. 

4814 La Branch, Houston 4 

John Paul Goodwin, partner & r-tv. 
GREGORY-GIEZENDANNER CO. 

3005 Louisiana, P. O. Box 6278, Houston 6 
Myra Wheeler, r-tv d. 
GULF STATE ADVTG. 
P. O. Bex 6733, 
Irma Faerber, th. 
HAYES, WOTTERS & TROXELL 
2357 Huldy, Heusten 19 

Bruce Hayes, partner 

KAMIN ADVERTISING CO. 
4610 South Main, Heuston 2 


mgr.; P. L. Pellerin, vp & 


INC. 


Houston 


AGENCY, INC. 


Houston 5 


B. L. Blumberg, exec. vp, md, b, ae & personnel d; 
Murray Getz, vp, r-tv d, talent b. & ae. 
MeCANN-ERICKSON, INC. 


900 Levett Bivd., Heuston 6 

Joseph B. Wilkinson, vp & mer. 

MILLER & ASSOCIATES 

1951 Richmond, Houston 6 

Daniel Carlos Miller, partner. 

RITCHIE ADVERTISING AGENCY 

648 Bank of Commerce Bidg., Houston 2 
Louis R. Glavis. 

RIVES, DYKE & CO. 

2503 Rebinhoed, Housten 5 

Earl L. Rives, partner. 

RUTHRAUFF & RYAN, INC. 

5615 Fannin, Suite 307, Heuston 4 

Ted Keady, Mary Kay Mansell, Gordon Hill, th’s 
TRACY-LOCKE COMPANY, INC. { 
2332 West Heleombe, Houston 25 


Clay W. Stephenson Jr., Exec. vp; Helen Sanford, m 

mgr. { 
Lubbock 

CRAIG & WEBSTER ADVTG. AGENCY 


Security Bidg., Lubbock 
Leon Harris, ae. 


204 All American 
T. Bruce Craig, partner; 


San Antonio 


CLAUDE ANIOL & ASSOCIATES 
2700 Transit Tower, San Antonio 5 
Claude B. Aniol, p 

BERNARD M. BROOKS ADVERTISING 
419 Aztec Bidg., San Antonio 

Bernard M. Brooks, o; Hull Youngblood, ae; 
Fredericks, r-tv d. 

THOMAS F. CONROY, INC. 

1101 Majestic Bldg., San Antonio 5 
William H. Holchak, chf., r-tv d.; 
md & b. 

CUSICK, SCHWERKE & WILD 
200 Farm and Home Bidg., San Antonio 5 
Bill Straley, r-tv d. 


Ted H. 


cpy- Margaret Stair, 














WOAI-TV 


San Antonio 





for complete information contact 
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GLENN ADVTG. INC. 
Transit Tewer, San Antonio 
Robert Holleron, vp; Jack 
Steckly. 

PITLUK ADVERTISING CO. 
123 Auditerium Circle, San Antenie 5 
Dave Hubbard, tv d. 

WYATT ADVERTISING AGENCY 

401 Navarre, San Antonie 5 

William I. Wyatt, o. 


Tyler 


WILLIAM F. FINN & ASSOCIATES 
423 Seuth Broadway, Tyler 

William F. Finn, o. 

REYNOLDS-ELKIN ADVTG. AGENCY 
271 Tyler Bank & Trust Blidg., Tyler 
Betty Reynolds, p, r-tv th & ae. 


Waco 


SOUTHWEST ADVERTISING 
504 North 13th Street, Waco 
Alvan G. Campbell, tv d. 


UTAH 
Salt Lake City 


ADAMSON, BUCHMAN & ASSOCIATES 
812 Walker Bank Building, Salt Lake City 1 
W. E. Adamson, p. 


BAKER ASSOCIATES 
8 West 2nd South, Salt Lake City 
George W. Baker, o. 


DEMIRIS, RICE & ASSOCIATES, INC. 
429 Atlas Bidg., Salt Lake City 1 
William D. Rice, p & ae. 


DAVID W. EVANS & ASSOCIATES 

110 Secial Hall Avenue, Salt Lake City 1 

Arthur S. Anderson, r-tv d; Nora Eddington, r-th & 
tv 

W. E. FEATHERSTONE ADVTG. AGENCY 

Zien’s Saving Bank Bldg., Salt Lake City 1 

W. E. Featherstone, o & mgr. 

FRANCOM ADVTG. AGENCY 

236 Edison Street, Salt Lake City 1 

Thayne R. Harris, r-tv d. 

GILLHAM ADVTG. AGENCY, INC. 

500 Continental Bank Bidg., Salt Lake City 1 
Robert F. Rohlfing, vp; Heber G. Wolsey, vp; George 
Barrus, Arthur Atack. 

HARRIS & MONTAGUE ADVERTISING, INC. 
1515 Walker Bank Bldg., Salt Lake City 1 

R. G. Love, vp; R. W. Wood, vp; F. E. Peek, sec. 
JARMAN & SKAGGS, ADVTG. AGENCY 

1470 Seuth Main Street, Salt Lake City 5 

Wesley F. Hall, r-tv d. 

ROSS JURNEY & ASSOCIATES 

178 Secial Hall Avenue, Salt Lake City 

Rod C. Parkin, ae & th; William J. Brennan, tv d & 


ae. 


Schlichenmaier, Faye 


AGENCY, INC. 


VERMONT 
Burlington 
HAYS ADVTG. AGENCY, INC. 


252 College Street, Burlington 
Norman H. Myers, p & treas. 


White River Junction 


WARK ASSOCIATES 
White River Junction 
Nina R. Burke, md. 


VIRGINIA 
Norfolk 


CAVALIER ADVTG. AGENCY OF NORFOLK 
711 Boush Street, Norfolk 10 

Anthony Davainis, md. 

STANLEY S. GROSS & ASSOCIATES 
Franklin Bldg., Norfolk 10 

Stanley S. Gross, r-tv d & tb. 








WSB-TV 


Atlanta 
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ADVERTISING ASSOCIATES, INC. 

10-A West Grace Street, Richmond 20 

Jack D. Lewis, chmn., p, treas. & md. 

CABELL EANES, INC. 

509 West Grace Street, Richmond 20 

Joseph C. Eanes, p. 

CARGILL AND WILSON, INC. 

11 Seuth Second Street, Richmond 19 

E. Manning Rubin, r-tv d. 

THE RALPH L. DOMBROWER COMPANY, INC. 
Dombrower Bldg., 11 East Franklin St., Richmond 
19 

Janet Hanson, Ralph Dombrower Jr.; Michaux Moody, 
talent b. 

HALL-NEAGLE, INC. 

211 W. Franklin St., Richmond 20 

Quila Conway, r-tv d. 

LINDSEY AND COMPANY, INC. 

8 North 8th Street, Richmond 19 

Dorothy L. Nelms, tb. 

STONE-HEEFNER-COOK, INC. 

310 West Grace Street, Richmond 20 

Edward Stone Jr., p. 


Roanoke 


CLAUDE HARRISON & CO. 

State & City Bldg., Roanoke 

Claude Harrison, p. 

HOUCK & CO., INC.—ADVTGE. 
2013 Seuth Jefferson Street, Roanoke 
William B. Houck, vp, r-tv & ae. 


WASHINGTON 
Seattle 


ALTNOW ADVERTISING COMPANY 

701-1411 Fourth Avenue Bidg., Seattle 1 

George G. Altnow, o. 

FREDERICK E. BAKER & ASSOCIATES 

317 Jeseph Vance Bidg., Seattle 1 

Peter Lyman, tv d; Patricia N. Olson, tb. 

BATTEN, BARTON, DURSTINE & OSBORN, INC. 
White-Henry-Stuart Bldg., Seattle 1 

Walter G. Fitzsimons 

BEAUMONT & HOHMAN, INC. 

230 Central Bidg., Seattle 4 

L. H. Marchi. 

BOTSFORD, CONSTANTINE & GARDNER 

1400 Tower Bidg., Seattle 1 

J. P. Heverly, vp. 

BOZELL & JACOBS, INC. 

1308 Tower Bldg., Seattle 1 

Morris E. Jacobs, p. 

COLE & WEBER ADVTG. AGENCY 

920 Republic Bldg., Seattle 1 

Edna Erickson, md; Mrs. Colleen Mattice, r-tv. 
DAVID W. EVANS & ASSOCIATES 

204 Colman Blidg., Seattle 

Ronald L. Capener, mgr. 

GAIL ADVTG. CO. 

801 Vance Bidg., Seattle 1 

William M. Gail, o. 

HONIG-COOPER COMPANY 

Tower Bidg., Seattle 1 

Mel Lucas, md; Donald B. Kraft, Warren E. Kraft, 
Warren E. Kraft Jr., Jack Ehrig, Franklin C. Welch, 
Charlotte B. Smith, Dan C. Madden, all ae’s; J. Mize, 
tv 

THE McCARTY COMPANY OF WASHINGTON 
Medical Arts Bidg., Seattle 1 

Harry S. Pearson, vp. 

MILLER, MACKAY, HOECK & HARTUNG 

510 Virginia Street, Seattle 1 

Gerald A. Hoeck, vp, r-tv d, th & ae. 

PACIFIC NATIONAL ADVTG. AGENCY 

2124 4th Avenue, Seattle 1 

Gertrude M. Nyman, md; 
Merrill, tv producer. 
RUTHRAUFF & RYAN, INC. 

1508 Nerthern Life Tower, Seattle 1 
Gerri Richardson, tb. 
WEST-MARQUIS, INC. 

1466 Dexter Horton Bldg., Seattle 4 
N. Stuart Nicholson, vp. 


Trevor Evans, p; Grant 


Spokane 


DEVINE & BRASSARD, INC. 
722 Realty Bidg., Spekane 1 
Lois Krueger. 

J. WALTER McLEAN ADVTG. 
607 Review Bldg., Spokane 1 

J. Walter McLean, o. 

MILLER, OGLE, & MYERS, INC. 
Great Northwest Life Bldg., Spokane 1 

William T. Ogle, chmn. of bd.; Robert H. Miller, gen. 
mgr. & vp; Milton M. Myers, p. 

PACIFIC NATIONAL ADVTG. AGENCY 

West 1115 Broadway, Spokane 1 

Martin G. Boss, vp & gen. mgr.; Robert V. Weitze( ae & 


AGENCY 


| 
| 





conneneneenenenneees 


Horrors! 


Current audience trend to hor- 
ror motion pictures gets a large 
boost from the Crosley stations. 

Film distributor Realart Pic- 
tures backed its 
spooky coupling, Day the World 
Ended and Phantom From 10,000 
Leagues, with an advance cam- 
paign on WLW-T Cincinnati, 
wLw-pD Dayton and wiw-c Co- 
lumbus, plus WLW radio in Cin- 
cinnati. 

Billed as a “Holiday of Hor- 


ror,” the pictures went into 30 


of Cincinnati 


area theatres following a 10-day 





saturation spot drive. Gross was 
triple the average for the theatres, 
reports the distributor. 

For added impact, the Crosley 
stations outfitted a flatbed truck 
with a six-foot monster dressed 
in a weird costume from Day the 
World Ended. A tongue-in-cheek 
the 


pulled a flock of entries, says 


contest to name monster 
WLW. Prizes included three radio- 


The _ truck- 


mounted monster travelled 1.000 


equipped bikes. 


miles in one week, attracting large 
crowds wherever it stopped. 








Important ‘result of the broad- 





cast campaign, says the distribu- 
tor, was holdovers for the double 
feature in key cities of Dayton 
and Cincinnati. No theatre was 
available for a Columbus hold- : 
over, but the box office take was ; 
doubled during the one-week run. 








teneneneaannentantte 


assist. mgr.; Irene W. Wood, md; Don Smith, Stan 
Soderberg, ae’s. 

VIRGIL, A. WARREN ADVERTISING 

Post Bldg., Spekane 1 

Ralph Shotwell, tv tb. 


Tacoma 


COLE & WEBER 


601 Tacoma Bidg., Tacoma 





KARK-TV 


Little Rock 





for complete information contact 


EDWARD PETRY & Co., Ine. 


New York * Chicago « Atlanta + Detroit + Los Angeles 
San Francisco + St. Louis 























Dan Gerber, mgr. 

THE CONDON CO. 

Rust Bidg., Tacoma 2 

Roscoe A. Smith, partner 
HOWARD R. SMITH COMPANY 
720 Jones Bidg., Tacoma 2 
Larry Huseby, r-tv d. 


Yakima 


VANCE SHELHAMER ADVERTISING, INC. 
14 Seuth 2nd Avenue, Yakima 

Patty Hogrete, th, John Winterringer, tv d & ae. 
GORDON SMITH ADVERTISING SERVICE 
Liberty Bidg., Yakima 

Dorothy Leggo, r-tv b. 


WEST VIRGINIA 


Charleston 


ADVERTISING, INC. 
316 Knight Bldg., Charleston 1 
Charles A. Williamson, p & treas. 


GUENTHER, BROWN & BERNE, INC. 
907 National Bank of W. Va. Bidg., Wheeling 
John F. Schroeder. 


WISCONSIN 
Appleton 


THE BRADY CO. 
Irving Zuelke Bldg., Appleton 
Richard H. Brady, p. 


Beloit 


JASTER & CHERRY 
617 East Grand Avenue, Beloit 
Jack Jaster, md. 


Green Bay 

R. C. BRETH, INC. 

310 Pine Street, Box 128, Green Bay 
R. C. Breth, p & b. 

JACK C. WEMPLE ADVERTISING 
310 Pine Street, Green Bay 

Jack C. Wemple, p. 


La Crosse 


JEFFERSON ADVTG. AGENCY, INC. 
316 Exchange Bldg., La Crosse 
William H. Jefferson, p, treas. & ae. 


R. L. KULZICK, INC. 

409 East Washington Avenue, Madison 3 

R. L. Kulzick, p. 

MADISON ADVTG. AGENCY, INC. 

310 West Washington Avenue, Madison 

Fred J. Crowl, tv d. 

RALPH TIMMONS, INC. 

995 Applegate Read, Madison 3 

Ralph Timmons, p & b; L. H. Stafford, th & ae. 
ARTHUR TOWELL, INC. 

P. 0. Box 104, 119 Monona Avenue, Madison 1 
Thomas Towell, vp & md. 


Milwaukee 


ERVIN R. ABRAMSON, ADVTG. 

757 Nerth Broadway, Milwaukee 2 

Ervin R. Abramson, p; Raymond B. Thomas, Wm. C. 
Siefert & S. Rau, all ae’s. 

ADVERTISING AND PUBLICITY ASSUCIATES 
125 East Wells Street, Milwaukee 2 

E. A. Beyersdorff, p & treas. 

W. H. BADKE, ADVTG. AGENCY 

161 West Wisconsin Avenue, Milwaukee 3 

W. BH. Badke, o. 


BAKER/JOHNSON & DICKINSON 
740 N. Plankinten Avenue, Milwaukee 3 








WBAL-TV 


Baltimore 





for complete information contact 


EDWARD PETRY & Co., Inc. 


New York « Chicago + Atlanta « Detroit + Los Angeles 
San Francisco « St. Louis 
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Richard W. Harrison, 
Kirschner, tb. 
BARNES ADVTG. AGENCY, INC. 

312 East Wisconsin Avenue, Milwaukee 2 
Anita Martin, mb. 

THE BARRY AGENCY 
7091 Plankinton Bidg., 
Irwin Bruskin, p. 

CAMM, COSTIGAN, INC. 
710 North Plankinton Avenue, Milwaukee 3 

Anne Stravinsky, md. 

FRED J. CHLUPP ASSOCIATES, INC. 

606 West Wisconsin Avenue, Milwaukee 3 

Fred J. Chlupp, p. 

COMPTON ADVERTISING, INC. 

Commerce Bldg., 744 North 4th Street, Milwaukee 


m & rsrch. partner; Francine 


Milwaukee 8 


Richard M. Davis, mgr. 

THE CRAMER-KRASSELT CO. 

733 North Van Buren Street, Milwaukee 2 
Roger LeGrand tv d; Loretta Mahar, tb. 

W. B. DONER & COMPANY 

1324 West Wisconsin Avenue, Milwaukee 3 
Gilbert B. Breimeister, gen. mgr., Milwaakee office. 
DUFFY & ASSOCIATES, INC. 

918 North 4th Street, Milwaukee 3 

C. J. Duffy, p & ae. 

BERT S. GITTINS ADVTG. INC. 

739 N. Broadway, Milwaukee 2 

Gerald L. Seaman, r-tv d; Bern T. Lausten, r-tv dept.; 
Esther Block, md. 

AL HERR ADVTG. AGENCY, INC. 

225 East Michigan Street, Milwaukee 2 

Elton W. Kocian, vp. cpy. chf. & r-tv d.; Ruth Walter, 
md & b. 

HOFFMAN & YORK, INC. 

Century Bidg., Milwaukee 3 

Joseph P. Mulvanny, sec., md; Joel Kursel, vp & r-tv 
pem. d. 

THE VAN B. HOOPER CO. 

3510 West St. Paul Avenue, Milwaukee 1 
Van B. Hooper, p, cpy- chf., md, b, art d ae, & r-tv 
d.; James Hamilton, r-tv d & tb. 

KLAU-VAN PIETERSOM-DUNLAP, INC. 

744 North 4th Street, Milwaukee 3 

Edward F. Ritz, Roy A. Heckenbach, Dolores Z. Hickey. 
MAERCKLEIN-NELSON 

525 East Michigan Street, Milwaukee 2 

Carl E. Nelson, partner, r-tv d, talent & th & ae. 
GUSTAV MARX ADVTG. AGENCY 

740 North Plankinton, Milwaukee 3 

Gustav Marx & Byron Marx, partners. 
MATHISSON & ASSOCIATES, INC. 

411 East Mason St., Milwaukee 2 

Jack Severson, Robert Geary. 

CHARLES MEISSNER & ASSOCIATES, INC. 
176 West Wisconsin Avenue, Milwaukee 3 
Charles D. Meissner, p & b. 

ARTHUR MEYERHOFF & CO. 

759 North Milwaukee Street, Milwaukee 2 
George Grabin, mgr. 

MORRISON, GREENE & SEYMOUR, INC. 
3300 West Vliet Street, Milwaukee 8 

E. J. Morrison, p & ae. 

OLNEY & BERRALL 

808 North 3rd Street, Milwaukee 3 

Richard C. Olney & Joel J. Berrall, partners & ae’s. 
PAULSON-GERLACH & ASSOCIATES, INC. 
606 W. Wisconsin Avenue, Milwaukee 3 

Ronald Hoover, ae; Eleanor B. Weiss md. 

THE SAXTON AGENCY 

132 E. Wisconsin Avenue, Milwaukee 2 

H. E. Saxton, o; Eunice Grobe, asst. 

KEN SEITZ & ASSOCIATES, INC. 

710 North Plankinton Ave., Milwaukee 3 

H. Donald McClellan, vp & tb. 

WILLIAM G. TANNHAEUSER CO., INC. 

714 W. Wisconsin Avenue, Milwaukee 3 
James J. Jeffords. 


Oconomowoc 


KECK ADVTG. AGENCY, INC. 
135 North Main Street, Oconomewoe 
Pete Keck, p, treas. & ae. 


Oshkosh 


GEER-MURRAY, INC. 
190 Main Street, Oshkosh 
R. A. Murray, p. 


Racine 


RAMSTHAL ADVTG. AGENCY 
Ramsthall Bidg., West Bend 
Alfred F. Ramsthal, Clarence Schroeder. 


West Bend 


WESTERN ADVERTISING AGENCY 
610 Wisconsin Avenue, Racine 1 
Thomas B. Gilhooley, ae; Elsie Ancinec. 








How to Sell 
with Tv 


The TELEvision AGE 
of Product Group Success 


series 


Stories goes deeply into each 
field of business, then outlines 
in detail the many ways firms 
in these fields have met their 
problems through television 
advertising. 

Each article includes dozens 
of actual television success 
stories. This hard hitting ma- 
terial will help you show hard- 
to-sell prospects how they can 
use tv to build sales. 

Reprints are available at 25c 
each, 20c in lots of 10 or more. 
Just fill out the coupon. 


Reader's Service 
Television Age 


444 Madison 
New York 22, N. Y. 


Avenue 


Please send me reprints of the Product 
Group Success stories: 


Number of copies 
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| Bakeries & Bakery Products 

| Dairies & Dairy Products 
Banks & Savings Institutions s 
| Dry Cleaners & Laundries 
| Groceries & Supermarkets 
Furniture & Home Furnishings 
Home Building & Real Estate 
| Jewelry Stores & Manufacturers 

| Nurseries, Seed & Feed 

| Hardware & Building Supplies 

| Soft Drink Distributors 

Travel, Hotels & Resorts 

| Sporting Goods & Toys : 
| Drugs & Remedies = 
l 
| 
l 
| 
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Name __ 
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ESPECIALLY WHEN THEY’RE 


WATCHING YOUR COMMERCIALS! TOP RATINGS 
F 55% Share-of-Audience in 
And in the Portland, Oregon Market Iam Motropalien Portland. 
@ 84% More Audience than 
a . Station B. 
KOI N TV delivers = 151% — Audience than 
tation C, 
OVER TWICE THE AUDIENCE eae 
of any other station! Seerees: dune 1956 Portand ARB 
I} | 


EXCLUSIVE COVERAGE of the Full Portland, Oregon Market 


i 
HIGHEST | : @ 317,700 Television Famili {£300 d Washi & i 
. elevision Families 0 regon an as ington ounties 
TOWER E with 
@ $2,694,644,000 in Total Effective Buying Income who spent 
MAXIMUM | | © $1,978,434,000 in Retail Sales during 1955 are 
POWER | @ YOURS ONLY WITH KOIN-TV. 


Source: May 10, 1956, Sales Management 
“Survey of Buying Power” 


KOIN-TV < 


Channel 6=— Portland, Oregon 





THE BIG 
MR. SIX 
IN THE WEST 






Represented Nationally by CBS Television Spot Sales 
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Film Sales 


Oo ne question that film syndicators 
commonly and constantly ask 
themselves is: Where are our new 





customers ? 

“Maybe what we ought to do,” said 
one syndication executive, not com- 
pletely in jest, “is to emulate the 
agencies and have a new-business de- 
partment.” 

In a TELEVISION AGE survey in April, 
for instance, a food group was first on 
a national-regional level and second 
on the local level; automotive ranked 
third on the national-regional level and 
came out on top locally. A recent anal- 
ysis by Television Programs of Ameri- 
ca of sales for that company for the 12- 
month period ending July 31, 1956, 
shows that in overall sales the food 
group was number one, followed, in 
order, by breweries and automotive. 

Both of these surveys, as well as 
others, mention as substantial also- 
rans such product groups as gasoline 
and oil, soft drinks, dairies, bakeries, 
retail stores and super-markets. 

But other than the fact that these 
revelations are significant in that they 
point out where the bulk of the business 
has been and is, syndicators must look 
elsewhere to find areas for the new 
customers. The TV AGE Product-Group 
Success Stories might suggest a few: 
Dry Cleaners and Laundries (October 
55), Home Building and Real Estate 
(January °56), Nurseries, Seed and 
Feed (March °56), Hardware and 
Building Supplies and Travel (April 
56), Hotels and Resorts (June 56), 

All of these, and several others, 
spend millions to advertise but only 
a small percentage on tv. Syndicators 
might well profit by exploring these 
as yet untapped fields. 


Syndicated Films 
ABC FILM SYNDICATION, INC. 


Kieran’s Kaleidoscope 

Great Falls Breweries sponsoring in following 
markets: KOOK-Tv Billings; KXLy-Tv Butte; 
KFBB-TV Great Falls; K¢vo-tv Missoula. 
Sheena, Queen of the Jungle 

Amarillo; wsKs Chicago; KTvR Denver: 
KONA Honolulu; KLor-Tv Portland; KTVT 
Salt Lake City; Komo-tv Seattle; KRGV-TV 
Weslaco. 

The Three Musketeers 

wBks Chicago: wews-Tv Cleveland; KTVR 
Denver; KONA Honolulu; KLor-tv Portland. 


ASSOCIATED ARTISTS 
PRODUCTIONS, INC. 


Warner Brothers Features 

KBOI-TV Boise; wBz-tv Boston; wBEN-TV Buf- 
falo; wsetv Charlotte; KFrjz-tv Ft. Worth; 
WFBM-TV Indianapolis; KNxtT Los Angeles; 
KTLA Los Angeles; wrvy Miami; wTcn-tTv 
Minneapolis; wasp New York; KFsp-Tv San 
Diego; warM-Tv Scranton; KREM-TV Spokane. 
Warner Cartoons 

KPHO-TV Phoenix; KkpKA-TvV Pittsburgh; 
wTcN-tv Minneapolis; KREM-Tv Spokane. 
Popeye Cartoons 

wBns-tvy Columbus; wrtcn-tv Minneapolis; 
KPHO-TvV Phoenix; wsst-tv South Bend; 
KREM-TV Spokane. 


INTERNATIONAL NEWS 
SERVICE 


This Week In Sports 


wrTar-tv Roanoke. 
NBC TELEVISION FILMS 
Badge 714 


Boston; Cleveland; Daytona Beach; Kansas 
City; Orlando; Twin Falls; Wichita; 
Youngstown. 

Captured 

Cincinnati. 

Crunch and Des 

Boston; Daytona Beach; Great Bend; St. 
Louis; Wichita. 

Dangerous Assignment 

Nashville. 

Adventures of the Falcon 

Chicago; Portland, Ore.; South Bend; Wil- 
mington, N. C. 

The Great Gildersleeve 

Bluefield, W. Va. 

His Honor, Homer Bell 

Daytona Beach. 

Hopalong Cassidy 

Columbus; Medford; Miami; Nashville. 
Inner Sanctum 

Medford. 

Life of Riley 

Portland, Ore.; Sacramento; Spokane; To- 
peka; Yuma. 

Paragon Playhouse 

Daytona Beach. 

Steve Donovan, Western Marshal 
Asheville; Grand Junction; Quincy; Norfolk; 
Salisbury. 





Young boy and elephant in Screen 
Gems’ Jungle Jim 





Young Bogart, Howard and Davis in 


AAP’s Warner 
Petrified Forest 


Bros. feature, The 


Victory at Sea 

Florence, S. C.; Rochester, N. Y. 
The Visitor 

Columbia, Mo. 


SCREENCRAFT PICTURES, INC. 
Judge Roy Bean 


KBTV Denver; KSBW-TV 
Shreveport. 

The Mickey Rooney Show 

KBTvV Denver; KGO-tv San Francisco; KEY-T 
Santa Barbara. 

SCREEN GEMS, INC. 

All Star Theatre 


KENI-Tv Anchorage, Cole’s Cleaners; KBST-TV 
Big Spring, Tex.; KFAR-Tv Fairbanks, North- 
ern Commercial Co.; Ksta-tv New Orleans, 
Louisiana Quality Pine Producers, Assoc.; 
wcny-tv Watertown, Dow Breweries. 
Damon Runyon Theatre 

KHSL-Ttv Chico, Cal.; kvip Redding, Cal.; 
Kccc-Tv Sacramento. 

Feature Pictures 

KBAK-TV Bakersfield; wmt-tv Cedar Rapids; 
wepo-tv Cincinnati; WwESH-TvV Daytona 
Beach; wrvw Evansville; wxix Milwaukee; 
KTvo Ottumwa, la.; Kvrv Sioux City; KLIXx- 
Tv Twin Falls. 

Big Playback 

KuTv Salt Lake City, Johnson Motor Co. 

Jet Jackson 

wsun-tv St. Petersburg. 

Jungle Jim 

KTvA Anchorage, Matanuska Dairy; KCRA-TV 
Sacramento. 


Patti Page Show 


Salinas; KTBS-TV 


Koat-tv Albuquerque; KTvA Anchorage, 
Snow White Laundry; wsen-tv Buffalo; 
KFAR-TV Fairbanks, Aurora Motors (GM 
Dealer). 


Tales of the Texas Rangers 

KtvA Anchorage, Caribou’s, 

Top Plays 

wyBkK-tv Detroit; KTxt-Ttv San Angelo. 


STUDIO FILMS, INC. 


Studio Telescriptions Musical Library 
wios-tv Asheville; WNEM-TV Bay City; wcys- 
tv Bristol; KSswM-tv Joplin; Katv Little 
Rock; Kcop Los Angeles; Kcvo-tv Missoula; 
wcov-tv Montgomery; wsst-tv South Bend; 
KcMc-Tv Texarkana; KWwTx-Tv Waco. 


TELEVISION SCREEN 
PRODUCTIONS 


Jim and Judy in Teleland 
wskB Chicago. 
(Continued on page 91) 
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How to shoot a black cat...in a coal mine 
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An intriguing idea—and no longer 
impossible—thanks to Eastman Tri-X 
Reversal Safety Film, Type 7278 
(16mm only). 

Twice as fast as Super-X Reversal, 
Tri-X- is of greatest value for shots 
when light is at a premium, for jobs 
like newsreel service. Process it with- 
out a hitch—interchangeably with 
familiar Plus-X Reversal Film. 

Here again is manifest Kodak's 
stated policy to provide an Eastman 
Motion Picture Film for every purpose. 
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For complete information—type of film 
to use, latest processing technics— 
write to 


Motion Picture Film Department 
EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


East Coast Division 
342 Madison Avenue 
New York 17, N. Y. 


Midwest Division 
130 East Randolph Drive 
Chicago 1, Illinois 


West Coast Division 
6706 Santa Monica Bivd. 
Hollywood 38, Calif. 


or W. J. GERMAN, Inc. 
Agents for the sale and distribution of 
Eastman Professional Motion Picture © 
Films, Fort Lee, N. J.; Chitago, Ill.; 
Hollywood, Calif. 
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Film (Continued from page 89) 


RICHARD H. ULLMAN, INC. 
Watch the Birdie 


wepa Albany, Borden; wusn-tv Charles- 
ton, S. C., Real Kool Beverage; kstv Denver, 
Bosco; CKLW-tv Detroit, Schafers Bread; 
wrig-Tv Evansville; Kmsc-tv Kansas City; 
wAVE-TV Louisville; wrvy Miami, Seven-Up; 
wsM-tv Nashville; wrar-tv Norfolk, Real 
Kool Beverage; woay-tv Oak Hill, W. Va.: 
KOIN-TV Portland, Ore., ABC Cookies & Sun- 
shine Milk; weoc-tv Salisbury, Md., Koontz 
Dairy; xEtv San Diego, Dairy Mart; Kww1- 
tv Waterloo; KARD-tv Wichita. 

Malt-O-Meal Co. sponsoring in following 
markets: wBKB Chicago; KFJz-tv Ft. Worth; 
KPRC-TV Houston; wMtv Madison; WHBQ-TV 
Memphis; wisN-tv Milwaukee; wcco-tv Min- 
neapolis; KMTV Omaha; KING-TV Seattle; 
KvTtv Sioux City; KREM-TvV Spokane (also 
partic.) ; Kotv Tulsa. 


Film Commercials 


ACADEMY PICTURES, INC.., 
NEW YORK 

Completed: California Oil Co., Calso, BBDO; 
Shell Oil Co., JWT. 

In Production: The Drackett Co., Dazy Air 
Freshner, Ralph H. Jones; The Nestle Co., 
Inc., DeCaf, D-F-S; Wildroot Co., Inc., hair 
tonic, BBDO; Colgate-Palmolive Co., shave 
cream, Ted Bates; Brown Show Co., Inc., 
Buster Brown, Leo Burnett; Ford Motor Co., 
JWT; Procter & Gamble Co., Jif-A-Roo, Leo 
Burnett; B. T. Babbitt, Inc., Bab-O, D-F-S; 
International Latex Corp., Playtex gloves; 
Scott Paper Co., JWT; P. Ballantine & Sons, 
Wm. Esty; San Giorgio Macaroni, Inc., Van- 
Sant & Dugdale; The Drackett Co., Drano, 
Y&R; The Drackett Co., Windex, Y&R: 


Gunther Brewing Co., Inc., beer, SSC&B. 


AMERICAN FILM PRODUCERS 


Completed: Bristol-Myers Co., Ipana tooth- 
paste, DCS&S. 
In Production: Pharmaco, Inc., Chooz, 
DCS&S; Esso Standard Oil Co., gasoline, Me- 
Cann-Erickson. 


ATV FILM PRODUCTIONS, INC. 


Completed: Procter & Gamble Co., Guiding 
Light, Compton; Kellogg Co., Leo Burnett; 
Liggett & Myers Tobacco Co., Chesterfield, 
McCann-Erickson; Procter & Gamble Co., 
Tide industrial, B&B; Philip Morris & Co., 
Spud, Ogilvy, Benson & Mather; Esso 
Standard Oil Co., McCann-Erickson; Procter 
& Gamble Co., Crest, B&B; Procter & Gam- 
ble Co., Duz, Compton; Procter & Gamble 
Co., Tide, B&B; Pharmaceuticals, Inc., RDX, 
Zarumin, Geritol, Kletter; Standard Brands, 
Inc., Burgerbits, Bates; Lambert Pharmacal 
Co., Listerine, (Les Paul-Mary Ford At 
Home), Lambert & Feasley; General Motors 
Corp., Frigidaire, Kudner; Chesebrough Mfg. 
Co. Cons’d.; Vaseline hair tonic, McCann- 
Erickson; Kellogg Co., Burnett. 


DYNAMIC FILMS, INC. 

Completed: Hexavite, Inc., Hexavite-Plus, 
Cavalier; Charles Antell, Inc. 

FILMACK CORP. 

Completed: Chas. Pfizer & Co., Inc., terramy- 
cin for beef, Leo Burnett; Rose Jewelers, W. 


B. Doner; Columbia Broadcasting System, 
Inc., live promotion spots, CBS. 


Marking time in Video Pictures spot 


for Oldsmobile 


In Production: James G. Gill Co., Ine., Gill's 
Hotel Special and Instant Coffee, Lindsey & 
Co.: Don De Coffee, Lustig; General Mills, 
Inc., Betty Crocker Products, E. W. Reynolds, 
Ltd.; Ist Wisconsin National Bank, special 
check plan, Cramer-Krasselt. 


FILM CREATIONS 


Completed: S. A. Schonbrunn & Co., In 
Savarin, Gumbinner; Coast Fisheries, Puss 
*N Boots, Lynn Baker; American Oil Co., 
Amoco, Katz. 

In Production: Rayco Mfg. Co., Inc., Sea 
sonal Sales, Emil Mogul; Sutton Stick, Gum 
binner; Ronzoni Macaroni: Co., Ine., Emil 
Mogul; Whitehall Pharmacal Co., Jo Cur, 
Lynn Baker. 


KEITZ & HERNDON 


Completed: Kwtv Oklahoma City, Erwin, 
Wasey; Pool Mfg. Co. work clothes, 
Boyles; Gladiola Biscuits, Crook; Banquet 
Foods; D’Arcy; Williamson-Dickie Mfg. Co., 
work clothes, Evans & Assoc.; Lone Star 
Beer, Glenn. 

In Production: Quality Checked Dairy Prod 
ucts, Campbell-Mithun; Standard Oil of In- 
diana, D’Arcy; Mishawaka Rubber & Wool 
Co., Red Ball tennis shoes, Campbell-Mithun ; 
The Chicago Corp., Champlin gas, Tracy 
Locke; Anderson Pritchard Oil Co., APCO 
gasoline, Erwin, Wasey; Jones-Blair paint, 
Rogers & Smith; M. B. Brand Co., barbecue; 
Lone Star Beer, Glenn. 


LALLEY & LOVE, INC. 


Completed: Westinghouse Electric Corp., 
political tv, Ketchum, MacLeod & Grove; 
McCann-Erickson, & Fuller & Smith & Ross; 
New York Daily News, Cunningham & 
Walsh; Westinghouse Electric Corp., ice tray, 
McCann-Erickson; Aluminum Company of 
America, Alcoa Wrap, Ketchum, MacLeod & 
Grove; International Latex Corp., Playtex 
gloves. 

In Production: Westinghonse Electric Corp., 
Studio One—opening, McCann-Erickson; Edi- 
son Electric Institute, housepower, Fuller & 


Smith & Ross. 


NATIONAL SCREEN SERVICE 


Completed: Pontiac Motor Div., cars, Ma 
Manus, John & Adams; Eskimo Pie Corp., 
ice cream; Buchanan & Co.; Electric Auto 
Lite Co., batteries, Grant; Dairy Queen Na 
tional Trade Assn., Inc., ice cream, Fairfax: 
Burry Biscuit Corp., chocolate cookies, Bea 
con; Saratoga Racing, George R. Nelson; 


(Continued on page 92) 
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Film (Continued from page 91) 


United Artists, Foreign Intrigue; New York 
Mirror, youth program. 

In Production: Aluminum Company of Amer- 
ica, Fuller & Smith & Ross; Welch Grape 
Juice Co., Richard K. Manoff; Narragansett 
Brewing Co., beer, Cunningham & Walsh; 
New York Mirror, youth program. 


SARRA, INC. 


Completed: Colgate-Palmolive Co., Pink 
Liquid Vel, Wm. Esty; Pet Milk Co., Gard- 
ner; Quaker Oats Co., Aunt Jemima Pancake 
Mix, JWT; The Seven-Up Co., JWT; Amer- 
ican Tobacco Co., Herbert Tareyton cigar- 
ettes, M. H. Hackett; Jules Montenier Div. 
of--Helene Curtis Industries, Inc., Stopette, 
Earle Ludgin; Plough, Inc., Mexsana Medi- 
cated Powder, Lake-Spiro-Shurman; Robert 
A. Johnston Co., hot fudge sauce, cookies & 
jaa crackers, Klau-Van Pietersom-Dun- 
ap. 


SCREEN GEMS, INC. 


In Production: National Biscuit Co., Shredd- 
ed Wheat, Shredded Wheat Jrs. and Wheat 
& Rice honeys, K&E; Scott Paper Co., Scot- 
kins & paper towels, JWT; E. I. du Pont de 
Nemours & Co., Inc., synthetic fabrics, 
BBDO; Sweets Company of America, Tootsie 
Rolls; Lever Brothers Co., Wisk, BBDO. 


TRANSFILM, INC. 


Completed: P. Lorillard Co., Old Gold cigar- 
ettes, Lennen & Newell; General Electric Co., 
radios, Maxon; Chunky Chocolate Corp., 
candy, Grey; Clairol, Inc., FC&B; Union 
Carbide & Carbon Corp., Prestone anti-freeze, 
Wm. Esty; Shwayder Bros. Inc., Samsonite 
luggage, Grey; Radio Corp. of America, RCA 
Victor Records, Grey; The Gillette Co., 
safety razors, Maxon. 


UNIVERSAL PICTURES CO. TV 


Completed: Falstaff Brewing Corp., beer, 
D-F-S; Procter & Gamble Co., Prell shampoo, 
B&B; Anheuser Busch, Inc., Budweiser beer, 
D’Arcy; Pabst Brewing Co., Blue Ribbon 
beer, Leo Burnett; Lever Bros. Co., Lux 
Liquid, JWT; Chrysler Corp., De Soto, Mc- 
Cann-Erickson; Colgate-Palmolive Co., Col- 
gate Shave, Lennen & Newell. 

In Production: Lever Bros. Co., Lux soap, 
JWT; Radio Corporation of America, tv re- 
ceivers, K&E; E. I. du Pont de Nemours & 
Co., Inc., BBDO; Chrysler Corp., De Soto, 
BBDO; Procter & Gamble Co., Lava soap, 
Leo Burnett ; Philip Morris Co., Marlboro 
cigarettes, Leo Burnett; Philip Morris Co., 
Philip Morris cigarettes, N. W. Ayer; Pepsi 
Cola Co., K&E; Scott Paper Co., Scotties, 
JWT; Campbell Soup Co., BBDO; Ford Mo- 
tor Co., Ford cars, JWT; General Motors 
Corp., Chevrolet, Campbell-Ewald; Eastman 
Kodak Co., film, JWT; Calvin Bullock, in- 
vestment, Doremus; Pillsbury Mills, Inc., 
flour, Leo Burnett. 


VIDEO PICTURES, INC. 


Completed: Glass Container Institute; Olds- 
mobile Div., General Motors Corp., 
Brother; Radio Corporation of America, serv- 
ice, Al Paul Lefton; Milton Bradley, games, 
Charles Hoyt. 


In Production: Oldsmobile Div., General Mo- 
tors Corp., D. P. Brother. 


WILDING PICTURE 
PRODUCTIONS, INC. 


Completed: Peters Shoe Co., Weatherbird 
shoes, Henri, Hurst & MacDonald; Dominion 
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Readers ask: 


How can color photographs be used on tv? 


(To answer questions relating to the 
use of color photographs for television, 
TV AGE called on two pioneers in the 
field, Victor and Harold Sandak oj 
Color Illustrations, Inc., N. Y.) 


Are color photographs adaptable 
to all media? 

A color print made for tv spot an- 
nouncements and inserts to live com- 
mercials is adaptable to other color 
processes, whereas the reverse does not 
hold true. 
tv color product picture in magazines, 
promotion literature, billboard signs, 
etc. This lends, of course, a readily 
identifiable continuity to his entire ad 
campaign. On top of that, the adapt- 
ability of the television photo means 
the sponsor has to spend his production 
dollar for photography only once. 


An advertiser can use his 


What is the difference between 
electronic color from other color 
theories? 

The primary colors in tv are red, 
blue and green, whereas in other color 
theories the third primary color is yel- 
low. To date, compatible color tv has 





Rubber, MacLaren; Avco Mfg. Corp., Bendix 
home appliances, Compton; Standard Oil Co., 
D’Arcy; Pontiac Motor Div., MacManus, 
John & Adams. 


ZACHARY & LISS 


Completed: American Safety Council, Camp- 
bell-Ewald; Bristol-Myers Co., Vitalis, 
DCS&S; Procter & Gamble Co., Duz, Comp- 
ton; Lever Bros. Co., Lux, JWT; Pepsodent 
Div., toothpaste, FC&B; Speidel Co., watch- 
bands, Norman, Craig & Kummel; Avco Mfg. 
Corp., Bendix home appliances, Compton; 
Lever Bros. Co., Rinso, JWT; Schick, Inc., 
shavers, Warwick & Legler; General Electric 
Co., GE consoles, Y&R; Best Foods, Inc., 
Fanning’s Bread & Butter Pickles, French 
Dressing & Old Homestead French Dressing, 
Hellmann’s Mayonnaise, D-F-S; J. B. Wil- 
liams Co., Skol suntan lotion, JWT. 

In Production: CIBA Co., Inc., pharmaceu- 
tical products, JWT; Gillette Co., Maxon; 
General Electric Co., GE consoles, Y&R; 
Scott Paper Co., Cutrite Scotties facial tissue, 
JWT; Benson & Hedges, Parliament cigar- 
ettes, B&B; Cameo Corp., Cameo cleanser, 
D-F-S; The Chemstrand Corp., Acrilan, 
Doyle Dane Bernbach; Union Carbide & Car- 
bon Corp., J. M. Mathes; Whitehall Phar- 
macal Co., Heet, Freezone, Kriptin, Ted 
Bates; R. J. Reynolds Tobacco Co., Salem 
cigarettes, Wm. Esty. 


been developed to a point where all 
colors are reproduced accurately when 
subjected to certain black and white 
restrictions, the most important of 
which is the necessity to combine dif- 
ferent colors within a limited tone or 
hue range. 


Can all colors be used in a tv color 
photograph? 

Yes. Any color at all can be used, 
but the value must be considered so that 
contrast is achieved when the color 
medium is converted to black and white 
use. 


What are the different types of 
color pictures? 

At present there are three — the 
color print, color slide (35 mm) and 
the large color transparency. 


What are the advantages of the 
color print? 

Of the three types, the advertising 
agency is able to produce the most 
merchandising effect for the tv spon- 
sor’s dollar from the color print. This 
is because experienced color tv photog- 
raphers have more control over the 
color of a print than in the other two 
types, thus insuring the most success- 
ful tv transmission. Then, too, a writ- 
ten message is applied most easily to a 
color print. Also, because of the ex- 
pensive and extensive technicalities 
involved in the proper lighting of a 
product for the color medium and the 
critical need to save valuable camera 
time and studio space for live pictures, 
the networks are employing the color 
print to a greater extent every day. 


How much time and money are 
involved in making a color print? 
Sunbeam Corp. now has a color print 
which is used as a spot insert in a live 
commercial. Although the print ap- 
pears for approximately three seconds 
on the screen, it took 80 hours of 
(Continued on page 99) 


























Tool Sales Soar 


“As a direct result of our tele- 
vision advertising our sales of 
DeWalt Power shop tools in- 
creased 75 per cent over the same 
period a year ago when we used 
newspaper and radio advertising 
covering the same type of equip- 
ment.” 

That statement by W. R. Jones, 
of the Hall-Perry Machinery Co. 
of Butte and Great Falls, Mont., 
sums up the firm’s pleasure with 
its programs on KFBB-TV Great 
Falls. 

“We are very definitely con- 
vinced,” Mr. Jones continues, 
“that this medium of advertising 
was the direct cause of our in- 
crease in sales. We have had in- 
quiries, sales and a general in- 
terest in our products far beyond 
our expectations.” 











Pulse 


centage of tuners ranging from 17.8 
at the outset to close to 25 per cent 
after dark. 

Viewers from 12 to 17 years old hit 
a peak of 15 per cent in the late after- 
noon. The bulk of this audience (a 
total of 45 turners-on in the sample) no 
doubt goes to the local live dance 
party that’s slanted at teenagers and 
features social dance groups from area 
high schools. 


(Continued from page 51) 


The under-six crowd does its view- 
ing in the morning. From 6 a.m. till 
noon, the little ones flick on about 10 
per cent of the sets. It’s interesting to 
note (see Question 3) that only be- 
tween noon and 3 p.m. are the under- 
sixers turning off as many sets as they 
turn on, an indication of parental con- 
trol. At the same time the survey re- 
ports that three of the toddlers were 
around to turn on the set between 
8 p.m. and midnight. 

In turning the set off (Question 3) 
the little woman has no peer. From 
6 to 9 a.m., wives turn off close to 
two-thirds of the sets. From 9 till 
noon, they turn off very close to half 
the sets. 

And wives are the ranking author- 
ity throughout the afternoon, turning 
off well over half the sets. 

From 6 to 8 p.m., they turn off 43 


Pack 


I wonder if enough thought is given to 
the fact that exciting and meaningful 
educational shows are also another way 
to create more local face and flavor 
for a station? I feel that the additional 
competitive edge which one station has 
over another, all other things being 
relatively equal, can very often be that 
one station—the leader—will do a 
showmanly job of educational pro- 
gramming, while its competitor will be 
content to do it the easy way; for the 
record, and the percentages. 


(Continued from page 49) 


Salesmen Knew, Too 


I even have known (within our own 
organization) some sales managers 
who are just as much concerned with 
the quality of the stations’ cultural pro- 
grams as they are with talking up a 
new film buy with the program man- 
ager. These salesmen know, too, that 
exciting programming of any kind cre- 
ates impact in a community; it gets a 
station talked-about—and watched. 

So much for point of view. Is there a 
voice in the balcony yelling: what 
about getting a little practical? 

This heckler (a station manager, or 
maybe a program manager) wants to 
know, how the hell do we do all this? 
How do we produce wonderful and ex- 
citing public-service shows with small 
stafis, small budgets and hometown tal- 
ent? Wadda you want us to do—com- 
pete with the networks? 

Well, gentlemen, now that you’ve 
asked that question—the one about 
competing with the networks—my an- 
swer is: yes! Ever since video passed 





per cent of the sets. Husbands, sons 
and daughters in this time period turn 
off 54.4 per cent of the sets. Others in 
the household account for the remain- 
ing 2.6 per cent. 

From 8 p.m. till midnight, husband 
and wife practically share the honors. 
Husbands turn off 41.1 per cent of the 
sets, wives 42.9 per cent. 

The number of sets turned on in 
New York steadily increases during the 
day. The sample shows 15] sets going 
on from 6 to 9 a.m. up to a peak 481 
sets in the final time segment, 8 p.m. 
to midnight. 

In the sample homes, sets were 
turned on a total of 1,649 times all day. 


out of the era of the ten-inch screen and 
“Gorgeous George,” it’s been tough 
for any local station to program live 
against network shows; most places, 
most of the time, most often, local live 
commercial programs can't compete 
with network productions for ratings. 
The spectaculars, the big dramatic and 
variety shows are beyond the budget» 
and needs of any local station. (Al- 
though I personally feel that there are 
some local tv news programs that are 
better than some network news pro- 
grams; but that’s another article, and 
another argument.) I earnestly believe 
that in the arena of purposeful and 
palatable educational programming, an 
aggressive, resourceful and creative 
local station can compete with network 
productions in content and quality. 
Produce a Wide, Wide World or Ad- 
venture? No. That’s the kind of achieve- 
ment only the networks can bring off, 
and a salute to them for it. So are 
specials of the cultural calibre of 
Cyrano de Bergerac, Caesar and Cleo- 
patra or the Sadlers Wells Ballet. But 
many of the outstanding educational 
programs of recent years have been 
done without fancy production or big 
money. They were local creations. 


One Man and an Idea 


One local station, KNxT Hollywood, 
puts together one man, no sets and an 
idea, and out of it comes a series that 
consistently wins national recognition 
(and winds up as a network program) 
—Prof. Frank C. Baxter’s series on 
Shakespeare. Fine television, yet rela- 
tively simple and inexpensive. One sta- 
tion, WNBQ Chicago, puts together one 
woman and an idea, and out of it 
comes another fine, simple show—Miss 
Frances’ Ding Dong School (perhaps 
it’s forgotten now that it started as a 
local Chicago show). And one station, 
wcss-Tv New York, has demonstrated 
that, with crafty camera work and 
lighting, a few actors, an idea, a know- 
ing emcee and style, you can do even 
local drama relatively inexpensively. 
There are many other examples. Con- 
tent, the idea, the personality, a point 
of view are major ingredients when 
you're trying to say something with the 
camera, as these programs have proven. 

Is the voice in the balcony back 
again, saying: yes, but after all, the 
shows you are talking about are the 
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products of major big-city stations, and 
they’ve got more money to spend, and 
larger staffs. 

True. But the money these stations 
spend on programs like these is quite 
small compared to even modest net- 
work budgets. 

Put it another way: virtually any 
station in the country, with a couple of 
cameras, which can find itself a local 
Dr. Baxter at a local campus (and it’s 
possible), could probably produce a 
Shakespeare series of the same quality. 
There must be other Miss Franceses 
around; WNBQ didn’t discover her be- 
cause it was a big-city station, but be- 
cause someone there had the knack for 
finding and developing this kind of 
talent. As for Camera Three in its local 
days, while it was more elaborate, there 
are many stations in metropolitan cen- 
ters which could do a similar show with 
small funds, given the necessary flair 
and creativeness. 

Even some of the major network ed- 
ucational shows often prove the po- 
tency of thoughtful simplicity and an 
appealing and effective personality as 
the base of the show. It seems to me 
that the best Omnibus shows have often 
been those which were fairly simple, 
like the Leonard Bernstein sessions on 
music, and Joseph Welch’s on the 
Constitution. There are other Bern- 
steins around the country (if you look 
for them) who could do a music tv 
program like Bernstein’s (even if the 
local station couldn’t afford the musi- 
cians to back him up), and there are 
other Welchs, other Baxters, other 
Bergen Evanses. 

I’ve been saying that content and 
ideas are vital to good programming in 
education. This is something some 
broadcasters can learn from some edu- 
cators: a respect for content. A good 
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Two Brands Test Best 


How many brands can you suc- 
cessfully advertise on one show? 

Here are the results of three 
tests Schwerin Research Corp. 
undertook for a maker of chil- 
dren’s products who sponsors a 
half-hour tv show: 

1. Three commercials for a 
single brand on the show saw 12 
per cent of the children in the test 
group switching to the client’s 
brand. 

2. The other extreme, with 
three different brands pitched, 
saw a total gain for all three not 
significantly greater than the rise 
scored by Brand A in the first 
test. (A total 14 per cent switch.) 
switch. ) 

3. Two commercials for one 
brand and a single plug for a sec- 
ond brand, however, pulled a 
total plus of 23 per cent. 

Concludes Schwerin: The spon- 
sor was able to get from two- 
thirds to nine-tenths more from 
each dollar than he would have 
using the set-ups in tests one and 
two. 











educational program has to have a 
point of view, and it has to say some- 
thing! Whether it’s a series or a one- 
shot, it should have a planned, thought- 
out audience and objective. The pro- 
ducer should decide before he starts 
out just whom he is trying to reach 
and what he is trying to get across. 

In turn, the educators can learn from 
the commercial broadcasters the im- 
portance of not trying to sell too many 
things at once. A good commercial 
can’t sell too many items or make too 
many sales points. Similarly, a good 
educational show should be so well 
planned and produced that, no matter 
what its technique, it does not attempt 
to convey too many ideas or too much 
information in any one program. 

Of course, one attitude which is 
too common in educational program- 
ming among both commercial and uni- 
versity broadcasters is over-gimmick- 
ing. There’s too often a tendency to 
trick shots, too many devices and over- 
production. No amount of gadgetry can 
substitute for the eloquence and impact 
of a great tv teacher: a Baxter, a 


Bernstein, a Welch, a Miss Frances. 
Oddly enough, I’ve found some aca- 
demic broadcasters are as gimmick- 
happy as any of the commercial pros. 
Certainly showmanship is vital, but it 
must be a thoughtful, motivated show- 
manship which does not sacrifice 
content for technique, which does not 
confuse slickness with creativeness. One 
little personal yardstick I found valu- 
able several years ago when supervising 
the first Princeton tv series that fea- 
tured outstanding faculty members was 
this: only use a visualization when it 
serves to reinforce a point the prof 
made, or to clarify something that 
could best be clarified only by a visual 
device. 


Well, is all eductional programming, 
then, to be only universities and 
professors? Or one-man shows? No. 
But let me underscore this point: tele- 
vision education needs great teachers; 
there’s usually a difference between 
a great scholar and a great teacher. 
A great teacher has the knowledge. 
but also the personality to get his 
ideas across, and the modesty and sense 
to adapt himself to the resources and 
problems of television; he knows the 
classroom is different than the studio. 
At every college, big or small, there 
are two, three, sometimes a dozen 
teachers who, if discovered and devel- 
oped, can do excellent programs for 
local stations; and these exist at second- 
ary and high-school levels, too. Dis- 
covering and developing them is not 
easy. (You'll find, as I have, that the 
intricacies of campus and faculty 
politics are sometimes as exasperating 
as those which exist in some businesses, 
like, shall we say, the broadcasting or 
advertising business.) But all things 
being equal, there is talent on the 
campus, if you'll go after it! 

The problem of producing exciting 
local educational (with or without a 
capital E) programs, if you define the 
word loosely and do not limit it to 
those programs produced by or with 
a recognized educational institution, 
involves a lot more than the station 
getting to know the university (and/or 
secondary and elementary school) re- 
sources of its region. You’ve got to 
know your community, inside and out, 
at every level. Good programs can 
develop out of state and local govern- 
mental agencies, out of museums, 
libraries, civic groups, clubs, social- 














service agencies and many other areas 
of community life. And, of course, 
some fine shows, doing a needed serv- 
ice, sometimes have no institutional 
tie-up at all. In every town, a resource- 
ful programmer can find ideas, talent 
and help all around him, if he knows 
his community. 

Many stations are coming to realize 
the effectiveness of the television docu- 
mentary as a potent means of public 
service in their community. This tech- 
nique can be particularly effective 
when it is applied constructively and 
courageously to vital community prob- 
lems and issues. Sometimes a one-shot 
documentary can do more than a 
lengthy series of programs, because 
into one, two or three programs can 
often go more concentrated planning, 
work and resources of a local station 
staff. 


Documentaries 


KPIX San Francisco, for instance, has 
just produced Decision or Dilemma, 
three documentaries on the vital Bay 
Area problem of rapid transit, and 
these have already had great commu- 
nity impact. These programs were 
aired, incidentally, in prime network 
time, pre-empted for the occasion. 
wBNs-Tv Columbus, Ohio, concentrates 
a great deal of its annual public-service 
efforts on five major documentaries— 
in effect, local spectaculars—which are 
broadcast in A time; these are rein- 
forced by two other major special 
programs, one for women, one for 
children. WAAM-TV Baltimore won the 
Robert Sherwood Memorial Award 
with a one-time documentary reporting 
on desegregation in that city. (Inci- 
dentally, that program cost only $75.) 

The documentary technique is a flex- 
ible one, and can be inexpensive, par- 
ticularly if the station has a news cam- 
eraman and can use him occasionally 
on this kind of project. Film, of course, 
is a valuable ingredient in public-serv- 
ice programming, and it need not al- 
ways be film shot to order. I have seen 
splendid use made of stock film and 
even of free film, when a smart pro- 
ducer added the ingredients of ideas, 
personality and production. 

Another useful technique is the in- 
tegration of special features into an 
already existing program series. For 
example, wBz-Tv Boston has developed 
an appealing weekly feature on Amer- 
ican history, which is used as a high- 


light segment of Bob Emery’s noontime 
Big Brother Club, a high-rated cartoon 
show. The history episode is a ten- 
minute silent film with narration, which 
takes Boston youngsters to famous his- 
torical landmarks around New England 
and pictures them re-enacting events 
in American history. The kids love it; 
an important lesson is taught in a novel 
way and gains wider circulation be- 
cause it’s built into a high-rated com- 
mercial show. 

Whatever the format or the tech- 
nique, imagination is a splendid dol- 
lar-stretcher. The local producer who 
supplements imagination with a re- 
sourceful use of production devices and 
short-cuts will find that he can do fine 
shows with limited funds and small 
staffs. Rear-screen projection is very 
useful; so is good “limbo” lighting. 
I’ve seen darn good programs done 
with one camera. Pre-planning and dry 
rehearsals out of the studio are also 
great cost-cutters. 

In the long run, though, showman- 
ship in educational and public-service 
programming can flourish only in a 
certain kind of atmosphere. As some- 
one in this business once said, nothing 
really happens until someone gets ex- 
cited about it. Well, that’s true whether 
the “it” is a new sales campaign or an 
educational program. A station man- 
ager who thinks of the latter kind of 
programming only as a_ percentage 
figure on a report will never get excited 
about this “it.” 


Few are Cynical 

Surprisingly enough, there are still 
some program men around who tend to 
minimize this part of their assignment 
and can’t get excited about it; their 
attitude tends to be cynical, patronizing 
or even flavored with the kind of des- 
tructive anti-intellectualism that some- 
times colors other sections of the Amer- 
ican scene. 

I could say, of course, that this kind 
of programmer isn’t smart, and he’s 
obviously neglecting an important part 
of his job. But there’s another big an- 
gle: the director, writer, producer or 
program manager who doesn’t have a 
positive and productive attitude about 
educational and public-service pro- 
gramming is short-changing himself. 
He just isn’t getting as much fun out 
of his job as he should! 

Maybe this sounds like Pollyanna 
stuff—that educational programming 





can be fun. Let’s put it another way: 
it’s here that a programmer can find 
probably more genuine creative satis- 
faction than in any other aspect of his 
work. The facts of life in this decade 
of broadcasting are that the tv pro- 
gram manager’s job, on the whole, has 
to do mostly with operations, spot car- 
riers and films. 


You Can Go to Town 

That’s probably as it must be, and 
certainly I don’t mean that there are no 
creative rewards in the commercial for- 
mats of local video. But very often it’s 
in the “public interest, convenience and 
necessity . . .” sustainers that you can 
really go to town; do that big live 
show, experiment with technique, try 
out a new angle or a high-flying idea. 

Sure, we’re in this business for 
bucks; but for something more—if 
we're truly creative people, we're also 
in it for kicks, for the razzle-dazzle and 
razzamatazz, for that wonderful and 
warm satisfaction that comes a few 
seconds after the show has gone off the 
air and someone says: “Hey, that was 
good!” We're in this fine, frenzied 
business because we like to shoot off a 
few rockets, touch off a sparkler and a 
roman candle or two. We want to exer- 
cise our imaginations, flex our inge- 
nuity, nourish our egos. We want to 
plan and scheme and dream! 
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Ouija boards are passe 


Time was, when a person had a question, out 
would come the ouija board for an answer. This 
wasn’t too accurate a system, of course... but a lot 
of people put a lot of faith in what the ouija board 
told them. 


Times change — and today accuracy is the keyword. 
That's why the modern business publication wants 
its circulation audited. 

In joining BPA* the publisher is taking an impor- 
tant step toward sound and accurate planning in your 
behalf. It means that he is checking, double-checking 
and constantly rechecking — 


@ Who you are 





@ Where you work 


@ What your job is 





He wants and needs this information — and the 
BPA* audit can assure both him and his advertisers 
that he is getting his magazine into the hands of 
people qualified by their common interests to receive 
it. It helps him to give you — 


@ Editoriais that will help you in your work 
© Advertising that will have value to you 


He can serve you even better if you will complete 
surveys and questionnaires which he may send you, 
and if you will give him your thoughts and opinions 
on the editorials and advertisements in his magazine. 





You,.the reader, are the £ey person to the publisher 
—and the BPA* audit helps him in his never-ending 
effort to think about you and design his magazine | 
for you. 


You, the reader, benefit when the circulation of a 
publication is audited by... 


*BUSINESS PUBLICATIONS 


AUDIT OF CIRCULATION, INC. 
420 Lexington Avenue New York 17, N. Y. 
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A Non-Profit, Tripartite Membership Corporation of Advertisers, Advertising Agencies and Business Publications 
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Washington Memo 


UHF PROPOSALS DELAY. Post- 
ponement of the deadline from Sept. 
10 to Nov. 15 for filing comments on 
the deintermixture proposals in the 
FCC’s allocation proceedings came as 
somewhat of a surprise, but it appears 
that the delay was necessary to work 
out some engineering problems in- 
volved. Had the Commission finalized 
the proposals withotty,solving these 
problems, its actions would almost 
certainly have been subjected to legal 
attack. It may well be, therefore, that 
no time is lost in the long run. 

Because the deintermixture propos- 
als, if adopted, provide the key to 
preservation of uhf, pending an ulti- 
mate shift of all tv or a major part 
of tv to ultra high, their importance 
in the overall allocation plan cannot 
be underestimated. Without deinter- 
mixture, the Commission has deter- 
mined, there can be no nationwide 
competitive television system which 
would be feasible at this time. Deinter- 
mixture not only safeguards uhf sta- 
tions but permits more vhf stations 
through the reassignment of channels 
from intermixed to vhf markets. 

In Providence, for example, there 
would be four instead of three v's. 
The same would be true in St. Louis 
and Miami. By the same token, the 





Davenport, Rock Island-Moline area 
would get three instead of two v’s and 
so would Norfolk, Mobile, Duluth and 
Charleston, S.C. 

More important, finalization of the 
deintermixture proposals would enable 
the Commission to deintermix in other 
areas along lines proposed by the ABC 
network and other petitioners. For 
obviously, once the ice is broken, the 
Commission could move expeditiously 
in other directions. 

Of course, nobody knows just what 
the Commission will do after the com- 
ments are filed. But a majority of the 
members seems to be disposed to carry 
out the proposals. Chairman George 
C. McConnaughey, for one, has ex- 
pressed high optimism that the long- 
range uhf plan, which is predicated on 
the interim deintermixture program, 
will be adopted. 

In a recent informal talk in Wash- 
ington to the Joint Council on Edu- 


Chairman Mc- 


Connaughey said _ the 


cational Television, 
allocations 
program has “great possibilities and 
potentialities.” Support of the program 
by the Senate Interstate and Foreign 
Commerce Committee buoyed his opti- 
mism. “Thank heavens” the Committee 
gave its approval, he said. 


JCET REVELATIONS. The one-day 
conference of the JCET, incidentally, 
proved an eye-opener to observers 
from the commercial-tv industry. One 
heard such expressions as “educational 
spectacular,” “telecourses” and “intro- 
spectaculars.” Educational station KETC 
St. Louis has prepared a six-hour 
“educational spectacular” to be pre- 
sented this fall, when an entire week’s 
nighttime programming will be devoted 
to a discussion of “Science and Human 
Responsibility,” led by Dr. Arthur 
Compton, Nobel Prize winner. 
Educational stations while non-com- 
mercial, adopt commercial techniques 
and find ways of getting revenues, 
although not from advertising. Chi- 
wItw (“Window to the 
World”) sold over 12,000 study guides 
at 50 cents each for language and 


~ 2 
cagos 


psychology courses televised by the 
station. This ETV_ station 
more than 30,000 calls one Sunday 


claimed 


afternoon during a “spectacular” pro- 
gram to aid viewers in filing income- 
tax returns. 

One of the most important ETV 
developments in the nation is the 
Alabama network of three vhf stations 
so located as to cover 90 per cent of 
the state’s population. State-supported, 
the network is considered as an ex- 
tension to public education and con- 
stitutes an integral part of the school 
system. It is programmed under con- 
tract by three agencies: the University 
of Alabama, Alabama Polytechnic In- 
stitute and the Birmingham Area 
Educational Television Assn. 

ETV 


variety of programs. San Francisco’s 


stations broadcast a_ wide 
KQED boasts “the largest variety of 
children’s fare available on Bay Area 
television.” Its adult programs include 
piano instruction, speed reading, pub- 
lic speaking, human relations, home 
repair, child rearing, operations of the 
investment market, literature, science, 
the fine arts, medicine and public 
health, law and architecture. During 
the past year, this station presented a 
series of 15 one-hour “introspectac- 
ulars” on public issues ranging “from 
mass rapid transit to rock ’n’ roll.” 


SENIOR ETV STATION. The oldest 
of the 21 ETV stations on the air 
is KUHT Houston, which has been in 
operation more than three years. Its 
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Family matter 


How Col. Long has founded a business, as well as a family, tradition 





Col. J. H. Long 


he history of communications— 

both printed and the spoken word 
—in Huntington-Charleston, W. Va., 
shows a broad expanse of both stabil- 
ity and durability. Not unexpectedly, 
it comes from having roots, not only 
deeply in the soil of local needs, but 
also figuratively in the people them- 
selves. 

And the story of communications in 
this important market is essentially 
the story of one family’s responsibility. 
In Huntington, it began with Col. 
Joseph Harvey Long, continued 
through his son, Paul Walker Long, 
and, in turn, through his daughter, 
Suzanne, now Mrs. Lawrence H. 
Rogers II. The Rogers’ children repre- 
sent the fourth generation who no 
doubt will carry on in their family’s 
tradition. 

The 93-year-old Col. Long was born 
in Jonestown, Pa., just six weeks be- 
fore the Battle of Gettysburg (which 
could be heard plainly from his child- 
hood farm home). While still a young- 
ster, he began the business of printing 
business cards on a toy printing press 
his family had got for him in Pitts- 
burgh. 

At 16, he made his way—on foot— 
to Wheeling, W. Va., where he worked 
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as a printer’s devil helping to put out 
the Wheeling Sunday Leader. By the 
time he was 18, he left to work in 
Erie, Pa., on the Erie Dispatch. His 
former employers sent with him a 
letter of recommendation which Mr. 
Long has preserved—and observed— 
to this day: “He needs no overseer, 
but may be trusted to do his work as 
well without.” 

Col. Long has been active in the 
publishing field ever since. His record 
of association includes the Wheeling 





Lawrence H. (Bud) Rogers 


Register, the Wheeling News (which 
he co-founded with Hershel C. Ogden), 
the Huntington Herald (which he 
owned) and the Huntington Adver- 
tiser (of which he has been principal 
owner and publisher for well over 50 
years). His membership in the Asso- 
ciated Press dates from 1895. 

All local newspaper interests were 
merged into the Huntington Publish- 
ing Co. in 1924, with J. H. “Harvey” 
Long and sons as majority owners. 
The Colonel, president of the company 
until last August, is now chairman of 
the board, as well as publisher of the 
evening paper, the Huntington Adver- 
tiser. Vice president of the company 
and publisher of the morning Herald 
Dispatch is William D. Birke, who is 


also a member of the board of direc- 
tors. Of the Colonel’s two living sons, 
Walker Long, the elder, is general 
manager of the Huntington Publishing 
Co., while Edward H. Long serves as 
treasurer. Both sons are also board 
members. 

The Huntington Publishing Co. owns 
89 per cent of wsaz, Inc., the parent 
company of stations WSAZ-TV-AM Hunt- 
ington. The four officers listed above 
serve in their same capacities for the 
subsidiary corporation, except for 
Walker Long, who is secretary of WSAZ, 
Inc. 

Much of the success has depended, 
of course, upon the acumen of Col. 
Long, who, as patriarch of a business 
as well as of a family tradition, has 
been responsible for many innova- 
tions. He was the first to introduce the 
linotype into West Virginia and the 
Ohio Valley, a record he duplicated 
when he also became the first to buy 
and install a rotary press there. In 
Huntington, he was first with the tele- 
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Mrs. Rogers and children 




















Football (Continued from page 52) 


“can see the brand of ball we play”— 
people who ordinarily wouldn’t be ex- 
posed to pro games. 

There are also indications that as a 
result of tv, more requests for pro- 
football franchises have come to light. 

After analyzing their use of tele- 
vision, the pros have adopted a formula 
which they believe has assured the 
greatest success. Each game is blacked- 
out in the originating city and over a 
75-mile radius. 


Bell Likes Tv 
Comr. Bell, considered one of the 


most pro-ty men in sports, recently 
revealed that a new three-year tv-radio 
contract for championship games has 
been signed, amounting to $600,000 
(or $200,000 a year). It is also no 
secret that the rights to the regular- 
season pro games are highly valuable. 
The rights, plus talent and line charges, 
for the Chicago regional network this 
year will cost the advertisers $1 million. 

The NCAA stand is in sharp contrast 
to the pros’ attitude. The tv committee 
of this college organization has been 
full of internal dissent over its use of 
tv. Some factions want more liberal use 
of the medium; others favor a more 
restrictive approach. The Big Ten and 
the Pacific Coast Conference have 
pressed for more regional tv. But what- 
ever the committee’s stand, and in the 
past it has been extremely wary, a 
sizable tv schedule is always worked 
out. 


On the Upswing 


As far as college attendance is con- 
cerned, it has been on the upswing the 
past two years. The downward trend 
that started in 1950 was reversed in 
1954. Attendance in 1954, according 
to a United Press survey, was 12,961.- 
599. This was a 2.5 per cent increase 
over 1953. In 1955, attendance was 
13,311,380—a 2.7 per cent increase 
over 1954, Average attendance per 
game in 1955 was 23,030, as com- 
pared with 22,156 in 1954. What tv 
and sports officials alike are hoping 
(and expecting) is that this upward 
trend will continue and finally surpass 
the 1949 record of 15,675,000. 

The arguments for and against the 
use of tv depend upon what side of the 
fence you are on. NCAA officials main- 





Home’s Houses 


The talents and resources of 
NBC-TV’s Home have been 
turned to a cooperative venture 
of homebuilding. The result is 
the construction in 30 cities of 
the “House That Home Built.” 
In each city, a local builder 
adopted a basic house plan, as 
offered by Home, and constructed 
a model unit. 

In Philadelphia, for example, 
the Helwig Brothers constructed 
the six-room “Aristocrat” in 
suburban Wyndmoor. This 
house, one of three variations on 
the basic plan, was opened for 
inspection last Saturday. Special 
tv coverage of this operation has 
been given by wrcv-Tv, locally, 
and by Home, nationally. 

Similar openings of the “House 
That Home Built” are being held 
in 29 other cities, among them: 
New York, Washington, Buffalo, 
Chicago, San Francisco, Milwau- 
kee and Kansas City. 











tain that tv has kept people home, espe- 
cially when there is game-time com- 
petition from top network programs. 
On the other side, tv-minded men assert 
that college-football income in dollars 
is not off. They also claim that the 
decline in attendance following 1949 
was due to a drop-off in student enroll- 
ment following the bonanza of post- 
World War II registrations. 

Whatever a person’s suasion, there 
seems little doubt that televised games, 
paid for by advertisers,: are making 
new friends for football. 





Wash. Memo (Cont'd from p. 97) 


manager, John C. Schwarzwalder, re- 
ported to JCET that during its exist- 
ence the station has programmed 5,000 
with 1,600 hours of direct 
teaching, including 50 college credit 
courses involving a total of 12,000 
students taught wholly or partially by 


hours, 


tv. The station is also used as a labora- 
tory for training about 250 students a 
year for commercial television. 

ETV stations have received consider- 


able aid from the industry. The Okla- 
homa Educational Television Author- 
ity, which operates two stations, 
received $50,000 from wky-Tv Okla- 
homa City. Tower space and land for 
the transmitter building for KETA-Ty 
(ETV) was provided by kwrv Okla- 
homa City, and similar assistance was 
given to KOED-Tvy (ETV) by Kkotv 
Tulsa. In addition, Kvso-ry Ardmore 
has agreed to rebroadcast a number 
of KETA-TV programs to enable the 
ETV station to reach southern Okla- 
homa. 


Assistance From WLW -T 


Cincinnati’s ETV_ station, WCET, 
values the assistance given it by wLw- 
T at $25,000. John Fetzer’s KOLN-TV 
has provided its studios for nearly a 
year for programming of ETV station 
Kuon-Tv Lincoln, Neb., and has given 
other assistance as well. Substantial 
aid has been given other stations. 





Readers 


highly skilled time and a total of $800 
to produce the print. 


(Continued from page 92) 


What are the advantages of the 
color slide? 

A singular advantage of the 35 mm 
slide is that it is the least costly and can 
be manufactured in a surprisingly short 
period. We consistently produce them 
in four hours. In addition, they are 
small and can be shipped easily. Also, 
many tv stations now have facilities for 
the projection of color slides even 
though they do not own color cameras. 


What are the advantages of the 
large color transparency? 

The large transparency costs more, 
of course, yet it has a versatility per- 
mitting the use of movie-born camera 
techniques for added impact. An un- 
usual effect, adding to viewer attention 
and providing depth, may be achieved 
with the large transparency when it is 
mounted in a frame in front of opal 
glass and backlighted, then televised 
from the front with a live camera. The 
camera can zoom to pinpoint any spe- 
cific area on the transparency, or it 
can pan vertically or horizontally. The 
large transparency also lends itself well 
to the dissolving effect. 
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ARB TV REPORT CURRENT AVAILABILITY NOTICE 


Listed below are all markets for which ARB television audience reports are currently 


eh Zelllele){-Mel@iela-Meltl-M oll ol-MI tit ve MMi -Mil-lel mieten 


i eeinenanenetll 


Sacthers Kating Reports 


Atlanta 
Baltimore 
Birmingham 
Charleston, $. C. 
Charleston, W. Va. 
Huntington, W. Va. 
Charlotte 
Chattanooga 
Columbia, $. C. 
Dallas 

Fort Worth 
Harlingen 
Brownsville 
Weslaco 
McAllen 
Houston 
Jacksonville 
Little Rock 
Louisville 
Lubbock 
Memphis 


Miami 
Fort Lauderdale 


West Palm Beach 
Mobile 
Nashville 

New Orleans 
Norfolk 
Oklahoma City 
Raleigh 
Durham 
Richmond 
Roanoke 

San Antonio 
Shreveport 
Tulsa 
Washington 
Winston-Salem 


Troy 

Boston 

Buffalo 
Harrisburg 
Hartford, Co..n. 
Johnstown 
New York 


Albany 
Schenectady 


Monthly 
Monthly 
March 
March 


February 


March 
June 
March 


April-July 


March 


April-July 
March 
February-June 
February-June 
February 
February-June 


March 


March 
March 
March 
March 
February-June 


March 


March-July 
March 
February-June 
March 
February-June 
Monthly 
February 


Chicago 
Cincinnati 
Cleveland 
Columbus, Ohio 
Davenport 
Rock Island 
Dayton 

Des Moines 
Detroit 
Duluth 
Superior 
Evansville 
Fort Wayne 
Grand Rapids 
Kalamazoo 
Hannibal 
Keokuk 
Quincy 
Indianapolis 
Kansas City 


Albuquerque 

Bokersfield 

Boise 

Colorado Springs 

Denver 

Fresno 

Honolulu 

Los Angeles 

Northern Calif. 
Central Valley 

Phoenix 

Portland, Oregon 

Pueblo 


Sacramento 


Sena 


Eastern Rating Reports 


February 


Monthly 
February-June 
February-June 
Feéebruary-April 
February 
Monthly 


PRICE SCHEDULE FOR ARB TV REPORTS 
ARB RATING REPORTS 


Philadelphia 
Pittsburgh 
Portland, Maine 
Providence, R. 1. 
Rochester, N. Y. 
Scranton 
Wilkes-Barre + 


Syracuse 








Cactral Rating Reports 


Monthly 
Monthly 
Monthly 
Monthly 
February-June 


Monthly 
Merch 
Monthly 


March 


February-June 
February 


March 


June 


April-July 
April-July 


Madison 
Milwaukee 
Minneapolis 
St. Paul 
Muncie 
Omaha 
Peoria 
Rockford 
Saginaw 
Bay City 
Midland 

St. Lovis 
South Bend 
Elkhart 
Springfield, Mo. 
Toledo 
Wheeling 
Steubenville 
Wichita 
Youngstown 


eee 


Wetter Rating Reports 


March 
March 
March 
January 


March-June 
March-June 
June 
Monthly 


February-June 
February-June 
Feb.-Mar.-June 
January 


February-June 


Monthly 
April-July 


June 


February-June 


February 


March-June 


February-June 


Salinas 
Monterey \ 
Santa Cruz 

Salt Lake City 
Ogden \ 
Provo 

San Diego 

San Francisco 
Seattle 

Tacoma 
Spokane 

Stockton 

Modesto 


Tucson 


January 
April-July 


Monthly 
February 
Feb.-Apr.-June 


March 
May 


June 
April-July 


February 


March 
February 


April 


February-June 
February-May 


February-June 


March-May 
Monthly 


Monthly 
February-July 
June 


December-June 


Advertising Agency rates for these 
reports are listed below with pro- 


cedure for ordering 


Most reports 


are available for immediate delivery 


with July reports to 
areleiny 


be completed 


For further information 


please contact your nearest ARB office 





Agency TV Billing Per Year 


Under 
Covering over 100 markets these reports include quarter- Prices $2,000,000 $2- 10,000,000 
hour ratings and dience « ti and cover 
all programs on all stations. Metropolitan Area | For firm's home city report............. $30.00 $30.00 
Coverage Steies cle evetealy in 300 For additional market reports... 15.00 25.00 


additional markets. Information on request. 





TO ORDER REPORTS ... CALL YOUR NEAREST ARB OFFICE COLLECT 


American Research Bureau, 


a2. 





WASHINGTON, D.C. 
1080 National Press Building 
NAtional 8-0822 


NEW YORK 
551 5th Avenue 
MUrray Hill 7-3787 


LOS ANGELES 
234 S. Garfield Ave. 
CUmberland 3-3149 











Wall Street Report 


Profile on Audio. Audio Devices, 
Inc., is another newcomer to the stock- 
market community whose prime field 
for growth—and fattening of inves- 
tors’ pocketbooks — depends on the 
future of television. 

Audio was incorporated in New 
York in 1937 and today operates two 
major subsidiaries in the manufacture 
and sale of recording discs of the in- 
stantaneous play-back type and of 
magnetic recording tape and magnetic 
recording film. Until 1950 the com- 
pany was almost exclusively confined 
to the recording-disc output. It was 
in 1948 that the company first began 
significant output of magnetic tape, 
and it is this product which is expected 
to provide the company with its growth 
potential. District Products Corp., a 
wholly-owned subsidiary, has been pro- 
ducing the magnetic film to record 
sound for motion-picture and tv film. 
Today the magnetic tape and film ac- 
count for over 50 per cent of the vol- 
ume done by AD, which in 1955 
totaled $3,472,871. 

The company gained listing on the 
American Stock Exchange last June 
when it applied for trading privileges 
for 619,957 issued shares, par value 
10 cents on the nation’s second largest 
security exchange. Since its listing, the 
stock has ranged in price from 4%4 to 
5%. The company declared an initial 
dividend of 5 cents per share this year. 


Small But Growing. To investors, 
Audio Devices may still be in the 
small-potato class, but its growth is im- 
pressive. Last year its tape output took 
an 85-per-cent jump. This was the 
prime factor in the sharp profit im- 
provement. Earnings after taxes totaled 
$219,955, or 35% cents per share, 
compared with $58,906, or 10% cents 
per share in 1954. 

Earlier this month the company re- 
leased its report for the first half of 
the current fiscal year and stated that, 
while it had enjoyed a substantial in- 
crease in sales unitwise, a 15-per-cent 
price drop on its products, forced by 
competition, had kept it from showing 
any dollar-sales gain of importance. 


In the first half, sales totaled $1,818,- 


181, and profits after taxes were $103.- 
952, equal to slightly more than 16 
cents per share. 

In 1955 Audio paid a 5-per-cent 
stock dividend and a cash dividend of 
5 cents per share. In December 1954 
the company also had declared a 5- 
per-cent stock dividend. The stock- 
dividend policy has been pursued, 
according to William C. Speed, AD’s 
president, because the company wants 
to preserve cash to finance the growth 
of the business. Mr. Speed predicted 
the company would continue an ex- 
pansion policy in 1956. 

AD does some business in recording 
accessories and equipment, such as re- 
cording and play-back styli, empty 
reels and boxes and playback demag- 
netizers. However, magnetic recording 
tape dominates the company’s opera- 
tions at present, since its use is con- 
stantly expanding, and since the im- 
pending use of video tape machines 
developed by Ampex, Inc., indicates 
that a boom in this field is about to 
get underway. 


Half-dozen Conrpetitors. AD has 
some rugged competition in the mag- 
netic-tape field from Minnesota Mining 
& Manufacturing, Reeves Soundcraft, 
Orradio Industries and two or three 
others. In 1953 AD had a sales vol- 
ume of $2,612,719; in 1954, $2,453.- 
750, and last year, $3,472,871. Since 
over $1,750,000 of the 1955 volume 
represents magnetic-tape-and-film vol- 
ume, it can be considered by most 
standards to be small business. Yet AD 
claims that it is the second largest 
producer of these products, right be- 
hind MM&M. 

AD and MM&M are locked in a legal 
dispute over a patented method of 
making a magnetic iron oxide which is 
used in magnetic tape. MM&M and 
Armour Research Foundation of Illi- 
nois claim that the process is one they 
developed. However, AD contends the 
process, which it uses, is not patentable 
and there’s no danger to the company’s 
position in the industry. 

The tape-and-film manufacturing op- 
erations are carried on at leased plants 
in Springdale and Glenbrook, Conn. 


At present, the Springdale plant is 
45,000 square feet of leased space, and 
the company has an option to renew 
the lease for ten years, subject to cer- 
tain adjustments, on May 31, 1963. 
However, Audio Manufacturing Co., 
making the discs, owns two plants in 
Glenbrook, on land consisting of 35.,- 
400 square feet and subject to a 5-per- 
cent first mortgage of $47,500. There 
was a $23,500 unpaid balance on the 
mortgage on April 30. 

Mr. and Mrs. William C. Speed and 
C. J. LeBel are the largest stockholders 
in the company, although their actual 
holdings have not been disclosed. Mr. 
Speed is president and Mr. LeBel vice- 
president. 


High-Low Last 
Stock 1956 Quote* 
ABC 32%4- 2456 28 
ADMIRAL 22%- 17% 17% 
AVCO T%- $ 5% 
CBS 32%- 225 31 
DUMONT LABS 10 - 53 5% 
EMERSON 13%4- 8% 
GENERAL ELECTRIC 65%4- 5 61% 
HOFFMAN 25%%- 3 23% 
MAGNAVOX 41 : 34% 
MOTOROLA 51%- ¢ 45%4 
NATIONAL TELEFILM 5%- 5% 
PHILCO 36%4- 3 2014 
RCA 50%6- ¢ 41% 
RAYTHEON 19%- 1: 1556 
STORER 29%4- 22 28 
SYLVANIA 55%- 42 50 
WESTINGHOUSE 65%- 51% 55% 
ZENITH 1414-101 111% 


Over-the-Counter Stocks 


Bid-Asked* 
CONSOLIDATED TV 17 -19% 
OFFICIAL FILMS 1%- 2 





*As of the close, Sept. 12, 1956 
tAs of Sept. 12, 1956 
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Fam ily (Continued from page 98) 


phone, first with the electric light. 

A Colonel of the West Virginia Na- 
tional Guard since the turn of the 
century, he was instrumental years 
later in putting through the 14-mile 
floodwall that today protects Hunting- 
ton from the ravages of the Ohio 
River. An old-time Democrat, he was 
campaign chairman for the West Vir- 
ginia Roosevelt forces in 1932; 20 
years later he was prominent among 
Democrats for Eisenhower. 


He and his late partner, David 
Gideon, steered their broadcasting 
company into television—at a time 
when both men were in their eighties. 
And currently Col. Long is looking 
ahead to color tv; his WSAZ-TV is all 
equipped for it. 

Although the Colonel’s eldest son, 
the late Luther T., was active in pub- 
lishing until he retired in the late 
Thirties with a heart condition, the 
second son, Paul Walker Long, has 
been an inveterate radio “ham,” as 
well as a successful publisher. Even 





Here’s how to entertain at the finest 
restaurants ... without carrying cash! 


Show this book and “Charge It” . . . everywhere! 


Become a charter member of the Esquire Cius 


and enjoy these outstanding services 
and privileges . . . 

. . . your Directory-Guide lists hundreds 
of choice dining and entertainment 
establishments that will automatically 
honor your Esquire C.us membership. 


Gives valuable inside information on prices, 
specialties of the house, type of food served 


—even the name of each maitre de! 


. . . a special charter membership fee of only 


$5 for an entire year! 


. .. a fully-detailed monthly bill that you pay 
with a single check! An accurate, permanent 


record of your entertainment expenses, 
for tax and business purposes. 


. . additional membership cards for your 


family or firm—absolutely free! 


Send in the coupon with your check or 
money order now. 


























e ° 
e ESQUIRE CLUB, Dept. TVA, P.O. Box 4, Irvington-on-Hudson, New York 7 
7 ° 
e ° 
_ Your Name Check Only One ° 
a ee - 1 Company Account— . 
e@ Home Address Bill to office address ° 
e ° 
°Ga — = Shake © Personal Account— 7 
eed : Bill to office address 
* Company Name ~~ Nature of Business O Personal Account— ® 
. Bill to home addre :s = 
e Address City Zone ~ State . 
. Specity: . 
. ; : —— —— _ 

e Years with above firm. Your Position 0 $5.00 enclosed =¢ 
> - mee ) Bill me bs 
4 Your Bank Branch OC Regular OC “avings = 
e : = ab. ae . 
e Charge Accts. at . 
© e 
Your Signature “Tf Company account, signature of authorized Executive . 














before the commercial invention of 
radio, Walker Long had already built 
single-tube regenerator 
early as 1920. Appropriately, besides 


circuits as 
being general manager of the publish- 
ing company, he is also secretary o 
wsaz, Inc. As such, he was principally 
responsible for the negotiations for all 
equipment, facilities and land con- 
tracts that preceded the building of 
WSAZ-TV. 


Walker Long Active 


And like other members of his 
family, Walker Long, now 58, has been 
notably active in civic services like the 
YMCA, Community Chest, Cabell 
County Recreation Commission, Cham- 
ber of Commerce. But perhaps his 
greatest single achievement was getting 
the Huntington Tri-State Airport con- 
structed in the realm of a railroad- 
conscious community. When a public 


bond for the 


issue airport was 
defeated, Walker managed to get 


private financing through the Cham- 
ber of Commerce. Opened only late in 
1952, the airport has already proved 
so enormously valuable that, to expand 
it for four-engine jet traffic, local voters 
their 
agreed overwhelmingly to a bond issue. 


recently reversed stand and 

Walker’s daughter, Suzanne, mar- 
ried Lawrence H: Rogers II in June of 
1944, two years to the day after they 


(Continued on page 104) 


NOT 


channel 


Serving prosperous eastern N. C. 
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has okayed the general plan . = a fy “a pero ig 
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the hour is late, but the agency men : nomenon 
work on e work with Standard Rate . % 3 
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you are th@re 


For the full story on the values 1,362 media get from their Service- 
Ads, see Standard Rate’s own Service-Ad in the front of any 
edition of SRDS; or call a Standard Rate Service-Salesman. 
N. Y. C.—Murray Hill 9-6620 + CHI.—Hollycourt 5-2400 + L. A.—Dunkirk 2-8576 


Note: Eight years of continuous research among buyers and users of space 
and time has revealed that one of the most welcome uses of Service-Ads 
comes at those times account executives or media men are working nights 
or weekends, planning new campaigns or adjusting current ones. 








A red-nosed Fokker 


slowly spun to earth 


T 4:35 P.M., on October 30, 1918, a 
lone Spad biplane, marked with the 
symbol of the “Hat-in-the-Ring” Squad- 
ron, hawked down through the quiet skies 
over Grande Pré. Seconds later, a burst of 
its guns smashed into a low-flying Fokker 
and sent the German plane swirling to 
earth like an autumn leaf. 


Captain Eddie Rickenbacker had 
downed his last enemy plane of the war, 
setting a combat record never equaled: 
26 victories in 7 months. It made him the 
. American ace of aces. 


Earlier, his mother had written, “fly 
slowly and close to the ground”; but it 
was advice that Eddie Rickenbacker has 
never been able to take. His courage, in- 
genuity and drive are typical of America’s 
greatest asset. 


Which is not simply factories, farms, or 
gold—but millions of people called Ameri- 
cans. And it is these people who stand 
behind one of the world’s finest invest- 
ments: U. S. Series E Savings Bonds. 

To buy Savings Bonds is to join them in 
their proud confidence of their country 
and iis future—and to protect your own 
personal security as well. 


* * * 


It’s actually easy to save money—when you 
buy United States Series E Savings Bonds 
through the automatic Payroll Savings Plan 
where you work! You just sign an application 
at your pay office; after that your saving is 
done for you. And the Bonds you receive will 
pay you interest at the rate of 3% per year, 
compounded semiannually, for as long as 19 
years and 8 months if you wish! Sign up to- 
day! Or, if you’re self-employed, invest in 
Bonds regularly at your bank. 


Safe as America—U. S. Savings Bonds 
The U.S. Government does not pay for 
this advertisement. It is donated by 
this publication in cooperation with the 
Advertising Council and the Magazine _ 
Publishers of Ameriea. 
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Family (continued from page 102) 


had met at a party in Philadelphia. 
“Bud” Rogers, now 35, is a Princeton 
graduate and a veteran of the Second 
World War, where he attained the rank 
of captain with the Second Armored 
Division. 

Married during the war, he did not 
join WSAz until he was released from 
the armed forces, signing on imme- 
diately afterward as promotion man- 
ager and part-time salesman. As soon 
as the company was granted a tv con- 
struction permit in 1948, “Bud” got in 
on the work, arguing that even in a 
small city, television promised to be- 
come the significant medium of the 
future. 


First WSAZ-TV Manager 


He has served as station manager 
since WSAZ-TV went on the air in Oc- 
tober 1949. Two years later he was 
promoted to general manager of wsaz, 
Inc., and became vice president and 
general manager of the combined op- 
erations in 1952. Last August he was 
elected to the presidency of wsaz, Inc., 
succeeding his grandfather-in-law. 
When the company added WwcKV 
Charleston as a subsidiary in 1954, 
Mr. Rogers was also named president 
of its parent, the Kanawha Valley 
Broadcasting Corp. 


WNCT PRIMARY CBS AFF 
Greenville, N. C. 


316,000 watts full time 
A. Hartwell Campbell, Gen. Mgr. 
George P. Hollingbery Co., Nat’! Rep. 








WSAZ-TV, which operates local stu- 
dios in Charleston in connection with 
its WGKV radio operation there, has a 
unique record. It was instrumental in 
identifying Huntington as the indus- 
trial and economic center of the Cen- 
tral Ohio Valley, creating, in effect, a 
major market where none existed be- 
fore. 


Station Pace-Setter 


Further, wsAz-Tv has established it- 
self as a pace-setter within the field of 
television itself. It pioneered small-city 
operations with local live (and remote) 
originations. It was one of the first to 
install a high-power transmitter im- 
mediately after the freeze. It experi- 
mented with the first workable dirce- 
tional antenna. It installed its own 
private relay system in 1950 in order 
to be included in network schedules. 
(Since replaced by common carrier, 
that connection is now used to inter- 
link wsaz-Tv with its Charleston 
studios for daily originations in both 
cities. ) 

Mr. Rogers has an equally impres- 
sive personal record within the indus- 
try. He was a founder and charter 
board member of the Television Bu- 
reau of Advertising, was recently re- 
elected for a second term as treasurer. 
He has served in a number of capac- 
ities with the NARTB, is vice chairman 
of the NBC-TV affiliates executive 
committee and was recently president 
of the West Virginia Broadcasters 
Assn.—to name a few of his activities. 

Mr. and Mrs. Rogers are the parents 
of four daughters and one son, Law- 
rence H., III. It’s obvious that the chil- 
dren—with their parents’, grandpar- 
ents’ and great-grandparents’ daily 
influence upon them—will have to do 
a lot of dodging to avoid the deep- 
rooted traditions of the family. As a 
corollary, it seems equally obvious 
that the citizens—and communications 
—of Huntington and Charleston have 
not only a notable history, but also a 
bright future. 








ATLANTIC TELEVISION 
proudly presents 
THE CHAMPION PACKAGE 
Send for particulars today from: 


ATLANTIC TELEVISION CORP. 
130 West 46th Street, N. Y. C. 

















TELEVISION AGE 


A media director in one of the top 
ten agencies, who supervises the 
buying of several millions of dollars 
worth of tv spot time, told Tv ace: “I 
believe there is a definite trend to more 
year-round maintenance of spot sched- 
ules. Certainly we are doing more than 
last year, and in the coming year we 
will increase our total of 52-week 
schedules.” 

Several other media buyers—all of 
whom requested anonymity — con- 
curred in this view. The not-so-anony- 
mous dollars-and-cents facts also seem 
to agree. This year has seen many 
giant advertisers with multiple prod- 
ucts, such as Procter & Gamble, Gen- 
eral Foods, Philip Morris and National 
Biscuit, take on more and more year- 
round schedules. 

There seem to be five discernible 
reasons for the growing increase in 
52-week purchases. Not necessarily in 
order of their significance, they are: 
1. The network policy of no-summer- 
hiatus is conditioning advertisers to 
maintain similar spot habits. 2. Many 
advertisers, especially those selling 
highly competitive, low-cost essentials, 
feel that they must keep hammering 
all year. The impact of tv has shown 
that the viewer-consumer will follow 
the line of most insistence. 3 Adver- 
tisers who are on all year are stronger 
buyers and for reasons of proximity 
and pressure, can more readily pick 
up the more desired availabilities. 4. 
Even though there are less viewers 
during the summer months, there are, 
correspondingly, less advertisers and 
less commercial messages. Consequent- 
ly, as the compensation for the smaller 
audience, the announcements during 
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a review of 
current activity 
in national 
spot tv 


the summer secure for the advertiser 
better viewer attention and retention 
of his message. 5. It’s still a seller’s 
market and it looks as though it will 
stay that way for some time. 

Advertisers, therefore, are ascribing 
to the maxim: If you can’t lick ’em, 
join °em—for 52 weeks. 


AMERICAN BAKERIES CO. 
(Young & Rubicam, Inc., Chicago) 
This company is dropping its film 
series and in its place is buying 

four nighttime 20's per week for 52 


weeks in some dozen midwestern markets. 
Ruth Leach is the timebuyer. 


AMERICAN TOBACCO CO. 


(Batten, Barton, Durstine & Osborn, 
Inc., N. Y.) 


This company’s new smoke hasn’t caught 
fire on tv yet. A few buys have been 

made on the coast, fewer than anticipated 
because the company will not settle 

for less than “good spots.” Although 

plans for the new cigarette are 





Beth Black, chief timebuyer, Harry B. 
Cohen Advertising Co., Inc., N. Y., 
handling Grove’s 40-market campaign 
for 4-Way Cold Tablets. 





REPORT 


clouded in secrecy, the likelihood of 
more tv is confidently expected. 
Hope Martinez is the timebuyer. 


ASSOCIATED PRODUCTS, INC. 
(Grey Advertising Agency, Inc., N. Y.) 
A 13-week campaign in 13 markets 
started on Sept. 14 for 5-DAY 
DEODORANT, using late and prime 
evening minutes and 20's. Joan Stark 

is the timebuyer. 


AVON PRODUCTS, INC. 
(Monroe F. Dreher, Inc., N. Y.) 


This cosmetic manufacturer's greatly 
expanded spot campaign, as reported in 
August Spot Report, will eventually run 
in 50 to 60 markets. Some of the sched- 
ules have already started, and others are 
soon to follow. Many are to run through 
to Christmas, while some will be of 
shorter duration. Rudolph Klagstad, media 
director, supervises, and Miss Lee Petry 

is the timebuyer. 


BEKINS VAN & STORAGE CO. 
(Brooks Advertising Agency, L. A.) 


The company is considering half-hour 
film shows, suitable for the whole family, 
in west-coast markets, including Boise, 
Denver, Los Angeles, Phoenix, Portland 
(Ore.), San Diego, San Francisco, Seattle 
and Yakima. Jean G. Shay, media director. 
is the timebuyer. 


BLOCK DRUG CO. 
(Grey Advertising Agency, Inc., N. Y.) 


Around Oct. 1 the campaigns for the fourth 
quarter, mentioned in August Spot 

Report, will start. The POLIDENT 
schedules will run in some 38 markets, 
those for POLI-GRIP in about 25 markets. 
Alice J. Wolf is the timebuyer. 


BLOCK DRUG CO. 

(Sullivan, Stauffer, Colwell & Bayles, 
Inc., N. Y.) 

The agency no sooner took over three 
Block products (see Spot Report Personals) 
than it started asking for availabilities 

for a test for one of them, GREEN 
MINT MOUTHWASH. The test will run 
on wrx New York and in three other 
markets. Ira Gonsier is the timebuyer. 


(Continued on page 106) 
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Agency Timebuying Assignments* 


BATTEN, BARTON, DURSTINE & OSBORN, INC., NEW YORK 


The following is the table of organization of the BBDO media department as 
it relates to the buying of television spot time. 

Media director: Fred Barrett, vice president. Associate media directors: Lou 
Millot, Herb Maneloveg. Media coordinators: Lou Millot, Herb Maneloveg, Al 
Copeland, Austin Brew, William Borchert and Ned Holden. 

The timebuyers, including their accounts and the media coordinator to whom 
they report: 


MILLIE EBERHARD: Curtis Circulation Co., reporting to Austin Brew. Curtis 
Publication Co., reporting to Lou Millot. 


TROW ELLIMAN: Armstrong Cork Co., The California Oil Co., Continental Can 
Co., Inc. and all Du Pont products except some products in the Grasselli 
Chemical Department and Zerone and Zerex Anti-freeze, reporting to William 
Borchert. New York Telephone, Jackie Moore, asst., Union News Co., U. S. 
Steel, Institutional, and U. S. Steel Hour, reporting to Austin Brew. Remington 
Arms Co., Jackie Moore, asst., reporting to Al Copeland. Mr. Elliman is also 
the New York time buying contact for the San Francisco office on all its accounts, 
reporting to Ned Holden. Director of station relations, Frank Silvernail. 


ED FLERI: Consolidated Edison Co. of New York, Dow, Jones & Co., Reader’s 
Digest reporting to Austin Brew. Corning Glass Works, Ethyl Corp., International 
Salt Co., Inc., Oneida, Ltd., Phoenix Mutual Life Insurance Co., F. & M. Schaefer 
Brewing Co., reporting to Lou Millot. First National Bank of New York, report- 
ing to Al Copeland. Mr. Fleri also reports to Mr. Millot as timebuying contact 
for the Boston office on all its accounts, for Detriot office on De Soto Division of 
Chrysler Corp., and for Buffalo office on all accounts except Wildroot. Also for 
Buffalo, on Daystrom Furniture he reports to William Borchert, on Easy Washing 
Machine Corp. to Ned Holden and on Plasti-Liner to Austin Brew. 


GEORGE MacDOWELL: General Electric Co., Lamp Division, with Elenore 
Scanlan, reporting to Herb Maneloveg. He also reports to Mr. Maneloveg as New 
York timebuying contact for the Minneapolis office on all its accounts except the 
Minneapolis Star & Tribune. 


HOPE MARTINEZ: American Tobacco Co., Carrie Senatore, asst., reporting to 
Lou Millot. Campbell Soup Co., Carrie Senatore, asst., Lever Bros. Co., Mickey 
McMichael, asst., reporting to Herb Maneloveg. 


MICKEY McMICHAEL: Vick Chemical Co., reporting to Herb Maneloveg. 


MARVIN RICHFIELD: Bristol-Myers Co., with Elenore Scanlan, Revlon Products 

Corp., reporting to Herb Maneloveg.- Mr. Richfield, with Miss Scanlan, is also 

=" York timebuying contact for the Chicago office on Libby, McNeil & 
A 


ELENORE SCANLAN: American Safety Razor, Electrolux Corp., Tek-Hughes, 
reporting to Ned Holden, General Electric Co., Institutional, reporting to Austin 
Brew. General Electric Co., Lamp Department, with George MacDowell, report- 
ing to Herb Maneloveg. Miss Scanlan is also the New York timebuying contact, 
with Marvin Richfield, for the Chicago office on Libby, McNeil & Libby, report- 
ing to Herb Maneloveg, and on International Minerals & Chemical Corp., report- 
ing to Ned Holden. 


GERTRUDE SCANLAN: (Account contact) Wildroot Co., Inc., Kay Brewer, 
asst., reporting to Lou Millot. 


FRED STOUTLAND: General Baking Co., Millie Padova, asst., Thomas Nelson 
& Sons, Millie Padova, asst., United Fruit Co., Millie Padova, asst., reporting to 
Ned Holden. National Cranberry Association, Millie Padova, asst., National 
Gypsum Co., Millie Padova, asst., reporting to Lou Millot. 


TED WALLOWER: American Radiator & Standard Sanitary Corp., Zerone and 
Zerex Anti-freeze (Du Pont), reporting to William Borchert. American Institute 
of Men’s & Boys’ Wear, Cavanaugh Hats, Forstmann Woolens, General Electric 
Co., “Live Better Electrically” program, Wilson Bros., reporting to Al Copeland. 
Penick & Ford, Ltd., reporting to Herb Maneloveg. For the Chicago office. Mr. 
Wallower is the New York timebuying contact on Berwind Fuel, Peter Hand, 
Zenith Radio Corp., reporting to Ned Holden; Chicago News Standard Oil of 
Indiana, reporting to Austin Brew; Hart, Schaffner & Marx, New Castle Products, 
reporting to Al Copeland, and Westclox, reporting to Lou Millot. For the 
Cleveland office he is. New York -contact on Air Maze, reporting to Lou 
Millot; B. F. Goodrich Co., Lovell Manufacturing and Timken Roller Bearing 
Co., reporting to Ned Holden. For the Minneapolis office he is the contact for 
the Minneapolis Star & Tribune, reporting to Austin Brew. For the Pittsburgh 
branch he is the contact on all accounts except U. S. Steel. 

DOUGLAS YATES: Grasselli Chemical Dept. of Du Pont, U. S. Steel Corp., Uni- 
versal Atlas Corp., reporting to William Borchert. General Mills, Inc., reporting 
to Herb Haneloveg. New York Times; reporting to Austin Brew. Mr. Yates is the 
New York timebuying contact for all accounts in the Los Angeles office, report- 
ing to Al Copeland. 


*First of a series. 
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Spot (Continued from page 105) 


BOWEY’S, INC. 
(Sorenson Advertising Co., Chicago) 


The company is looking at daytime 
women’s shows in eastern markets for 
BOWEY’S EGG NOG. In addition, 

for DARI-RICH, it is making placements 
of minute announcements in five or 

six midwestern markets. Dorothy Samer 
is the timebuyer. 


BOWMAN BISCUIT CO. 

(Ball & Davidson, Inc., Denver) 
The company renewed its sponsorship 

of MCA-TV Syndication’s Dr. Hudson’s 
Secret Journal in southwestern markets, 
including nine in Texas, three in Colorado, 
two in New Mexico. Three other 

markets are included in the list, 

bringing the total to 17. C. A. Saltstrand, 
president, is the contact. 


JOHN H. BRECK, INC. 
(H. B. Humphrey, Alley & Richards, 
Inc., N. Y.) 


The plan to augment Breck’s network 
participations, as mentioned in Sept. 10 

Spot Report, has begun with a placement 
in Chicago. Elaine Akst is the timebuyer. 


CAMPBELL SOUP CO. 

(Leo Burnett Co., Inc., Chicago) 
For its FROZEN SOUP the company 

is buying nighttime minutes for 

20 weeks in top markets throughout 

the country. Carl Gylfe is the timebuyer. 


COLGATE-PALMOLIVE CO. 
(William Esty Co., Inc., N. Y.) 


There have been some realignments in the 
schedules for VEL. These changes, which 
involved no new money, are expected to 
carry through until the end of the year, at 
which time a new agency will be on the 
account. Robert Krisso is the timebuyer. 


CORN PRODUCTS REFINING 
co. 


(C. L. Miller Co., N. Y.) 


A MAZOLA campaign of daytime minutes 
is about to start for a 10-week run. 

The placements are in women’s shows 

in the southern part of the country. 

Also, KARO FROSTING MIX is 
returning to Chicago for its test campaign. 
Frank Delaney is the timebuyer. 


CREOMULSION, INC. 
(Tucker Wayne & Co., Inc., Atlanta) 


The company will place spot schedules 
in some 30 markets for the fall and 
winter. Anne A. Benton is the timebuyer. 


JOHN H. DULANY & SON, INC. 
(Erwin, Wasey & Co., N. Y.) 


This food firm is going to run a 13-week 

test on wstv Charlotte, starting Oct. 1. 

If successful, this may be a prelude to 
more action. Keith B. Shaffer, business 

manager of media, is the timebuyer. 


EX-LAX, INC. 
(Warwick & Legler, Inc., N. Y.) 
This account will initiate a spot schedule 
over wcss-Tv New York in October. Don 
Heller is the timebuyer. 

(Continued on page 108) 





when it comes to numbers... 


WRGB is still the leader in rich Northeastern New 
York and Western New England with a population of 
2,152,300. Nearly half a million television families with 
an effective buying income of $3,285,604,000 now receive 
the services of WRGB. 

WRGB continues to dominate this wealthy 30-county, 
populous market with its powerful VHF signal. 

Contact your nearest NBC Spot Sales representative 


today for the full story on the profitable WRGB. market. 


WRGB SCHENECTADY...ALBANY...TROY 
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Spot (Continued from page 106) 


FLEMING CO. 


(Carter Advertising Agency, Inc., 
Kansas City) 


This grocery wholesaler is using the ABC 
Film Syndication series, Code 3, over 
komu-tv Columbia, Mo., KmBc-Tv Kansas 
ir wisw-tv Topeka and Ksyp-tv Wichita 
alls. 


GROCERY STORE PRODUCTS, 
INC, 

(Ted Bates & Co., N. Y.) 

A 13-week campaign of daytime minutes 
in selected markets is in the works 


for an early October start. Charles 
Valentine is the timebuyer. 


GROVE LABORATORIES, INC. 


(Harry B. Cohen Advertising Co., 
Inc., N. Y.) 

The 4-WAY COLD TABLETS campaign 
is ready to be unwrapped Oct. 1 

in 40 markets. It will run for 22 weeks 
and consists of minutes, 20’s and ID’s. 
Beth Black, chief timebuyer, is the 
timebuyer. 


H-B SALES CO., division of 
C. A. Briggs Co. 

(Fred Gardner Co., N. Y.) 

A 26-week campaign for H-B COUGH 
DROPS is getting started in October, 
using, wherever possible, 20’s and ID’s. 
Harry C. Lotufo, account executive, 
is the contact. 

HELBROS WATCH CO. 
(Erwin, Wasey & Co., N. Y.) 


The company plans to spring a five-week, 





Geyer Expansion 


Implementing an expansion 
program announced last April, 
Geyer Advertising, Inc., has 
moved its main offices to larger 
quarters in New York at 595 
Madison Avenue. Since July 
1952, when Geyer acquired the 
operations of W. Earl Bothwell, 
Inc., the agency’s Gotham head- 
quarters had been divided be- 
tween two floors at 745 Fifth 
Avenue and the erstwhile Both- 
well floor at 711 Fifth Avenue. 

The new Madison Avenue loca- 
tion now permits consolidation 
of all Geyer’s New York activ- 
ities on four floors under one 
roof. The move is the fourth in 
Manhattan since 1929, when B. 
B. Geyer, now chairman of the 
board, opened the first New York 
branch of the agency, originally 
founded in Dayton, Ohio, in 
1910. 
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Dan Kane, timebuyer at Ellington & 
Co., N. Y., is setting up schedules for 
Vick Chemicals Sofskin. 


pre-Christmas campaign of late-evening 
1D’s and 20’s and is considering the follow- 
ing nine-market list: Atlanta, Chicago, 
Cleveland, Dallas, Detroit, Minneapolis-St. 
Paul, Philadelphia, St. Louis and San Fran- 
cisco. Keith B. Shaffer, business manager 
of media, is the timebuyer. 


HOME SECURITY LIFE 
INSURANCE CO. 


(Harvey-Massengale Co., Inc., 
Durham) 


Home Security will sponsor a half-hour 
sports show during the football season in 
six markets in North and South Carolina 
and Virginia. W. D. Carmichael III, 
account executive, is the contact. 


INTERNATIONAL 
CELLUCOTTON PRODUCTS Co. 
(Foote, Cone & Belding, Chicago) 


Although, as mentioned in Sept. 10 
Spot Report, the company is looking for 
both day and night buys in its campaign 
for KLEENEX TABLE NAPKINS, the 
emphasis is on daytime package plans. 
Vera Tabloff is the timebuyer. 


ITALIAN SWISS COLONY WINES 
(Honig-Cooper Co., San Francisco) 


For the campaign in over a score of 
markets, mentioned in Sept. 10 Spot Report, 
the company has bought various half-hour 
films in the following eight markets: 
wen-tv Chicago, Kyw-tv Cleveland, 
WFAA-TV Dallas, Kprc-tv Houston, KTTV 
Los Angeles, wptx New York, xetv San 
Diego and Kprx San Francisco. 

John W. Davis, media director 

is the timebuyer. 


LADY ESTHER DIVISION OF 
CHEMWAY CORP. 


(Dancer-Fitzgerald-Sample, Inc., 
Chicago) 


Spot placements are being made as a 
supplement to Lady Esther’s heavy cam- 
paign in national magazines for its new, 
low-priced compacts. Harry C. Pick, media 
director, is the timebuyer. 


V. LA ROSA & SONS, INC. 


(Sullivan, Stauffer, Colwell & Bayles, 
Inc., N. Y.) 


The makers of macaroni, spaghetti and 
egg noodles renewed the film series, 
Waterfront, over wasp New York, as 
well as starting announcements over 
wess-tv New York. Other activity in 
other markets include: Alternate week 


sponsorship of half-hour Looney Tunes 
over KDKA-TV Pittsburgh, Sheriff of Cochise 
over WPRO-TV Providence and Science 
Fiction Theatre over wert-ty Wilkes-Barre. 
Ira Gonsier is the timebuyer. 


LEVER BROS. CO. 
(J. Walter Thompson Co., N. Y.) 


The company has bought the NBC 
Television Films series, Frontier, and 
will run it over wspp-tv Toledo and 
wnBF-Tv Binghamton. Starting date 
depends upon when NBC Television can 
clear the rights from the producer of the 
series. Tom Glynn is the timebuyer. 


LEVER BROS. CO. 
(Foote, Cone & Belding, N. Y.) 


The test campaign for SPREEZ, a cheese 
spread, is in print only. No broadcast 
activity is expected until 1957. Penny 
Simmons is the timebuyer. 


P. LORILLARD CO. 
(Young & Rubicam, Inc., N. Y.) 


The promotion for the new lower-priced 
KENT will include saturation tv spot 
schedules in some 65 markets throughout 
the country. Incidentally, this campaign 
may be a forerunner to more spot 
activity for OLD GOLD and the company’s 
smoking tobaccos (handled by Lennen & 
Newell, Inc., N. Y.). John Henderson 

is the Y&R timebuyer. 


(Continued on page 110) 





Selling For Shell 


Can television cover local news 
quickly enough to compete with 
other media? And can a tv news- 
cast sell for a gas and oil ac- 
count? WHEN-Tv Syracuse and 
the Shell Oil Co. have proved to 
their mutual satisfaction that the 
answer to both questions is defi- 
nitely affirmative. 

Immediacy of the 
news coverage was graphically 
demonstrated last month on its 
Shell Reports the News and 


Sports evening show, when a 


station’s 


three - alarm lumberyard fire 
which broke out seven minutes 
before Shell newscaster Dick 
Grossman went on the air was 
brought live to WHEN-TV viewers. 

As for the newscast’s ability to 
sell Shell products, Gene Love- 
land, Central New York district 
manager for the company, has 
this to say about a recent Shell 
introductory campaign that in- 
cluded almost every media: “Pre- 
mium oil sales have been excel- 
lent, and by far the major share 
of the sales was directly attribu- 
table to our WHEN-TV newscast.” 




















Get to the heart of the nation’s rich timberland 


. and discover a 


HEART 
GOLD 


Covering Oregon’s 2nd Market 
Eugene—KVAL-TV 

Channel 13 

Roseburg—KPIC 


Channel 4 





- any way you measure it, you'll 


find this combination a surefire prescription to boost 


sales in this rich market, reaching 163,600 families with 


spendable income of 


$766 Million 
Put the team to work for you with a call to ef 


your Hollingbery man, or Moore and Lund 


(Seattle-Portland). 


KVAL-TV-KPIC 


EUGENE ROSEBURG 
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Spot (Continued from page 108) 


MALT-O-MEAL CO. 
(Campbell-Mithun, Inc., Chicago) 
The company is sponsoring Richard 
H. Ullman’s film series, Watch the Birdie, 
in the following markets: wBKB Chicago, 
KFJz-Tv Ft. Worth, kprc-tv Houston. 
wMtv Madison, wHBQ-tv Memphis, 
wIsN-Tv Milwaukee, wceco-tv Minneapolis, 
KMTV Omaha, KING-TV Seattle, Kvtv Sioux 
City, ekEM-Tv Spokane and KJtv Tulsa. 


MANCHESTER HOSIERY MILLS 
Direct 


The makers of IRONWARE and other 
hosiery brands have begun a test campaign 
in Boston for 26 weeks, using minutes. 
Larry B. Marks, director of advertising 
and sales promotion for the company, is the 
contact, 


MARATHON CORP. 

(Young & Rubicam, Inc., Chicago) 
The Northern Paper Mill Division of 
Marathon, makers of NORTHERN TOILET 
and FACIAL TISSUES, NORTHERN 
PAPER TOWELS and WAXTEX, will be 


coming in with schedules of daytime 
20’s and nighttime ID’s in selected markets, 
starting early in October. 


MARS, INC. 
(Leo Burnett Co., Inc., Chicago) 


More on Mars campaign mentioned in 
Sept. 10 Spot Report: still planning 

to start in October, using minute 
announcements in 47 markets. Buying 
personality shows, aiming to get 
audience of older children. Helen Stanley 
is the timebuyer. 


MILLER BREWING CO. 


(Mathisson & Associates, Inc., 
Milwaukee) 


This brewer is running Ziv’s Dr. Christian 
in Chicago and ABC Film Syndication’s 
Code 3 in Eau Claire, Green Bay, Madison, 
Milwaukee and Wausau. Edgar E. Hinkle, 

in charge of agency’s New York office, is 
the contact. Mr. Hinkle is currently 

in Milwaukee filling in for Miller as 
advertising director until new appointment 
for that post is made. 


MINUTE MAID CORP. 


(Ted Bates & Co., Inc., N. Y.) 
SNOW CROP FROZEN FOODS will 


begin schedules of daytime minutes and 





JOAN STARK, timebuyer at Grey 
Advertising, Inc., New York, is tak- 
ing over the Gruen Watch Co. ac- 
count. Miss Stark also handles Chun- 
kee Chocolate, Ideal Toy, Lionel Toy 
and Mennen Products. 


TROW ELLIMAN, timebuyer at 
BBDO, New York, is the most likely 
candidate to fill the post of New York 
timebuying contact for the Foremost 
account, which the agency recently 
acquired. Foremost was formerly 
handled by Guild, Bascom & Bonfigli, 
San Francisco. 


SAL AGOVINO, formerly timebuyer 
on Falstaff Brewing at Dancer-Fitz- 
gerald-Sample, Inc., New York, has 
joined McCann-Erickson, Inc., that 
city, as timebuyer on National Bis- 
cuit Co. Before D-F-S, Mr. Agovino 
was with William Esty Co. 


JOHN BLOMSTROM, Campbell- 
Ewald Co., New York, will handle the 
timebuying for Weston Biscuit Co., 
which the agency recently landed. 


MARIAN JONES, timebuyer at 
Lennen & Newell, Inc., New York, will 
handle the newly-acquired Stokely- 
Van Camp account. 


CAROL DIEM, timebuyer at Dowd, 
Redfield & Johnstone, Inc., New York, 
has taken over most of the timebuying 
chores vacated by Jean Gilbon, who 
recently left to enter a convent (TV 
AGE, Sept. 10, 1956). Miss Diem will 
buy for Flavor Straws, Ehler’s Coffee, 
Casco Steam Irons and Cott Beverages. 





Personals 


CHUCK WILDS, formerly chief 
timebuyer at N. W. Ayer & Son, Inc., 
New York, has just returned from a 
year’s trip to Europe. 


IRA GONSIER, who two months 
ago joined Sullivan, Stauffer, Colwell 
& Bayles, Inc., New York, has been 
named timebuyer on the Block Drug 
Co. account, which the agency offici- 
ally takes over Oct. 1. The products 





are Nytol Sleeping Tablets, Pycope 
Tooth Brushes and Green Mint Mouth- 
wash. Mr. Gonsier formerly was with 
Harry B. Cohen Advertising Co., Inc., 
New York, where he worked on the 
Grove Labs account. 


DOROTHY GILL has been named 
media supervisor of Kenyon & Eck- 
hardt, Ltd., Toronto. Miss Gill was 
formerly in charge of media for Leo 
Burnett Co. and Grant Advertising. 
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Detroit Avery-Knodel 


Avery-Knodel, tv and radio 
station representative firm, has 
opened a new 
branch in De- 
troit. 

Lewis H. 
Avery, presi- 
dent, appoint- 
ed Glenn 
Gilbert as 
manager of 
the com- 
pany’s sev- 
office. The others are 
located in New York, Chicago, 
Atlanta, Dallas, San Francisco 
and Los Angeles. 

A native of Cleveland, Mr. 
Gilbert was with radio station 
WGAR in that city before joining 
the Katz Agency in Detroit. 





enth 











Class AA 20’s in approximately 10 selected 
markets. The schedules are set to run 
around six weeks, with the possibility 

that they will be extended for as much 
as 52 weeks. Frank Thompson is the 
timebuyer. 


NEW ENGLAND 
CONFECTIONERY CO. 


(C. J. La Roche & Co., Inc., N. Y.) 


The NECCO campaign is underway in 

33 markets, using minutes in early-evening 
times. There should be some expansion 

at the beginning of next year. Doris 
Gould is the timebuyer. 


NOREX LABORATORIES, INC., 
subsidiary of Schenley Industries, 
Inc. 

(Grey Advertising Agency, Inc., N. Y.) 
The four-market spot effort which has 

been put off a few times should get 
underway around mid-October. Joan 
Rutman is the timebuyer. 


NORTH AMERICAN PHILIPS 
Cco., INC. 
(C. J. La Roche & Co., Inc., N. Y.) 


A NORELCO ELECTRIC SHAVER 

spot campaign is being considered, 
based on recommendations from the agency. 
Doris Gould is the timebuyer. 


PHILLIPS PETROLEUM CO. 
(Lambert & Feasley, Inc., N. Y.) 


The company is now in the process of 
deciding what to do in tv when its sponsor- 
ship of Ziv’s I Led Three Lives, running 
in 44 markets, ends, in most cases, the 
latter part of November. At press time no 
definite plans were known, except that 
the film series would not be renewed. 
However, it is believed that Phillips would 








would stick to spot and most likely up 
its budget. William B. Hinman is the 
timebuyer. 


PILLSBURY MILLS, INC. 
(Campbell-Mithun, Inc., Chicago) 


There is a saturation test campaign 
going on in Los Angeles for CLOBE A-l 
ENRICHED FLOUR. Pat Brouwer is 


the timebuyer. 


PONTIAC MOTOR DIVISION OF 
GENERAL MOTORS CORP. 


(MacManus, John & Adams, Inc., 
Bloomfield Hills) 


From Nov. 5 to Nov. 14, Pontiac will run 
schedules of minutes, 20’s and ID’s in 
selected markets announcing its new car. 
Debut day is Nov. 9. The company will 
be buying both A and B time. Charles 
Campbell is the timebuyer. 


PROCTER & GAMBLE CO. 
(Compton Advertising, Inc., N. Y.) 


Early in October, DUZ schedules of daytime 
minutes will start in selected markets in 
the south and east. Also, BIG TOP 
PEANUT BUTTER is being placed in more 
markets. Robert Liddel is the timebuyer. 


READER’S DIGEST 


(Batten, Barton, Durstine & Osborn, 
Inc., N. Y. 


The magazine has started test campaigns 
of ID’s for each of its upcoming issues. A 
total of six markets are now being used. 
Ed Fleri is the timebuyer. 


WM. B. REILY CO. 


(The Roman Advertising Agency, Inc., 
Baltimore) 


A 12-week spot campaign of minutes 
only has started in Philadelphia for 
LUZIANNE COFFEE. For the first seven 
weeks 1] announcements per week will 
be used, the frequency dropping to six 
per week for the remaining five weeks. 
The campaign ends Dec. 4. George 
Roman, owner, is the contact. 


REVLON PRODUCTS CORP. 
(Emil Mogul Co., Inc., N. Y.) 


There seems to be a good chance that 
the company will undertake a test 

spot campaign for its HI and DRI 
deodorant. The plan is to place minutes 
and 20’s in prime time, starting the 

third week of October and running for 

10 weeks, in Houston, Louisville and 
Phoenix. Lynn Diamond is the timebuyer. 


HAROLD F. RITCHIE, INC. 
(Atherton & Currier, Inc., N. Y.) 


Buys are being made for this company’s 
October-through-March campaign promoting 
BRYLCREEM, ENO SALTS and SCOTT’S 
EMULSION. Hubert Sweet is the timebuyer. 


RONZONI MACARONI CO., INC. 
(Emil Mogul Co., Inc., N. Y.) 


The company begins alternating 
sponsorship for one year of Screen Gems’ 
Celebrity ‘eho in New York Sept. 25 
and in New Haven Sept. 28. Also 

looking at other markets. Joyce Peters 

is the timebuyer. 





Penny Simmons, Foote, Cone & Beld- 
ing, N. Y., timebuyer, will be buying 
for upcoming Lever Bros. Spreez cam- 
paign. 


HELAINE SEAGER, INC. 
(Dunnan & Jeffrey, Inc., N. Y.) 


For PINK ICE and MAJITINGE the 
company started a 13-week campaign of 
minutes in four markets, Conrad Roth is the 
contact. 


SINCLAIR REFINING CO. 
(Morey, Humm & Warwick, Inc., 
N. Y.) 


The oil company’s 15-week campaign, as 
reported in August Spot Report, has 
started in 32 markets. Kathryn Shanahan 
is the timebuyer. 


STAR-KIST FOODS, INC. 
(Honig-Cooper Co., San Francisco) 


The fall campaign for Star-Kist got under- 
way Sept. 9 on xpix San Francisco. It 
is being expanded and will be placed 

in seven other west-coast markets. John 
W. Davis, media director, is the timebuyer. 


STERLING DRUG, INC. 
(Carl S. Brown, Inc., N. Y.) 


The FLETCHER’S CASTORIA campaign 
will begin Oct. 1. Schedules will run 

in a score of markets and consist of 
daytime minutes and 20’s, with an 
average frequency of two per week. 
Rose- Marie Vi itanza is the timebuyer. 


STOKELY-VAN CAMP, INC. 
(Lennen & Newell, Inc., N. Y.) 


The word from the agency is that 

it is still reviewing the account but 
should come up with plans around the 
beginning of October. Marian Jones is the 
timebuyer. 


SUNSHINE BISCUIT, INC. 
(Cunningham & Walsh, Inc., N. Y.) 
The company bought NBC Television Films’ 
Frontier and will place it in Charlotte 

and Greensboro. Joe Gavin is the 
timebuyer. 


TEA COUNCIL OF THE U. S. A., 
INC. 


(Leo Burnett Co., Inc., Chicago) 


The organization has just finished 
buying nighttime announcement schedules 
in the top 12 markets. Still no decision 

as to whether more markets will be 

added. Esther Rauch is the timebuyer. 





TOP VALUE ENTERPRISES, 
INC, 


(Campbell-Mithun, Inc., Minneapolis) 


This trading-stamp outfit is using ABC 
Film Syndication’s Code 3 series in 
Kprc-Tv Houston, kotv Tulsa and wrop- 
tv Washington. Ralph Wittgraf, account 
executive, is the contact. 


VICK CHEMICAL CO. 

(Ellington & Co., N. Y.) 

A campaign for SOFSKIN will begin 

in mid-October in 15 selected markets, 
consisting of minute participations both 
day and night. Dan Kane is the timebuyer. 


WAYNE CANDIES, INC. 


(Kight Advertising, Inc., 
Columbus, O.) 


Agency has just taken on account and the 
maker of BUN CANDY BARS is already 
underway with a 26-week spot campaign 
in Columbus, Des Moines, Indianapolis, 
Kalamazoo and Milwaukee. Mrs. E. W. 
Kight, sec., treas. and tv-radio dir., is the 
contact. 


WILSON & CO., INC. 


(Needham, Louis & Brorby, Inc., 
Chicago) 

The meat company renewed its sponsorship 
of MCA-TV Syndication’s Dr. Hudson’s 
Secret Journal and increased its market 
list to over 30. Most of the markets are 
in the south and middle west, three are 

in New York State. 


WINE GROWERS GUILD 


(Dancer-Fitzgerald-Sample, Inc., 
San Francisco) 


This wine maker is about set to take on 
two separate campaigns, each for four 
weeks. The first will run from Oct. 1 
through the week of Oct. 22; the second 
from Nov. 19 through the week of Dec. 10. 
Nighttime minutes and 20’s will be used in 
New York and three West Coast cities. 
Glenn Wilmoth, media director, is the 


contact. 








South Arkansas’ only tv station 
serving a market of over a 


quarter-million people. 
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KTRE-TV 


CHANNEL 9 
LUFKIN, TEXAS 


NBC-TV Programs 
(Vie KPRC-TV, Houston) 
Richman Lewin, Vice President & General Manager 
B. Pp A wi, 2 lly By 
Venard, Rintoul & McConnell 
New York, Chicago, San Francisco, Los Angeles and Boston 
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Rep din By 
Clyde Melville Company of Dallas 





KTRE Radio Dominates, too . .. by any survey éver made! 
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»..and here's why... 


@ East Texans receive their live NBC-TV programming 
on KTRE-TV, Channel Nine. 

@ Channel Nine is the clearest, interference free channel 
in East Texas! 

@ The KTRE-TV A, B, and rural contours blanket the lum- 
ber rich East Texas area covering over 300,000 viewers. 

@ ARB February “A to Z” reports prove KTRE-TV’s 
dominance in the East Texas market. 

@ KTRE-TV’S local programs are tailored for an East 
Texas audience with all the home town news and 
activities fully covered on Channel Nine. 

@ The tallest tower in East Texas and 654 feet above 
average terrain. 
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TELEVISION AGE 


Report by Markets, 
September 24, 1956 


The figures listed below are secured 
from the stations. They are presented 
as a service by TELEVISION AGE. For 
further information regarding the fig- 
ures and their sources, contact the sta- 
tions. Outlets equipped to carry net- 
work or local color are listed with the 
number of color sets in each market, 
where such figures are available. Aster- 
isks indicate stations equipped for col- 
but submitted 
figure. Italics indicate stations not yet 


or which have no 


on the air, channel numbers and target 


dates. Daggers (+) indicate that the 
station has asked that no set count 


figure be published. 

In addition to set figures the two 
principal executives of each station are 
listed. 





Totals 
commercial stations: 
302 


estimated b&w 


Total 168 
Total 
Total 


Total 


markets: 
38,480,000 
95,800 


sets: 


estimated color sets: 











i ity 


Station Vhf 





ALABAMA 
WABT 370,000 ° 
Henry P. Johnston. p. & mng. d.; 
Charles F. Grisham, v.p. che. 


sls. 

WBRC-TV 366,400 200 
J. Robert Kerns, v.p. & mne. d.; 
Oliver V. Naylor, nat. sls. m. 

WMSL-TV 32,100 
Frank Whisenant, p. & g. m.; 
Louis C. Blizzard, st. m. 
VY 37,500 
F. E. Busby, v.p. & g. m. ; Jerry 

L. Williams, sls. m. 
WALA-TV 128,700 
W. B. Pape, m.; H 

exec. V.p 
WKRG-TV 187,500 * 

P. Persons, Jr., v.p. & g. m 
WCOV.TV 78,500 
Hugh M. Smith, g. m. 

Morris South, loc. sls. m. 
WSFA-TV 141,653 ° 
Hoyt Andres, v.p. & st. m.; John 

C. Hughes, ¢.m. 


Birmingham 


Decatur 
Dothan 


Mobile 
K. Martin, 


Mentgomery 25 


ARIZONA 


KVAR (see Phoenix) 

KOOL-TV 175,000 

Kenneth Morton, st. m. & 

KPHO-TV 146,090 

Richard B. Rawls, g. m. 
Stalnaker, c. m. 

KTVK 175,000 

Roger Van Duzer, st. m.; 
B. LaDow, c.m. 

KVAR 141,480 *_— 

Dwight Harkins, m.; E. W. (Bill) 
Harvey, c. m. 

KDWI-TV 

am A am p.; 
Hayes m. 

KOPO- TV. 58,839 

E. S. Mittendorf, gz. m.; 
Perlin, sls. m. 


Mesa 
Phoenix 500 
sls. m. 


; Howard 


200 
Burton 


Tucson 
w. 


James 


Bernie 


Set Count: 


Per REE RRR en 


Station vhf Uhf Color 
KVOA-TV 53, 168 -- 
Clinton D. McKinnon, p.; J. C. 
Underwood Jr., sls. m. 
Yuma KIVA 27,500 
Ray C. Smucker, g. m.; Richard 
Newland, sls. m. 


City 


ARKANSAS 


KRBB 47,500 
Bruce B. Compton, st. m. & sls. m. 
KFSA-TV 


El Dorado 


Fort Smith 
J. W. —7 g. m. ; Roland Hund- 


ley, c. 
Little Rock KARK- Tv 159,904 200 
T. K. aeeten, v.p. & g. m.; Lee 
Bryant, c 
KATV ioe Pine Bluff) 
KTHV 179,350 100 
B. G. Robertson, g. m.; Wm. V. 
Hutt, c.m. 
Pine Bluff KATV 118,694 *— 
John H. Fugate, g. m.; Ben 


Holmes, nat. sls. m. 


Texarkana KCMC-TV (see Texarkana, Tex.) 
CALIFORNIA 
Bakersfield KBAK-TV 100,000 = 
A. H. Constant, v.p. & g.m 
KERO-TV_ 176,600 300 
Gene DeYoung, p. & g. m.; Ed 
Urner, v.p. & nat. sls. m. 
Chico KHSL-TV 70,900 -— 
M. F. Woodling, st. m.; George 
Ross, nat. sls. m. 
Eureka KIEM-TV 32,000 os 
William B. Smullin, p.; Donald 
H. Telford, st. m. 
Fresno KFRE-TV 252,299 
Edward J. Frech, v. p. & st. m.; 
Robert Klein, nat. sls. m. 
EO 173,000 500 


Joseph Drilling, v.p. & g. m.; W. 
O. Edholm, c.m. 
KMJ-TV 170,000 400 
Perry nee st. m.; Wilson Lef- 
ler, sls. m. 
Los Angeles KABC-TV 2,368,464 a 
Elton 


Selig J. Seligman, g. m.; 
Rule, gen. sls. m. 
KCOP 2,368,464 _ 
Jack Heintz, v.p. & g. m.; Amos 
Baron, sls. m. 
KHJ-TV 2,444,064 2,738 


John T. Reynolds, v.p. & g. m.; 
Howard L. Wheeler, sls. m. 


KNXT 2,368,464 — 
James T. Aubrey, Jr., g. m.; 
Robert D. Wood, gen. sls. m. 
KRCA 2,511,895 3,527 
Thomas C. McCray, v.p. & g.m.; 

James Parks. sls. m. 
KTLA 2,511,895 3,527 


Klaus Landsberg, g. m.; 
Mohr, g. sls. m. 
KTTV 2,511,895 _ 
Kichard A. Moore, p. & g. m.; 
John R. Vrba, be Ve che. sls. 
KVIP 
George C. Fleharty, p. & g. m. 
KBET-TV  366,5 
John H. Schacht, 
George J. Kapel, sis. m. 
KCCC-TV 210,000 
Ashley L. Robison, ex. v. p.; A 
J. Richards, v. p. chge. sls. 
KCRA-TV 356,840 1,500 
Ewing C. Kelly, p. & g. m.; Robert 
E. Kelly, nat. sls. m. 
KGMS-TV—(46) Oct. "56 
KSBW-TV 349,924 
John C. Cohan, p. & g. m.; 
ham H. Moore, sls. m. 
KFMB-TV 418, _ ° 
George Whitney, v.p. & g¢. m. : Bill 
Fox, g. sls. m. 
KFSD-TV 407,000 
William E. Goetze, 
Grill, sls. m. 
XETV 401,096 
Julian M. Kaufman, v.p. & g. m.; 
William G. Mueller, bus. m. 
San Francisco KGO-TV 1,204,025 
James H. Connolly, v.p.; David M. 


Robert 


Redding 


Sacramento 750 


aie’ & gz. m.; 


Salinas om 
Gra- 


San Diego 


225 


g-. m.; Jay 


Tijuana, Mex 


KPIX 1,143,000 — 1,500 

Philip G. Lasky, st. m.;_ Lou 
Simon, sls. m. 

KRON-TV 1,206,717 1,112 


City Station Vhf Uhf Color 


Harold P. See, g. m.; 
Louvau, sis. m 
KSAN-TV 
Norwood J. Patterson, z. m.; 
Kane, nat. sls. m 
KNTV 545,479 
Fran Conrad, ¢. m.; 





Norman 


310,000 -- 
Bob 


s om 
jan Jess Hal Chase, 


Si Darrah, c. m 


sls. m. 
KVEC-TV 108,114 
Les Hacker, g. m. ; 
KEY-T 227,918 
Colin M. Selph, p.; 

Chace, rgnl. sis. m. 
KOVR 1,263,097 
Terry Hamilton Lee, p 

Jay Watson, sls. m 
KVVG 250,000 
Bob Lee, opertns.; Ron Freeman, 

g. m. & sis. m. 


COLORADO 
KKTV 68,820 
James D. Russell, p. 

Robert D. Ellis, v.p. 


KKDO-TV 44,000 
Harry W. Hoth, Jr., p., 
sis. m. 
KBTV 377,689 
Joseph Herold, st. m. ; 
nat. sis. m. 
KLZ-TV 377,689 
Hugh B. Terry, p. & g. m. 
Tipton, g. sis. m. 
KOA-TV 382,652 4100 
William Grant, p. & m.; Wil- 
liam F. MacCrystall,, g. sis. m 
KTVR 382,652 — 
Jon K. McKinley, v. p 
Arthur C. Stringer, 
KREX-TV 16,873 _ 
Rex G. Howell, p. & g.m. & sls. m 
KFXJ-TV 
(Satellite of KREX-TV, 
Junction) 
KCSJ-TV 56,000 
Ray J. Williams, p. 
Croll, loc. ¢.m. 


CONNECTICUT 
WICC-TV 72,340 
Philip Merryman, p. & g. m.; 

Manning Slater, sls. m. 
WGTH-T 360 
John O. Downey, g. m. 

Morris, J 
WKNB-T 
—, B. eS 

; David Scott, 
WNHC-TV 948,702 
Edward C. Obrist, m.; 

Callanan, sls. m. 


San Luis 
Obispo 


Santa 
Barbara 


Stockton 


Thomas C 


& g. m.; 


Tulare 


& g. m.; 
& nat. sis 


Colorado 
Springs 


g. m. & 


Denver om 
John Henry, 


381 
; Jack 


& g. m.; 
nat. sis. m. 
Grand 

Junction 
Montrose 





Grand 
Pueblo 


& gz. m.; Jim 


Bridgeport 






Hartford 


; George H 

New Britain 373,596 

exec. 
nat. 


400 
v.p. 
sis. m 
New Haven 5 
J. Vincent 


(Continued on page 114) 





New Stations 


wtvw (7) Evansville, Ind., began 
Aug. 21. Rex Schepp, pres. & gen. 
mgr., 44.5 per cent. George P. Hol- 
lingbery Co., rep. 

KAVE-TV (11) Carlsbad, N. Mex.. 
began Aug. 24. Affiliate: CBS EMP. 
Mrs. John H. Battison, pres., 76 per 
cent; Edward P. Talbott, chf. engineer 
KROD-TV El Paso, 16 per cent; Philip 
M. Baker, Washington attorney, 5 per 


cent; Charles D. Cole, Austin Co. « 
gineer, 3 per cent. The Branham Co.. 
rep. 

Koti (2) Klamath Falls, Ore. Afhli- 
ate: CBS. William B. Smullin, pres. 
California-Oregon Television, owner. 
Hoag-Blair Co., rep. 

wcyB-Tv (5) Bristol, Va. Affiliates: 


ABC & NBC. Robert H. Smith, pres. & 
J. Fey Rogers, 


gen. mgr., 25 per cent: 


V.p. sls. mgr., 25 per cent. Board 
members with 16%, per cent are: 


Charles M. Gore, Harry M. Daniel and 
Frank W. DeFriece Jr. Weed Tele- 


vision Corp., rep. 
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Set Count (Cont'd from page 113) 





Waterbury WATR-TV 217,554 = 
Samuel R. Elman, g. m. & c.m. 
DELAWARE 
Wilmington WPFH 2,051,000 _ 


Glenn Lau, c. m. 


DISTRICT OF COLUMBIA 


Washington WMAL-TV 600,000 _ 
Frederick S. Houwink, g. m.; Neal 
J. Edwards, sls. m. 
WRC-TV 754,000 2,500 
Carleton D. Smith, v.p. & g. m.; 
Joseph Goodfellow, dir. of sls. 
WTOP-TV 704,300 175 
George F. Hartford, v.p. chge. tv; 
Robert A. J. Bordley, sls. d. 
WTTG 700,000 
Leslie G. Arries, Jr., g. m. : Perry 
Walders, nat. sls. m. 
FLORIDA 
Daytona WESH-TV 
Beach T. S. Gilchrist Jr., v. p. & g. m.; 


Walter Strouse, st. & c. m. 
Fort WITV 377,250 = 


Lauderdale C. Edward Little, g. m.; John 
Crocker, g. sls. m. 
Fort Myers be ge 23,500 _— 
J. Bauer, g. m. & sls. m. 
Jacksonville WIHP- TV 98, 896 50 
T. S. Gilchrist, Jr., g. m.; Willard 
Fraker, sls. m. 
WMBR-TV 295,000 — 
Charles M. Stone, v.p.; David H. 
Booher, g. sls. m. 
Miami WCKT 376,000 460 
James M. LeGate, st. m.; Robert 
L. Fidlar, sls. m. 
WGBS-TV 278,869 403 
Walter Koessler, mng. d.; Dick 
Sloan, sls. m. 
wtvd 371,500 1,200 
Lee Ruwitch, v.p. & g. m.; John 
S. Allen, v.p. chge. sls. 
Orlando WDBO-TV 165,000 40 
ee P. Danforth, Sr., p., g. m. 
Panama City wsDM 31,000 
Harry C. Babb, st. m.; Byron 
Hayford, sls. m. 
Pensacola WEAR-TV 152,500 20 
Mel Wheeler, p. & g. m.; Milt de 
na, Jr., asst. g.m. 
St. WSUN-TV _ _— 
Petersburg Fred Shawn, g.m.; Bernard L. 
obres, sls. 
Tallahassee WCTV (see Thomasville, mead 
Tampa WFLA-TV 319,542 
George W. Harvey, v.p. & g. = ; 
William B. Faber, sls. m. 
WTVT 000 500 
w. Walter Tison, v.p., g-m. & nat. 
7 m.; Paul M. Jones, loc. sls. 
West Palm WEAT-TV 90,000 
Beach a r , Kare, g.m.; Ed J. Hen- 
WwINGcrY: * 997, 015 
Theodore A. Eiland, g.m.; W. F. 
Housner, sls. m. 
GEORGIA 
Albany WALB-TV 45,000 — 
James H. Gue. p.; Tom Still- 
wagon, g. 
Atlanta WAGA-TV 542 900 
Glenn Jackson, v.p. & mng. d.; 
John W. Collins, Jr., asst. mng. 
d. for sls. 
WLW-A 548,250 
— > LeBrun, g. m.; Guy Tiller, 
sls. 
WSB-TV 545,210 350 
John M. Outler, Jr., g. m.; Marcus 
Bartlett, st. m. 
Augusta 209,562 375 
Donald M. Kelly, Jr., v.p. & g. m.; 
Tom J. Henessey, sls. m. 
WRDW-TV 182, 100 
J. _W. Hicks, g. m.; Lou Stratton, 
loc. sls. m. 
Columbus WDAK-TV 136, 959 _ 
E. a ere. st. m.; Joe Wind- 
WREL-TV 187,327 ° 
a Bell, g. m. ; George Jenkins, 
Macon WMAZ-TV 117,778 *_— 
Wilton E. -_ g. m.; Frank 
win wther, c. 
Rome ROM-TV 174,330 
Ba McKay, m.; Chas. Doss, c. m. 
Savannah WSAV-TV 150,501 100 
Harben Daniel, p. & g. m.; H. M. 
Humpidge, c. 
WTOC-TV 152, 1006 50 
W. T. Knight, Jr., p. & g. m. 
Ben Williams, v.p. & c. m. 
Thomasville WCTV 84,289 


L._ Herschel Graves, g. m.; W. 2. 
Weods, nat. sls. m. 
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City Station Vhf Uhf Color 
IDAHO 
Boise KBOI-TV 65,600 
Westerman Whillock, p. & g. m. 
Earl Glade, Jr., st. m. & c. m. 
0-TV 0 a 
Georgia M. sae m.; Barry 
Tucker, sls. 
Idaho Falls -TV 34, 752 
Cc. ¥ F. Layne, g. m.; Claude Cain, 
Lewiston KLEW.TV 20,000 — 
— “Pete” Thomas, g. m.- 
Twin Falls KLIX-TV 21,006 
Frank C. McIntyre, v.p. & g. m. 
Joe Gibney, tv sls. m. 
ILLINOIS 
Bloomington WBLN-TV 50,000 — 
Worth S. Rough, p. & g.m.; Bill 
Stevens, asst. m. - sls. m. 
Champaign WCIA 323,46 “s 
——,< — 4 ; Guy Mate. 
Chicago WBBM-TV 2,323,200 1,000 
H. Leslie Atlass, v.p. & g. m.; 
George Arkedis, sls. m. 
WBKB 2,397,500 
Sterling C. Quinlan, v.p. ; Matthew 
E. Vieracker, g. m. 
WGN-TV 2,397, 500 
Ward spose’. g. m.; Theodore We- 
ber, sls. d. 
WNBQ 2,287,000 3,500 
Jules Herbuveaux, v.p. & g. m.; 
Floyde Beaston, sls. m. 
Danville WDAN-TV 50,000 
Max Shaffer, st. m.; John D. Eck- 
ert, sls. 
Rockford WTVvP 188,000 _ 
W. L. Shellabarger, p. & g. m.; 
Robert Wright, st. m. 
Harrisburg WSIL-TV 34,692 — 
O. L. Turner, st. m. 
Peoria WEEK-TV 244,420 1,137 
Fred C. Mueller, g. m.; William 
J. Flynn, c. . 
WTVH-TV 244, 420 1,137 
Harold V. Phillips, g. m.; William 
P. Pipher, sls. m. 
Quincy KHQA-TV 149,060 
—— I na g-m.; Paul Mil. 
WoEM-TV ™50,000 *— 
Joe eneneN, g. m.; J. Ben 
Stewart. c. 
Decatur WREX-TV 255, 915 


Rock Island 


Springfield 


Anderson 
Bloomington 
Elkhart 


Evansville 


Fort Wayne 


Indianapolis 


Lafayette 


Muncie 


South Bend 


Terre Haute 


Waterloo 


300 
Joe Baisch, g.m.; Al Bilardello, 


loc. sls. m. 
WwTvo 116,000 
Harold Froelich, g.m.; Edward 
Ruppe, sls. m. 
WHBF-TV 285,427 500 


Leslie C. Johnson, v.p. & g. m.; 
Maurice Corken, asst. g. m. & 


sls. 
wIics 115,500 _ 
Milton D. Friedland, g. m.; War- 


ren King, loc. c. m. 
INDIANA 
WCBC-TV—(61) Fall °56 
WTTV 647,781 — 
Robert Lemon, g. m. 
WSJV-TV 215,814 — 


Paul C. Brines, bdestg. d. & c. m. 
R. Morgan Lumpp, sis. prom. @ 


WFIE-TV 126,088 
Ted Nelson, g. m.; Robert Dean, 
sls. m. 
witvw 
Rex Schepp, p. & g. 
WEHT (see | oP then Ky.) 
WKJG-TV 148,064 100 


Edward G. Thoms, v.p. & g. m.; 
Carleton B. Evans, c. m. 
WIN-T (see Waterloo) 


WFBM-TV 660,000 1,200 

William F. Kiley, g. m.; Don 
Menke. c. m. 

WISH-TV 660,000 1,000 


Robert B. McConnell, v.p. & g.m.; 
George W. Diefenderfer Jr., d. 
nat. sls. serv 

WFAM-TV 116,500 300 

O. E. Richardson, p., g.m., & sls. 


m.; Henry Rosenthal, asst. m. 
WLBC-TV 107,250 20 
W. F. Craig, v.p. 

WNDU-TV 177,000 400 


Bernard C. Barth, v.p. & g. m.; 
oe Thomas Hamilton, sls. 


WSBT-TV 185,000 50 

Neal B. Welch, g. m.; Richard W. 
Holloway, nat. sls. m. 

WTHI-TV 184,400 35 

J. M. Higgins, g. m.; George A. 
Foulkes, nat. sls. m. 

WIN-T v39,625 * — 

Ben B. Baylor, Jr., v.p. & g. m. 
Robert C. Currie, Jr., prog. m 








Cedar Rapids 


Davenport 


Des Moines 


Fort Dodge 
Mason City 


Ottumwa 
Sioux City 


Waterloo 


Goodland 
Great Bend 


Hutchinson 
(Wichita) 
Pittsburg 


Topeka 


Wichita 


- Henderson 


Lexington 


Louisville 


Alexandria 


Baton Rouge 


Lafayette 


Lake Charles 


Monroe 


New Orleans 


Shreveport 





Station Vhf Uhf Color 
IOWA 
WOI-TV 325,000 *__ 
Robert C. Mulhall, g. m. 
KCRG-TV 325,977 be 


Edna A. Herbst, g-m.; Robert Cc. 
Miller, sls. m. 

WMT-TV 334,977 

William B. Quarton, v.p. & ¢ 
Lewis Van Nostrand, g. eis. _ 

WUc-TV 317,902 

Ernest C. Sanders, resident m.; 
Mark Wodlinger, —- sls. m. 


= 





WHO-TV 294,000 100 

Paul A. Loyet, v.p. & res. m.; 
obert H. Harter, sls. m. 

KQTV 36,812 _ 


Edward Breen, p. & g. m.; Max 
Landes, sls, m. 

KGLO-TV 135,922 — 

Herbert R. Ohrt, ex. v.p. & g. m.; 
Walter Rothschild, nat. sls. m. 

KTVO (see Kirksville, Mo.) 

KTIV 187,743 350 

Dietrich Dirks, p. L. g. m.; L. L. 
McCurnin, sls. 
VTV 


1, 760 300 
Donald a Satnn, g. m.; Robert 
D. Donovan, c. m. 
KWWL-TV 324,866 300 
J. McElroy, g. m.; Don E. 
aon sis. d. 


KANSAS 
KWGB-TV—(10) Oct. 15, °56 
KCKT-TV 144,350 


Victor E. Baum, mng. d.; Otis 
Cowan, c. m. 
KTVH 234,125 100 


Howard O. Tee. g- m.; E. W. 
Dallier, g. sls. 


a TV 161, 851 a 
E. Wade, g. & sls. m. 

WIBW_TV 558,736 383 

Ben oa g. m.; Hilton Hodges, 
sls. 

KAKE-TV 235,620 


a Umansky, g. m. ; Donivan 
Waldron, nat. sls. 

KARDTY 265,43 1,000 

William J. Moyer, v.p. & g. m.; 
Don Sbarra, sls. d 


KENTUCKY 


WEHT 99,203 45 
Cecil M. Sansbury, g. m.; Charles 
C. Palmisano, sls. m. 
WLEX-TV ——j — 
Earl L.. Boyles, ex. v.p. & g. m.; 
Jim Pennock, sls. m. 
WAVE-TV 506,966 100 
Nathan Lord, v.p. & g. m.; Ralph 
Jackson, c. m. 
WHAS-TV ——7+ 
Victor A. Sholis, d.; 
Gillen, sls. d. 


Albert J. 


LOUISIANA 
KALB-TV 126,400 
Willard L. Cobb, g. m.; 

Reuben, nat. sls. m. 
WAFB-TV 104,000 _ 
Tom E. Gibbens, p. & g. m.; Ron 

Litteral, sls. m. 


Marvin 


WBRZ 162,893 150 

J. Roy Dabadie, g. m.; Guy Corley, 
loc. sis. m. 

KLFY-TV 78,000 20 


James W. Lucas, g. m.; Quitman 
Henley, sls. m. 
KPLC-TV 102,276 oe 


Pelham Mills Jr., g. m.; Art 
Reuben, sls. m. 

KTAG-TV 62,167 —_ 

William F. Hession, g. m.; Harper 
Clarke, asst. m. & sls. m 

KNOE-TV 300,200 = 


Paul H. Goldman, v.p. & 
Jack Ansell, Jr., tv sls. « soon. 
d. 


WDSU-TV 397,191 650 
Robert D. Swezey, ex. v.p. & g. 
m.; A. Louis Read, v.p. & c. m. 


George A. Mayoral, v.p. & g. m.; 
Paul Beville, sls. m. 

KSLA 166,000 25 

Winston B. Linam, st. m.; Deane 
R. Flett, sls. m. 


KTBS-TV 209,695 200 

Patrick J. White, st. m.; Marie 
Gifford, c. m. 
MAINE 

WABI-TV 107,000 100 


Leon P. Gorman Jr., v.p. & g. m.; 
Robert McCausland, sls. m. 

i TWO 88,500 — 
Murray Carpenter, o. & g. m.; 
Rudolph Marcoux, v.p. & bus. m. 














City 


Poland Spring bs ag 4 


Pertland 


Baltimore 


Salisbury 


Adams 
Boston 


Springfield 


Ann Arbor 
Bay City 


Cadillac 


Detroit 


Flint 
Grand Rapids 
Kalamazoo 


Lansing 


Marquette 
Saginaw 


Traverse City 


Austin 
Duluth 


(Superior, 
Wisc.) 


Minneapolis- 
St. Paul 


Rochester 














Station Vht Uhf Color City Station Vit Uhf Color 
272,923 MISSISSIPPI 
.~ = F_Merten, = » vV.p. & g.m. Columbus WCBI-TV 
emer, sis. Bob McRaney, ; W. W. Whit- 
WCSH-TV 190.200 100 es & . 
bet wp > H. or agua Jack | Hattiesburg WDAM-TV 63,000 35 
WGAN.TV “5000 100 eg euben, g.m.; Teck Jones, 
Creighton E. Gatchell, v.p. & | Jackson WITV 150,000 iat 
g- m.; Richard E. Bates, sls. m. | Owens F. Alexander, st. m. & nat. 
| sls. m.; Bill a, loc. sls. m. 
WLBT 175, 000 125 
MARYLAND ross Pan m.; Frank Gentry, 
WAAM _ 676,020 Meridian WTOK-TV _ 81,000 10 
Ken — oe Sms Armand Grant, Robert F. Wright, p. & g. m.; 
WBAL-TV 690.723 650 Tupelo qeiliem B. Crooks, v.p. & c. m. 
Leslie H. Peard Jr., v.p. & st. m.; Frank K. Spain, p. 
Willis K. Freiert, sis. m ; 
AR-TV 686,150 694 
E. — Jett, so. & d.; Ernest A. 
Lang, c. 
WwBOC-TV 55,815 — MISSOURI 
John W. Downing, p.; Charles J. Cape KFVS-TV — 155,400 25 
Truitt, v.p., g. m. & nat. sls. m. Girardeau Robert O. Hirsch, m. of tv; Jack 
Ramey, sls. m. 
Columbia at 98,777 = 
rd Lambert, ; Joh " 
MASSACHUSETTS a > m3 oe © 
WMGT—(19) Fall ’56 Hannibal KHOA-TV (see Sew. Til.) 
WBZ-TV 1,420,106 64 Jefferson City KRCG-TV = 102,515 
F. A. Tooke, g. m.; C. H. Masse, Robert 7 g. m.; Ron Max- 
sls. m. well, sls. 
WNAC-TYV 1,420,106 °c — Joplin KSWM-TV “115, 000 15 
Norman Knight, ex. v.p. & g.m.: Austin A. Harrison, p.; D. T. 

Thomas H. Bateson, sls. serv. é Knight. loc. sls. m. 

& nat. sis. d. Kansas City KCMO-TV 581,426 479 
WMUR-TV (see Manchester, N.H.) E. K. Hartenbower, g. m.; S. B. 
WHYN-TV 220,000 45 Tremble, c. m. 

Charles N. DeRose, g. m.; Patrick KMBC-TV 494,323 110 


J. Montague, c. m. 
WwwWwLe 240,000 230 
William L. Putnam, g. m.; James 
H. Ferguson Jr., sls. ml. 


MICHIGAN 


WPAG-TV 31,000 

Edward F. Baughn, v.p. & g. m.; 
Kenneth MacDonald, sls. m. | 

WNEM-TV 312,555 

O. W. Myers, v.p. & g. m.; 
J. Keenan, gz. 

wwtv 364,773 a 

Gene Ellerman, g. m. & sls. m.; 
as Sebastian, prom. & merch. 


CKLW-TV 1,568,000 
J. dhe 4 & g. m.; C. E. 
Gunn. g. sls. 


John 


sls. m. 


WIJBK-TV 1, 650, 000 700 

Bill Michaels, v.p. & m. d.; Keith 
McKenney, loc. sls. m. 

WW3J-TV 1,610,000 1,200 

Edwin K. Wheeler, g. m.; Don 


DeGroot, asst. g. m. 

WXYZ-TV 1,568,000 

— G. —2 p. & g.m. ; Ralph 

Dawson, sls. d. 

WJRT—(12) Oct. 

WOOD-TV 606, Sie 400 

Willard Schroeder, g. m.; Arthur 
M. Swift, gen. sls. m. 

WKZO-TV 601,150 200 

Carl E. Lee, v.p. & mng. d.; 
Donald W. DeSmit, sls. m. 

WIIM-TV 446,000 225 

Harold F. Gross, p. & g. m.; How- 
ard Finch, v.p. 

WTOM-TV 69,700 

L. G. Christian, g. m.; Leonard P. 
Frankel, sls. m. 





WDMS-TV 
H. Treloar, g.m.; Robert Luke, 
ie > sls. m. 
WKNX-TV 160,000 45 


William J. Edwards, g. m.; Robert 
M. Chandler. sls. m. 

WPBN-TV 57,528 

John Anderson, st. m.; R. E. Det- 
wiler, ¢. m. 


MINNESOTA 


KMMT-TV 54, 515 
ne er, m.; Don E. Inman, 


sls. d. 
KDAL-TV 127,500 
Dalton Le Masurier, g. m.; Odin 
S. Ramsland, c. m. 
WDSM-TV 127,800 
Rodney A. Quick, v.p. & g. m.; 
Thomas Gavin. g. sls. m. 
KMGM-TV_ 630,000 


Donald P. Menard, g. m.; Lew 
Dickey, g. sls. m. 
KSTP-TV 615,000 200 


Stanley E. Hubbard, p. & g. m.; 
Marvin Rosene, gen. sls. m. 
wcco-TV ——; 400 
F. Van Konynenburg, exec. v.p. & 
g.m.; Robert N. Ekstrum, sls. m. 
WTCN-TV 650,000 


KROC-TV 120,000 | 55 
Willard Lampman, st. m.; Gerald 
A. Regnier, prom. pub. rel. d. 





John T. Schilling, v.p. & g. m.; 
George J. Higgins, v.p. & sls. m 
WDAF-TV 581,426 47 
Wm. A. Bates, st. m.; 
Russo, sls. m. 
Kirksville KTVO 228,538 
Berg Allison, st. m. ; 


c. m. 

KFEQ-TV 162,682 

Glenn G. Griswold, g. m.; A. 
Wavne Beavers. c. 

KSD-TV 932,126 

George M. Burbach, g. m.; 
E. Yeldell, s!s. = 

KTVI 


E. Manne 


Elmer Smith, 


St. Joseph 


St. Louis 65 


Guy 


4,464 
Paul E. Peltason, p. hoe Schain- 
blatt, g. m. 
KWK-TV + _ 
“one T. Convey, p. & m. ; 
E. Carmichael, v.p. & “a. d. 
KDRO- TV 00 
H. wW. Syanten, g. m.; 
Glenn, sls. 
KTTS-TV iti, 146 
G. Pearson Ward, v.p. & g. m. 
KYTV 100,243 
R. L. Stufflebam, co-mgr. 
Carl Fox, co-mgr. 





Sedalia 


Jimmy 
Springfield 


& c. m.; 


MONTANA 
KOOK-TV 29,000 
Vv. V. “Bud” Clark, g. m.; 
H. Conner, c. m. 
KXLF-TV ——?j _ 
E. B. Craney, p.; Jim Manning, 


gr. m. 
KFBB-TV 29,000 
J. P. Wilkins, p. & g. 
Blanchette, st. m. & ¢ 
KGV0O-TV 27,400 
A. J. Mosby, p. 
Bader, loc. sls. m. 


Billings ap 
John 
Butte 


Great Falls 


Missoula 


NEBRASKA 


KHAS-TV 75,732 
Duane L. Watts, g. m.; Harry 
Packard, sls. m. & opertns. m. 
KHPL-TV 104,401 21 
. Wayne Brewster, p. (Satellite 

of KHOL-TV. Holdrege). 
KHOL-TV 104,401 21 
Jack Gilbert, st. m. 
KOLN-TV 160,882 
A. James Ebel, g. m.; 
Young, sls. m. 
Omaha KMTV 375,939 1,200 
Owen Saddler, v.p. & g. m.; Arden 
Swisher, g. sls. m. 
WOW-TV 370,021 150 
Frank P. Fogarty, v.p. & g. m.; 
Fred Ebener, nat. sls. m 
KSTF 
William C. Grove, g. Cc. P. 
Cahill, c. m. (Satellite « of KFBC- 
TV Cheyenne, Wyo.) 


Hastings 
Hayes Center 


Holdrege 
(Kearney) 

Lincoln one 

Thomas L. 


Scottsbluff 





NEVADA 
KLRJ-TV 30,000 
William D. Stiles, g. m.; 
Burke, loc. sls. m. 
KLAS-TV 35, nae — 
Marian Y. Kom m. & nat. 
sls. =i ; Alex "Gold, “les. sls. m. 
KSHO-T 
KOLO-TV 40,000 
Harry Huey, g.m. 


Henderson 25 


Pat 


Las Vegas 








City Station Vhi Unf Color 
NEW HAMPSHIRE 

Manchester WMUR-TV 1,127,959 — 

Norman A. Gittleson, ex. v.p. & 

g. m.; Gordon E. Moore, nat 


sls. m. 
Mt. Washing- WMTW (See Poland Spring, Me.) 
ton 


NEW JERSEY 
Newark WATV 4,730,000 — 
(New York) Irving R. Rosenhaus, p. & g. m 
ward Cossman, sls. d. 


NEW MEXICO 
KGGM-TV 77,226 _ 
A. R. Hebenstreit, p. & g. m 

R. C. Rhoads, c. m. 
KOAT-TV 71,260 
Walter J. Stiles, exec. v.p. 

m.; Dave Carpenter, v.p. 


sls. 
KOB-TV 76,226 
Wayne Coy, p. & g. m.; 
Nielsen, sls. m. 
KAVE-TV 
John H. Battison, g. m. 
KSWS-TV 35,384 
John A. Barnett, o. & g. m.; 
B. McEvoy, sis. m. 


Albuquerque 


&x 
che 


Rolf » 
Carlsbad 
Roswell 


Paul 


NEW YORK 
Albany WCDA 175,000 500 
(Schenec- Thomas S. Murphy, g. m.; Harry 
tady-Troy) T.. Goldman. st. m. 
WTRI-TV 175,000 
William A. Riple, ¢. m.; 
Tovino, sls. m. 
WNBF-TV 410,948 
George R. Dunham, g. m.; 
G. Hubbell, g. sis. m. 
Bloomingdale WPTZ 142,000* _— 
(Lake George BarenBregge, g. m.; Al La 
Placid- France, loc. sis. m. *Pius 350,- 
Plattsburgh) 000 Canadian coverage 
Buffalo WBEN-TV 544,233 
George R. Torge, st. m.; 
J. Malter, sis. m. 
WBUF 160, 100 
Charles Bevis, g. m.; Bill Decker. 
sls. m. 
WGR-TV 539,134* 92 
J. Joseph Bernard, v.p. & g. m.; 
G. Paschall Swift, sls. m. *Plus 
566,565 in Canada. 
WCNY-TV 84,619* 
Louis Saiff Jr., g. m.; 
Tauroney, nat. sis. m.; 
118,840 in Canada. 
TVE 


Dom 


20 
Andrew 


Binghamton 


200 
Nicholas 


Carthage 
(Water- 
town) 


Alfred M 


*Plus 


Elmira 
Thompson K. Cassel, p. 
Howard Green, c.m. 


w 
WABC-TV 4,520,800 
Robert L. Stone, g. m.; 

Stamler, sls. m. 
WABD 4,800,000 
Ted Cott, v.p. & g. m.; 

sis. m. 

WATVYV (see Newark) 
WCBS-TV 4,730,000 
Sam Cook Digges, g. m.; 

Shakespeare, sls. m 
WOR-TV 4,730,000 
Gordon Grav, exec. v.p. 

William P. Dix Jr., . 
wPix 4,730,000 3,000 
Fred M. Thrower, v-p. & g. m.; 

John A. Patterson, sls. m. 
WRCA-TV 4,765,000 10,000 
William N. aaa, st. m.; Jay 

J. Heitin, sls. 

WHAM-TV 365.4 000° 200 
William Fay, p. . g. m.; John W. 
Kennedy, Jr., v.p. & ‘ce. m. 

* Plus 75,000 C anadian coverage 
WHEC-TV 327,000 200 
C. Glover DeLaney, v.p. & g. m.; 
LeMoine C. Wheeler, g. sls. m. 
* Includes 31,500 Canadian cov- 


erage. 
WVET-TV 327.000* 200 
Ervin F. Lyke, p. & g. m.; Arthur 

Murrellwright. g. sis. m. 

* Includes 31,500 Canadian cov- 


erage. 
WRGB 492,860 ° 
Raymond W. Welpott, st. m. ; Rob- 
id. sis. m. 
377,000 
Paul Adanti, v.p. & g. m.; 

erick Menzies, c. m. 
WSYR-TV 372,160 
E. R. Vadeboncoeur, 

W. R. Alford. nat. 
WKTV 209,000 
Michael C. Fusco, ¢. m. 


Hagaman 
New York 
Joseph 


Bill Adler, 


3,000 
Frank 


& gz. m.; 
sls. m 


Rochester 


Schenectady 
(Albany- 
Troy) - 

Syracuse 650 

Fred- 


300 
p. & x. m.; 
sis. d 
160 
& sis. m 


Utica 


NORTH CAROLINA 

WISE-TV 40,000 

Harold H. Thoms, zg. m.; 
J. Master, c. m 

WLOS-TV 326,000 

Charles B. Britt, ex. v.p.; H. J. 
Britt, ¢. m. 


Asheville —_ 
Joseph 
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DOMINANT 


KGLO-TV 


is first in audience in the rich 
Mason City-Albert Lea-Austin 
area. 


ARB proves KGLO-TV audi- 


ence dominates the area 


with... 


20 out of the top 20 once- 
a-week shows. 7 out of 
the top 10 multi-weekly 
shows. 





Ask Weed Television to show-you 
all the facts about one of the 
nation’s most prosperous farm- 
urban areas. 


FULL POWER 


100,000 watts 


aor MASON CITY 
ALBERT LEA 
aa AUSTIN 


KGLO-TV 


CHANNEL 3 e153 


LEE RADIO, INCORPORATED 
presented by WEED TELEVISION 


AREA 


buy-word 





Set Count (Cont'd from page 115) 


City 


Charlotte 


Durham 


Fayetteville 


Greensboro 


Greenville 


Raleigh 


Washington 


Wilmington 


Winston- 
Salem 


Bismarck 


Fargo 


Grand Forks 


Minot 


Valley City 


Akron 


Cincinnati 


Cleveland 


Columbus 


Dayton 


Lima 


Steubenville 


Toledo 


Youngstown 


Zanesville 


Station vhf Uhf Color 


WBTV 536,630 510 

Charles H. Crutchfield, ex. v.p. & 
g. m.; Wallace J. Jorgenson, 
asst. mgr. d. chee. sls. 

WTVD 264,847 120 

Harmon L. Duncan, p. & g. m.; 
Mike Thompson, sls. m. 

WFLB-TV 20,000 — 

William D. Bailey, m.; W. B. 
Belche. ¢. m. 

WFMY-TV 429,553 214 


Gaines Kelley, st. m.; Joseph E. 
Lake, c. m. 
WNCT 164,990 100 


A. Hartwell Campbell, g. m.; John 
G. Clark, Jr., c. m. 


WNAO-TV 140,125 60 

John H. Bone, g. m.; Earl Welde, 
g. sls. m 

WITN 150,000 300 


W. R. Roberson Jr., p. & eg. m.; 
T. H. Patterson, v.p. chge. sls. 

WMFD-TV 98,600 _ 

R. A. Dunlea Jr.: p.; Claud 
O’Shields, loc. sls. m. 

WSJS-TV 538,190 525 

Harold Essex, v.p. & g. m.; Harry 
B. Shaw, g. sis. m. 

WTOB-TV 123,750 _— 

John G. Johnson, g. m.; James 
W. Coan, sls. m. 

NORTH DAKOTA 

KBMB-TV 24,000 oo 

John W. Boler, p. & xe. m.; Fred 
Drewry, loc. sls. m. 

KFYR-TV 30,750 _ 

William Ekberg, g. m.; A. L. An- 


derson, sls. m 


Dickinson KDIX-TI (2) Oct 
1 °56 

WDAY-TV 90,240 150 

Jack Dunn, st. m.; Tom Barnes, 


g. m. 
KNOX-TV 37,000 *— 
Carroll E. Day, p. & acting g. m.; 

Robert Lukkason, nat. sls. m. 
KCJB-TV 29,000 _ 
John W. Boler, p. & g. m.; Ches- 

ter Rietan, c. m. 

KXJB-TV 122,000 300 
John W. Boler, p. & g. m.; Wm. 
L. Hurley, v.p. chge. sls. 


OHIO 
WAKR-TV 
S. Bernard Berk, p.; 

Rerk, v.p. & g. m. 
WCPO-TV 767,729 os 
M. C. Watters, v.p. & g. m.; 

G. C. Miller, asst. g. m. 
WKRC-TV_ 767,728 1,000 
David G. Taft, ex. v.p. & g. m.; 

Robert T. Schlinkert, g. sls. m. 
WLW-T 525,000 92 
R. E. Dunville, p.; James J. 

Crane, sls. m. 

KYW-TV 1,174,004 107 
Roland V. Tooke, v.p. & g. m.; 

Albert P. Krivin, sls. m. 
WEWS 1,210,000 — 
James C. Hanrahan, g. m.; John 

H. Foley, loc. sls. m. 

WIW-TV 1,146,150 *_— 
Ben Wickham, mng. d.; Maurice 

MacMurray, nat. sls. m. 
WBNS-TV 500,400 
Richard A. Borel, tv. d.; 

D. Thomas, sls. m. 
WLW-C 351,000 900 
James Leonard, v.p. & g. m.: 

Charles Dodsworth, sls. d. 
WTVN-TV 381,451 _ 
Joseph W. McGough, g. m.; Rob- 

ert C. Wiegand, asst. g. m. 
WHIO-TV 511,310 
Robert H. Moody, g. m.; 

E. Wolaver. c. m. 
WLW-D 348,000 *_— 
Eric Jensen, st. m.; Dale Smith, c. 


174,066 -- 
Roger G. 


Robert 


Walter 


m. 
WIMA-TV 76,487 ~ 
Robert W. Mack, v.p. & g. m.; 
J. L. Spring. tv sls. m. 
WSTV-TV 1,062,882 _ 
John J. Laux, exec. v.p. & g. m.. 
Joseph M. Troesch, asst. g. m. 
WSPD-TV 406,975 90 
Allen L. Haid. .vp. & mng. d.; 
Bill Ashworth, nat. sls. m. 
WFMJ-TV 180,304 150 
William F. Maag, Jr., p.; Mitchell 
Stanley, st. m. & sis. m. 
WKBN-TV 202,534 300 
W. P. Williamson, Jr., p. & g. m.; 
J. L. Bowden, st. d. 
WHIZ-TV 50.000 _— 
Allan Land, g. m.; Nate Milder, 
sls. d 
OKLAHOMA 
KTEN 93,223 *— 


Bill Hoover, p. & g. m.; Brown 
Morris, v.p. & st. m. 


City Station Vhf Uhf Color 
Ardmore KVSO-TV _ — 
Albert Riesen, m.; Rex Cole, adv.- 

sls. m. 
Enid KGEO-TV 306,000 a 


George Streets, sec. & m. 


Lawton KSWO-TV 70,000 — 
Ross B. Baker, st. m.; Al Shore, 
sls. m. 
Muskogee KTVX 320,000 — 
L. A. Blust, Jr., v.p. & g. m.; Ben 
Holmes, nat. sis. d. 
Oklahoma KWTV 402,213 118 
City Edgar T. Bell, v.p. & g. m.; Fred 
L. Vance, sls. m. 
WKY-TV 402,213 118 
Eugene B. Dodson, acting st. m. ; 
James R. Terrell, nat. sls. rep. 
Tulsa KOTV 319,312 60 
C. Wrede Petersmeyer, p. & g.m.; 
Jim Richdale, c.m. & asst. g.™ 
KVOO-TV 319,312 225 
Cc. B. Akers, g. m.; John Devine, 
¢.m. 
OREGON 
Eugene KVAL-TV 76,220 a 


S. W. McCready, g. m.; Glenn 
Nickell, sls. m. 
Klamath Falls KOTI a — 
Walter Richartz, m. 








Medford KBES-TV 36,150 a 
Jerold R. Poulos, m.; Edward P. 
Barnett, sls. m. 
Portland KLOR 340,000 — 
S. John Schile, g. m.; Jack Was- 
san, loc. sls. m. 
KOIN-TV 317,700 200 
C. Howard Lane, v.p. & mng. d.; 
John L. Palmer, ntl. sls. m. 
KPTV 356,442 500 
Frank J. Riordan, mng. d.; Don- 
ald Tykeson, nat. sls. m. 
KGW-TV—(8) Fall °56 
Roseburg KPIC 
Gene Pierce, res. m. 
PENNSYLVANIA 
Altoona WFBG-TV 537,452 — 
Jack Snyder, mng. d.; Thomas F. 
Martin, sls. m. 
Bethlehem WLEV-TV 71,450 = 
Elwood C. Anderson, st. m.; 
George H. Ettele, c. m. 
Easton WGLV 94,635 — 
Charles Thon, g. m.; Nelson S. 
Rounsley, bus. m. & nat. adv. m 
Erie WwIiIcU 222,500 300 
Ben McLaughlin, g. m.; Karl Kk. 
Nelson, c. m. 
WSEE 110,000 — 
Frank B. Palmer, g. m.; Jay 
Sondheim, loc. sls. m. 
Harrisburg WCMB-TV ; — 
Ed K. Smith, g. m. 
WHP- 241,449 a 
A. K. Redmond, g. & m 
WTPA 198,000 — 


Donald D. Wear, g. m.; Allen P. 
Solada, sls. m. 

WARD-TV 60,000 _ 

Richard J. Butterfield, g. m. & sls. 


m. 
WJAC-TV 997,927 475 
Alvin D. Schrott, g. m.; John H. 

Hepburn, sls. m. 

WGAL-TV 912,950 30 
Harold E. Miller, st. m.; Leroy K. 

Strine, c. m. 

Philadelphia WCAU-TV 2,094,852 3,500 
Donald W. Thornburgh p. & g. m.: 
Robert M. McGredy, v.p. che. 


Johnstown 


Lancaster 


sls. 
WFIL-TV 2,044,000 1,000 
George A. Koehler, st. m.; Ken- 
neth W. Stowman, gen. sls. m. 
WRCV-TV 2,088,318 2,500 
Lloyd E. Yoder, v.p. & g. m.; 
Theodore Walworth, sls. m. 
WSES—(29) Oct. ’56 


Pittsburgh KDKA-TV 1,200,000 1,500 
Harold C. Lund, v.p. & g. m.; 
Lloevd G. Chapman. sls. m. 
WENS 135,000 — 
Larry H. Israel, v.p. & g. m.; 
Vera Oldenburg, sls. serv. m. 
WII (11) Oct "56 
Reading WHUM-TV 253,467 *— 
Humboldt J. Greig, p.; Allan 
Kerr, sls. m 
Scranton WARM-TV 250,000 — 


William Dawson, v.p. & g. m.; 
Sam Feigenbaum, loc. sls. m 
WGBI-TV 305,000 175 
Robert E. McDowell, st. m.; 
George D. Coleman, g. m. & 
nat. sls. m 
Wilkes-Barre WBRE-TV 310,000 150 
David M. Baltimore, v.p. & g. m.; 
Ernest Lewis, sls. m. 
WILK-TV 306,000 — 
Roy E. Morgan, ex. v.p.; Thomas 
? P. Shelburne, m. d. 
Williamsport WRAK-TV—(36) Fall °56 
York WNOW-TV 116,500 — 
Richard E. Burg, st. m. & e.m.; 














— 





City 


Station vhf Uhf Color 





Providence 


Anderson 


Charleston 


Columbia 


Florence 


Greenville 


Spartanburg 


Florence 


Rapid City 


Sioux Falls 


Chattanooga 


Jackson 


Johnson City 


Knoxville 


Memphis 


Nashville 


Abilene 


Amarillo 


Austin 


Beaumont 


Big Spring 


Corpus 
Christi 


J. Edward Schwalm, sls. prom. 


m. 
WSBA-TV 115,000 — 
Louis J. Appell, Jr., p 


RHODE ISLAND 

WJAR-TV 1,404,002 450 

Peter B. James, st. m.; Ed Bog- 
hosian, sls. m. 

WPRO-TV 1,404,202 — 

William S. Cherry, Jr., p. 


SOUTH CAROLINA 

WAIM-TV — — 

Glenn P. Warnock, g. m.; John 
McCallum, sls. m. 

WCSC-TV 233,806 _— 

a Weeks, m. & nat. sls. m.; 

E. Thornley, rgnl. sls. m. 

wusherv 212,637 _ 

J. Drayton Hastie, p. & g. m.; 
Graree Cuthbert. c. m. 

WIS-TV 210,399 50 

Charles A. Batson, mng. d.; Law 
Epps, sis. m 

WNOK-TV 110,000 — 

H. Moody McElveen, Jr., v. p., 
«. m. & c. m. 

WBTW 134,038 


J. William Quinn, mng. d.; John | 


H. Brock, nat. sls. m. 
WFBC-TV 
Kenneth Dara m.; R. Q. 

Glass, c. m. 

WSPA- .v " 286,765 80 
Walter J. Brown, p. & g. m.; 
Charles Bell, nat. sls. m. 


SOUTH DAKOTA 
KDLO-TV 183,421 — 
—_ L. Floyd, p.; E. A. Nord, 
m. sls. m. (Satellite of 
KEL 0-TV Sioux Falls.) 
KOTA-TV 32,960 — 
Leo D. Borin. g. m.; Jack A. 
Crowlev, sis. m 


KELO-TV _ 183,421 _ 


Joseph L. Floyd, p.; E. A. Nord, 
gz. m. & sls. m. 
TENNESSEE 

WDEF-TV 188,030 200 


Harold E. Anderson, g. m.; Otis 
H. Segler, sls. m. 

WRGP-TV 

Harry S. Stone, st. m. 





330,402 50 | 


WDKXI-TV 99,268 — | 
Aaron B. Robinson, p. & g. m.; | 


John E. North, v.p. & g. m. 
WJHL-TV 185,316 
W. H. Lancaster, Jr., v.p., g. m. 
& sis. m. 
WATE-TV 229,360 *— 
W. H. Linebaugh, g. m.; John T. 


McCloud, c. m. 
WTVK 155,877 120 
John A. Engelbrecht, p., g. m. 
& cls. m. 
WBIR-TV ————— *_— 
John P. Hart, p. & g. m.; R. S. 
Quinn. loc. sls. m. 

WHBQ-TV 438,231 210 
John Cleghorn, v.p. & g.m.; Tom 
Racland, sls. m. 

WMCT 443,311 
H. W. Slavick, g. m.; 
land, st. m. 
WREC-TV 
Hoyt B. Wooten, g. m.; 
Rrakefield. c.m. 
WLAC-TV 398,551 500 
T. B. Baker Jr., ex. v.p. & g. m.; 
Robert M. Reuschle, g. sls. m 
WSIX-TV 380.900 _ 
R D. Stanford Jr., 
Al Kerr, c. d. 
262,221 165 
John H. DeWitt, p.; Irving 
Waugh, c.m. & asst. to p. 


284 
Earl More- 





p. & g ms 


TEXAS 
KPAR-TV (see Sweetwater) 
KRBC-TV 59,790 — 
John Higgins, st. m. & c.m.; 

Forest Lane. nat. sls. m. 
KFDA-TV 86,944 = 
Ed Moore, g. m.; Dan Hayslett 

opertns. m. & nat. sls. m. 
KGNC-TV 87,137 
Bob Watson, st. m.; 


sls. m. 
KTBC-TV = 159,875 20 
J. C. Kellam, g. m.; O. P. (Bob) 
Robbitt. g. sis. m. 
KFDM-TV 112,880 36 
Cc. B. Locke, g. m.; Mott M. 
Johnson, opr. & c. m. 
KBST-TV 48.453 
William J. Wallace, p. & g. m. 
John McMinn, sls. m. 
80,000 75 
T. Frank Smith, p.; W. M. Eik- 
ner, v.p. chg. sls. 


124 
Bill Clarke, 


Charles 


City Station Vht Uhf Color 
: KVDO-T 55,700 — 
L. wile “Bud” Smith, g. m.; Bob 

Ss, m. 
Dal KFIZ-TV $40,930 _ 


El Paso 


Fort Worth 
(Dallas) 
Galveston 


Harlingen 


Houston 


Laredo 


Lubbock 


Lufkin 


Midland 


Odessa 


San Angelo 


San Antonio 


Sweetwater 


Temple 


Texarkana 
(Tex.-Ark.) 


Tyler 


Waco 


Weslaco 


Wichita Falls 


Salt Lake 
ity 


Burlington 


Bristol 


las 
(Ft. Worth) Charles B. Jordan, v.p. & g. m.; 


Dale Drake, nat. sls. m. 


KRLD-TV 564,080 250 

Roy M. Flynn, st. m.; Gene Cuny, 
¢c. m. 

WFAA-TV 564,080 150 

Ralph Nimmons, st. m.; Mike 
Shapiro, c. m. 

og os 

Joe Roddy, Jr., g. m. 

KROD-TV’ 92,438 


46 
Val Lawrence, v.p. & g. m.; Dick 


Watt: wen, ele m. 


KTSM-TV 88,003 8 
Kari U. Wyler, p. & uw. m.; Ruy 
T. Chapman, v.p. & sls. m. 
WBAP-TV 585,000 700 
——. 1 ~anee st. m.; Roy 

Bac m. 

KGUL-TV_ 459,250 ‘_— 
Paul E. Taft, p. & g. m.; Robert 
S. Wilson, g. sls. m. 

KGBT-TV 84,875 oe 
‘oy eepentel, g. m.; Ingham 8S. 

oberts, c. 
KGUL-TV Boy Galveston) 
KPRC-TV 415.0 100 


Jack Harris, v.p. ". g. m.; Jack 
McGrew, asst. m. & c. m. 
KTRK-TV 487,500 360 
Willard E. Walbridge, exec. v.p. & 
g. m.: Bill Bennett, c. m. 
KHAD-TV 


13,000 — 
Cleo E. Long, st. m.; John A. 
Snyder, sls. m. 
KLTV (see Tyler) 
KCBD-TV 128,231 100 


Joseph H. Bryant, p. & g. m.; 
George L. Tarter, c. m. 

129,145 500 

W. D. (Dub) Rogers, p. & ge. m.; 
E. A. (Buzz) Hassett, nat. sls. 


m. 
KTRE-TV 55,325 os 
Richman Lewin, v.p. & g. m.; 
Murphy Martin, sis. m. 


KMID-TV 54,000 os 

Ray Herndon, g.m.; Lambert Cain, 
c. m. 

KOSA-TV 78,500 a 

John Vacca, st. m.; Ed Costello, 
sls. m. 

KTXL-TV 44,309 _ 

J. H. Hubbard, g. m. & sls. m. 

KCOR-TV 70,000 _— 


Nathan Safir, v.p. & g. m.; Ben 
Tamborello, sls. m. 


KENS-TV 312,626 153 

Albert D. Johnson, g. m.; Wayne 
Kearl, nat. sls. m. 

WOAI-TV 321,776 67 


James M. Gaines, v.p. & g. m.; 
d V. Cheviot, c. m. 

KPAR-TV 62,469 —_— 

Dan C. Guthrie, st. m.; E. A. 
(Ruzz) Hassett. nat. sis. m. 


KCEN-TV 155,162 50 

Gene Lewis, st. m. ; Burton Bishop, 
g. m. 

KCMC-TV 161,840 75 


Walter M. Windsor, g.m.; Richard 
M. Peters, nat. sis. & prom. d. 
KLTV 108,000 _ 
Marshall H. Pengra, g. m.; John 

Lenox, ¢. m. 
KCEN-TV (see Temple) 
KWTX-TV_ 139,000 *— 
M. N. Bostick, v. p. S s- m. ; 
John M. Brinegar, a. 
KRGV-TV 74,685 
O. L. Taylor, p. & g. m. ; Kenneth 
E. Markel, nat. “k rgnl. ¢. m. 
* Plus 8,000 in Mexico. 
KFDX-TV 115,500 100 
oward H. Fry, exec. v.p. & g.m.; 
Bob H. Walker, sls. m. 
KSYD-TV 119,734 ae 
Sid Grayson, p. & g. m.; Bob 
Cain, c. m. 


UTAH 
KSL-TV 207,000 260 
D. Lennox Murdoch, v.p. & g. m.. 


Edward B. (Ted) Kimball, z. 
sls. m. 
KTVT 205,500 200 


G. Bennett Larson, p. & g. m.: 
Harold Woolley, tv sls. m. 

KUTV 208,336 —_— 

Brent Kirk, st. m. & g. sls. m. 


VERMONT 
WCAX-TV 143,855 
Stuart T. Martin, ge. 

Dobson, sls. m. 


m.; John A. 


VIRGINIA 
WCYB-TV — —_ 
Robert H. Smith, p. & g. m.; 
. Fey Rogers, v.p. & sls. m. 


(Continued on page 118) 





PROOF 
ARB Proves 


KHQA-TV 


dominates the audience in 
the Quincy-Hannibal-Keokuk 
area. 


According to the latest 
ARB, KHQA-TV leads in... 


18 out of the top 20 night- 
time shows, 9 of the top 
10 multi-weekly shows. 





The facts are simply these: KHQA- 
TV means more audience, more 
coverage, more results. 


FULL POWER 
316,000 watts 


QUINCY 
HANNIBAL 
KEOKUK 


Live area programming, power- 
ful signal, top network shows 


KHQA-TV 


CHANNEL 7 CBS 


LEE BROADCASTING, INC. 
Represented by WEED TELEVISION 


AREA 

















Set Count 


(Cont'd trom page 117) 











City Station Vhft Uhf Color 
Hampton WVEC-TV (see Norfolk) 
Harrisonburg WSVA-TV 138,633 — 
amilton Shea, p. & m.; 
Howard C. Evans, g. FN ‘m. 
Lynchburg WLVA-TV 308,675 
Philip Allen, v.p. & m. 
Joseph F. Wright, Jr., Ps m. 
Norfolk WTAR-TV 405,722 50 
Campbell jogo, p. & g. m.; 
Robert » gen. sis. m. 
WVEC- Ty 185,000 150 
Thomas P. Chisman, p. & g. m.; 
Harrol A. Brauer, Jr., v.p. & 
sls. d. 
Petersburg WXEX-TV 425,000 200 
Irvin G. Abelotf, v.p., mng. d. « 
nat. sls. m.; George R. Oliviere, 
loc. sls. m. 
Portsmouth as TV _ 
5 egy g. m. Winston 
WAVY-TV (0) Jan. °57 
Richmond WRVA-TV 
Barron Howard, v.p. & g. m.; 
James D. Clark, Jr., sls. m. 
WTVR 503,317 300 
Wilbur M. Havens, st. m. & c.m.; 
Walter A. Bowry, Jr., asst. st. 
m. & asst. ¢.m. 
Roanoke WDBJ-TV ° 
Ray P. Jordan, mng. d.; John Ww. 
Harkrader, asst. mng. d. & 
c. m. 
WSLS-TV 466,086 150 
James Moore, ex. v.p.; Horace 
Fitzpatrick, asst. m. & ce. m. 
WASHINGTON 
Bellingham KVOS-TV 242,588 
Rogan Jones, p.; Fred Elsethagen, 
sls. m. 
Pasco KEPR-TV Sas — 
Thomas C. Bostic, v.p. 
Cary, sls. m. (Satellite a 
KIMA-TV, Yakima) 

Seattle KING-TV 517,200 394 
(Tacoma) > B. Brandt, —_ & g. m.; A. 
P. Hunter, c. 

KOMO-TV 517,200 394 
W. W. Warren, ex. v.p. & g. m.; 
Bill Hubbach, g. sls. m. 
KTNT-TV 521, 400 439 
Len Higgins, m.; rry Carino, 
c. Mm. 
KTVW 510,000 os 
William Veneman, g. m.; Robert 
Kilpatrick, c. m. 
Spokane KHQ-TV 166,950 125 
Richard O. Dunning, p. & g. m.; 
Birney Blair, c. m. 
KREM-TV 185,000 200 
—_ Lape owner; Robert H. 
mple, m. & sls. m. 
KXLY TV ati} 686 7 
Richard E. Jones, v.p. & g. m.; 
James Agostino, sls. m. 
Tacoma KTNT-TV (see Seattle) 
(Seattle) KTVW (see Seattle) 
Yakima KIMA-TV 81,000 — 
(Pasco) Thomas C. Bostic, v.p. & g. m.; 
H. R. Cary, sls. m. 
WEST VIRGINIA 
Bluefield WHIS-TV 169,423 *_— 
P. T. Flanagan, st. m.; John 
Shott, sls. m 
Charleston WCHS-TV 540,340 200 


Clarksburg 
Huntington 


Oak Hill 
(Beckley) 


Parkersburg 


John T. Gelder Jr., v.p. & g. m. 
John L. Sinclair Jr., sls. m. 
V (See Huntington) 
WSAZ-TV 594,510 NNN 500 


WBLK-TV—(12) Summer ’56 


WCHS-TV (see Charleston) 

WHTN-TV 203,000 20 

Fred Weber, p. & nat. sls.; George 
A. Miller, loc.-renl. sls. m. 

WSAZ-TV 594,510 

Lawrence H. Rogers II, p. & 
. yy Elizabeth Conaty, nat. 
sis. . 


WOAY-TV 357,230 oa 
Robert R. Thomas, Jr., o. & g.m.; 
Vie Ludington, sls. m. 


WTAP 40,502 — 
Milton F. Komito, st. m.; Jerry 
Burns, sls. m. 
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City 
Wheeling 





Eau Claire 


Green Bay 


La Crosse 


Madison 


Marinette 


Station Vhi Uhf Color 


WTRF-TV 312,460 110 

Robert W. Ferguson, ex. v.p. & 
g. m.; H. Needham Smith, ‘sls. 
m. 





WISCONSIN 


WEAU-TV 122,560 25 

Leo Howard, g. m. & c. m.; Rich- 
ard Kepler, st. m. 

WBAY-TV 235,000 _ 

Haydn R. Evans, g.m.; Robert 
C. Nelson, sls. m. 

WFRV-TV 191,310 — 

Soren H. Munkhof, v.p. & g. m.; 
Ward O. Gage, rgnl. sls. m 

WMBV-TV (see * Marinette) 

WKBT 112,500 — 

Howard Dahl, g. m.; Robert Z. 
Morrison, Jr., sls. m. 

WISC-TV 301,083 

Ralph O’Connor, g. m.; Richard 
Nickeson, sls. m. 

WKOW-TV 127,500 200 

Ben F. Hovel, g. m.; Robert 
Loomer, sls. m. 

WMTV 129,000 = 

Gerald A. Bartell, p. & st. m.; 
Peter P. Theg. sls. m. 

WMBV-TV 211,440 


(Green eadie ty. D. Mackin, g. m. ; William 


Milwaukee 


Superior 


Wausau 


Cheyenne 


Anchorage 


Fairbanks 


Juneau 


Hile 


Honolulu 


Wailuku 


Agana 


Mayaguez 


San Juan 


R. Walker, tv m. 


WISN-TV — 500 — 
John B. Soell, tv d. 
WITI-TV e232. doo 2,500 


J. I. Meyerson, g. m.; J. Grant 
Sandison, g. sls. m 

WTMJ-TV 781,222 220 

Walter J. —— g. m.; Neale V. 
Bakke, sls. 

wxiIx 398, 255 

Edmund C. Bunker, st. m. ; Theo- 


WDSM-TV (see Duluth, Minn.) 
WSAU-TV 96,100 
George T. Frechette, v.p. & g. m. 
re D. Dudley, asst. g. m. 
c. m. 


WYOMING 


KFBC-TV 49,000 
Wm. C. Grove, g. m.; Charles P. 
Cahill, c. m. 


ALASKA 
KENI-TV 23,900 
Alvin O. Bramstedt, g.m. ; 
G. Duncan, sls. m. 
KTVA 23,000 — 
A. G. Hiebert, g. m. 
KFAR-TV 8,600 —_ 
James G. Duncan, g. m. & chf. 
envenr.; Phil Howarth, sls. m. 
KTVF 


700 —_ 
Walter A. Welch, m.; John A. 
Griffin, c. m. 
KINY-TV 2,500 
Jerry McKinley, st. m.; Vern Met- 
ealf, loc. sls. m. 


James 


HAWAII 


KHBC-TV 99,182 _ 
J. Howard Worrall, p. (Satellite 
of KGMB-TV, Honolulu) 
KGMB-TV 99,182 — 
Melvin B. Wright, m.; Charles 
kett, loc. sls. m. 
KONA 96,250 a 
John D. Keating, p. & g. m.; 
James A. Gunn, g. sls. m. 
KULA-TV___ 91,800 — 


Jack A. Burnett, exec. v.p. & 
g. m.; M. Franklyn Warren, g. 
sls. m. 

KMAU 99,182 


J. Howard Worrall, p. (Satellite 
of KGMB-TV, Honolulu) 

KMVI-TV 96,25 

Ezra J. Crane, g.m.; Richard E. 
Mawson, st. m. 


GUAM 


KUAM-TV 
Harry M. Engel Jr., p. & g. m. 


PUERTO RICO 


WORA-TV 126,000 

Alfredo R. de Arellano, Jr., p. & 
g. m.; Reinaldo M. Dupont, 
asst. m. & c. m. 

WAPA-TV_ 120,000 

David H. Polinger, g.m. ; Andrew 
N. Vladimir, sls. m. 

WKAQ-TV 159,000 a 

Delfin Fernandez, g. m.; Oscar 
Reinosa, sls. m. 














Vocal “Big 9°’* 


A talking channel number, be- 
lieved 


to be television’s first, 
made its debut late in June on 
KWwTv Oklahoma City in the form 
of a verbal animated film trade- 
mark called “Big 9.” The nu- 
meral of course, refers to the 
channel while the quali- 
fving adjective alludes to the 1,- 
572-foot KWTV tower, the world’s 
tallest man-made structure. 


station’s 


The new six-second station iden- 
tification is a cowboy-hatted car- 
toon character in the shape of a 
9 who calls attention through 
lip-synchronization to upcoming 
programs and special events. He 
was conceived by Montez Tjaden, 
KWTV promotion director, and 
Perry Dickey, program director, 
and developed by Erwin, Wasey 
& Co., the station’s agency. 

Extensive promotion of the 
new vocal ID started off with a 
local teaser campaign six days 
prior to “Big 9’s” introduction. 
Follow-up exploitation utilized 
newspaper ads, publicity stunts 
and letters to KWTV advertisers 
and their agencies announcing a 
new “personality” to promote 
their programs. 

“Big 9” was produced by 
Keitz & Herndon, Dallas film- 
animation specialists who favor 
the UPA style of art. This firm, 
feeling that a talking channel 
number offers unlimited promo- 
tional possibilities, now has plans 
for a special department to 
create animated personality ID’s 
for stations in other markets, on 
an exclusive basis. 


* One of a series. 

















In the picture 


In the recent reorganization of the National Broadcasting Co.’s 
executive structure, Thomas A. MeAvity (r.) was elected execu- 
tive vice president, television network programs and sales, and 
Charles R. Denny was named executive vice president, operations. 
Mr. McAvity had been vice president, tv network, since Feb. 8, 
1955. Since July 1952, Mr. Denny has served as vice president, 
owned stations and spot sales. Mr. McAvity will be in direct charge 
of tv programming and sales. Business-affairs office will also 
report to him. Mr. Denny will continue in charge of his former 





offices, along with new duties. 


Rounding out a top management foursome in the NBC reorgani- 
zation are John M. Clifford (r.), named executive vice president, 
administration, and David C. Adams, elected executive vice- 
president, corporate relations. Mr. Clifford, formerly administrative 
vice president, will have reporting to him talent-and-program 
contract administration, law department, treasurer’s office and the 
Pacific division. He'll also attend to several previous duties. 
Formerly a vice president, Mr. Adams heads a new group consisting 
of station relations, Washington office and planning. All four will 
report to Robert Sarnoff, president. 





Arthur C. Schofield, director of advertising and sales promotion, Storer Broadcasting 
Co., Miami, has been elected vice president for advertising and promotion by the company’s 
board of directors. Mr. Schofield has been with Storer since February 1952. An artist and 
feature writer for the Philadelphia Inquirer in the early 30's, he later joined the promotion 
department of Crowell-Collier Publishing Co., New York, and then entered broadcasting in 
1932 as a writer and performer on his own network shows. In 1941 he went into the busi- 
ness side of the industry, becoming assistant advertising manager of the Home Receiver 
Division of RCA Victor. After World War II, he served with two Philadelphia stations in ad 
and sales promotion. When tv became a factor, he went with the DuMont Network, later 
joining the Paul H. Raymer Co., station reps, as promotion and research director. 





Two recent appointments at Triangle stations are David J. 


Bennett (r.), who becomes executive assistant to Roger W. Clipp, 
general manager of Triangle Publications’ radio-tv division, and 
Edward M. Scala, new general manager, WFBG-AM-TV Altoona, 
Pa. Mr. Bennett, formerly director of regional sales development 
for Triangle stations, is a past president of the Pennsylvania Assn. 
of Broadcasters and former general manager of wrtpa Harris- 
burg. Mr. Scala was formerly program director of the Altoona 
stations. Before joining the stations there, he was for more than 
16 years at Triangle stations WNBF-AM-TV Binghamton. 








General sales manager of New York radio station wins, Hugh Ben LaRue heads for 
the far west to become executive vice president of tv station KTVR Denver. Before heading 
the wINs sales staff, Mr. LaRue was vice president and general manager of KULA Hono- 
lulu and an account executive at wor-Tv New York. He started in radio in 1941 as an an- 
nouncer. The owners of KTVR, who announced Mr. LaRue’s appointment, are John 
Shaheen, president of the Founders Corp., and John D. Keating, vice president of Gotham 
Broadcasting Corp., New York. Shortly after the appointment, Loew’s MGM-TV purchased 
a 25-per-cent capital-stock interest in the Denver station. Founders Corp. also owns KPOA 
Honolulu, wrac Flint and wrsB Syracuse. Gotham has an interest in KYA San Francisco. 
KONA Honolulu, KTvw Seattle-Tacoma and wins. 
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We have it on the highest authority 

that there will not be a top-level reor- 

ganization at Booz, Allen & Hamilton. 
% * 

What’s in a name? A. E. Chew is the 

export manager of Beech-Nut Packing 


Co. 


& cod * 





For politicians who must orate over 
tv, William L. Putnam, general man- 
ager, WWLP Springfield, Mass, has pre- 
pared a pithy Speakers Telepolitic 
Guide. 

The better to prepare for their elec- 
tronic appearances before their electo- 
rate, Mr. Putnam’s S.T.G. suggests 
that politicos rate themselves, from 40 
points for good, down to zero for poor, 
on such aspects as: appearance, de- 
livery, mastery of technical tips and 
do you have it? (A total of 80 to 100 
points is considered good; 65 to 80 
points, bad; 35 to 59 points, a waste 
of time.) 

Naturally, we don’t (nor does Mr. 
Putnam, really) expect to uncover a 
politician who will rate himself any 
less than good in all categories, even 


























Saar tty, 
< 
Rew ges 
hyper rrrn » 
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unto himself—after all, he, too, is a 
voter. 

But we solemnly (and soberly) sub- 
mit that office-seeking speakers on tv 
take heed of the following pre-air time 
cautions contained in the Guide: 

If you drink before tv appearances 
—subtract 80 points. 

If you cannot smile at the right time 

subtract 30 points. 

If you lose your temper—stay home. 

zt a ab 

Name calling: Our favorite moment 
in both recent political conventions 


MEDIA DIRECTORS WHO MATCH BUDGET 


ALLOCATIONS TO CHANGEABLE MARKET DEMANDS ARE 





ee 





ROGER BUMSTEAD, Media Director for MacManus, John and 


Adams, New York, spelis out his reasons for preferring Spot for 


clients like White Rock, Good Humor, and Regent Cigarettes: 


“EVERY PRODUCT AND EVERY MARKET PRESENT THEIR CWN 
SALES AND DISTRIBUTION PROBLEMS. SPOT’S ADAPTABILITY 
—VERTICAL, HORIZONTAL, SATURATION, WHAT YOU WILL— 
MAKES IT POSSIBLE TO TAILOR 


CAMPAIGNS TO THE SPECIFIC 
NEEDS OF SPECIFIC CLIENTS.” 
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SPOT SALES 


THE LIGHTER ad | Cam Cre 


came at the very end of the Republican 
shindig when the CBS duo, Ed Murrow 
and Eric Severeid, were summing up 
their grueling two weeks. Both men 
were, in an understated word, tired. So 
much so that when Mr. S. finished 
making an observation, he turned to 
his partner and said, “Don’t you think 
so, lke?” Mr. M., without missing a 
beat, replied. “Yes, | do, Adlai.” 
tw a wt 

To prove that he was just as tired, 
NBC’s Chet Huntley, in calling on his 
colleagues to take final bows, referred 
to the dean of commentators as T. V. 
Kaltenborn. 


= * * 


The following is taken from an AP 
release: Beautiful Marie Luis Garoppo, 
27, whose 45-inch bust has been the 
talk of ltaly’s tv quiz show, boosted her 
winnings last night beyond one million 
lire ($1,600). 

While hundreds of thousands of 
lialians watched her from their homes 
and in the public squares and coffee 
shops, the tobacco-counter girl again 
proved that she knows her Greek 
tragedy. 

The tv cameras, however, discreetly 
held to the brunette’s flashing smile and 
gave spectators almost no glimpse of 
Maria’s unusual 45-19-39 measure- 
ments. 

Maria first appeared on the show 
three weeks ago in a dress so revealing 


that one newspaper said it “outlined 


some details so excessively as to appear 
indecent.” 

“Can I| help it I'm not built like a 
telephone pole?’? Maria demanded. 


About the only glimpse tv spectators 
got of the famous chassis this time was 
when Maria walked into the quiz cabi- 
net and adjusted the earphones. Then 
came the question. The master of cere- 
monies read the prologue of Eumenides, 


written by 
Aeschylus about 500 B. C. 


“Where was the prologue recited?” 


the emcee asked. 


Maria promptly answered, “Before 


the temple of Apollo.” 


She may appear on next week’s pro- 


gram to try for more. 









Athenian tragic poet 
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THE WHOLE TRUTH 


(NOT 1/2 TRUTHS) 





about who’s 
.. watching who* 
<, in Kansas City 









FACT NO. 1 More ARB quarter-hour firsts for KCMO-TV 
KCMO-TV 264 Channel 5 
Station B 137 As surveyed by 
Station C 113 ARB, July 1956 


FACT NO. 2 More PULSE quarter-hour firsts for KCMO-TV 


KCMO-TV 261 Channel 5 
Station B 158 As surveyed by 
PULSE, 

Station C 50 July 1956 


FACT NO. 3 More NIELSEN quarter-hour firsts for KCMO-TV 


KCMO-TV 225 Channel 5 
Station B 137 As surveyed by 
: NIELSEN, 

Station C 131 July 1956 
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Represented by KATZ AGENCY INC. JOHN BLAIR & CO. BLAIR TV, INC 


MEREDITH adie aad Fdheisoon STATIONS 
affiliated with Better Homes and Gardens and Successful Farming magazines 








Louisville’s 
BEST’ KNOWN FIGURE 





Since January 1, this little fellow has been seen by more 
individuals than any other man, woman, child ... creature or 
character .. . live or animated . ... in the Louisville market. 

The Channel 11 figure of WHAS-T'V is seen on every station 
identification and promotion slide, every poster and printed piece, 
every mailing and display. 

At a glance he means WHAS-TV, the dependable friend of 
Kentuckians and Hoosiers . . . the selling friend of local 
and national advertisers. 

He should remind you that for individual and distinctive 
treatment, your advertising deserves the impact of programming 
of character. In Louisville, WHAS-TV programming PAYS OFF! 


Are you participating? 


VICTOR A. SHOLIS, Director 

NEIL CLINE, Station Mgr. 
Represented Nationally by Harrington, Righter & Parsons 
Associated with The Courier-Journal and Louisville Times 


BASIC CBS-TV Network 








